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USDA Studies Feed Industry Offer 





Reduced Freight 
Rates for Alfalfa 
Products Asked 


KANSAS CITY—The American 
Dehydrators Assn. July 2 wired H. C. 
Barron, chairman of Western Rail- 
roads Traffic Executives Committee, 
Chicago, requesting that dehydrated 
alfalfa products be added to the list 
of feed commodities designated for 
reduced freight rates on shipments 
into specified drouth the 
Southwest 

Mr. Barron previously had an- 
nounced rate reductions effective im- 
mediately on seven feed commodities 
when shipped on government order, 
including corn, oats, feed wheat, bran, 
soybean oi] meal and cake, cotton- 
seed oil meal and cake and hay. 

The American dehydrators’ group 
is preparing to circularize all county 
agents in the drouth area with a 
schedule of feeding instructions, which 
sets forth the best methods of feeding 
dehydrated alfalfa products in a feed 
shortage condition such as prevails in 
the drouth areas. The instructions are 
being prepared by Dr. L. S. Pope, of 
Oklahoma A. & M. College, Still- 
water, and Dr. Wise Burroughs, of 
Iowa State College, Ames. 

Reports reaching the ADA organ- 
ization indicate that cattle from the 
drouth areas now coming into the 
Middle West show widespread symp- 
toms of severe vitamin A deficiency, 


areas ol 





Lloyd S. Larson, association secre- 
ary, said this week. He pointed out 
that good quality dehydrated alfalfa, 
now selling at low prices, is high in 
vitamin A content. 
pe 
QUAKER APPOINTMENT 
MEMPHIS, TENN.—Promotion of 
Sanford M. Franklin to assistant 
superintendent of the Quaker Oats 
Co.’s Memphis feed mill was an- 
nounced last week by Arch McClure, 
plant superintendent. Mr. Franklin 
has been with the Quaker Oats Co. 
since 1923. He had served as plant 
general foreman the last four years. 
= oe ee 
EMIL ENGER DIES 
NEW ULM, MINN.—Emil A. En- 
ger, 74, retired manager of the Eagle 
Roller Mill Co. elevator here, died at 
New Ulm, Minn., July 5. Mr. Enger 
had also managed elevators at Doran 
and Hendrum, Minn. 
ncnseesiitesicsiilimnaailesnadin 
RESIGNS POST 
NEW YORK—T. J. E. Brown has 
resigned as vice president of Brown- 
Allen Chemicals, Inc., formerly the 
Brown Oil & Chemical Corp., Port 
Richmond, Staten Island, N. Y. Mr. 
Brown expects to announce his future 
plans within a few days. 
scieiteliidinianiliiiaanieminmas 
IOWA FEED MILL BURNS 
KALONA, IOWA—Fire destroyed 
the Yoder Feed Mill at Frytown, near 
here, causing an estimated loss of 
$250,000. Cause of the fire was not 
known. 





Feed Men Propose Plan for 


Supplying Feed in Drouth Area 


WASHINGTON Representatives 
of the feed manufacturing industry 
conferred this week with officials of 
the U.S. Department of Agriculture 
and offered aid in meeting the drouth 
emergency in the Southwest. 

Meeting with Production & Mar- 
keting Administration and Commodi- 
ty Credit Corp. officials, the feed in- 
dustry representatives proposed a 
plan whereby the industry, using re- 
duced price government feedstuffs, 
would supply feed to eligible cattle- 
men which would reflect the lower 
emergency price of CCC.ingredients. 

(Also see story elsewhere on this 
page.) 

Manufacturers’ Statement 


The following statement reflects 
the collective thinking of the manu- 
facturers who met in Washington: 

“Representatives of the feed in- 
dustry serving the drouth areas rec- 
ommend to the U.S. Department of 
Agriculture that feeders in_ the 
drouth area be permitted to use their 
judgment as to the type of feed pur- 
chased under the government’s emer- 
gency drouth program without los- 
ing any advantage of emergency- 
priced CCC ingredients. 


| 


“It is proposed that there be in- 


| corporated in the government drouth 


| relief 
provide that the eligible feeder have a | 


| by 


} 
trade 


a plan 
accomplish these purposes: (1) elimi- 





program a plan that would 


price preference in form of an eligibil- 


ity certificate or notice, which he could | 


present to any feed dealer or manu- 
facturer in order to obtain the low- 
er priced feed ingredients provided 
the CCC. The seller would use 
the certificates to obtain from the 
CCC a replacement of stocks used 
under the plan, and sold at the CCC 
price. Feed dealers and manufac- 
turers would agree to deliver the 
CCC-designated products to the feed- 
er at a price fully reflecting the low- 
er CCC price. 

“It is the conviction of 
that the adoption of 
for the drouth area 


the feed 
such 
would 


nate the complicated bookkeeping 
system that would be involved in 
other suggested plans for feed trade 
participation in the program; (2) 
the feeder would be free to make 
his own choice as to the type of 
feedstuffs to be purchased; and (3) 
feed dealers and manufacturers 
would deliver the product to the 
eligible feeders at a price that would 
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reflect in full the lower emergency 
price of CCC ingredients.” 

This statement was subscribed to 
by the following representatives of 
the feed distribution and manufac- 
turing industry: J. D. Sykes, Ralston 


| Purina Co., St. Louis; Austin Brooks, 
| El Rancho Milling Co., Clovis, N.M.; 


I. S. Riggs, Quaker Oats Co., Chica- 


| go; W. W. Bridges, Producers Grain 


Corp., Amarillo, Texas; C. W. Harris, 
Burrus Feed Mills, Ft. Worth; W. 
Bassett Orr, secretary - treasurer, 
Texas Feed Manufacturers Assn., 
Bryan, Texas; Robert W. Wiper, 
General Mills, Inc., Minneapolis; 
Fred Darragh, Darragh Co., Little 
Rock, Ark.; O. Burr Ross, Gooch 
Feed Mill Co., Salina, Kansas; Thom- 
as W. Staley, Staley Milling Co., 
Kansas City; Porter Hedges, Schrei- 
ber Mills, St. Joseph, Mo.; R. E. 
Wendland, Wendland Grain Co., Tem- 


ple, Texas; George P. McCarthy, Uni- 


versal Mills, Ft. Worth; Fred P. 
Hughes, Kansas Milling Co., Wichita; 
Fred K. Sale, National Hay Assn., 
Indianapolis; W. E. Glennon, Ameri- 
can Feed Manufacturers Assn., 
Chicago. 


-— 
~—_ 


N. W. RETAIL CONVENTION 
PLANNED FOR JAN. 18-19 


MINNEAPOLIS The Northwest 
Retail Feed Assn. will hold its 1954 
annual convention Jan. 18-19 at Ho- 
tel Nicollet in Minneapolis. 

Eldon Roddis, operator of the Rod- 
dis Feed Co. at Rochester, Minn., is 
president of the group. Richard M. 
Serkland of the Grain Products Co. 
at St. James, Minn., is vice president 
and William D. Flemming of Grain 
& Feed Review at Minneapolis is sec- 
retary-treasurer. 








By JOHN CIPPERLY 
Feedstuffs Washington Correspondent 


WASHINGTON — The fate of the 
feed industry proposal to participate 
in the government's drouth aid pro- 
gram in the Southwest has been con- 
sidered by the Commodity Credit 
Corp. board of directors, but no for- 
mal action has been taken by the 
board. 

The proposal, made early this week 
at a meeting with U. S. Department 
of Agriculture officials, how is in the 
hands of a committee headed by the 
Production and Marketing Adminis- 
tration director, Howard Gordon, and 
PMA consultant Ellwood Chase. 

(Also see story on feed industry 
statement elsewhere on this page.) 

Consideration of the feed industry 
proposition will be qualified by final 
conditions of eligibility for disaster 
aid yet to be determined by the Sec- 
retary of Agriculture, who will be 
unable to act until Congress comes to 
an agreement on provisions of a broad 
drouth disaster aid bill. 

Basically what the feed industry 


(Continued on page 73) 


Federal Relief for 
Missouri Drouth 
Areas Sought 


JEFFERSON CITY, MO.—An of- 
ficial petition seeking federal relief 
for drouth-stricken Ozark counties in 
the state of Missouri was sent to 
Washington July 7 by Gov. Phil Don- 
nelly. The telegram sent to President 
Eisenhower urged that 43 counties be 
designated disaster areas eligible for 
federal aid and assistance. 

Most of the counties are south of 
the Missouri river which bisects the 
state from west to east. They are 
Barton, Jasper, Newton, McDonald, 
St. Clair, Cedar, Dade, Lawrence, 
Barry, Benton, Hickory, Polk, Greene, 
Christian, Stone, Morgan, Camden, 
Dallas, Laclede, Webster, Wright, 
Douglas, Taney, Ozark, Miller, 
Maries, Pulaski, Phelps, Texas, Dent, 
Shannon, Howell, Oregon, Iron, Rey- 
nolds, Carter, Ripley, Madison, Boll- 
inger, Wayne, Butler, Stoddard and 
Scott. 

Twelve border line counties include 
Cass, Bates, Vernon, Johnson, Henry, 
Pettis, Howard, Cooper, Boone, Moni- 
teau, Cole and Osage. Three counties 
in the Missouri Boot Heel which the 
governor said needed credit were 
Dunklin, Pemiscot and New Madrid. 
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The Drouth’s Ramifications 


HE tragedy of drouth, like all tragedies, builds far reaching implications 
that challenge those who would relieve or prevent the distress. Good 
intentions or good-will are not sufficient in themselves to provide a remedy 

A clear example is provided in the current situation in western Texas 
and adjacent areas, where drouth effects were aptly described as “appalling 
by Secretary of Agriculture Benson after a visit to the This important 
section of our nation is threatened with complete loss of its cattle industry, 
which would be almost an indescribable disaster. 

The federal government moved quickly to provide relief when the extent 
of the drouth became apparent. The emergency area was stipulated and 
several steps in a relief plan were enumerated. 

The government agencies consulted a number of groups concerning these 
steps, including livestock producers, packers and other buyers and processors 
and even the retail food trade. The counsel of the feed 
individual in it, was not sought, however. Perhaps this should not startle 
anyone who has followed these things for a long time, for 
see any justification for such an exclusion. The 
to the area certainly is paramount. Those whose experience 
knowledge would be of the most help in regard to this phase of the problem 
would be the feed men, but they again were the forgotten men as far as the 
government bureaus and agencies are concerned. 

Largely as a result of this exclusion, the feed plan set up hinged on 
making available in the drouth area, from burdensome Commodity Credit 
Corp. stocks, cottonseed meal and corn at prices greatly reduced from those 
on the open market. This would not only provide some drouth relief, but 
would aid the government in liquidating a part of its embarrassing surpluses 
The plan made no provision for the mixing of these protein and carbohydrate 
supplies with other ingredients needed in the nutrition of cattle, or for their 
distribution through established channels. The feed industry, although it 
has been serving the drouth area well for many years and has the machinery 
for doing it, might as well not have been in existence as far as the govern- 
ment agencies were concerned. 


* * * 


HE Texas Feed Manufacturers Assn. telegraphed Secretary Benson and 

other officials in Washington, when its members learned of the drouth 
feed program, pointing out that the announced plan would force feeders to 
feed cottonseed pellets straight, which would result in vitamin and mineral! 
deficiencies and would aggravate malnutrition and disease. The Texas 
ation suggested a plan whereby the feed manufacturers would furnish an 
emergency relief ration, which would utilize the CCC stocks of cottonseed 
meal and corn and reflect their lower price, but which also would provide 
the other nutritional requirements. The entire pros the Texas 
stipulated, would be handled from manufacturing the 
dealers to the feeders without any additional government expense. 

This was backed up by the American Feed Manufacturers Assn., which 
was largely instrumental in calling a meeting of feed men and government 
officials in Washington early this week. A simple plan for feed 
participation in the drouth program was presented at this meeting 
of it are contained in a news story in this issue of Feedstuffs 

No one knows, as yet, whether the feed industry suggestions, 
of them, will be approved by the government agencies. They 
from the standpoint of nutritional balance and distributing efficiency 
the general welfare of the drouth area. Unfortunately, such decisions often 
are influenced by considerations other than the basic one of effective drouth 
relief. Some of them are political. The solution becomes complex 


* * * 
ber whole feed industry—-not just in the drouth area 


scene 


industry, or any 


but we, one, cannot 


feed 
and practical 


problem of supply 


also 


assocl 


group 
feed 


zram, 


through local 


industry 
Details 


or any part 
should be, 
and 


has a tremendous 

economic stake in these developments. If drouth relief encompasses only 
the distribution, through PMA or similar committees, of low priced cottonseed 
meal and grains from CCC stocks, any other feed business in the area will be 
at a standstill. It would disrupt the feed industry and cause unemployment 
and heavy financial losses. 

Regardless of any eligibility rules set up, the 
all feeders in the stipulated drouth area to expect that they would partic pate 
in the distribution of the cheaply priced government stocks. The political facts 
of life being what they are, they probably would be right. 

Price relationships would be upset over a wide area 


tendency would be for 


even outside the 





would believe 


| emergency drouth area. Feeders of cattle—and poultry and hogs, eventually 
that at some time they would benefit from the release of 


CCC feed stocks at reduced prices, without regard to where their farms are 


ocated. Again citing 
too 


CAA 


the political facts of life, this probably would happen, 
There would be much pressure to extend the benefits of the low-priced 
stocks to everyone. There would not be much normal feed business over 


a large part of the country while there is any prospect of such an eventuality. 
Stocks being carried in inventories by manufacturers and dealers would 


be hard to move in the 


face of cheaply priced relief grains and proteins. 


Financial losses could be severe and in many cases disastrous. 
All of these things enter into the feed industry’s efforts to gain participa- 


tion in the drouth relief program of the 


government in the Southwest. The 


objective is worth all of the time and energy being devoted to it by industry 


and leaders. 
of the 


organizations 


These are some 


far reaching implications of the drouth, and they 


cannot be overcome simply by good-will toward an area that is suffering 


a tragedy. 


A FEEDSTUFFS 
FORMULA FEEDS: HOW’S BUSINESS? 
FEATURE 


Sales of formula feed held up well in some areas but remained seasonally 
slack in others. Demand improved in the Southwest and the Northeast and 
was steady at a good pace in the Northwest. Harvesting of grain crops inter- 
fered with feed sales in some areas. Continued good feeding ratios promised 


a satisfactory rate of business on the whole, 


particularly in poultry feeds. 


Feed ingredients were somewhat lower, and the index of wholesale feedstuffs 


prices showed a drop of 1.2 points to 


212.7 in the week ending July 8. The feed 


grain index advanced 2.3 points to 222.8 in the same period. (Ingredient details 


on pages 70-73.) 


Northwest 


Formula feed business was report- 
ed to be holding a good, steady pace 
in the Northwest this week, and all 
plants contacted reported output at 
the same rate or somewhat better 
than last week. 

Surprisingly good starter feed busi- 
ness continues for baby pigs and baby 
chicks. Volume of the latter has ta- 
pered off considerably from the re- 
cent peak, but the amount of late 
business coming in is unusual. Baby 
pig feed are holding up very 
well also. 

Steady 
is reported, 


sales 


demand for laying mashes 
and turkey finishers are 
being taken in larger amounts. Some 
spotted improvement in dairy feed 
trade developed in regions where the 
oat crop proved disappointing. 
Poultrymen are purchasing grower 
feeds for their young chickens in 
good quantities, apparently encour- 
aged by the good egg-feed ratios and 
a desire to get their birds into pro- 
duction as soon as possible. 
Production schedules were mostly 
on a 24-hour basis, with some on 16 
hours. Saturday work was scheduled 
at more than one plant, with the pos- 
a Sunday run in at least 
Order backlogs will 
days’ run next 


sibility of 
one indicated. 
provide for several 
week. 


Ohio Valley 


With harvesting of the wheat crop 
the most important business of farm- 
the Ohio Valley at this time, 
was little interest in and less 
for formula feed purchases this 
week. As a result, sales remained 
static, although in the fair volume of 
recent weeks.- 

Prices remained steady this week, 
and mill operations were continuing 
at about 75% of capacities, with sup- 
plies of most ingredients reported 
normal and ample for current re- 
quirements. 

Several , 


ers in 
there 
time 


manufacturers said this 
week that after harvesting of the 
wheat crop is completed in a few 
days farmers again will resume nor- 
mal summer activities, and the 
formula feed market will improve. 
This forecast is supported by the 
continuing high level of poultry, egg 
and milk sales throughout the valley, 
and it is expected this situation will 
continue through the remainder of 
the year. If it does, farmers will be 
certain to continue their flocks of 





poultry at present record numbers, 
with this being reflected in steady 
demand for high tonnages of broiler 
and egg mashes, chick starters and 
turkey feeds. 


Southwest 


The southwestern formula feed in- 
dustry continued to experience a mid- 
summer improvement in feed demand 
this week. Good feeding ratios in the 
poultry and dairy industries and the 
expansion of turkey feed require- 
ments account for the better tone in 
the Southwest. 

Some decline in prices also added 
to the inducement to dealers and 
feeders to stock up on supplies. Ap- 
parently the trade had reached a low 
point on inventories around the first 
of this month, and building these up 
has created a better volume of sales 
for feed mills. 
~ Manufacturing plants in the area 
ran at a better rate this week, some 
requiring six days to keep up with the 
orders. Both dock business and carlot 
sales were at a better pace. Prices 
ranged from 50¢@$1 ton lower. 

Broiler feed demand was fair to 
good, and poultry and egg feed de- 
mand was improving. There was some 
upturn in demand for hog feeds and 
dairy cattle feed was moving in fairly 
good volume. Increased sales of tur- 
key feed were reported. 


Northeast 


Continuing the pace set a couple 
of weeks back formula feed producers 
in the Northeast were running their 
mills on a full five-day schedule in 
order to fill the orders that are pour- 
ing in. A couple of the larger pro- 
ducers were adding an extra shift 
temporarily ‘to take care of the added 
business that has developed. 

The poultry industry continues to 
be the best buyer of formula feeds, 
and now that the dairymen have in- 
creased supplementary feeding, the 
picture has brightened. One factor 
pointed out by one of the leading 
mills was that most, if not all, farm- 
ers have about used up their stocks 
of home grown grains. New crop har- 
vests are about a month distant, 
necessitating the purchase of formula 
feeds. This area as well as other pro- 
ducing areas are looking forward to 
bumper crops of feed grains, so the 
picture might change a little later on. 

Poultry raisers are being benefited 


(Continued on page 74) 
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Chicks Placed in Principal Broiler Areas 


(im thousands) 


Conn. 
and Del -Mar- 
Maine va. 
1.131 3,104 
1,018 3,140 
1,176 2,990 
1,028 2,968 
962 2.924 
1,202 2,901 
1,101 2,896 
2,829 
2,448 
2.601 
2,888 


ending Alabama Missiasippi 
April 26 eevee 677 865 234 
May 3 865 219 
May 8 $36 196 
May 16 850 234 
May 23 890 214 
May 30 2 846 175 
June 6 .sseee $31 197 
June 13 861 194 
June 20 866 198 
June 27 737 184 
July 4 747 187 


*California not included in total of areas. 


Fiorida 


Virginia, W. Va., 
Shen 
Valley 


North 
Georgia 


N.W 
Arkansas 


North 
Carolina 
§ ; 
2,891 


:9 


- Total of Area 


Indiana rnia*® 1963 1952 


841 
834 
779 

10 


Calif« 





Egg-Feed and Hog-Corn Price 
Ratios Hold at Favorable Levels 


WASHINGTON—The U. S. Depart- 
ment of Agriculture reports that the 
egg-feed and hog-corn price ratios 
held at their very favorable levels last 
month. 

USDA noted that the U.S. egg-feed 
ratio in mid-June was 11.8, up slightly 
from 11.7 on May 15. The June figure 
compares with only 8.5 a year earlier 
and the June average of 10.3. (See 
table on page 7 for comparisons by 
regions and other commodity-feed 
price ratios.) 

The U. S. hog-corn ratio, USDA 
reported, was 15.5 on June 15, un- 
changed from the preivous month but 
up considerably from the 11.2 level 
for June last year. The June aver- 
age is 11.7. 

Average egg prices declined slightly 
in the month ended June 15, but, ac- 
cording to the USDA price report, 
feed prices continued to decline dur- 
ing the month. The feed price index, 
at 226 on June 15, was 2% lower than 
the mid-May level. The index was 9% 
below June, 1952, and the lowest since 
December, 1950. 

Decline General 

USDA said the decline in feed 
prices was general, but the down- 
turns were small in the mountain and 
Pacific states. Adequate pasture and 
promise of a big hay crop, except in 
drouth regions, as well as large stocks 
of grains and oilseeds, were primary 





factors in the feed declines, USDA 
said. 

Regarding hog prices, USDA noted 
that prices of barrows and gilts were 
generally up from a month ¢ 
but there were lower prices for sows 
The result was a 40¢ per cwt 
tion in average hog prices 

The general meat price index was 
off 6% from mid-May to 299 in mid- 
June. Reductions 
sheep and beef cattle were noted 

Chicken and turkey prices declined 
somewhat during the month. And the 
U. S. farm chicken-feed ratio dropped 
from 6.4 in May to 5.9 in June. The 
broiler-feed ratio was off slightly, 
from 5.2 in May to 5.0 in June. The 
turkey-feed ratio also eased slightly, 
from 8.3 in May to 8.2 in June 

Declines in prices received by farm- 
ers for dairy products tapered off in 
June—the month when for 
these products usually reach the low 
point of the year. There was a 1% 
decline in the dairy products price 
index, from 257 in May to 254 in 
June. However, the milk-feed price 
ratio was up slightly, from 1.10 in 
May to 1.11 in June, and the butter- 
fat-feed ratio rose from 21.0 in May 
to 21.6 in June 

Patheehhi 
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Wholesale Feedstuffs Price Index 


INDEX NUMBERS OF WHOLESALE FEEDSTUFFS PRICES, 1935 TO DATE 


BASE 
Season Oct Nov. Dec 
262.4 267.2 267.2 
258.9 2 7 
207.8 22 
212.5 2 
208.8 23 
283.6 % 
229.7 2 
165.0 
164.8 
162.6 
137.1 
125.9 
90.9 
es . 98.9 
39... 7 
a8 _ 0 
37 oe 7.8 12 
BE. ccvece 6.0 84.6 


Jan. Fet 
61.7 242.0 


86.0 84.8 83 


PERIOD 1935-39 
» Mar Apr 


160 
May June 


$1.4 


Compiled by Market News and Services Division, Grain Bra 


keting Administration 


INDEX NUMBERS OF FEED GRAIN PRICES (CORN, OATS, BARLEY AND GRAIN 


SORGHUMS), OCTOBER, 


Season Oct. Nov. Dec. Jan. Feb 


1935, 
Mar 


TO SEPTEMBER, 1940-100 


Apr. May June July Aug 


by Elmo Riddle and Harry McIntosh, 
together with a considerable quantity 
of grain, burned. 


in 
toa 


NEW FEED MILL 
SHAKOPEE, MINN.—Construction 
of a building for the new Stemmer 
Feed Mill here is now underway. 
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Certain Counties 
in $.W. Designated 
as Disaster Areas 


WASHINGTON—tThe President has 
designated certain counties in south- 
western drouth states as disaster 
for federal relief. 

These counties include: 

Texas: Andrews, Archer, Arm- 
strong, Bailey, Bandera, 
saylor, Bexas, Blanco, Borden, 
Brewster, Briscoe, Brooks, Brown, 
Burnet, Callahan, Cameron, Carson, 
Castro, Childress, Clay, Cochran, 
Coleman, Collingsworth, Co- 
Concho, Cottle, Crane, 
Crockett, Crosby, Culberson, Dallam, 
Dawson, Deaf Smith, Dickens, Dim- 
mit, Donley, Duval, Eastland, Ector, 
Edwards, El Paso, Erath, Fisher, 
Floyd, Foard, Frio, Gaines, Garza, 
Gillespie, Glasscock, Gray, Hale, Hall, 
Hamilton, Hansford, Hardenman, 
Hartley, Haskell, Hemphill, Hidalgo, 
Hockley, Hood, Howard, Hudspeth, 
Hutchinson, Irion, Jack, Jeff Davis, 
Jim Hogg, Jim Wells, Jones, Kendall, 
Kenedy, Kent, Kerr, Kimble, King, 
Kinney, Kleberg, Knox, Lamb, Lam- 
pasas, La Salle, Lipscombe, Live Oak, 
Llano, Lovin, Lubbock, Lynn, McCul- 
loch, McMullen, Martin, Mason, Mav- 
erick, Scurry, Shackelford, Medina, 
Menard, Midland, Mills, Mitchell, 
Montague, Moore, Motley, Nolan, 
Nueces, Ochiltree, Oldham, Palo Pin- 
to, Parker, Parmer, Pecos, Potter, 
Presidio, Randall, Reagan, Real, 
Reeves, toberts, Runnels, San 
Saba, Schleicher, Sherman, Somer- 
ville, Starr, Stephens, Sterling, Stone- 
wall, Sutton, Swisher, Taylor, Terrell, 
Terry, Throckmorton, Tom Green, 
Upton, Uvalde, Val Verde, Ward, 
Webb, Wheeler, Wichita, Wilbarger, 
Willacy, Winkler, Wise, Yoakum, 
Young, Zapata, Zavala. 

Oklahoma: Alfalfa, Beaver, Beck- 
ham, Blaine, Caddo, Canadian, Car- 
ter, Cimarron, Clevelafid, Comanche, 
Cotton, Custer, Dewey, Ellis, Gar- 
field, Garvin, Grady, Grant, Greer, 
Harmon, Harper, Jackson, Jefferson, 
Kay, Kingfisher, Kiowa, Logan, Love, 
McClain, Major, Murray, Noble, Okla- 
homa, Roger Mills, Stephens, Texas, 
Tillman, Washita, Woods, Woodward. 

New Mexico: Otero, Bernalillo, Cat- 
ron, Chavez, Colfax, Curry, DeBaca, 
Eddy, Guadalupe, Harding, Lea, Lin- 
coln, McKinley, Mora, Quay, Rio 
Arriba, Roosevelt, Santa Fe, Sando- 
val, San Juan, San Miguel, Socorro, 
Taos, Torrance, Union, Valencia. 

Colorado: Baca, Bent, Huerfano, 
Kiowa, Las Animas, Otero, Prowers. 

Kansas: Barber, Barton, Butler, 
Chase, Chautauqua, Cheyenne, Clark, 
Coffey, Comanche, Cowley, Decatur, 
Dickinson, Edwards, Elk, Ellis, Ells- 
worth, Finney, Ford, Gove, Graham, 
Grant, Gray, Greeley,. Greenwood, 
Hamilton, Harper, Harvey, Haskell, 
Hodgeman, Jewell, Kearny, Kingman, 
Kiowa, Lane, Lincoln, Logan, Lyon, 
McPherson, Marion, Meade, Mitchell, 
Montgomery, Morris, Morton, Ness, 
Norton, Osage, Osborne, Ottawa, 
Pawnee, Phillips, Pratt, Rawlins, 
Reno, Rice, Rooks, Rush, Russell, 








areas eligible 


Atascosa, 


Coke, 
manche, 


CCC Corn, Oats 
on Way to Drouth 
Area in Southwest 


CHICAGO—Corn and oats from 
the Midwest are on the way to the 
relief of drouth-stricken farmers and 
ranchers in Oklahoma and Texas, the 
U.S. Department of Agriculture has 
announced. Orders for nearly 500,- 
000 bu. corn and 220,000 bu. oats were 
placed by farmers in the drouth area 
during the first week of July, and 
shipments were being made as rap- 
idly as railroad cars were available, 
USDA said. 

The grain comes out of stocks ac- 
quired by the USDA through its 
price support programs, and is be- 
ing sold to farmers in the drouth 
area at reduced prices, under the 
relief program announced by Presi- 
dent Eisenhower late in June. Corn is 
being sold at $1 bu. and oats at 50¢. 
Railroads have reduced their freight 
rates by half on the drouth-relief 
commodities. 

The Kansas City Commodity Of- 
fice of the Production & Marketing 
Administration, which is supplying 
the corn, reports that the early ship- 
ments were made from Nebraska 
grain elevators. The Chicago Com- 
modity Office, responsible for sup- 
plying oats ordered, reported that 
the first shipments were made from 
large grain terminal elevators in the 
Chicago area, followed closely by 
shipments from country warehouses 
in Iowa. 

Of the 247 carlots of corn ordered 
during the first week of the drouth 
relief program, 120 cars were request- 
ed by farmers in Oklahoma, 111 from 
Texas and 16 in Colorado. The rout- 
ing on the first 84 cars of oats was 
71 to Texas and 13 to Oklahoma. 

Cottonseed meal and pellets also 
have been made available at the 
price of $35 ton, through the New 
Orleans Commodity Office, and 7,000 
tons were shipped during the first 
week of July. 

Parts of six states have been desig- 
nated as disaster areas because of 
the drouth, and farmers in those 
areas in need of feed to maintain 
their basic herds of livestock are 
eligible to receive government aid, 
including credit and reduced prices 
on feed. The designated areas are 
in Texas, Oklahoma, Arkansas, New 
Mexico, Colorado and Kansas. 
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OPENS MINNESOTA FEED STORE 

WABASHA, MINN. — Vince Suil- 
man has opened a new Land O’Lakes 
feed store here. 
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GRAIN MAN RETIRES 
MINNEAPOLIS—Otto R. Grapp of 
the Johnson-Olson Grain Co. has re- 
tired from the grain business after 
40 years of service. He came to Min- 
neapolis from a farm near Charles 
City, Iowa, in 1908. 
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Recent university research” shows that dehydrated alfalfa contains an unidentified 











factor(s) that promotes better health and growth in poultry and livestock. 
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To date this unknown factor(s) has escaped detection but its effects, as reported by researchers, are impressive: 


“Work with high-energy broiler rations has shown that the addition of 
5 per cent of alfalfa meal improved rather than depressed both growth 
and efficiency of feed utilization. We now believe that this improvement 
is brought about by one or more unidentified growth-promoting factors in 
} alfalfa meal.” 


“Fertility and hatchability were increased 9% by adding 5% dehydrated 
alfalfa to the breeder hen diet.” 


“With dehydrated alfalfa, steers gained one-fourth pound a day more.” 
To make sure that your feeds receive the full benefit of this and other “Xtra values” 
in dehydrated alfalfa, specify Small’s Dehydrated Alfalfa. Every 


step of the way, from the field to the finished product, the W. J. 











FOR FEEDS 
WITH A FUTURE 
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Small Co. takes extra care to see that the Small’s Dehydrated Alalta 







delivered to you is packed with extra values. 


*Reprints available on request 


THE W. J. SMALL COMPANY division Archer-Daniels-Midland Co. 


1200 Oak Street Kansas City, Missouri 


by the Lederle Laboratories Division, American Cyanamid 
Co., to expand its production facilities at Pearl River, 
N. Y., are shown in the above photographs. At the left 
are the two automatic duplex bagging scales, each one 
capable of bagging up to 600 Ib. of finely ground auereo- 
mycin animal feed supplement a minute. Both 50 and 100 
Ib. bags are handled. The weighing and bagging opera- 


tions, completely automatic, were engineered by the Rich- 


the right. 


ardson Scale Co. Paper bags are picked up from the bag 
racks and fitted over the outlet spout of the bagging hop- 
per as shown in the center picture. A foot control clamps 
the bag to the spout and releases the hopper contents into 
the bag. When the contents have been delivered, the bag 
is released onto a short conveyor section which carries it 
to a second conveyor moving past a bag sewer shown at 





BULK FEED LABELING IN 
CALIFORNIA EXPLAINED 


SACRAMENTO, CAL.—William L. 
Hunter, assistant chief, California 
Bureau of Field Crops, has issued a 
reminder to bulk feed operators rela- 
tive to the labeling of their product. 

“The continued expansion of bulk 
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Prepared by: Loncala Phosphate Co. 
High Springs, Fla. 
Distributed by: Warren-Douglas 
Chemical Co, 

1513-15-17 Burt St., Omaha, Neb. 




















turnover in personnel in the industry 
and 
to remind you of 


creates an instruction 
makes it desirable 
the requirements applying to the 
labeling of sold in bulk,” he 
said. “Basically, the information sup 
plied to the feed purchaser is the 
same whether you deliver the feed in 
packages or in bulk. The only dif- 
ference is in the manner of supply- 
ing it. 

“In the case of 
in bulk, the inv 
and number of pounds of in- 
gredient must still be supplied, and 
in addition must be a Public 
Weighmaster’s Certificate on the de 
livery. The invoice ind the weigh 
certificate shall accompany 
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and be given to the purchaser at the 
time of delive ry 

“Proprietary mixes sold in bulk 
must be accompanied by a statement 
of the usual guarantees of crude pro- 
tein, crude fat, crude fiber and ash, 
ingredient list and a weight state- 
ment. This is most easily done by 
simply attaching a label to either the 
delivery slip or weight certificate. 

“We should like to emphasize,” Mr. 
Hunter continued, “the importance of 
having these documents accompany 
the Office, plant and delivery 
personnel should be thoroughly in- 
structed to this effect. These prac- 
tices are required under the law and 
regulations, and we hope that there 
failure to comply with 


voods. 


will be no 


them.” 
——— 


PROTEIN MEAL FUTURES 
OFF SHARPLY AT MEMPHIS 


MEMPHIS fu- 
tures slumped sharply last 
week, by the weight of 
1,000 tons of soybean oil meal being 
July. Volume was 


Protein oil meal 
prices 
depressed 
tendered against 
excellent. 

In trading on the Memphis Mer- 
chants Exchange there was consider- 
able switching from July soybean oil 
meal later deliveries, especially 
There was some outright 
liquidation, and it was esti- 


to 


long 


| mated some 160 contracts were liqui- 


| dier 





| ply 


Open interest in cottonseed 


meal also declined some. 
The new crop months proved stea- 
than the nearby and old crop 
months moved nearer to the distant 
Some buying of new crop 
against sales of old was reported 
Also the 
week were emergency 
cheap oil meal 
cattlemen in the _ drouth-stricken 
Southwest. weakness in beans and 
oil and the lowering of the bean basis 
Feed business was reported fair, but 
not as good as it was a month or two 
ago. Cash oil meal was generally 
quiet, with a heavier tone, while buy- 
ers were said to be not aggressive. 
Losses on the soybean oil meal side 
of the market ranged from $1.25 ton 
for October and January to $2 ton 
for nearby July. Cottonseed oil meal 
prices were off 50¢ ton for July to 


options 


market last 
moves to sup- 
and grains to 


depressing 


| $3.25 ton for December. 


Total volume was 37,300 tons, with 


| cottonseed oil meal contributing 4,000 


| 


tons, a gain of 2,500 tons over the 
previous week. Soybean oil meal’s 
total of 33,300 tons compared with 
28,600 tons for the previous week. 





USDA Buys Grain 
Bins; Capacity: 
89,405,475 Bu. 


WASHINGTON—tThe U. S. Depart- 
ment of Agriculture this week an- 
nounced the awarding of contracts 
for the purchase of 15,070 grain struc- 
tures of a total capacity of approxi- 
mately 89,405,475 bu. These struc- 
tures will be used for the storage of 
Commodity Credit Corp. grain in 
areas where other facilities are not 
available. They will be shipped dur- 
ing the next two months to locations 
in Illinois, Iowa, Kansas, Michigan, 
Minnesota, Nebraska, South Dakota 
and Wisconsin. 

Offers purchase grain storage 
structures were announced by the 
USDA June 15. Specifications were 
distributed to manufacturers of grain 
bins at a meeting (June 15) held by 
the department at Washington, and 
to manufacturers who were not at the 
meeting. Continued manufacture of 
farm-size bins for sale to farmers by 
manufacturers was emphasized at the 
meeting, as a part of the department’s 
effort to induce farmers to provide 
their own storage for grain under 
price support. 


to 


Urge Farm Bins 

CCC officials called attention to the 
fact that farmers should continue to 
buy and erect storage on their farms 
regardless of the purchases of bins 
by the government. Farmers can earn 
13¢ a. bushe] by resealing their corn, 
for example. They can also stabilize 
their marketing and help insure 
higher prices for their grain by hav- 
ing their own storage, USDA said. 

USDA officials have emphasized 
that on-farm storage is the funda- 
mental need in meeting the problems 
of heavy supply conditions. It is esti- 
mated that farmers can realize from 
30 to 50¢ more a bushel by holding 
their wheat under the price support 
program, instead of dumping it on 
the market at harvest time. Such an 
advantage, they point out, will go far 
teward paying for on-farm storage. 

The over-all estimated cost of struc- 
tures including factory price f.o.b. 
plus transportation and guaranteed 
erection costs averages slightly under 
24%¢ per bushel for the structures 
purchased. Most of the structures are 
steel. Contracts for the erection of 
all structures will be let by Produc- 
tion and Marketing Administration 
state offices. 

Following is the list of successful 
bidders under contract to supply the 
structures: Butier Mfg. Co., Great 
Lakes Steel Corp., Steelcraft Mfg. 
Co., Black,. Sivalls & Bryson, Inc., 
Columbian Steel Tank Co., James 
Mfg. Co., Kilby Steel Co., Steel Com- 
pany of Ohio, Bjarne Kindem & 
Assoc., Burnell & Sons Const. Co., 
Durkee Mfg. Co. and Western Silo Co 


FEED CUSTOMERS FETED 
AT WILSON & CO. PARTY 


CEDAR RAPIDS, IOWA—wWilson 
& Co., Inc., was host to approximately 
300 customers in the feed industry at 
a dinner at the Chamber of Commerce 
dining room in Cedar Rapids, after 
which they were special guests at the 
Cedar Rapids-Peoria Three-I-League 
baseball game at Memorial Park 
June 30. 

W. O. Fraser, general manager of 
Wilson & Co., Inc., extended a wel- 
come for the company, and Milo Sed- 
lacek, mayor, for the city of Cedar 
Rapids. A true “Hollywood Script 
Touch” was added at the baseball 
game when the home team won the 
game with a home run over Wilson & 
Co.'s sign in the left field, and with 
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Farm Commodity-Feed Price Ratios 





East West East West 
New Mid- North North South South South 
U.S Eng. Atl Gent. Cent. Atl Cent. Cent. Mount. Pac. 
CHICKEN-FEED— 
Farm Chickens: 
June : 5.9 6.0 7.0 6.3 5.5 5.7 6.1 6.2 6.9 6.1 
May 6.4 6.1 7.1 6.9 6.3 5.8 5.5 5.6 5.8 5.4 
June, 19 re 5.2 
Average (1942-51) , 7.6 
Average (J 1942-51) 7.6 
Broilers 
June 5.0 5.0 5.7 5.5 6.5 4.8 4.7 5.0 5.3 4.6 
May 5.2 5.2 5.7 5.8 5.7 5.0 4.8 5.2 5.5 5.0 
TURKEY-FEED: 
June 8.2 8.4 9.9 9.2 9.1 8.0 7.5 6.6 7.5 6.8 
May 8.3 8.8 10.1 9.3 9.5 8.4 7.8 6.7 7.4 6.4 
June, 1952 7.7 8.5 9.4 8.2 8.1 7.6 7.3 6.0 8.2 6.5 
Average (1942-51) 9.9 
Average (June, 1942-51) 9.2 
EGG-FEED: 
June 11.8 13.9 13.7 11.7 12.0 11.4 9.7 10.3 11.8 11.6 
May 11.7 13.2 is) ty 86 Ge 9.9 10.5 11.1 11.6 
June, 19 8.5 10.3 10.0 8.1 8.0 9.1 7.5 7.1 8.5 8.6 
Average (19 51) - 12.3 
Average I 1932-51) 10.3 
East West 
Nort North North South South 
U.S. AtL Cent. Cent. Atl. Cent Weat 
MILK-FEED: 
June 1.11 1.04 1.10 1.21 1.30 1.14 1.15 
May - 1.20 1.01 1.11 1.19 1.26 1.13 1.14 
June, 1952 - 41.14 1.04 1.13 1.25 1.37 1.27 1.18 
Average (19%2-51) 1.27 
Average (Jun 1932-51) 1.14 
BUTTERFAT-FEED;: 
June 21.6 20.2 23.9 14.8 17.2 
May 21.0 20.0 23.1 14.5 16.9 
June, 19 21.2 19.8 22.3 55 17.3 
Average (1932-51) 23.6 
Average (June 1932-51) 21.9 
NOTE: Ratios computed at mid- 
month by U.S. Pepartment of Agri- 
culture. Ratios represent number of 
North pounds of poultry feed eqnal in value 
U.s Cent. to 1 th. live farm chicken, turkey or 
HOG-CORN: 1 dar, eres: vounds broiler growing 
June 15.5 16.2 mash eanal ta 1 th, broiler: pounds 
May . 15.5 16.1 concentrate rations equal ta 1 Ib. 
June, 19 11.2 11.4 milk or bntterfat; bashels of corn 
Average 19 f1) 12.7 13.6 equal ta 100 th, hee. Increases in 
Average June, 1932-51) 11.7 12.6 ratios are favorable to the feeder. 
KEY TO GEOGRAPHICAL DIVISIONS North Central: Combination of the two 
Here i guide to the states included in above 
the geogra al d ons listed in the ac South Atlantic: Delaware, Maryland, Vir- 
compar mmod ty-feed price ratios ginia, West Virginia, North Carolina, South 
New England: Maine New Hampshire Carolina, Georgia, Florida 
bees ae ssachusetts, Rhode Island, Con East South Central: Kentucky, Tennessee, 
Mid-Atlantic: New York, New Jersey Alabama, Mississippi 
Penr West South Central: Arkansas, Louisiana, 


North Atlantic: New England and Mid 


Oklahoma, Texas, 





Atlant tates combined South Central: Combination of the two 
East North Central: Ohio, Indiana, Ili above 

nois, Michigan, Wisconsin Mountain: Idaho, Wyoming, Colorado, 
West North Central: Minnesota lowa New Mexico, Arizona, Utah, Nevada 

M suri, North Dakota, South Dakota, Ne Pacific: Washington, Oregon, California 

braska West: Combination of the two above 

it a Wilson certified ham for the hit- | sales manager for Illinois. Now at 

ter, Jim Fanning, Cedar Rapids | Danville, Ill. Mr. Swisher says he 

catcher intends to reside in Galesburg in the 
Arrangements for the dinner and | near future. Mr. Swisher for more 


entertainment were handled by J. R 
Ward, manager of the animal and 
poultry feed department. 
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NATIONAL DISTILLERS 
ANNOUNCES NEW PLANT 
NEW YORK—A new plant for the 

production of synthetic ammonia and 

fertilizer nitrogen compounds will be 
built at Tuscola, Ill., by National Dis- 
tillers Products Corp., according to 

a recent announcement by John E. 

Dierwirth, president of National Dis- 

tillers. The production capacity of the 

plant will be 50,000 tons a year of 
anhydrous ammonia. 

Ammonia is made from nitrogen 
and hydrogen. The nitrogen will be 
obtained by liquefying air. By-product 
oxygen production from the plant will 
amount to 75 tons per day. The Na- 
tional Distillers plant will obtain its 
hydrogen ready-made as a by-product 
of the Nationa] Petro-Chemicals 
Corp. ethylene plant, which is now 
under construction at Tuscola. 


— 
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JOINS SALES FORCE 
CHICAGO—The Walnut Grove 
Products Co., Atlantic, Iowa, has 
added Charles A. Swisher to its sales 
staff. Mr. Swisher is the new state 
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than a year has been connected with 
Charles A. Swisher & Sons, Danville, 
and before that was employed by the 
Quaker Oats Co. in Chicago. 

a | 


HARRY J. HOF DIES 

EAST ORANGE, N.J.—Harry J. 
Hof, Sr., 69, former sales manager 
of the Beacon Milling Co., Inc., Cay- 
uga, N.Y., died July 5 at Coopers- 
town, N.Y. He formerly operated auto- 
mobile sales agencies here. His 
widow, Anna, a son and a daughter, 
survive. 
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CALIFORNIA COMMITTEE 
FIRMS MEETING PLANS 

SACRAMENTO — The animal in- 
dustry conference committee of the 
California Hay, Grain and Feed Deal- 
ers Assn. met July 2 in Los Angeles 
to complete plans and the program 
for the Sept. 24-25 meeting in 
Yosemite National Park. 

The committee recommends those 
who have not done so to make hotel 
reservations at once by communicat- 
ing with the Yosemite Park & Curry 
Co., specifying whether rooms are de- 
sired at Camp Curry, Yosemite Lodge 








AMAZING NEW INVENTION 


Opens all feed bags instantly 
without damage to bags 


THE INSTANT BAG OPENER 


“Removes Every Stitch Without a Hitch” 
Puts two lines of your advertisin 
a_bag is opened. “The Perfect Premium That Packs a 


Attractively boxed with instructions. Samples 50¢. 


R & M PRODUCTS CO., 1038 S. Main St., Gainesville, Ga. 


or at the Ahwahnee Hotel. A $10 





Feed Mills 
Hatcheries 
Mfg. under 
six patents 
USA & Canada 









in the hand of customer each time 
unch. 








deposit should be enclosed for each 
room. 


The animal industry conference is 
held annually under joint sponsorship 
of the CHG&FDA and the University 
of California to acquaint the trade 
with the latest in nutritional develop- 
ments 
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FISH MEAL PRODUCTION 
IN U. S., ALASKA DROPS 
WASHINGTON—During May the 
production of fish meal and scrap by 
firms in the U. S. and Alaska which 
normally account for about 90% of 
the total output amounted to 13,919 
tons compared with 16,357 tons dur- 
ing the same period in 1952. This 
represents a decrease of 2,438 tons 
compared with May of the previous 
year. The figures were provided by 
the U. S. Department of the Interior. 
During May the production of fish 
oils, exclusive of liver oils in the U.S 
and Alaska amounted to 1,127,502 gal. 
compared with 1,435,737 gal. during 
the corresponding month of 1952. This 











FEEDSTUFFS, July 11, 1953——7 
was a decrease of 308,235 gal. com- 
pared with May, 1952. A marked drop 
in the production of menhaden oils 
was responsible for the smaller pro- 
duction during May of this year. 
Groundfish oils and tuna and mackerel 
oils recorded noticeable increases dur- 
ing May, 1953, compared with the 
same month last year. 

Imports of fish meal for feed and 
fertilizer during April, 1953, amounted 
to 11,628 tons compared with 19,529 
tons for the same month in 1952. Ex- 
ports of fish oils during April of this 
year amounted to 10,770,079 Ib. com- 
pared with 5,536 lb. during April of 
last year. 
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BORDEN CO. OFFICIAL DIES 

NEW YORK—Dr. Frank L. Sey- 
mour-Jones, 57, director of the new 
products research laboratory of the 
Borden Co., died July 2 at the Neuro- 
logical Institute, New York City. He 
joined the Borden Co. shortly after 
receiving his Ph.D. from Columbia 
University in 1923. His widow, Olga, 
and a son, Alfred, survive. 
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Samples on request. 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

VALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND 
WHITE OATS 

DAIRY BRAND COARSI 


PULVERIZED 


GROUND 


OATS 
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¢ FRUEN'S 


YOU NEED 
Pulverized Oats 
IN EVERY 
POULTRY RATION 


Every poultry ration you turn out should contain pulverized oats 
as a basic ingredient. A satisfactory substitute has never been 
found. Actual experience proves that a good pulverized oats in the 
ration produces better, healthier birds. 


To assure yourself of first quality pulverized oats, order Fruen’s 
Standard Brand or Fruen’s Mixers Brand Pulverized Oats 


Mixed cars shipped at straight car prices 
Our Teletype number is MP 477 


TRI-GRAIN T 
(Wheat - Corn - Oats) 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 
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STAK BKAND PULVERIZED 
MIXED FEED OATS 

ENERGEE PULVERIZED OATS 

MIXERS’ PULVERIZED OATS 

EAGLE BRAND STEAM CKIMPED 
o be] 

OAT FEED (when available) 

STEAM ROLLED WHOLE BARKLEY 

GROUND BARLEY 

PEARLED BARLEY FLAKES 
(Max. 244% fiber) (steam rolled) 

GLENWOOD PEARLED BARLEY 

STAR PEARLED BARLEY GR 

STEEL CUT DURUM WHEAT 

PELLET 
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USDA Asks Sharp Cut in Oat 


Imports; AF MA Opposes Move 


WASHINGTON — Feed manufac- 
turers — particularly those in the 
eastern deficit area—got a shock this 
week when U.S. Department of Agri- 
culture officials recommended to the 
U.S. Tariff Commission an oat im- 
port quota of about 23 million 
bushels. 

Imports at this rate would repre- 
sent more than a two thirds cut 
from the estimated 1952-53 imports of 
75 million bushels. 

The USDA position, presented by 
Howard Gordon, Production & Mar- 
keting Administration chief, and Wil- 
liam McArthur, acting director of 
the grain branch, was to the effect 
that heavy imports of oats depress 
the price of the domestic crop which 
is under price support. 

The American Feed Manufacturers 
Assn., through its president, W. E. 
Glennon, urged the Tariff Commis- 
sion not to place further restric- 
tions on oats imports. Mr. Glennon, 
pointing out that AFMA represents 
350 manufacturers who produce about 
70% of the formula feed in the U. S. 
declared that “adoption of restrictive 
trade measures for the benefit of 
a relatively small segment of the 
agricultural economy would be at 
the expense of possible damage to 
other more important and broader 
agricultural interests.” 

He cited the dependence of feed- 
ers and feed manufacturers on Ca- 
nadian oats and the possibility of 
higher feed costs if imports are re- 
stricted. 

Price Situation 

Mr. Gordon said that for the past 
two years the domestic price for 
oats has been under the price sup- 
port level and that in recent months 
domestic oat prices have declined 
sharply in the oat surplus-producing 
states at the same time that oat 
imports from Canada were heavy. 

The Gordon position is unique in 
one major respect, On April 20, 1953, 
in a reply to Daniel F. Rice & Co., 
Chicago, in which that firm asked 
for hearings on a ban on oat im- 
ports, Mr. Gordon’s chief assistant 
wrote that the USDA position was 
the same as that of Sept. 18, 1952, 
and “preliminary investigation by 
USDA indicates that imports have not 
at this time materially interfered 
with the price support program for 





oats, and no action is presently in- 
process under Sec. 22.” 

About one month 
vised the President 
oats for the marketing year 1953-54 
would render ineffective the domestic 
price support program for that crop 
In that short period, observers 
there was no marked change in the 
production or supply-demand equa 
tion, indicating that some unseen spur 
jogged the USDA into action 

In supporting the 
ment of Mr. Gordon, Mr: 
estimated that on basis of 
Canadian acreage and on 
of normal yields Canada would have 
approximately 120 million bushels of 
oats for export to the U.S 

He singled out the 
ket to emphasize his 
these imports from Canada depress 
domestic prices. ‘Abnormally 
imports of Canadian oats during the 
past two years caused prices to drop 
drastically, and this was reflected 
by price declines in all nearby states 
which normally sell oats through the 
Chicago terminal market,” he said 

A study of cash prices for oats at 
that terminal for the year 1952 dis 
closes a spread between 80¢ to slight- 
ly above $1 bu soard of trade of- 
ficials say that the limited quantity 
of oats reaching that from 
domestic sources comes Illinois 
points where the average freight rate 
per bushel is approximately 7.5¢ 

During 1952 
Chicago amounted to 
than 36 million bushels 
sources. 

Among other 
drastic controls on 
Roy Hendrickson of 
Federation of Grain 
who told the tariff 
a maximum import quota not in ex 
cess of 10 million bushels should 
be permitted to enter the U.S 


later USDA ad- 
that imports of 


Say 


yeneral state- 
McArthur 
planted 
the Dasis 


Chicago mar 
claim that 


large 


market 
from 


receipts of oats at 


slightly more 
from all 
witnesses favoring 


oat imports was 
the 
Cooperatives, 


that 


National 


commission 


Present Opposition 


Witnesses opposing the USDA po 
sition included J. W. Harnach of the 
Grange League Federation, Ithaca, 
N.Y., Dr. Arthur R. Upgren, Dart- 
mouth College, widely known econ- 
omist who had previou worked on 
earlier reciprocal trade agreen 
programs for the fe 
ment, and representatives of Cargill, 
Inc. 

It appears 


ent 
deral 


gyovern- 


to observers here that 





the tariff commission in its proceed- 
ings is limited in its deliberations 
to the sole issue of oat imports and 
in this instance to the statistical ma- 
submitted in support of the 
request except insofar as it 
controverted by the oppo- 


terial 
USDA 
can be 
sition. 

It does not appear to be within the 
prerogatives of the tariff commission 
to make a broad survey of the over- 
all trade position between the U.S. 
and Canada, a situation where Can- 
ada is our best customer for many 
agricultural commodities. 

Under this limiting viewpoint, it 
is possible that the U.S. could cui 
off or seriously restrain imports from 
Canada, which could drive that na- 
tion toretaliatory action against 
U.S. exporters. A similar situation 
could result if Canadian buying pow- 
er is trimmed by a reduction in Can- 
ada’s exports to the U.S. 

Political Aspects 

One cannot fail to note the politi- 
cal undertones involved. The demand 
for oat import controls centers large- 
ly in two states, North Dakota and 
Indiana, where the Republican Sena- 
tors William Jenner and Milton 
Young have been articulate in asking 
for controls, declaring that the Ca- 
nadian imports deny to the oat pro- 
ducers of their states the price sup- 
port level for oats in the market 

One of the unknown hazards of 
any tariff commission action is the 
method by which USDA would im- 
plement a report favoring import 
controls, if approved and if accept- 
ed by the Chief Executive. Under 
the law the Chief Executive may at 
his discretion ignore or overrule any 
finding of the tariff commission. How- 
ever, in event the controls are rec- 
ommended and approved, there is no 
telling how USDA would act to put 
them into effect 

Reasons Detailed 

In his testimony before the com- 
mission, Mr. Glennon cited these con- 
siderations in supporting the AFMA 
stand: 

1. Canada has been an 
lished and dependable source of high 
quality for both feeders and 
feed manufacturers, particularly in 
the deficit areas of the Northeast, 
East and South Atlantic regions. 

2. Livestock and poultry produc- 
has expanded greatly in these 


tion 
areas, the for 


estab- 


oats 


increasing necessity 





shellbuilder ‘ \ 


is as important for high 


quality egg production 
as anything a feed 
dealer sells. 





Skilled hands guide the dredge that scoops oyster shell from 


the bottom of Galveston Bay. 


Experienced men in every 


phase of operations are a major factor in assuring the uniform 


high quality of every sack of Shellbuilder. 


SHELLBUILDER 


COMPANY 


MELROSE BUILDING, HOUSTON TEXAS 


| 





maintaining an economical source of 
high quality feed grain. 

3. Curtailment of Canadian oats 
imports would result in higher feed 
costs and might result in higher 
prices for meat, milk, eggs and oth- 
er livestock products in the most 
highly populated sections of the U.S. 

4. If Canadian oats are restrict- 
ed substantially, it might result in 
a cut-back in Canadian production. 
In case of drouth or an extremely 
short crop in this country, we might 
be in desperate need for this de- 
pendable source of supply. 

Terming greater restrictions of Ca- 
nadian oats as “unwise,” Mr. Glen- 
non noted that less than 25% of the 
total U.S. oat production is sold by 
farmers, the rest being fed on the 
farms where it is raised, and that 
adoption of restrictive trade meas- 
ures for the benfit of a relatively 
small segment of the agricultural 
economy would be at the expense 
of possible damage to other more 
important and broader agricultural 
interests. 

The AFMA president stated, “Our 
views were established after giving 
careful thought to all phases of the 
question at hand. The over-all broad 
interests of farmers, feeders, con- 
sumers, as well as those of the feed 
manufacturing industry have received 
careful consideration.” 

“It should be pointed out,” Glen- 
non concluded, “that Canada is prob- 
ably the ‘best friend’ the U.S. has 
today, and maintaining her good will 
and friendship is of paramount im- 
portance. We should not overlook the 
fact that Canada is one of our very 
best customers for agricultural items 
such as cotton, cotton textiles, soy- 
bean meal, fruits and vegetables. 
Canadian imports have doubled since 
World War- II. For these reasons, 
the AFMA urges that no further re- 
strictions be placed on the importa- 
tion of Canadian oats.” 

The tariff commission closed its 
hearings after a two-day session and 
placed a July 22 deadline on sub- 
mission of briefs on the testimony. 
It appears that no formal recom- 
mendation will be made to the Presi- 
dent before Aug. 1. 

MORE Cis. se 


Kansas Group Asks 
Trade Participation 


HUTCHINSON, KANSAS—A plea 
to give consideration to the position 
of the feed industry in the drouth re- 
lief program of the Department of 
Agriculture was made to government 
officials July 6 by the Kansas Grain, 
Feed & Seed Dealers Assn 

Secretary-treasurer O. E. 
the following message to Senators 
Schoeppel and Carlson, Representa- 
tives Hope, Smith, and Rees—all of 
Kansas—and to Secretary of Agri- 
culture Benson: 

“As you know our Kansas feed 
dealers and manufacturers are cur- 
rently loaded with ample large stocks 
of feeds to feed animals in Kansas 
disaster area involving very large 
dealer and manufacturer investments 
These feed dealers and manufactur- 
ers are entitled to and must have 
protection against the inroads of the 
cheaper priced drouth relief grains 
and protein feeds or they will be fac- 
ing financial ruin in many instances 
Consider feed dealers and manufac- 
turers indispensable because they 
have in the past and will be expected 
in the future to carry large stocks of 
feeds and proteins for cattle produc- 
ers’ needs. Please continue to try and 
work this drouth relief program so 
that feed dealers and manufacturers 
with their large investments may be 
implemented into this program reliev- 
ing them from the burden of their 
large floorstocks of feeds and save 
them from disastrous losses.” 

SS — 

25 YEARS IN GRAIN BUSINESS 

MINNEAPOLIS—George L. Cag- 
ley of the Leary Grain Co. recently 
completed 25 years in the grain busi- 
ness. He has spent most of his time 
with the Leary firm after beginning 
with the old Sterling Grain Co. 


Case sent 
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GUARANTEED STABILITY—only NOPCO gives you this ironclad NOPCO products 
for your feeds 


guarantee—that MICRATIZED Vitamins, properly used, will deliver full label 
potency when fed! @ NOPCOSOL 
Complete vitamin-antibiotic- 
GUARANTEED NUTRITIONAL AVAILABILITY—thanks to NOPCO’S a 
exclusive protective process, MICRATIZED Vitamins are completely digestible. @ NOPCOA&D 
Feeding tests prove it! VITAMINS 
A complete line of Micra- 
LOWER TRUE COSt—cost-in-use is the true criterion of economy, rome tng Breen A : & Pe 
and MICRATIZED Vitamins actually cost less to use. They put an end to costly vitamin A & D products, 


and wasteful overfortification. vitamin A & D oils. 


@ NOPCO B 
A COMPLETE LINE—in potencies to fit your feed needs exactly, . VITAMINS 
| MICRATIZED Vitamins are available for all classes of poultry, turkeys, and Renee eae 
four footed animals. chloride (liquid & dry), vita- 


min B;2 feed supplement. 


@ NOPCAINE® 
Antibiotic feed supplement 
(procaine penicillin). 

@ NOPCOM *23 


Vitamin B)2 and procaine 
penicillin supplement. 















FREE! Write today for NOPCO Vita- 
min Guide, with exact potencies of all 
the NOPCO Micratized Vitamin products. 
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DIME 


HAMMERMILLS 


"20" SERIES — 45-200 H. P. — with Dixie’s Famous Patented 
Separate Fan Drive, which permits high lifting of ground material and 
guaranteed capacity increase, with “no-choke” or plugging of air lines. 


national 








Advance information anc 
Manufactured By 


DIXIE MACHINERY MANUFACTURING COMPANY 


Division of Bath Iron Works Corp. 
Distributed Throughout the U.S. by 


JOHN J. WOODS & SONS 
Kansas City 10, Missouri 


DON'T BUY ANY HAMMERMILL UNTIL YOU'VE SEEN THE NEW D/X/E! 


MANHATTAN, KANSAS—Steady 
to lower wheat and feed grain prices 
| during July are forecast by the de- 
partment of agricultural economics, 
Kansas State College. 

Supplies of feed grains (corn, oats, 

and barley) were larger on April 1, 
| 1953, than a year earlier. Carryout 
stocks at the end of the current sea- 
son are expected to exceed the 20 
million tons of a year earlier by about 
one third. The presence of large feed 
grain stocks, together with reduced 
feeding rates, is expected to exert a 
downward pressure on prices early in 
the feeding season this year. 

Continued drouth in the principal 
grain sorghum area has reduced the 
prospect of large production of that 
crop. However, with pasture and hay 
crops in poor condition in that area, 
some liquidation of livestock is prob- 
able. This would result in a reduced 
demand for grain sorghum in that 
area for livestock feed. Some strength 
may be expected in grain sorghum 
prices as the market adjusts to new 
crop prospects. 

Although planting of the corn crop 
lagged during early May, it is re- 
ported to have made favorable de- 
velopment since that time. Some in- 
sect damage to corn is reported, how- 
ever, the prospect for an above-nor- 
mal crop is being reflected in the 
market. Price trends will reflect 
changes in crop conditions as the sea- 
son progresses. 

Near-record stocks of corn are ex- 
pected at the end of the current feed- 
ing season. This is having a depress- 
ing influence on market prices, the 
report concludes. 

Unsettled wheat market conditions 
| are expected as adjustments to the 
new crop are made, the economists 
state. With the largest U. S. supply 
of wheat in history in prospect and 
| shrinking export markets, heavy 











Steady to Lower Grain Prices 
Forecast by Kansas Economists 


downward pressure on prices has de- 
veloped. The price’ support program 
is the major stabilizing factor in the 
present situation, the report says. 

It makes these further comments: 

A supply of 1,740 million bushels of 
wheat is in prospect for the 1953-54 
marketing season. This exceeds the 
previous record by 140 million bushels. 
Price reactions to a supply of this size 
are especially uncertain because of a 
lack of experience in marketing such 
quantities. Although the prospective 
supplies may appear to be large, it 
may be recalled that previous record 
supplies have been used to good.ad- 
vantage, in period of drouth and in- 
ternational emergency. 

The price support program for the 
1953 wheat crop, the program eventu- 
ally announced for the 1954 crop and 
disposition of proposed legislation by 
Congress will be major factors in- 
fluencing wheat prices during July. 
Also, management of stocks already 
owned by the government will be im- 
portant. 

Distress loans in some areas for 
wheat piled on the ground have been 
announced. Generally, the loan rate 
under these circumstances will be 





TOP-QUALITY 
European and Canadian 
Full-pack bales in popular sizes 
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Write or Wire for particulars 
BRUCO PEAT MOSS CORP. 
11 W. 42ad St., New York 18, N. ¥. 
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COTTONSEED PELLETS 


Hydraulic (Old) Process 


FOUR SIZES... Freshly manufactured by 
the most modern process are available all year. 
We guarantee complete safety and satisfaction 
to discriminating feeders all over the country 
—as we have been doing for many years. 


HUMPHREYS-GODWIN CO. 


ESTABLISHED 1898 


TWX ME 72 


Memphis, Tenn. 


























slightly below the market price pre- 
vailing in early July. Soft winter 
wheat production in 1953 may set a 
record, and a shortage of storage 
space is being reflected in price dis- 
counts inasmuch as loans are not 
available for soft wheat stored on the 
ground. 
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Nutrition Edueation 


(From the Second World Food Survey 
of the Food and Agriculture Or- 
ganization of the United 
Nations) 


HE primary obstacle to the im- 

provement of the diet of the many 
millions who now suffer from under- 
and mal-nutrition is unquestionably 
their low economic status and lack 
of purchasing power. In a population 
living at bare subsistence level, the 
choice of food is severely limited and 
indeed often non-existent. The fore- 
most need is to satisfy hunger by ob- 
taining enough calories in the form 
of energy-yielding foods. In such cir- 
cumstances, real dietary improvement 
can scarcely take place without eco- 
nomic development. It is only when 
minimum calorie requirements are 
satisfied, that serious attention can 
be given to the other aspects of die- 
tary improvements. Where the simple 
need is for enough food to keep alive, 
“nutritional balance” is often largely 
of academic interest. 

On the other hand, much can be 
done to improve the diets of popula- 
tions living at intermediate economic 
levels who are not oppressed by ex- 
treme poverty. Faulty food habits, 
based on deep-rooted tradition, preju- 
dice and ignorance are responsible 
for much malnutrition. For instance, 
a serious deficiency disease, called 
beri-beri, is found in Asia and else- 
where among people whose staple 
food is highly milled white rice, which 
has been deprived of the essential 
vitamins because of the mechanical 
milling of the grain to a high degree. 
Although the solution of the problem 
obviously lies in avoiding the use of 
such rice, there are several obstacles, 
mainly of a social and psychological 
character. People accustomed to 
highly milled white rice do not take 
kindly to other kinds of rice, such as 
under-milled and parboiled rices, 
which are more nutritious but less at- 
tractive to the eye and the palate. 

Many other examples of social or 
cultural obstacles could be quoted. 
These may be religious taboos, such 
as those which prohibit eating meat 
from the cow or the pig, or they may 
be individual and collective preju- 
dices, e.g., against the consumption 
of milk, fish, eggs and so on. Some- 
times the taboo or prejudice is not 
related to the consumption of par- 
ticular foods but to their production 
or distribution. For example, raising 
vegetables is considered as an inferior 
occupation in some areas and is there- 
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PABAKAY MEDICATED DRINKING WATER 
PROVIDES EFFECTIVE, CONTROLLED DRUG 
LEVEL WHEN BIRDS ARE OFF FEED 


In severe outbreaks, birds affected with 
C.R.D. usually lose appetite. As the drug 
intake declines in step with reduced feed 
consumption, medicated feed does not 
always produce satisfactory results. 

Since sick birds continue to drink, Pabak 
medicated drinking water assures quick 
results because it maintains adequate drug 
level throughout entire treatment. 

In fact, Pabakey is like a drug your doctor 
prescribes. It is 100 per cent pure, non-toxic 
and medically proven. 
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fore undertaken only by immigrants. 

Another important obstacle to im- 
proving diets is the difficulty of popu- 
larizing new and unfamiliar foods. 
General experience indicates that 
such popularization, while by no 
means impossible, inevitably takes 
time. The speed and nature of pro- 
posed dietary changes, however de- 
sirable these changes might be from 
the nutritional standpoint, must nec- 
essarily be adjusted to prevailing 
food habits. 





NORTHWEST SHIPPERS 
TO MEET JULY 29-30 

BILLINGS, M ON T.—Representa- 
tives from four Northwest states will 
attend the 105th regular meeting of 
the Northwest Shippers Advisory 
Board at the Northern Hotel in Bill- 
ings, Mont., July 29-30. 

R. E. Dobbins, president, Dobbins- 
Taylor Co., Minneapolis, general 
chairman of the board, will preside 
over the sessions which will have rep- 
resentation from Montana, North and 
South Dakota and Minnesota. 





L. H. Hines, vice president in charge 
of oi! development for the Northern 
Pacific Railway, will address a 
luncheon meeting. Also scheduled to 
speak is R. E. Clark, manager of the 
closed car section, car service divi- 
sion, Association of American Rail- 
roads, Washington. 

The Billings Traffic Bureau is co- 
operating with the board on meeting 
arrangements and has scheduled 
special entertainment at one of the 
sessions. 

A special tour of Yellowstone Park 
following the meeting on July 31 and 
Aug. 1 has been arranged by the 
Northern Pacific. 
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JOIN DELAWARE FACULTY 

NEWARK, DEL.—Dr. John H. Me- 
Clendon of the University of Minne- 
sota and Dr. William J. Mellen of 
Cornell University have joined the 
agricultural faculty of the University 
of Delaware. Dr. McClendon is as- 
sistant professor of agricultural 
chemistry and Dr. Mellen is assistant 
professor of poultry husbandry. The 
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appointments were announced by Dr. 
G. Fred. Somers, chairman of the 
department of agricultural chemistry 
and associate director of the agricul- 
tural experiment station, and Dr. 
Ernest F. Waller, head of the depart- 
ment of animal and poultry industry. 


NORTH CAROLINA’S MAY 
FEED TONNAGE DOWN 


RALEIGH, N. C.—The North Caro- 
lina Department of Agriculture re- 
ports that the state's feed tonnage 
for May was 81,296, compared with 
82.599 in the corresponding month 
last year. 

For the first 11 months of the 1952- 





53 fiscal year, July-May, the feed ton- 


nage was 891,417, up from 864,914 in 
the same period of 1951-52. 








BAG CLOSERS 
Sews cloth, paper, 
multi-wall, Heavy 
duty, portable, sta- 
tionary and con- 
veyor models, 
Write Dept, F 


Minneapolis ' Sowing Machine Co. 
4865 Osseo Road, Minneapolis 12, Minn. 

















DETERGENTS AND GERMICIDES IN CHICK RATIONS PRODUCE 
GROWTH RESPONSE, or in some cases, when fed at high levels, depress growth. 


news 
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NO. 3 


NO SIGNIFICANT 


This, according to 


tests, by a west coast college, in which various detergents and germicides were added to a basal chick 
diet. Diamine or procaine penicillin was used with the same basal diet as a control and to obtain com- 


parative results. 
growth response. 


WALL STREET JOURNAL REPORTS: “The Government still holds hundreds of millions of bush- 
els of 1948-grown corn. It began to deteriorate last summer. In the past six months the official dealers 


In every feeding trial, only the penicillin supplemented diet produced a significant 


have sold 30 million bushels of (this) corn—.” Nutritionally speaking, such deterioration can definitely 


lower the feeding value of this material. 


In corn this old, the carotene is probably completely dissipated. 


Addition of Vitamin A is indicated as necessary compensation for this loss. 


REQUIREMENT OF METHIONINE PLUS CYSTINE IS MUCH LOWER FOR SWINE than 
that required for chicks. Methionine requirements for growing-fattening pigs does not exceed 0.31% 
when the feed contains 0.38 cystine and 22% protein. This is indicated by data released from an Eastern 


university. 


Experiments were conducted studying the effect of adding DL-methionine to a basal ration 


containing 22% protein from solvent extracted soybean oil meal. Fed to weanling pigs, the ration con- 


tained no supplemental choline or Vitamin B-12. It was reported that there was no significant advantage 
in adding supplemental DL-methionine to the sample of solvent extracted soybean oil meal used. 


CHICK-STARTER AND BROILER-FRYER RATIONS ARE 100% CRITICAL FEEDS. Each 


mouthful of feed must contain all of the essential nutrients required by the bird. For best results these 


rations must have a high protein level and high vitamin content. 


Top producing formulas call for Ray 


Ewing Broiler Mix B-P because it supplies the optimum combination of vitamins plus antibiotic. Cost of 


Ray Ewing Broiler Mix B-P helps keep feeds competitively priced and 


simplify mixing. 


the practical potencies 


DROUGHT CONDITIONS NECESSITATE CHANGE IN FEED SPECIFICATIONS. Increase in 
the drought area throughout the Southwest has pointed up the necessity for revisions of feed specifications 
to compensate for this adverse condition. Local bulk feed ingredients from these areas may not contain 
normal amounts of essential nutrients. Under drought conditions, forage is dry, fibrous and unpalatable. 
It is low in vitamin content, especially carotene. The inability of these natural sources to supply required 
levels can result in lowering of production or even serious malnutrition. This danger also holds true for 
areas where weather has prevented proper development of the alfalfa crop. It is wise to compensate 
by adding higher potencies of essential vitamins, including the all-important Vitamin A. 


THE 
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Don’t Diseard ... 


‘Old Reliables’ of Sales 


ANY a feed dealer, following | it has lost its pulling power? 
in the footsteps of other re- | always. 


tailers, suddenly becomes sold 
on sales promotion to a greater de- 
gree and begins to look around for 
usable ideas. Or it may be that he 
wants to use a more diversified ad- 
vertising approach. 

In his search for usable ideas the 
feed dealer may come across a rath- 
er simple idea, and think, “That's 
an old idea. I'll look for something 
new and different.” 

Right there is where it pays to 
take time to reflect. Just because 
a merchandising idea seems old to 
you, does this necessarily mean that 





Not 


Old Is New to Some 

Remember that the old is always 
new to someone. How does this come 
about? Well, the people who grow 
up from childhood to manhood and 
get into the feed business, for ex- 
ample, do not have the feed know!l- 
edge of their elders. They need in- 
formation which oldsters ab- 
sorbed a long time ago 

Then, also there are 
have been cattle raisers in a state 
for many years, then sold out and 
came to a dairy state. Farmers like 
this will absorb a lot of feed knowl- 


have 


farmers who 


| an advertisement 


Promotions 
..- By Edward Ritter 


edge which may seem old to some 
farmers, but which is new to the 
newcomers. 

Likewise, when a feed dealer runs 
explaining the 
benefits of antibiotics in feeds, per- 
haps 50 farmers in the area did not 


| read it. Some may have been busy 


with farm duties, others may have 

been sick, and still others may have 
been at farm conventions. 

Therefore, if the feed dealer re- 

| peats that ad on antibiotics it may 

| be old to the farmers who have al- 

ready read it, but it certainly is new 

| to others who have not read it and 

| who are in need of that information. 





Poultry Raisers 


look to 
feeds: 
built around... 


BREWERS DRIED YEAST 


one of nature’s richest sources of essential nutrients 


Selling to poultry raisers is easier when 
you point out how BREWERS DRIED 
YEAST adds to the growing power in 


your feed. 


Most poultry men know that BREW- 
ERS DRIED YEAST is a growth stim- 
ulant for their flocks . . . that it helps 
get broilers to market faster... gives 
more profit per bird. 


Poultry nutritionists have long rec- 


BREWERS YEAST COUNCIL, 


314 NORTH 


BROADWAY 


ognized this low cost natural source 
of the B Vitamins, essential amino 
acids and important minerals. 


Easily distributed through the feed 


vias for teed 


mix because it is so free-flowing, 
BREWERS DRIED YEAST handles 
accurately in the produc- 

tion of feeds and mashes, 

pre-mixes and concentrates. 

Write for Free Booklet on tested 





s$T. 


Louis 


INCORPORATED 


2, MISSOURI 


It has been well established that 
it takes repetition in advertising to 
get sales messages across and win 
popular acceptance of some products. 
It pays a feed dealer to repeat some 
ads often, or to advertise the same 
product with a slightly varied copy 
slant. One ad will not do the trick. 
You must keep reminding prospects 
and customers. They need it if they 
are going to buy. Yet repetition in 
advertising is one of the oldest ideas 
known in modern merchandising. 

If a feed dealer looked for only 
new advertising ideas he would have 
a very difficult time to get enough 
to publish in his ads. Furthermore, 
these unique ideas might not do as 
cally a job of advertising his feed 
week after week as would the old 
and tried advertising routines. 

Let us take a look at traffic build- 
ing ideas for a feed store. The tre- 
mendous pulling power of free eats 
at a feed store sale is well known. 
Advertise that you will serve refresh- 
ments and you'll have many people 
from miles away just to get in on 
the food and chat with friends and 
neighbors. 

Iowa Pancake Promotions 

Visitors in Iowa when promotion- 
minded communities such as Shen- 
andoah, Emmetsburg, Spencer and 
Clarinda are holding their annual 
pancake feeds are amazed at the 
turnouts. Streets are jammed with 
rural folks and the stores do an ex- 
cellent business. 

Certainly free pancakes is an old 
idea, but that idea still brings farm- 
ers to town in droves. Why not use 
old ideas that continue to perform 
well year after year? Use the new 
ideas for variety, yes, but do not 
sneer at the old ones, Mr. Merchan- 
diser. 

One group of middlewestern retail- 
ers stages peanut day ever so often. 
The owners feature bargains, fill 
pans with fresh roasted peanuts and 
place these pans on every sales is- 
land. What happens? You've guessed 
it. So many people come to the store 
to eat those free peanuts, that at 
the end of the day the shucks on 
the floor are several inches thick. 

Traffic? Yes, free peanuts are 
building traffic for this group of re- 
tailers. Nothing new about offering 
free peanuts, is there. 

Nothing is so very new about live 


(Continued on page 61) 
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EXTRA RICH 


FEEDS 


ARE FAST SELLERS 


j Pay Way Feed Mills, inc 
Kansas City, Mo. 
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ALFALFA MEAL 





— field-fresh and wholesome 


National’s top-grade dehydrated 
alfalfa products, brilliantly colorful, 
are abundant with nature's rich nutri- 


tive qualities. 


And, these field-fresh, wholesome 
alfalfa products, substantially and 
attractively packaged, are steadily 
available from National's wide-spread 


plants — across the Land. 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


GENERAL SALES OFFICE—Merchants Exchange Bldg.—ST. LOUIS, MO. 
General Offices—LAMAR, COLORADO 
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U.K. Import Duties 
Dow on Grain, Feed 


Produets Listed 


WHICH OF THESE BIRDS |, seceus or scons ot sean an 


| feed trading in the U.K., considerable 
| interest has developed in prospects 
of exporting various commodities to 


ATE LESS—AND LIKED [T? Britain from Canada and the USS. 

4 e | The policy of imperial preference 

permits entry of all the items listed 

duty free if shipped from Canada or 

| any other commonwealth country. 

The duties listed here apply to all 

other imports: 
GROUP I 

Wheat in grain, exempt; wheat meal and 

flour, 10% ad valorem. 


GROUP II 


Barley in grain, 10% ad valorem; oais 
in grain, 3s per cwt.; maize in grain: flat 
white, 10% ad valorem, other exempt; maize 
meai and gluten, 10% ad valorem; sor- 
ghums, 10% ad valorem; bran, pollards, 
sharps and middlings, oatmeal, oat groats, 
oat flour and feeding oatmeal or ground 
oats, 5s per cwt.; other, 10% ad valorem. 


GROUP Ill 


Part A-—-Rice bran and meal, 10% ad os 
valorem; broken rice, exempt; cottonseed recently has been located at Bloom- 
cake and meal, 10% ad valorem; ground ing 
nut cake and meal, 10% ad valorem; lin ington, Ill. , —— . , 
seed and ground or crushed linseed, 10% The New Orleans port is completing 
ad valorem; linseed cake, 10% ad valorem; | work on a large elevator addition, 
rape seed cake and meal, 10% ad valorem; hr ; Oe ee eee 
soya bean % ad valorem; soya bean cake which will increase the capacity of 
and meal, 15% ad valorem; sunflower seed the house by 2,500 000 bu. to a total 
cake and meal, 10% ad valorem; other oil- rc "i ‘ . 
seed cake and meal, 10% ad valorem; cas- of 5,500,000 bu. At the same time 
sava in the form of root, flour and starch, faster handling facilities are being 
but not including tapioca oodstuffs, ex- : Belial = 
empt: tapioca foodstuff, 6% ad valorem; | installed, which will enable the ele- 
other forms, 10% ad valorem; locust beans, | vator to double its barge unloading 
10% ad valorem; flax, 10% ad valorem. ¢ - ite j " 
let Uiteat soeet. went ant: bene meet | Tere and almost double its railroad 
and liver meal, probably 10% ad valorem; | car unloading capacity. Shiploading 
whale meat meal, meat and bone meal and facilities will be increased by 25% 


METHIONINE, DOW feed supplement, 


boosts feed conversion, cuts costs 


Capt. Arthur A. Clarkson 


liver meal (if shown to have been produced 


or manufactured in floating factories which 
are British concerns), exempt; otherwise, 
10% ad valorem; fish meal, herring, ex- 
empt; other, 10% ad valorem. 





—_ 
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NEW MANAGER APPOINTED 
BY PORT OF NEW ORLEANS 


with provision being made for a fur- 
ther substantial expansion later. The 
new additions are expected to be 
ready by late fall. 


”_ 
oe - 


ANTON TRETTEN DIES 
DULUTH, MINN.—Anton Tretten, 





: . 66, office manager and assistant sec- 
NEW ORLEANS, LA.—Capt. Ar- retary of the Norris Grain Co., Du- 
| thur A. Clarkson has been appointed | jyth, Minn., died June 30 in a local 
manager of the grain elevator of the hospital after a brief illness. Mr. 
Port of New Orleans, according to | Tretten was a member of the Duluth 
a recent announcement by Harry S. | Board of Trade and the Minneapolis 
Hardin, Sr., president of the Board | Grain Exchange. He had been asso- 
of Commissioners. As operating su- | ciated with the Norris Grain Co. since 
perintendent of the elevator the board | June 1, 1944. He is survived by his 
has appointed Dunkin Welte. wife, Mrs. Elizabeth Tretten, and 
The appointments represent a re-| three children by a previous mar- 
organization of key positions in the | riage; James, Duluth; Robert, Chi- 
New Orleans public grain elevator. | cago; and a daughter, Mrs. Paul 
The two appointees will take over | Laliberte, Duluth. 
different phases of the duties of the — 


former superintendent of the public ata .. . 
grain elevator, C. J. Winters. ‘Gest. COWS NEED FRESH WATER 
Clarkson will be directly responsible A good dairy cow giving 60 Ib. of 
to the general manager of the board | Milk every day may drink as much 
for overall performance and success | 2S 180 lb. water. In addition to the 
of the elevator, and Mr. Welte will be | Water they get in their feed, most 
responsible to Capt. Clarkson for the | Cows need another 2-3 Ib. water for 
effective operation of the elevator. | every pound of milk they produce. 
Capt. Clarkson, for the past three 
years has been commanding officer 
of the U.S. Naval Station at New or 
Orleans and previously served on the Vitamin 
Navy Department Survey Board in Oils... 
you can depend on Washington. An Annapolis graduate for Dry 
DOW AGRICULTURAL CHEMICALS of 1922, will retire from active duty 
this month after serving in many Cca- 
. pacities during 35 years in the Navy. SILMO CHEMICAL CORP. Vineland, N. J. 
Mr. Welte has spent 27 years in 
the grain elevator business and most 


Here are two ten-week broilers which were started the same 
day on high-grade corn-soy feed plus 24% fish meal. But—the 
one on the wight received added Methionine in this ration and 
reached market weight on less feed. 


According to actual feeding records, the corn-soy-2'%% fish 
meal diet without added Methionine produced 35.5 pounds of 
bird per 100 pounds of feed. This same formula plus Methionine- 
supplement (% pound per ton of feed) produced 37.6 pounds of 


bird per 100 pounds of feed. A difference of 2.1 pounds! 


When Methionine is added at low levels to chicken and turkey 
starting mashes, the increased feed efficiency consistently results 
in higher meat yield per bag of feed. In addition, Methionine- 
supplement improves feathering. Growers get high-dollar returns 
which show substantial profit over feed costs. 





When you sell feeds supplemented with Methionine, you are 
selling more pounds of bird per bag of feed—and that is what 
your customers are looking for. Write today for complete 
information. THE DOW CHEMICAL COMPANY, Agricultural Chemical 
Department, Midland, Michigan. 
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PROTECT YOUR FEED QUALITY WITH 
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AIDS FOR POULTRY 
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Your Feeds Can Be Labeled Ladoralary Controlled 
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gi a 


8 W. 9th St., KANSAS CITY, MISSOURI e DICALCIUM PHOSPHATE 
A RECOGNIZED REFEREE LABORATORY © UREA 


CHASE Bac company 


309 W. Jackson Blvd., Chicago 6, Il 


Write for 
full particulars 








Keloa Trading Co., Inc. 
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Be your own Efficiency Expert... 
SEE FOR YOURSELF 


HOW THE sot 
“MASTER” 


HAMMERMILL 


¢ Saves Time 
° Saves Steps 
e Saves Money 




















E = | = Instant Screen Change from Service Floor 
—JACOBSON METHOD— 
5 | No chains, pulleys or sprockets necessary; a simple push-pull movement of 
the control rods changes screens right from the service floor without stopping 
the Jacobson “MASTER.” 














































« Recirculating Collector 


75% of the air recirculates through hammer- 
mill, reduces dust loss; saves power. 


» « Positive Air Control 


Return air can be directed through grinding 
chamber, under screen, or split as desired. 








Separate 
Fan Motor Reversible 
onase eriading Sma Rotation 


Hammers wear evenly 
without turning; mill 
stays in better balance. 


Monocast 
Base 


Assures perfect align- 
ment and rigidity; 
minimizes destructive 
vibration. 


i 
coarse grinding and 
tends to eliminate 
choke-ups. 
he ; 






— Write f 
55 to 140 Special Grind Feature Bulletin 1159 


H. P e Permits 30 second screen change for grinds 
not handled by pre-set screens. 


Over 43 Years of Continuous Service to the Feed Industry 


JACOBSON MASHINE WORKS 


1076 TENTH AVENUE SOUTHEAST 
MINNEAPOLIS 14, MINNESOTA 
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Unit Costs and Margins in the Grain 


HIS topic, unit costs and mar- 

gins, is one which only indi- 

rectly interests owners or 
operators of. grain and feed _ busi- 
nesses. The central point of interest 
in any business is net income. Net 
income is the goal of any business 
activity, the measure of success, and 
the reason we engage in business. 

Net income, the profit which the 
owners of a business have left after 
paying all expenses of operating that 
business, is the purpose of establish- 
ing and operating a business. Our in- 
terest in any other factor of business 
management is derived from our de- 
sire to obtain an adequate or a maxi- 
mum net income. 

Unit costs and margins implies con- 
sideration of costs and margins per 
item, or per unit: Pound, ton, bushel, 
case lot, bag or barrel. I am afraid it 
implies a highly technical, theoreti- 
cal, possibly impracticable procedure 
of cost allocations. This implication I 
wish to dispel. Unit cost and margin 
estimates are a matter of degree and 
must be adapted to the needs of the 
business. 

Suppose you were operating an ele- 
vator in Iowa which handled only 
corn, or one in Dakota which handled 
only wheat. It would be a simple mat- 
ter to get your unit cost per bushel 
for handling wheat or corn. All your 
expense would be allocated or as- 
signed or charged against one item. 
A very simple system of financial ac- 
counts would also serve as a complete 
and accurate cost system. 


Jomplex Business 


But the grain and feed business in 
Ohio, for example, is not so simple. 





By Lee E. Folsom 


The dealer handles corn, wheat 
seed, soybeans, feed, fertilizer, 
hardware, paints, roofing, machiner 
and machine parts. He grinds feed 
cleans and treats seed, repairs and 
services machinery. It is a highly 
complex business 

In a manner of speaking, the usual 
system of financial accounting in Ohio 
grain and feed businesses constitutes 
a cost system-—to a degree. It pro- 
vides us a cost per dollar of sales 
This is an interesting figure and valu- 
able for many purposes. It doesn't, 
for most of us, provide all the infor- 
mation we want 

Cost systems, like anything 
can cost more than they are worth 
But I'd like to present later a simple 
procedure for estimating unit costs 
for a grain and feed business that I 
believe is practical, economical, easy 
and effective 


oats, 


coal 


else, 


Reveals Much Information 
Cost much 
you to 


term 


estimating can reveal 
information that will enable 
increase your net income. The 
cost, as we're using it here, applies to 
operating costs. Cost of merchandise 
purchased does not enter in 
margin is the difference between the 
price paid for merchandise and the 
price for which you are finally able to 
sell it. 

Costs are the expenses incurred in 
purchasing, handling, warehousing, 
and selling merchandise 

Net margin is 
paying those costs 

Gross margin is 
is normally the 
when business is 
come is not adequate 


Gross 


what -is left 


after 
which 
concern 
net in- 


the factor 
point of 


poor, W hen 


Call 


Van Dusen Harrington Co. 
for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


} 


d Feed Business 


Sometimes one wonders how grain 
and feed businesses in Ohio continue 
to operate. People say that grain 
doesn’t make any money, that it’s 
just a means of collecting feed and 
fertilizer They say there’s 
no money in grinding, that it’s just a 
means of selling feed supplements. 
Direct agents are said to have taken 
the profit out of feed and fertilizer. 
Coal business is falling off, it is said, 
and is handled just to keep the trucks 
and men busy during the winter. It 
looks like a vicious circle. But some- 
how the dealer came out at the end 
of 1952 with an average operating 
profit of around $15,000. 

I must hasten to add that this 
$15,000 isn’t as big as it looks. In the 
first place, that was before income 
taxes, Which shrink it pretty sub- 
stantially. In the second place, that 
net income is what the dealer must 
draw on to expand and modernize his 
place of business, and to keep his 
business abreast of economic develop- 
ments in agriculture 


accounts 


Must Keep Abreast 

The feed and grain business must 
keep abreast of economic develop- 
ment. In a period of a rapidly advanc- 
ing economy as in the past eight 
years, that fact becomes one of the 
major problems. Keeping pace with 
transportation developments, roads 
and autos and trucks, and the availa- 
bility of farmers to travel further and 
faster and at less cost to obtain sup- 
plies and market products requires 
more thorough knowledge of business 
factors than ever before. 

It requires expansion of facilities, 
economy in operation, knowledge of 


| product, additional services, new prod- 





ucts, larger inventions. It requires 
constant new investment. And to keep 
abreast of the economy, it requires 
increased productivity at the rate of 
3% per year. In other words, you 
must produce $1.03 this year in goods 
and services, for every $1.00 last 
year. If your cost per dollar of sales 
last year was 10¢, to keep pace with 
the expanding economy, it should be 


| 9.7¢ this year 


To accomplish this requires thor- 
ough comprehension of all the factors 
affecting your business operation. 

*I believe there is quite some justifi- 
cation in the complaints of too low 





THE BRYANT 2-FAN HAMMERMILL WITH THE 





NEW SIMPLEX SCREEN CHANGER CAN SAVE YOU 





SCORES OF COSTLY STEPS ~ EVERY DAY! 





Write Bryant Engineering Co. today for complete information 
about the Bryant 2-Fan Hammermill with Simplex Screen Changer. 


Luality Peed Mill Machinery since 1911 


BRYANT ENGINEERING CO. Port Huron, Mich. 





gross margins. What has happened 
generally is the well known cost 
squeeze. All elements of cost have 
increased over the past several years. 
This has been especially so in those 
cost elements in which labor costs 
exercise most influence. Our own la- 
bor costs and the things we buy which 
require a substantial amount of labor 
to produce are chiefly responsible. At 
the same time, gross margins have 
not increased proportionately. 

The situation has therefore become 
one, nationally, of more money for 
labor, and proportionately less return 
on investment and business profits. 
This is a trend of the times. There is 
just little we can do about that. 

Business, to be successful, must be 
a process of adjustment. It is adjust- 
ment to factors which the individual 
businessman cannot control, by con- 
trol of those factors over which he 
has some degree of control 


Gross Margins 
factor in net income is, of 
gross margins. 

Your gross margin is what your 
customer pays for the service you 
provide; for use of your buildings and 
equipment, the labor you hire, and 
your services and interest on your 
investment. But it’s this gross mar- 
gin to which your customer usually 
objects. Everyone wants to buy some- 
thing at wholesale. They think of the 
retail operation as. an unnecessary 
operation. 

You can of 


One 
course, 


course control your 
gross margin-—-you can set it at any 
figure you desire. But if you don’t 
set it tight, you'll not stay in business 
long. Gross margins are limited by 
two factors. The ability or willing- 
ness of your customer to pay your 
price is one. The other is what your 
competitor is willing to sell for. Un- 
less your gross margin is in line with 
these limitations, you will not long 
have any customers. Gross margin is 
one factor over which you have little 
or no control. 

Of course you can reduce your 
gross margin. So can your competi- 
tor. Reduction of gross margin, and 
consequent lower price, serves two 
purposes. It brings business to you 
from your competition. It also creates 
new business. This is the basic law 
of price and demand. The lower the 
price, the greater the demand. 

Price cutting, which is reduction of 
margin, is a well known device for 
increasing business. It is used to build 
a business at the expense of competi- 
tion—as to increase volume with a 
consequent reduction in fixed or over- 
head expense per unit 


Competition Not Asleep 
There is one limitation—especially 
in the face of constantly widening 
markets for farmers—you seldom find 
your competition asleep. He's going 
to try to hold his business. The result 





Year Round Supply— 
Stable Low Cost 
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EDITOR’S NOTE: In the accom- 
panying article, Prof. Lee E. Folsom 
of Ohio State University discusses the 
importance of knowledge of unit costs 
and margins in the grain and feed 
business. Operating costs are the one 
chief factor over which a dealer can 
exercise control, he notes, and this 
makes some effective system of cost 
estimating essential. He goes on to 
outline a system of cost estimating 
which will show costs and net income 
for various departments of the busi- 
ness. His suggestions can aid the 
dealer in controlling costs and ad- 
justing his business operations to 
bring a good net income. This article 
is from a talk by Prof. Folsom at the 
convention of the Ohio Grain, Mill & 
Feed Dealers Assn. in Columbus. 





may well be a losing game for both. 

Every businessman's dream, I sus- 
pect, is to find a business or a loca- 
tion where he has no competition—a 
place where people had to have his 
product, but where he had absolute 
control, because of lack of competi- 
tion, over his price. That is the 
monopoly situation. 

I suppose the effort to reach that 
point has been one of the greatest 
incentives to business in America. 
Every business constantly tries to 
drive competition out. The most usual 
method is by price cutting and appro- 
priation of the competitor's business. 
But no one has ever for long at- 
tained a position of monopoly. How- 
ever, this constant drive to undersell 
competition has resulted in the par- 
allel drive to reduce costs, to find 





PHOSPHATE PRODUCTS 
KELL-PHOS BRAND 


Carroll Swanson Sales Co. 
620 D. M. Bidg. Des Moines 9, Iowa 
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better ways and cheaper ways of do- 
ing things. It has resulted in the 
American way of life, a land of plenty, 
the world’s highest standard of liv- 
ing. So, there is the good side to com- 
petition, too. 

The ideal position for a business 
man to be in is not one of monopoly, 
without competition, but one in which 
he is able to set his gross margin, by 
his ability to maintain low costs, be- 
low the costs of his competition. When 
he reaches that point, he is in the 
“saddle.” 

Strategic Element 

There isn’t much the _ individual 
business can do about gross margins, 
but there is quite some degree of 
control over costs. The cost factor is 
therefore the strategic element to at- 
tack. 

An adequate gross margin is essen- 
tial. Adequate of course means one 
which covers the cost of handling the 
item, plus a net margin. Adequate 
does not necessarily mean a large 
margin. I’ve seen, and you have, too, 
business go broke on too large gross 
margins. 

There are some businesses, even in 
the feed and grain business, that are 
able to survive on high margins and 
consequent low volume. They are 
serving a very limited, specialized 
market in most cases—small farm 
operators who bring in their grain 
and take home a bag of feed in the 
trunk of their auto. This kind of mar- 
ket naturally expects to pay for such 
service. These businesses generally 
cannot expand. 

The growing, progressive business 
must be cost-conscious and price-con- 
scious. But an adequate gross, one 
which covers costs and yields a net, 
is essential to business success. If for 
some reason that gross margin is not 
available, then the line should be 
dropped. The only way to determine 
whether a line yields such margin is 
to know what costs should be charged 
to that line. 

Every item, every line of merchan- 
dise, should pay its own way. If it 
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GAINER MILLS, 


Manufacturers of Gainer Feeds for all Livestock and Poultry 


SPRINGFIELD, 


Gain with Gainer 


Our new franchise agreement offers greater 
protits for the feed merchants who join our 


family of authorized dealers, 


INC. 


ILLINOIS 
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Of Phosphorus for Feeds 


PROMPT YEAR-'ROUND DELIVERIES, ORDERS 


FILLED WITHIN 24 HOURS AT LARGEST SINGLE 


STORAGE UNIT IN FLORIDA COLLOIDAL AREA. 





Soft PhosphEVGaiiRoT nity 


CONSISTENTLY CONTAINS MORE THAN GUARANTEED 


PHOSPHORUS CONTENT. PROVEN IN YEARS OF TESTING ANDO 


FEEDING 


PRODUCING FORMULAS 


KELL-PHOS 


WATCH FOR RESULTS OF NEW TESTS 
AT LEADING EXPERIMENT STATIONS. 


DISTRIBUTORS 


UNIFORM, BLENOS EASILY 


IMPROVES PELLETING 


BUFFALO FEED & SUPPLY 
290 Larkin St. 
Buffalo 10, N. Y. 


HALL SALES CO. 
1313 Ridge Ave. 
Evanston, Ill 





ASSURES BETTER 


HORTON-EARL CO. . A A. vowne, LTD, H. V. MOOTBAAR & CO. 

324 N. First St. 890 8. Arroyo Parkway 
Minneapolis, Minn. ate, B. C. Pasadena 2, Cal. 
CARROLL SWANSON SALES a. K. PARRISH MYERS SALES CO. 

620 Des Moines Bidg. 820 10th St. 1953 C, Street 


Des Moines, lowa 





High-grade Natural Phosphate 
— plus Trace Minerals 


at No Extra Cost 


Tacoma, Wash. 









Write or Call Nearest Distributor . . . or 


THE KELLOGG COMPANY 
C. M. STORMES 

618 Des Moines Bidg., 
or P.O. Box 665, Ocala, 


Des Moines, lowa 
Florida 


PEARSON-FERGUSON CHEM 
1400 Union Ave 
Kansas City 1, Mo 


Box 89 
Seneca, Kansas 


McELFRESH SALES CO. 
316 Miners Bldg 
Joplin, Missouri 
W. 0. +.0G4, LTD. 
1554 tounge ot 
Terento. ( annda 
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OLIVER 


NOT A BY-PRODUCT-—BUT A 8CI- 
ENTIVICALLY DEVELOPED LIVE 
YEAST THAT AIDS IN THE DIGES- 
TION AND ASSIMILATION OF FEED- 
STUFFS FOR POULTRY AND 


OLIVER Brand PRODUCTS 


OLIVER Pacific Live Yeast 
Culture 
OLIVER Fish Meal 
OLIVER Meat and Bone Meal 
OLIVER Nutri-Marine Con- 
densed Fish Solubles 
OLIVER Fish Oil 


IMPORTANT 


All OLIVER BRAND PRODUCTS 
are LABORATORY CONTROLLED 





LIVESTOCK. 


CICA 


—< 





Oliver Brand Products Have Been Standards of Excellence for 20 Years 


£ 
, 


California 








If your tags don’t tell from 50 feet and more away, 
what is in any bag in any light, in any row or stack, 
you need tags with more seeability. They save time, 
handling and prevent mistakes. Mail the coupon now. 


FEED TAG 
LEADER 


Since 1919 


We'll send a batch of samples and the whole 
story of Savage Service on tags with seeability 


and amazing strength. 


FEED "TAGS 


THAT TALK; 


SAVAGE LITHO CO., Inc. | 
HOMER J. SAVAGE, President 


251 MAIN STREET 
BUFFALO 3,N. Y. 





HOW TO 


“DRESS UP 
YOUR 
FEED 
STORE” 








ONE OF A SERIES OF 





Clean, sparkling windows make your entire 
store look more inviting. Signs kept 
freshly painted are your best calling card 
to those looking and those passing by. 
Generous, well-kept parking areas make 
it easy for prospective customers to do 
their feed buying. 


Don’t let your store front get a dirty face. 
Scrub it often and you can change the 
whole. complexion of things as far as in- 
creased business is concerned. 


Arcady has prepared a booklet that con- 
tains hundreds of inexpensive ways the 
feed dealer can improve his store and in- 
crease his business. To get your free 
copy, address a postcard to: 


A Complete Line of Hog, Poultry, Turkey, Dairy 














and Cattle Feeds 


ARCADY FARMS MILLING CO. | 


Dept. 12A6, 223 W. Jackson Bivd., Chicago 6, Ill. 


SALES BUILDING TIPS FOR FEED DEALERS 


does not, then that line is not eco- 
nomic. The demand for the merchan- 
dise is not sufficient to justify han- 
dling it 

Costs should be in proportion to 
the gross margin of a line of mer- 
chandise—to the contribution of that 
line to the total gross income. If 75% 
of the annual gross income is from 
one line of merchandise, then it 
should be known for sure that that 
line carries 75% of your total annual 
business operating expense. 

There may be exceptions to this 
rule, for short periods, as for example, 
introducing a new line, but over any 
extended period of time, that should 
be the case 

I say this, because if that is not 
true, then you can probably invest 
your capital to better advantage. You 
can change your line to another which 
will provide you a better net income. 

With very few exceptions—prob- 
ably there are no exceptions—the in- 
vestment of capital to obtain maxi- 
mum returns is highly important. In 
most businesses, capital is the limit- 
ing factor of business operation. 

Summarizing, then, net income is 
the goal of business activity—-more 
accurately, maximum net income. The 
chief limiting factor in attainment of 
maximum net income is capital. Few 
businesses have unlimited capital. The 
major source of capital in feed and 
grain businesses is return of part of 
the net income. It is therefore impor- 
tant to make every dollar of invested 
capital return a maximum amount, 


Turnover Is Important 

For this reason, turnover of inven- 
tory becomes an important factor. 

We are squeezed between high 
costs, chiefly due to labor, and low 
margins, brought about by both our 
own and our competitor’s drive to 
create new business, new demand, 
through low prices. This leaves a 
small unit net margin and requires a 
rapid turnover of capital invested in 
inventory 

The smaller the turnover, the 
greater must be the margin. I believe 
turnover is a larger factor in deter- 
mination of margins than are costs of 
handling a line 

Feed margins for Ohio grain and 
feed businesses have averaged around 
$13.00 per $100 sales over the past 
six years. Fertilizer has averaged 
$12.75. The average turnover, the 
number of times the average inven- 
tory had to be replaced to make the 
total annual sales, was over six for 
fertilizer and eight for feed. The total 
gross margin in a year on fertilizer 
amounts to about 75% of the aver- 
age capital invested in inventory, and 
about the same for feed. 

Coal margins averaged 18%, $18 for 
each $100 sales, and turnover of aver- 
age inventory was four. Again total 
gross margins for a year are about 
75% of capital invested in 
inventory 

Gasoline 


average 


and oil margins average 








15% and turnover was five—again 
75% of average invested capital. 

Margins on lumber and building 
supplies were under 24%, turnover a 
little over three—again 75%. 

Machinery and parts margins aver- 
aged 20%, turnover 2%. This time we 
have only 50% total gross margin for 
the year, to average inventory capi- 
tal. Personally, I'd not be much in- 
terested in the machinery business at 
this time. Sales are slowing down; 
turnover does not provide as much re- 
turn on capital as do other lines. 

I'd rather put my limited inventory 
capital in something else. It appears 
that fewer machinery outlets, with 
larger turnover, less overhead in pro- 
portion to volume, and substantial 
service business may be indicated. A 
reduction of machinery inventory, at 
least, and use of that capital in a 
more rapidly moving item appears to 
me a wise move, anyhow. 

I cite these examples merely as an 
illustration of the importance of turn- 
over. Turnover is a relatively easy 
factor to determine from our usual 
system of financial accounts. 

But a turnover which yielded a 
total annual gross margin of 100%, 
or 150%, or 300%, would not guar- 
antee a net margin, unless the cost of 
handling the item was less than the 
gross margin. 


Cost Information Essential 

Cost information, with some degree 
of accuracy, is important to complete 
knowledge of our business. It is essen- 
tial in order to control those factors 
which we can control, and to adjust 
rapidly and properly, and to our best 
interest, to those factors which we 
cannot control. 

Cost information would enable us 
first to determine what are profitable 
lines, and then to expand our busi- 
ness in profitable lines, contract or 
disregard the unprofitable lines. It 
would enable us to liquidate the un- 
profitable, slow moving, expensive- 
handling inventory and invest our in- 
ventory capital where it adds most to 
net income. It would help us avoid 
getting limited capital tied up in in- 
ventory which does not contribute its 
share to costs and to net income. 

We all know of course that volume, 
adequate volume, is essential to a suc- 
cessful business. Volume is not. the 
same as turnover. A good turnover 
can create large volume with a small 
invested capital. But volume is essen- 
tial to good turnover. 


Can Be Misleading 

generally recognized that 
reduces the fixed costs per 
unit. It reduces overhead in propor- 
tion to sales. It reduces the cost per 
dollar sales. But this drive for volume 
can be misleading. It can very well 
result in expansion of lines which are 
not profitable or create a loss. How 
often have you heard of someone who 
doubled his volume in some line, and 


It is 
volume 





New 8th Edition of This “How-To-Do-It’”’ Book 
POULTRY PRODUCTION 


By Lesuie E. Carp, Px.D. 


Professor of Animal Science, University of Illinois, Urbana, Illinois 


the science and practice of poult 
helpful that every breeder and 


Bite cere EDITION. Professor Car 


for study 
tures is 





: CHAPTER HEADINGS | 


A Personal Note to Students 
The Poultry Industry 
The Structure of the Chicken 
and the Formation of the 
Keg Broller 
Principles of Poultry Breeding 
ion and Improvement in 





Brooding and Rearing 

Houses and Equipment 

The Principles of Poultry 
Nutrition 

The Feeds 

The Nutrient Requirements of 
Poultry 

Management Practices 

Controlling Diseases and 
Parasites 

Marketing Poultry Products 

The Business of Poultry 
Keeping 


a discussion of the 
raduates and the better types of positions to consider. 

There is also much helpful advice for those who plan 
» go into their own poultry business. 


COVERS ALL ASPECTS OF POULTRY RAISING 


production, flock management and marketing, 
eeding 

t poultry 
Incubation ire just 


this eminently successful 


Eighth Edition. 416 Pages. 216 Illus. 
and 4 Plates, 2 in Color. $5.00 


FEEDSTUFFS 


118 So. 6th St., Minneapolis 2, Minn. 


tells you exactly how to go about mastering 
husbandry, He stresses fundamentals in a book so 
tudent of poultry production should have it available 


and reference One of the many new fea 
opportunities for college 


and selection, amino acids and their place 
feeding, the function of endocrines, etc., 


a few of the many features you will find in 


beautifully illustrated book 
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ended up at the end of the year with 
half his usual net income. 

Volume is important. With high 
costs, low cross margin, consequent 
small net margins, volume is highly 
important. But it is just as impor- 
tant to make sure that our volume in- 
crease does not carry with it a de- 
crease in net income. We must keep 
our gross incomes over costs. There- 
fore we must know our costs. 

I think that the saying, “If you 
can't lick ’em, join ’em,” might well 
be applied in business. Rather than a 
competitive drive for volume through 
price competition, it might be better 
to consolidate two or more businesses. 
Volume and reduced overhead would 
be attained; economy of larger scale 
operations would be availabie. This 
would not be establishing a monopoly 

that would not be possible in this 
day in the feed and grain business. 
It would merely be a matter of ad- 
justing the scale of the business 
operation to the expanded markets 
brought on by economic development. 
Personally, I'd rather be fifth vice 
president of a sound profitable firm 
than owner, president and manager 
of one losing money. 

All that I’ve said can be summar- 
ized in a few words: 

Net income is the goal of business 
activity 

The chief limiting factor is capital. 

Turnover is a means of stretching 
limited capital to attain large volume. 

Volume is a means of reducing 
overhead in proportion to sales, or, 
in other words, reducing the cost per 
dollar of sales. 

Gross margins are controllable only 
to a limited degree. They are the 
means of adjusting business to mar- 
ket demand and other uncontrollable 
economic factors to attain the neces- 
sary net margin to make your busi- 
ness activity profitable. 


Operating Costs 

This leaves operating costs as the 
one chief factor over which you as a 
business executive can exercise con- 
trol. This makes some economical, 
effective system of cost estimates an 
essential function in your business. 

An adequate system of costs for a 
grain and feed business must: (1) be 
low cost and efficient; (2) point out 
excessive (3) point out profit- 
able and unprofitable lines; (4) be 
simple to operate and easily analyzed. 


costs 


I have spent quite sometime in dis- 
cussion of generalities and in building 
up a case for cost estimates. I’d like 
now to discuss a system of cost esti- 


mating which I believe may be of 
some use to some of you. 
Practically all of you, I’m sure, 


have a financial accounting system 
which provides figures on gross mar- 
gin by commodities and total operat- 









KANSAS CITY, MO. 
FT. WORTH, TEX. 





ALFALFA MEAL 
PROTEINS 
MILLFEED 
MILL BY-PRODUCTS 
FEED GRAINS 





Saunders Mills 


Dehydrated Alfalfa Meal, coast-to- 
coast service 365 days of the year 


VITA-GREEN 


Fresh, velvety-green, year round 
production adds snap to your feeds 


VITA-GREEN 


Pellets, Dustiess Krumbles, Meal— 
or any form to meet your require- 
ments at any time 





WRITE — Wht — PHOME FOR QUOTATIONS 


NDERS MILLS, INCORPORATED 


GENERAL OFFICES: Wales Rd TOLEDO, OHIO 








ing expense, classified by expense 
items. 

Then allocations should be made 
to arrive at net margins by commodi- 
ties. 

Allocation System 

We have worked a system out in 
several places, and have, I believe, 
arrived at a reasonably sound and 
reasonably logical system of alloca- 
tion. Briefly it is this: 

Labor is allocated to the several 
grains by a factor which is derived 
from the standard, or average, or 
rated time required to elevate 100 
bu. of grain, and to load out 100. This 
time multiplied by the bushels, di- 
vided by 100, gives the relative labor 
time for each grain. Shelling time is 
included for corn, of course. Labor 
for fertilizer is allocated on a singu- 
lar basis—the time, on an average, 
to unload a car and to load a truck. 
Feed labor is allocated similarly. Un- 
less we can arrive at a direct alloca- 
tion, labor for miscellaneous mer- 
chandise is the catch-all. 





Payroll taxes are added to payroll 


—and the total allocated. Manage- 
ment and clerical are allocated in 
proportion to other labor, unless 


there is good reason to do otherwise. 
Real estate taxes are allocated di- 
rectly if possible—that is, if one build- 
ing is used for a specific purpose 
Otherwise they are allocated on the 
basis of space occupied by machinery, 
loading platforms, dumps, etc., for 
specific purposes. Personal property 
taxes are simply allocated on the 
basis of the asset ledger. The net 
depreciated value of various equip- 
ment is taken as a proportion of the 
total and applied to the tax bill. 
Insurance is spread by the same 
basis as personal property and real 
estate taxes. Power is allocated on 
the basis of horsepower of motors 
used for a specific use, further broken 
down on a similar basis as labor, 
where motors are used for more than 
one operation. Repair and supplies 
can usually be charged directly. De- 
preciation is spread over the several 
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departments under the same alloca- 
tion as real estate and personal prop- 
erty tax. 

Total expenses are then shown for 
each department of the business. Sub- 
tracting this from the gross margin, 
you have a pretty accurate idea of 
how much net you're making on each 
income classification. 

In one example, the net income for 
the whole business was $4,000. The 
allocation showed a loss of $600 on 
wheat, loss of $500 on beans and $300 
on corn. Seed made $200, fertilizer 
made $2,800, and feed made $2,600, 
while miscellaneous merchandise lost 
$200. 


Successful business is a process of 
control of controllable factors, ad- 
justment to noncontrollable. I hope 
I've suggested something which may 
aid you in control of costs, and ad- 
justing your business operations to 
bring you an adequate, a maximum, 
a good net income 
















enlarged hocks 


Peebles’ M-N-C is a low-lactose whey prod- 
uct that steps up performance of your tur- 
key feeds. It adds extra grow power . 

. because 
contains less milk sugar 
and higher concentrations of the Whey 
Factor. Extensive feeding trials show that 
this is essential for maximum: growth and 
reduced troubles from enlarged hocks. 


helps prevent enlarged hocks . 
Peebles’ M-N-C 


PEEBLES’ WHEY PRODUCTS 
SUPPLY THE WHEY FACTOR 


Feeding trials demonstrate that the Whey 
Factor .. . which is found most abundantly 
extends the effectiveness of 
in nutritionally 


in whey . . 
antibiotics and vitamin B,, 
critical poultry and livestock feeds. 


Peebles’ Whey Products also supply other 
important supplementary nutrients. These 
nutrients give added benefits during the 
critical feeding periods of gestation, lacta- 
promote higher 
hatchability and improved breeding per- 


tion and early growth 


formance. 


Peebles’ Products — available as low- 
lactose M-N-C or LACTO-G — are spray- 
dried’ for easy mixing. They are made from 
high-quality whey by closely controlled proc- 
esses that assure uniform potency the year 


around. 


Write the Appleton Office for Free 
Copy of “The Whey Factor Adds 
Grow Power.'’ Formula Service also 
avoilabie at no charge. 


Peebles’ M-N-C 


e Boosts feeding results 
e Reduces trouble from 





fie, tselped ty slog as han 


me phage oe 


sara 


Practical type 
diet contain- 
ing fish meal 
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the besal diet. 





Peebles’ LACTO-G 


for higher concentration of for high quality, uniform 
non-lactose nutrients includ~ spray-dried whey 
‘ing the Whey Factor 

~~: Ca a a 


APPLETON, WISCONSIN 





WESTERN CONDENSING COMPANY 


. SAN FRANCISCO, CALIFORNIA 


World’s Largest Producer of Whey Products 





20——-FEEDSTUFFS, July 11, 1953 





—_ 





items discussed in this department 
may be obteined by writing the 
Reeder Service Department of: 


No. 2673—Moisture 
Tester 


A recent improvement on the Uni- 
versal moisture tester, manufactured 
by the Burrows Equipment Co., is the 
use of volume samples instead of 
weighed samples. Plastic measures 





for both large and small grains are 
available. These measures are now 
being furnished as standard equip- 
ment with all new units. Burrows 
states that extensive tests have been 
conducted over the past year with 
leading grain firms, state universities, 


Worru looxme lvro... 


A reader service feature annoancing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 
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Minneapolis, Minn. | 


and other ; which have shown 
that the use of volume samples simpli- 
fies the testing operation. In addition, 
volume samples automatically com- 
pensate for variations in test weight 
of grain and improve the accuracy 
of the moisture readings, according 
to the company. The volume measures 
for the tester are used in conjunction 
with the new larger size sample cup 
which is also a recent feature with 
the instrument. For details check No 
2673 and mail the coupon to this 
magazine. 


agencic 


No. 2674—Linseed 
Oil Meal 


“The Inside Story of 
Meal,” a booklet describing 
the properties of linseed as a feed in- 
gredient, is now offered by Archer- 
Daniels-Midland Co. The full- 
color gives an account of 
what linseed oil meal does inside the 
body of an animal to produce its re- 
sults and explains why linseed oil 
meal is an important ingredient for 
all types of formula feed. “The Inside 
Story” also contains complete infor- 
mation on how to feed linseed oil 
meal to all classes of livestock and 
poultry. A free copy of the booklet 
may be obtained if you will check No 
2674 on the coupon and mail it to the 
address imprinted 


Linseed Oil 
in detail 


new 


booklet 
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No. 2668—Laying 
Battery 


Development of a new laying bat- 
tery by Bussey Products Co. has been 
reported. This unit ships flat and is 
sectional—standard number of decks 
is three (room for 18 hens), though 
fewer may be used. In addition to al- 
lowing the closer check on operating 
costs, the unit saves considerable floor 


space and is easily cleaned, the com- 
pany points out. It is constructed of 
rust and corrosion resistant metals 
and each unit comes with complete 
assembly instructions and parts list, 
according to the manufacturer. For 
information check No. 2668 on the 
coupon, clip it and drop in the mail. 


No. 2677—Box 
Brochure 


Varied information about nailed- 
wood boxes, from “product analysis” 
to “glossary of box terms,” is graphi- 
cally presented in the latest bulletin 
by the American Box Co. According 
to the firm, the new brochure outlines 
for shippers the complete procedure 
for obtaining the “best buys” in 
nailed-wood boxes and crates for all 
3 types of “loads.” Standard “box 
styles” and “nailing patterns” are 
diagrammed. Also included are lists 
of “wood groups,” nail chart and de- 
tailed guide for simplifying wood 
container purchasing. Check No. 2677 
on the coupon and mail it to receive 
your brochure on boxes. 


No. 2672—Bag 
Conveyor 

Equipment Co. has an- 
nounced another addition to its line 
of grain seed handling equipment. 
The new model TL aluminum bag 
conveyor is 10 ft. long and weighs 235 
lb. Designed primarily for loading and 
unloading trucks, it is made of alumi- 
num alloy and has a capacity of 300 


Burrows 


lb. It has a stand on one end with 
two 10 in. diameter rubber wheels on 
the other end. Powered by a % h.p. 
motor, it has a belt speed of 80 ft. a 
minute. The heavy duty ruff top 3 ply 
belt is 12 in. wide and travels on an 
18 in. slider bed. It is available with 
either smooth belt or rubber flights 
every 16 in. For complete informa- 
tion circle No. 2672 on the coupon 
and drop it in the mail. 
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More Information... 


You will find it simple to obtain 
additional information about the new 
products, new services and new liter- 
ature described in the Worth Look- 
ing Into department. Here's all you 
have to do: 

(1) Clip out the entire coupon and 
return address card in the lower out- 
side corner of this page. 

(2) Circle the number of the item 


| on which you desire more informa- 


tion. Fill in your name, your com- 
pany’s name and your address. 

(3) Fold the clip-out over double, 
with the return address portion on 
the outside. 

(4) Fasten the two edges together 
with a staple, cellophane tape or 
glue, whichever is handiest. 

(5) Drop in any mailbox. 

That’s all you do. We'll pay the 
postage. 

You can, of course, use your own 
envelope or paste the coupon on the 
back of a government postcard if you 
prefer. 

Whichever way you use, be as- 
sured we'll see to it that you get 
the additional information you want 


quickly. 
— The Editors 
LL Oe 


No. 2676—Pulverizer 

A circular describing the principles 
used in its pulverizers is being of- 
fered by the Schutz-O’Neill Co. The 
company states its “superfine” method 
of pu’. *rizing to micron sizes is ideal 
for any grindable material. It makes 
a ceutrifugal air attrition impact pul- 
verizer and classifier in a single unit, 
according to the circular. Other in- 
formation about its air classifiers, 
pulverizers, granulators, roller mills, 
burr mills, hammermills and sifters 
is included in the circular. To ob- 
tain the circular check No. 2676 on 
the cuupon and mail it to this maga- 
zine. 


No. 2675—Protein 
Booklet 


The third edition of “Proteins and 
Amino Acids in Animal Nutrition,” 
by Dr. H. J. Almquist, vice president 
and director of research of the Grange 
Co., has been published by U. S, In- 
dustrial Chemicals Co., division of 
National Distillers Products Corp. 
The new edition of the free booklet 
contains the latest information on 
proteins in feedstuffs and the 22 or 
more recognized amino acids as they 
affect nutrition in animals. The book- 
let covers the following subjects: ‘“The 
Indispensable Amino Acid Require- 
ments of Various Species”; ‘‘Nutri- 
tional Values of Proteins”; “‘Mutual 
Supplementary Action of Proteins” 
“Relation of Amino Acid Require- 
ments to Protein Level’; “Tnterrela- 
tion of Amino Acids and Vitamins,” 
and “The Effects of Enzyme Inhibi- 
tors and Overheating of Proteins on 
Amino Acid Requirements.” Check 
No. 2675 on the coupon, clip it and 
drop it in the mail to receive the 
booklet. 
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CORONET 


DEFLUORINATED 
PHOSPHATE 





Phosphatic mineral feed supplement of top quality. 

Larger tonnage output available to you at lowest unit cost. 

Guaranteed phosphorus not less than 17%. 

Guaranteed calcium not less than 34%. 

Guaranteed fluorine not more than 0.17%. 

Also available at 14.5% phosphorus, 34%, calcium and 0.145%, fluorine. 

Availability by 0.4% hydrochloric acid test 98% to 100%. 

Write today for samples and further particulars. 

Write H. J. BAKER & BRO., 600 Fifth Ave., New York 20, N. Y. 

Branch Offices — 501 Jackson St., Tampa, Fla. 

Maryland Trust Bidg., Baltimore, Md. 
Savannah Trust & Bank Bidg., Savannah, Ga, 
208 South LaSalle St., Chicago, Ill. 
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What’s Your Score 
in a Window Quiz? 


I heard a speaker mention 
that most retailers neglect to 
take full advantage of the selling 
power of their windows. He also 
stated that when business becomes 
highly competitive, one of the definite 
things a merchant can do to try to 
get more business, is to improve his 
window displays. 
Have you ever given yourself a 
window quiz, Mr. Feed Dealer? It is 
very easy, and through such a quiz 


A T A RECENT retail convention, 





By James Acker 


you may bring to light some other- 
wise hidden facts about your window 
displays. Through such a quiz, too, 
you will often learn how to make 
your windows more attractive, 
achieve more attention and influence 
sales. 

Here are some of the questions to 
ask yourself in this window quiz: 

1.Are my windows always clean? 
This is the top question. No matter 
what sort of display you have inside 
the glass, if the glass itself is grimy, 





dusty, has cobwebs clinging to it, 
cries out that it is unattended and 
neglected, then very few customers 
will think the merchandise displayed 
is important enough to consider buy- 
ing. 

I have visited hundreds of feed 
stores in recent years. It is my con- 
clusion that feed dealers want good 
window displays, use them now and 
then, but generally have an off and 
on attitude about window display. 
Less than 10% of the dealers I have 





Engineering Note to Feed Producers: 














visited would pass a window display 
test based on a continuous yearly 
period. They might have good, clean 
displays for several weeks or a month, 
but would fall down the other months 
of the year. 

There is no use having a window 
display unless the window is kept 
clean at all times. All that is re- 
quired is a little daily attention. 

If a feed dealer’s stock of feed gets 
low, he re-orders immediately. He 
doesn’t put it off. But he does put 
off cleaning that window display, and 
having clean windows is just as im- 
portant as buying feed from a sup- 
plier. You won't sell the feed and 
make your needed profit, unless you 
can display and sell it properly. 

Summary: Do you really think a 
potential customer is interested in a 
dirty window display area and mer- 
chandise, when the condition of the 
area itself shows that the dealer is 
not fully interested in it? 

2.How attractive is my window 
space? A clean window, with no goods 
displayed may get some attention on 
the score of cleanliness, but it needs 
good merchandise, properly displayed 
to get plus attention. The two assets 
work together. 

Feed and farm products displayed 
in a window show get extra display 
attention from merchandise shown in 
staple stock locations. In the window 
is the place to use good lighting, 
backgrounds, color, attention getting 
signs. You can glamorize almost any 
product with good window display 
technique. Why not avail yourself of 
this inexpensive sales aid? Don’t 
stint on light and decorations. They 
cost very little for the results they 
bring. Colored, twisted crepe paper 


| from a bag of feed to a sign con- 
| nects the two colorfully. A wide blue 
| silk ribbon around a neatly placed 





..-but nothing is more basic 
than CPM Exclusive “Direct-Thrust” Die Design 
for High Capacity Pelleting 


In the case of pellet dies it's the angle that counts. Look at the cutaway | 
view above. See how the die is drilled at an angle for direct pressure flow 
through direct roller thrust. This exclusive California Pellet Mill design 
is the key to its sensational capacity: 








® More material is forced through the die, faster. 

@ Shunting of material ahead of the roller is cut to a minimum. 

@ Less horsepower is required to produce a ton of pellets. 

@ Special alloy steel, heat treated dies resist wear, 

give longer service. 
To keep capacity wp, pellet quality wp, cost per ton of pellets down, 
install or replace with a California CENTURY "75" equipped with 
CPM “Direct-Thrust’’ Dies. 
*"'Direct-Thrust” Dies are fully patented 





CALIFORNIA 
PELLET MILLS 





CALIFORNIA PELLET MILL COMPANY 


1800 Folsom St., San Francisco 3, California 


ATLANTA 
SALES AND SERVICE ALSO IN; 


MINNEAPOLIS 


1114 E. Wabash Ave., Crawfordsville, Indiana . 1728 Grand Avenue, Kansas City 8, Missouri 


DENVER ° 
SEATTLE 


FORT WORTH 
ST. LOUIS 


BUFFALO . 
OMAHA 


bag of feed in your window, plus 
spotlighting, tells folks instantly that 
this is a top quality feed. 

Clean merchandise, properly placed, 
with no tears or smudges, helps to 
make a window display more attrac- 
tive, too. 

8. Does the window display tell a 
sales story? Do you just place a lot 
of merchandise in a window, with a 
few signs and expect it to sell feed 





PHOSPHORUS CONCENTRATE 
with TRACE MINERALS 


EVERY MINERAL NEEDED... (Except 
limestone and salt). Five soluble phos- 
phates and eight Trace Minerals, blend- 
ed in exact predetermined amounts for 
ideal animal nutrition, Write for details. 


THE HERMAN NAGEL CO. 


53 W. Jackson Blvd. Chicago 4, Ml. 














MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


118 8S. 6th St., Minneapolis 2, Minn. 
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How to put more 


dollars in your We 
pocket... | ai], more value in 


your mixes! 





: P A C re MOLASSES DISTILLERS 
FORTIFY FEEDS WITH DRIED SOLUBLES 


...and make a better Profit! SPECIAL OFFER 


(For a limited time only) . . . To acquaint 


You can maintain your reputation for quality feeds, attract new business at you with the economic and practical 
advantages of Paco we will ship on 


reasonable prices with... request (on your official letterhead) a 
one hundred pound bag...no charge. 


PACO AT 2c A POUND eee For complete information, write us. 


($40.00 PER TON—BULK BASIS F.O.B. PHILADELPHIA, PA.) 


Potency and effectiveness now comparable with other fortifying agents selling 
at three times the amount. Paco provides a good balanced protein, B- Vitamin, 
essential minerals plus unidentified growth factors. 

Palatable to stock, it is granular, free flowing, dust free and stores well for long 
periods. These solubles can also be furnished at guaranteed riboflavin potencies 
of 40, 125, 250 and 500 micrograms per gram or higher, if desired, at added 
cost. Orders accepted for immediate or deferred shipment. 


A PRODUCT OF 


MOLASSES | 
ie ACQ venues | PUBLICKER INDUSTRIES INC. 
1429 WALNUT STREET, PHILADELPHIA 2, PA, 
DRIED SOLUBLES PHONE: LOCUST 4-1400 
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and farm supplies, or does the dis- 
play tell a story? It is better to use 
one central sales appeal, such as the 
productive quality of your feed, trans- 
lated into high egg production, than 
to try to highlight too many appeals. 
If you post a testimonial letter along- 
side the bags of feed displayed, in 
which a customer tells specifically 
what his gains were in using your 
feed, then your sign emphasizing your 
“Quality Feed” tells a sales story. 

If a bag of feed is open and a new, 
shining trough is filled with this 
quality feed, too, then the “feeding” 
idea is carried right through to a 
fictional henhouse. The sales story 
in this instance is effective. 





By a little thought, every window 
can be given a sales story. All mer- 
chandise has one or two highlights 
which can be emphasized so that 
farmers will feel the urge to investi- 
gate and perhaps buy. 

4.Compare your windows. I am 
driving an automobile which is three 
years old. It has good lines, has no 


nicks or scratches and I try to keep | 


it clean. Recently I thought it looked 
all right, that I might keep it an- 
other year. 

But the other day a new model of 


the same make parked right next to | 


my clean car. I had a chance to 
compare the two, side by side. When 
I got through, I wasn’t so sure about 





Distributed in Utah and Southern Idaho by: 


BADER,INC. 


214 24th Street 


P.O. Box 267 + Ogden, Unh 
Telephone: Ogden 9323 


| 


my car’s appearance. It was more 
dated than I thought. 

So with windows. Every feed deal- 
er should take time off to compare 
his windows with those of his com- 
petitors. He should take a daytime 
view of competitors’ windows, and al- 
so a night time glimpse. He should 
stand and study each window—if he 
wants the greatest benefit from the 
project. 

Such a study will tell him in- 
stantly whether his windows are 
worse or better than competitors. If 
better, then he has done a good job 
of renovating his windows. If worse, 
his windows will need still more im- 
provement. 


While studying windows, too, do 


| not fail to walk the streets of your 


town at night, looking into every 


| lighted window. How do your windows 


| rate 
| stores? 


best in town—in all 
ideas are they using 


with the 
What 


| that you could also use effectively? 


| 


Your windows are important. They 
can make more sales for you if you 
give them a chance. 


+ 





Beauty hints 
for your bags 


albemarle 
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z 
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With Albemarle matched - color 
kraft, the effect of three color 
printing can often be achieved 
with two colors. Contrasting or 
matching tape adds further 


eye appeal. 


COMPLETELY /NTEGRATEDL 


NEW YORK 21 West St., HAnover 2-4645 


CHICAGO 1707 Daily News Bidg., 400 W. Madison St., CEntra! 6-5593 
BUFFALO 121 Center St., East Aurora, N. Y., Telephone 1269 


LOUISVILLE 120 N. 10th St, CLay 1476 


enoug 
to value and sowice every ordov 


Albemarle controls every step in the manufacture 
of its Multiwall Bags. Albemarle-owned trees supply 
the pulp wood, and Albemarle factories process it right 
down to color matching and printing. That’s why every 
Albemarle bag meets customer specifications fully. . . 
why Albemarle can handle trainload orders, regardless 
of “‘“open market”’ conditions. 


But despite its far-flung interests, Albemarle values 
every order, large or small, and a practical production 
control system makes delivery dates as certain as 
Albemarle’s inherent quality control. 


Why not get acquainted with your Albemarle repre- 
sentative, even though you have no immediate need? 
Frequently Albemarle-trained representatives have 
been able to effect sizeable economies for their customers. 


ALBEMARLE PAPER MANUFACTURING COMPANY + RICHMOND, VA. * PHONE 2-906! 


PHILADELPHIA 123 S. Broad St., Kingsley 6-3616 


OMAHA 320 W. O. W. Bidg., 14th & Farnam Streets, HArney 8600 


BALTIMORE 32 South St. MUlberry 5060 


MINNEAPOLIS 1122 Flour Exchange Bldg., BRidgeport 1353 


KANSAS City 1015 Walnut St., BAltimore 7830 


CLEVELAND 801 Caxton Bidg., CHerry 1-4480 





Negative Approach 
in Ads Often Tells 
Feed Story Best 

@® By Martin Francis 


T IS said that the optimist has 
more happiness in this life than 
the pessimist, but sometimes it 

pays to point out the foolish things 
people can do in business. Call that 
negative if you wish, Mr. Dealer, but 
sometimes you can drive a _ lesson 
home quicker that way than to stress 
just the positive side of things. 

And since we are all human and 
make mistakes, we recognize the fact 
that the other fellow can often spot 
mistakes when we can’t see them. 

Let’s take the matter of culling. 
Feed dealers have been shouting 
themselves blue in the face for years 
about the advisability of culling poul- 
try flocks carefully to weed out the 
weak and ailing birds, or those who 
are physically unable to be top, 
profitable producers. 

Some farmers cull regularly, others 
cull only part of the time. Some invite 
a dealer to come in now and then and 
help them cull their flocks. Other 
farmers again cull only when they 
get around to it. In the meantime 
they go on pouring valuable feed into 
birds which should have been taken 
out of the flock long ago, birds which 
are losing money every day fer their 
owners, 

Can you get at this problem in a 
negative way? Yes. 

Have you culled a flock of 100, 300 
or 500 hens lately? 

If you have, how many culls did 
you find per 100 hens in a typical 
flock? (Let’s hope you kept that 
record.) 

Did you find 15, 20 or 30? Let’s 
take a fictional figure of 15 per 100 
hens. Of those 15 hens, how many had 
to be killed and buried because of 
disease? How many could be butch- 
ered and sold? On those sold the 
farmer perhaps got close to his in- 
vested cost back, but on the diseased 
hens it was a clear loss. 

Let us now suppose that this farmer 


q oth Your Feeds with 


“Something to Crow About” 


FOXCO 
FLAVITEIN 


The Fox Co. 
Newfield, N. J. 








INVESTIGATE 


\@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, Iowa 
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Vegetable and Animal Proteins 
Millfeeds, Alfalfa Meal, Molasses 
and other Feed Products 


Telephone—GR 6122 Teletype—KC 370 
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has 500 hens, with 15 culls per 100. 
That would make 75 culls for the 
entire flock, each of which would rep- 
resent an ever growing daily feed and 
labor loss every day each lived. If the 
farmer failed to cull for three mo., 
his feed and labor loss would be so 
much (estimate it). If he didn’t cull 
for six mo. it would be still higher 
(also estimate it). 

Try to estimate in a dollar and 
cents sum, the total loss the farmer 
incurs by keeping all his culls for cer- 
tain lengths of time. Then make a 
chart and post these figures in your 
store, and also publish them in a 
newspaper ad and perhaps in your 
direct mail. These figures are going 
to make some farmers’ blood pressure 
soar. 

Yep, it’s the negative approach, but 
some farmers are now going to do 
something about that cull problem. 
Because of your charts and ads they 
see the problem clearly in dollars and 
cents. 

Now these figures I have cited may 
not work out with every flock culled. 
Actual culling figures will vary a 
great deal. I merely give the figures 
to illustrate the problem. 


Use for Herd Production 


How dees this reverse English or 
negative approach work with dairy 
cows? 

Well, one well known dairy au- 
thority has made the statement that 
one good dairy cow can earn more 
than four poor ones. 

That’s a powerful statement, isn’t 
it? Surely, it is one which no dairy 
farmer can forget quickly. Now sup- 
pose you publish an ad which has as 
its headline “Does One Dairy Cow in 
Your Herd Outproduce the Next Four 
in Your Herd?” 


You are now talking to the indi- 
vidual farmer. You are not saying 
that he has one good cow to every 
four poor ones. You are only suppos- 
ing. You are getting him to think 


about the subject. Then your copy 
can quote a well known dairy au- 











thority as saying this might be the 
case in many herds, and go on to 
point out that it shows the impor- 
tance of weeding out the poor milk 
producers in all dairy herds. 

If the farmer has not checked on 
the individual production of every 
dairy cow in his herd, he is going to 
do it after reading that statement. 
Back up your ad by giving the pro- 
duction of a good cow, plus the total 
milk production of four poor cows 
(without naming the herd, of course) 
and many dairymen will be more 
careful in their records. 

You can also figure out how much 
feed a farmer can waste, in dollars 
and cents through a winter season by 
overfeeding poor milk producers and 
underfeeding good producers when he 
doesn’t weigh grain on the basis of 
milk production per cow. These are 
the actual examples, given in as 
specific terms as possible, that make 
farmers sit up and take notice. Farm- 
ers have been accustomed to reading 
ads telling them how they can make 
more money by boosting production, 
but they haven’t read so many with 
a negative appeal, namely, how they 
are being cheated out of profits by 
some factor. 

The same is true of eggs. If a feed 
dealer could make an analysis of a 
certain farmer’s egg production dur- 
ing the hot summer months and print 
a detailed report on how many were 
spoiled, how many had to be graded 
lower due to improper cooling or 
careless marketing, and then could 
compute the dollar and cents loss, 
the effect would be tremendous on 
many egg producers. The dealer need 
not print the farmer’s name, merely 
get him to keep a record of the egg 
marketings by grades. 

Again this is the negative approach 
to selling but it works now and then, 
for it presents the other side of the 
picture. 

Don’t overdo the negative or re- 
verse English type of presentation, 
but employ it occasionally for variety. 
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When This Happens... mm 

















YOU NEEDA FORDS 


aNEAUE S-Walke GRAIN//AYOR 


HANDLES 


GRAIN 
FROM TRUCKS 
TO BINS 











FROM TRUCKS 





TO BARGES 
FROM CARS 
TO TRUCKS 
Portable and practical, a FORDS Pneumatic 
GRAINVAYOR will average up to 800 bushels TO TRUCKS 
hour. The only practical solution to grain FROM STORAGE 
ndling problems where other equipment is in- OR PILES 


adequate. Gas engine or electric motor drives 
double fan literally gulps in the grain, wherever 
it is, and “‘floats”’ it at high speed right where you 
want it. Draws grain 30 ft., conveys it another 
60 ft. or more. Since grain by-passes fan, it is not 
damaged. One man can operate. Also available 
in stationary modela 


ON GROUND 





NATIONWIDE SALES AND SERVICE 
Write for Literature and Name of Nearest Distributor 
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MYERS-SHERMAN COMPANY 


1601 S. ILLINOIS STREET © STREATOR, ILLINOIS 














FOR POULTRY 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. 






PRE-SOLD 


No dealer has ever had a moment’s worry 
about selling Pilot Brand Oyster Shell. For 
thirty years it has been constantly advertised 







in the leading Farm and Poultry papers and 
over the Radio in a clean, truthful way, 


without exaggeration. 


The product in the bag with the big blue 
pilot wheel on it is always pure and highly 
profitable to the user just as it is always 


profitable to the dealer. 





St. Louls, Mo. 
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The Urease Problem 


By Fred Ht. Hafner 


| REASE is an enzyme that oc- | a mix containing a 
curs naturally in soybeans. It | product. The events 
is not in any sense a harmful | discovery of this fact 

component of soybeans or soybean | herewith. 

products. However, its presence may Back in the late ’30’s when soybean 

give rise to certain problems if urea | oi] meal prices dropped below $20 

is one of the ingredients present in | ton, a substantial quantity of soy- 





urease active 
leading up to 
are reviewed 





SINA CHER 
INTER AMERICAN GRAIN CORP. 


1 WALL S/REET, NEW YORK Toletype— MY 19288 
EXPORTERS 


GRAIN @ FEEDS @ FLOU 
WIRE US YOUR OFFERINGS 





bean oil meal was sold to manufac- 
turers of fertilizer. Some of the meal 
was of the solvent extraction type 
which had been thoroughly cooked 
to eliminate the raw, bean-like flavor 
of uncooked extracted soybean flakes 
but which had not been subjected to 
a separate toasting operation. When 
this cooked, but untoasted meal, was 
admixed with several ingredients, in- 
cluding urea, in the manufacture of 
fertilizer the results were disconcert- 
ing, to the least. 

Warehouses where the fertilizer 
was stored were filled with the pun- 
gent odor of ammonia gas. Fertilizer 
guarantees were not being met be- 
cause nitrogen that was supposed to 
be in the bag was escaping into the 
air. This was our first contact with 
the urease problem. 

After extensive research into the 
problem, practical value of toasting 
as a means of inactivating urease was 
discovered. By subjecting the solvent 
extracted soybean flakes to a severe 
toasting process, the urease was de- 
stroyed. The resulting meal was safe 


say 


"My Brahmans will do just about anything to get 
Range Checkers," says successful Purina feeder, 


HERE’S ONE OF SEVERAL MILLION REASONS 
Why PURINA DEALERS ARE SUCCESSFUL 


No feed dealer succeeds for long unless his customers are 
successful. 


That’s why a protected Purina Franchise is so valuable. 
Year after year, more folks feed Purina Chows with success 
than any other brand of poultry and livestock feed. 


RALSTON PURINA COMPANY 
St. Louis 2, Missouri 


sa 


C. H. McDougal, 
Jacksonville Beach, Florida. 


. 





| 612 Bulletin Bidg. 





to use in admixture with urea with- 
out any danger of decomposition. 

Prior to this experience of adapt- 
ing soybean oil meal to use in fer- 
tilizers, solvent extracted soybean oil 
meal was supplied principally to feed 
manufacturers as a pale yellow prod- 
uct. Its protein nutritional quality had 
been established as good and, there- 
fore, processors were reluctant to 
change their product. But consider- 
able pressure was put on those who 
pioneered in solvent extraction of 
soybeans to produce a product with 
a color more like that of mechanic- 
ally pressed 41% protein soybean oil 
meals. Finally, the industry yielded, 
and by 1941, toasted 44% protein sol- 
vent extracted soybean oil meal was 
available from solvent processors 
generally. 

At first the meal supplied by most 





EDITOR’S NOTE: The accompany- 
ing article is the first of two in a 
series. It serves as an introduction 
for the second, to be published in a 
subsequent issue, on compatibility of 
soybean oil meal and urea. The auth- 
or, Mr. Hafner, a member of the Soy- 
bean Research Council, which re- 
leased the article, is director of soy- 
bean oi] meal sales for General Mills, 
Inc. 





processors was a dark brown product, 
lacking the golden brown color that 
characterizes desirable color in 44% 
protein solvent extracted soybean oil 
meal available today. Processors 
were soon to learn that dark 
brown soybean oil meal gave 
poor results in nutritional protein 
assays which, it was determined, was 
due to over-heating. As a _ result, 
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GOOD Customers... all year ‘round 
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HERBERT K, CLOFINE, Inc. 
MILK PRODUCTS 
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ACCINA 
| THIS SAFE WAY 


Wene U.8. Licensed vaccines have 
been successfully used on millions of 
hens and broilers. Chicks protected 
without loss of growth. 3 different Wene 
Newcastle Vaccines—not just one— 
right vaccine for chicks, growing or matured stock. 


NEWCASTLE rowt'rox 


FOWL POX 
—all 3 controlled at a cost of less 
than one egg; your investment and 
crop protected. Ask your dealer or 
write for full facts. 

WENE POULTRY LABS 
BOX: <¢ 
VINELAND, N. J. 
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‘3 or 


“irradiated 7-dehydrocholesterol” 
‘ still means 


| DELSTEROL 


to more feed men than any other source of Vitamin D; 
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: Ever since 1938, when Du Pont originated “D”-activated ani- 
mal sterol, under the name “Delsterol,” it has been the stand- 

| ard of excellence as a uniform source of Vitamin D; for 
f | poultry. In all these years, each pound of “Delsterol” assayed 
| by regulatory officials has been reported as “guarantee sus- 





4 tained.” 
| # If “Delsterol” dependability is not already performance 
, } protection in your poultry feeds, now is a good season to in- 
| clude it. “Delsterol” is available in two concentrations for 
your convenience. 


DELSTEROL VITAMIN D. 


Irradiated 7-dehydrocholesterol 


sues Seniiaiisiiiisiiilite “D’ ACTIVATED ANIMAL STEROL 
. » » through Chemistry 





Originated by Du Pont 
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OHIO CONVENTION—A panel discussion on the grain sanitation program _ tilizer. (Center) Among the exhibitors at the Ohio meeting: The New England 
was one of the highlights of the 74th annual convention of the Ohio Grain, By-Products Corp. booth, left to right, C. C. Welch, NEBP Columbus; w. H 
Mill & Feed Dealers Assn., Inc., at the Neil House, Columbus, Ohio, June 1-2. Richards, Richards Milling Co., Cortland Ohio; and J w Kuske, ‘NEBP, 
Shown (Far left) taking part in the discussion, left to right, are James S. Boston, Mass. (Right center) Merchants Creamery Co. Cincinnati. left to 
Kile, Fred Kile & Son, Inc., Kileville, Ohio; W. H. Moody, Moody & Thomas right, Forrest H. Garbutt, president, and M. J. Sandman company representa 
Milling Co., Shelby, Ohio; and Ralph H. Brown, Cleveland Grain Co., Indian- tive, both of Cincinnati. (Far right) In the joint booth of R. P Reid and 
apolis, Ind. (Left center), Dean L. L. Rummell, Colle ge of Agriculture, Ohio McLaughlin, Ward & Co., were, left right, A. L. Ward, president, Mc: aughlin 
State University, spoke on the dividends from agricultural research. He is Ward & Co., Jackson, Mich.; J. J. Bray, Fairfield Engineering Co. Marion, 
shown with one of the charts used to show gains in corn production which Ohio; R. P. Reid, Circleville, Ohio; and Fred W. Dierksheide, Buagrus (Ohio) 


have resulted from the development of hybrid seed and application of fer- Farmers Exchange. 





re- sistent with maximum elaboration of ing the process of reduc i i i 
1 el ation g S iction in the However, by this time the price of 
duced by processors generally until | protein quality and development of degree of toasting, urease activity re- soybean oil meal had risen so that 


the minimum heat-treatment con- golden brown color was applied. Dur- entered the picture it no longer was an attractive item 
a | as € € € 
pricewise to the fertilizer industry. 


Urea as a feed ingredient hadn't 
entered the feed picture to any ex- 
tent at that time. Therefore, urease 
activity in soybean oil meal was no 


; | problem, 
; Urea Enters Picture 
Then, shortly after World War II 
"es was over, production facilities of sev- 
eral large synthetic chemical manu- 
‘ : “e urea for 


; | facturers began to produce 
y : : me : the feed industry in quantity. The 
ed Willie Weevi/ use of urea as an ingredient in rumin- 
. : ant feeds has been increasing stead- 
ily since 1946. Most of these feeds 
other, forage insects E contain soybean oil meal as an in- 
% <7 gredient. Attempts to use urea and 
We : | 44% solvent extracted soybean oil 
| meal in combination in dairy and 
| steer feeds and supplements were 
| unsuccessful} in some cases. The rea- 
| son: Urea and 44% protein solvent 
extracted soybean oil meal contain- 
ing active urease may be incompat- 
ible. 

Since this problem has arisen, ex- 
tensive study and research have gone 
into the problem at a_ production 
level. The result is that most pro- 
cessors of 44% protein solvent ex- 
tracted soybean oil meal have suc- 
ceeded in modifying their production 

| so as to produce products of optimum 
nutritional quality and of urease con- 


PROTECTANT S tent low enough to permit their safe 
; , ; : j i ;, even in feeds 


heat-treatment was gradually 























; : use with urea in feeds, 
containing high levels of molasses. 
Specifications have been established 
by most solvent processors for urease 
activity so that their production is 
controlled within limits that are safe 
to use with urea. By procuring meal 


Here © How {0 Sto Stora Pp Insects from reputable "processors of long 
experience, mixers can be assured of 


getting solvent extracted soybean oil 
meal compatible with urea. 


# 

Bef re Th Mention should be made at this 
point that to the writer’s knowledge, 

a | mechanically pressed soybean oil 


meals of the expeller type do not ex- 
Weevils and other storage insects CAN be kept out of farmers keep their grain clean on the farm by selling wae sap Sig aye moped go narg aoe 
clean grain in storage — kept out without fumigation, them Pyrenone Protectants— keep your own stored developed during the nen 4 a 
and without toxic hazards to food, feed, seed or people grain free of inséct infestation by using Pyrenone | vates a erst m — uae 
who store, a vl a pe grain. Pyrenone* Pro- Protectants, dry or slurry, in your own plant. ; an Kraan 

tectants properly applied before the grain goes into 7 ee 

storage toed ieoniealion for an asia: Ghee aennen Order your supply from your jobber today. 
with only one application — even in open bins, or grain 

in bags or in flat storage. Because Pyrenone protects 

clean grain (instead of killing weevils after they are 

in the grain) you have fewer weevils, dead or alive. 








Hi-Molasses Pellet Mills and¢ 
Molasses Feed Mixers — Pellet 
Coolers—Feed Grain Steamers 
—Metered Flow Pumps 
WENGER MIXER CO. 


SABETHA, KAN. 








PLL Lae 


~~ 


There are three Pyrenone products to fit the needs 


of the grain trade and of farmers: a 
5 |! 
- Pyrenone Grain Protectant, a dry product for use ‘Js TRUE! | | 
on corn, rice, oats, barley, rye, sorghums and grain of | 
all kinds, Only one pound, properly applied, will protect Fafar A MITT | 
Wali | 


10 bushels. 
2. Pyrenone Wheat Protectant, a d der i heat — Kr {| 
yrenon rotectant, a dry powder in a wheat- 

—? carrier, for use on wheat. One pound protects PROTECTANTS I is The Finest 
"hare PEAT Moss 
3. Pyrenone Seed Protectant (Slurry), a wettable pow- You Try it. Y " Lik 

der for application in slurry seed treating machines for ry Mt, You e It 


protecting seed stocks or any stored grains. * 
: CONRAD FAFARD, Inc. 


Pyrenone-treated grain can be used for feed, or can 
be milled for f urposes, yet Pyre » gives cles For further informati P ’ ite U.S.1., 
cod purpo j yrenone gives clean rmation on Fyrenone, write P.O. Box 774 FS), Springfield, M 


grain the protection which keeps weevils out. Help your Dept. FS, 120 Broadway, New York 5, N. Y. 
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tended for her teen-age boys to pre- | 
vent their disturbing her nap. The | p Bars _ om - ; ee 











For goodness sake come in quietly. 
If you must talk to each other, just 
whisper. And don’t ask me for any- 
thing!” 


note read: “The door is unlocked. : iQ 
cevvouds HAS EVERYTHING! © 
‘ 


¢¢¢ 


The strong man entered the the- 
atrical agent’s office to explain his 
act. He was carrying a huge trunk, 
a heavy stone and a 16-lb. sledge 
hammer. 

“I place this stone on my head,” 
he said, “then my assistant picks | 
up the hammer, swings it with all 
his might and cracks the stone in 








FOR NEW ECONOMY 


IN HANDLING GRAIN 






















Customer: “To what do you at- 
tribute your extraordinary success as | ” 
} y success a half. 


UNIVERSAL 
MOISTURE TES 
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is al or 
m a ene : tis tin iat tn con The agent almost got a headache 
I wiene eilien > wen ous the thinking of the act. “That's marvel- 
door, namely—‘Miss, is your mother ous,” he enthused. But if a stone 
” . . and hammer is all you need what's 



















































in’? :’ . 
in the big trunk?” 
¢¢ | “Aspirin.” ! 
After the sermon one Sunday | ¢$¢ ¢ ALUMINUM . to 
morning, the minister welcomed and small . | PORTABLE ELEVATOR / 
: church: 
shook hands with a young man who | ‘uate sh. Gb annual It s the NEW ECONOMY 


had just come to this country from strawberry festival will be held. On 


AUGER GRAIN LOADER 


yp ar — ...,, | account of lack of funds, prunes will -| 
“Are you a regular communicant ? be served.” ANOTHER ADDITION TO THE 
asked the minister. ¢$¢?¢ 


DEPENDABLE BURROWS Line! 


Burrows proudly welcomes a new member to its 
famous team of handling and testing equipment. 
It’s the new ECONOMY GRAIN LOADER—de- 
signed to cut your grain handling costs! Made in 
12’, 16’, 21’ and 27’ sizes. All models have a capacity 
up to 1500 bu. per hr., and feature a 6” smooth 
drawn steel tube with heavy gauge steel flight and 
ball bearing throughout, Adjustable motor mount 
has standard V-belt drive. Heavy tubular carrier 
and tripod optional. 


“Yes, sir,” was the reply. “I take | 
the 7:45 every morning.” The poor, starving author mailed | 
his masterpiece off to the publisher. | 
¢$¢¢ | Two weeks later it was returned to | 

him and the rejection slip read: “Sor- 

ry we could not use your paper. 
| It was covered with writing.” 


You don’t have a real hangover 
until you can’t stand the noise made 
by a Bromo-Seltzer. 


$¢0¢ ¢¢ @ 


Mother: “Mary. where did you get 
that dreadful book?” 





A Montreal lady invited some 











friends to afternoon tea. All prepara- rs Re gl —e ; iA 
tions perfected, the hostess took a Mary: “Why it was in the book- | PeiimMinuM BAG | SEND FOR FULL DETAILS AND LOW PRICE! 
little nap to be fresh and sparkling | C@S¢ in your room, mother. Don't | Rl) GONVEVOR 


you remember it?” 


for the occasion. The tea, however, Ted , 
proceeded strangely. Her guests en- | ¢¢°¢ SEND FOR ote “gages BU Q R 0 W S 7 
tered without ringing the doorbell, \ 
greeting her in low whispers, and | Suitor: “Sir, er—that is—I would Sree EQUIPMENT COMPANY 

treating her with extreme caution. | like to—that is—I mean, I’ve been 

All seemed ill at ease. Finally one | going with your daughter for five 96 PAGE CATALOG M 1316-C SHERMAN AVENUE 

brought the matter out into the open. | years.” EVANSTON ILL 
They had found a note pinned to Father: “Well, whaddya want, a | ° 
the door which the hostess had in- | pension?” 








MC-47 has been tested by 
University of California, 

Davis, Calif. and Colorado A & M, 
Fort Collins, Col., 





CONDENSED BEET SOLUBLES PRODUCT 








* oe ‘ 
Tor better (4 mixin MC-47 has been tried by 
many feeders and feed manu- 


facturers under a wide range 


THE MAGIC LIQUID WHICH IMPROVES of management conditions. 
MIXING, NUTRITIONAL VALUES AND ACCEPTABILITY 
MC-47 deserves a thorough investigation 

by every progressive feed operation. 


It is a sound investment which 
pays off in many ways. Here’s why! 


FOR: CATTLE, STEERS, HOGS, SHEEP, 





















MC-47 
saiadiiied CHICKS AND TURKEY POULTS 
i eat MC-47 has proved itself by 
° } pe the best test of all— 
and use. unexcelled results! 
MC-47 
is a good WE’RE READY TO SERVE YOU NOW !.1Hm. 
source of 
protein. aenge MC-47 1S PRODUCED BY 
MC-47 Taionals INTERNATIONAL MINERALS & CHEMICAL CORPORATION 
20 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 
improves — 
the condition H. V. Nootbaar & Company H. V. Nootbaar & Company M. A. McClelland Company Carroll Swanson Sales Co, 
of feeds. 890 South Arroyo Parkway 465 California Street Dwight Building 620 Des Moines Building 
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Operating a Cash Business 
in a Credit Era 


By Gerald Burke 


ID YOU know that $1 of every 

$3 you have invested in your 

business is in someone else’s 
hands? That is true if you consider 
yourself an average feed dealer. 

Yes, the average feed dealer to- 
day has about one-third of his in- 
vestment tied up in accounts re- 
ceivable and is most unhappy about 
it 

When you let someone else handle 
your money you have a right to 
know a little something about him. 
Yet when it comes to credit, the aver- 
age feed dealer is at sea. He’s not 
equipped to do a credit business so 





it is understandable why he finds 
himself in constant difficulties. Why 
should he attempt to do something 
he knows so very little about? 

If you ask him he might say: “The 
only way I can profitably operate 
my business is to get things geared 
up so I can enjoy a large volume. 
If I didn't extend credit I'd probably 
cut my volume right in half.” 

It sounds like a logical argument. 
But is it? 

It is this same 
that has practically eliminated the 
neighborhood grocery store. Old 
timers will tell you, “You had to put 


type of thinking 





| 


| 
| 


it on the book.”’ Someone else thought 
differently, and because of this an 
entire nation changed its buying 
habits. Few people today would think 
of going into a self-service super food 
market and ask for credit. 


Behind the Times 


Just what should a feed dealer 
know to successfully conduct a cash 
business? First of all, he’s got to re- 
member he’s doing business in 1953, 
not 1883. It’s unfortunate, but true, 
that a great many feed dealers are 
about 70 years behind the times. 
1883—-Those were the good old days 
when you saw no packaged merchan- 
dise on the shelf and the important 
decisions of the day were made 
around the cracker barrel. 

Advertising was as crude as the 
cigar store wooden Indian. The sell- 
ing methods were typical of the medi- 
cine man—very effective then, but 
today a new generation demands a 
new technique. In 1883 John L. Sul- 
livan was America’s champion bare 





MURPHY’S advertising tells them—Murphy’s 
mailing-pieces sent direct to your own customers 
tell them again that MURPHY’'S CONCENTRATES and 
MINERALS are just what feeders need to balance up 


and fortify their new grain. 


You can have a profitable feed business all year 
‘round, with no summer slump, when you show 
feeders how little cash they need invest to do a 
good, complete feeding job. MURPHY’S CONCEN- 
TRATES supply the essential protein, mineral and 
vitamin substances required to bolster up and 
vitalize new grain. As a result, grains go further 
and promote better health, faster growth and in- 


creased production. 





‘lf You Handle 
MURPHY’S CONCENTRATES 
and MINERALS 


Antibiotics and Vitamin Bjz are in MURPHY’S CUT- 
COsT CONCENTRATE FoR HOGS and MURPHY’S 
V1G-O-RAY CONCENTRATE FOR POULTRY. Extra 
Vitamin A and extra trace minerals are properly 


blended into MURPHY’S CUT-COST CONCENTRATE 


FoR BEEF CATTLE, CuT-COsT For DAIRY CATTLE and 
MURPHY’S CALF CONCENTRATE. 

When you stock these five MURPHY’'S CONCEN- 
TRATES, and keep MURPHY’S MINERALS on hand 
for the profitable mineral business, you can sell 
the grain feeder now, and get a more profitable 
summer business. With MURPHY'S you cut down 
on inventories too, reduce risks, and hold down 


your investment in feed. 


Find out all about a feed business that knows no seasonal slump. Write 
us today about an exclusive, profitable Murphy Franchise in your town. 


PRODUCTS 
BURLINGTON, WISCO 


knuckle boxer. Business and boxing 
have come a long way since. 

Feed dealers must know more about 
their business today than ever before, 
especially if they expect to conduct 
a cash business. 

If you are not making the profit 
you should do you know the reason? 
Is it because: Sales are too low? Ex- 
penses too high? Unprofitable depart- 
ments? Poor system? Indifferent 
help? Low average sale? Selling cost 
too high? Lack of information? 

If you don’t know the answer, you 
should make it your business to find 
it. 

The buying public has been edu- 





EDITOR’S NOTE: Take a tip from 
the modern grocery store, is the ad- 
vice of Mr. Burke, who believes feed 
men could improve their business 
stability substantially by adhering 
to cash transactions as much as pos- 
sible. Trimming costs of operations— 
not quality of feed—is another sug- 
gestion of the writer, 2 business 
counselor of Binghamton, N. Y. The 
accompanying article is the text of 
his talk at the recent Central Retail 
Feed Assn. convention in Milwaukee. 





cated to expect that cash price means 
greater savings. Cash business, there- 
fore, is more competitive. The less 
you know about your operating costs, 
the less chance you have of building 
volume on a cash basis. 


Top Cost Component 

The biggest element of cost in a 
bag of feed is the ingredients, and 
there is little variance in this form 
from one dealer to another. The cost 
of manufacturing and distributing the 
product spells the difference between 
success and failure. 

Therefore, it would appear that the 
first thing you should know in order 
to successfully conduct a cash busi- 
ness is your cost of doing business. 
In order to get this information you 
must have a good system of records. 
This does not necessarily mean an 
elaborate system. Your system should 
tell you clearly, percentagewise, what 
each item of cost is in relation to 
sales. When you know these you are 
in a position to concentrate on those 
elements of cost that appear to be 
too high. When you know where your 
trouble lies it’s less difficult to come 
up with a solution. 

Does doing a cash business mean 
you'll have to sacrifice quality for 
price? Emphatically not. Sacrificing 











WINFIELD, 
KANSAS 


H. E. CLARK CO. 











FLORIDA 
COLLOIDAL 
CLAY 


for feed and mineral 
manufacturers 


Write for samples and prices 
Territories open for brokers 


DELTA PHOSPHATE CO. 


624 Badgerow Building 
Sioux City, Iowa 
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Here’s Why Bemis is 
| = Your Best Multiwall 


Paper Bag Source... 
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Since 1858, Bemis has SPECIALIZED in making a8 Bemis buys immense 
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quality for price would be the grav- 
est mistake a dealer could make. 

In nationally advertised branded 
feeds the quality runs uniform and 
standards are maintained. Every ef- 
fort is made to have as little vari- 
ance as possible so the consumer can 
expect about the same performance 
day after day. By the same token a 
dealer who sells his own manufac- 
tured feed or his own brand should 
also set up standards. His first con- 
ideration should be the job his feed 
is supposed to do, Instead of think- 
ing of price first, he should think of 
quality. Price should be arrived at by 
determining cost of ingredients per 
cwt., cost of operating expense per 
cwt. and adding a fair profit per cwt. 

Suppose your feed is a few cents 
higher than your competitor's? 

Even that can be a selling point in 
your favor. Admit it’s higher and 
tell the customers why. If they buy 
price instead of performance 
selling technique is at fault. Urge 
them to try your product on a money 
back guarantee and they'll be con- 
vinced it’s worth the difference. If 
you make a good product and stand 
behind it, you need never fear com- 
petition. Quality should never be 
cut to meet competition. 


Where To Cut 
Well, where does one cut costs? 
If cost of manufacturing and cost of 





distribution is cut there is no need to 


cut quality, and these costs can be 
cut. You don’t have to be an effici- 
ency expert to determine more effici- 
ent and less costly ways of doing 
things even in your own business. 
Let’s consider the manufacturing 
problem. Good help, good equipment 
and proper planning are the ingredi- 
ents of low cost operations. Good 
help costs more per hour but less 
per unit of production. Good equip- 
ment requires a greater capital out- 
lay, but here again the cost of pro- 
duction is greatly reduced. Planning 
is necessary to make the maximum 
use of manpower and machinery. 
Draw a layout of your mill. If you 
find men are continuously retracing 
their steps to perform a given opera- 
tion, study a way of doing it with 
less waste motion and less effort. Ask 
the opinion of the man on the job. 
Frequently he can suggest a better 
way. Give him a little extra incentive 
to do a better job and he’! do it. 
What about reducing costs of dis- 
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W.H. NIGH & COMPANY 
Grain Feed Ingredients 
Rice By-Products 


632 Chronicle Bidg. Phone BL-3521 
HOUSTON, TEXAS 














Own Feeds 


for EXTRA 
PROFITS 


“WHIRLWIND” 


FEED MIXER 


Many feed dealers increase 
their profita 50¢ per bag and 
more by mixing their own 
brand of feeds with the 
BROWEK MIXER, Mixes perfect blend in 
10 to 20 minutes—at a power cost from 3¢ 
to 5¢ perton. Quickly pays for itself! Heavy 
welded construction. Gives years of trouble- 
free service. Above-and-below-floor models. 
Five sises for mixing 700 to 4,000 pounds 
per batch. Write for details and prices. 


BROWER MFG, 60. 404 Third &. Quincy, itinois 


Mix Your 


your 





tribution? Anything you can do to 
eliminate unnecessary manpower will 
cut costs here. Self-service cash and 
carry and again, planning will help. 
Under the heading of planning is ar- 
ranging merchandise where it is 
most convenient for the 
building up suggestive displays of 
associated items. Making it easy for 
the customer to help himself 

These problems are not 
chain stores did the pioneering, and 
any small business man can profit 
by their experience. When they were 
experimenting with these ideas many 
mistakes were made. By triai and 
error they worked out a formula that 
is practically fool proof 


customer, 


The 


new 


Customers Asked 


Displays and merchandise were set 
up in various parts of the and 
variance in sales was carefully 
noted. Thousands and thousands of 
questions were asked of customers to 
determine their likes and dislikes 
Customers’ suggestions were carried 
out wherever practical, and employees 


store 





| of feed 


were cautioned against the things 
that would cause customer irritation 
and sales resistance. Chain stores 
from their experience came up with 
these simple facts: People will shop 
where they feel at home. They will 
shop where they can let their guard 
down and not be afraid of high pres- 
sure. They will shop where the store 
personne! is friendly and helpful. In 
short, they will even go out of their 
way to shop where they feel really 
welcome. 

Another thing the chain stores 
learned from experience is the im- 
portance of qualified help. You can’t 
build a good, sound business with 
cheap and inefficient help any more 
than you can produce a quality bag 
with low grade ingredients. 
The chain stores, after a great deal 
of testing, are picking the cream of 
available manpower. They check care- 
fully into a man’s qualifications and 
his past performance. They ask doz- 
ens and dozens of questions. When 
they are satisfied they have good ma- 
terial they employ the man and pro- 


ceed to familiarize him with his job. 
They have training courses and com- 
pany bulletins to educate new help. 
They offer him insurance, recreational 
benefits and have a personne! depart- 
ment that is interested in his welfare 
to the extent of even helping him 
with his family and personal prob- 
lems. Their public relations depart- 
ment is constantly at work to sell 
the new employee on the idea that 
he’s working for a mighty nice organ- 
ization. ; 

Many small business men are con- 
temptuous of treating help in this 
manner. They don't believe in cod- 
dling their help. They theorize the 
more they do for their help the more 
they'll expect. Chain store experi- 
ence has proven this type of thinking 
is costly. People who are insecure or 
unhappy in their work never give a 
satisfactory performance. They do 
not have to puc their feelings in writ- 
ing. They register, as many merchants 
have learned, when sales have failed 
to do likewise. 

We mentioned public relations de- 





Lloyd Brackett, owner of the Longworth 


Kennels, Allegan, Michigan, who has recently 


received the “Fido” award for 


the best dog breeder of the year. 
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partment 
might think that a small operator 
can’t afford this fancy trimming. That 
is not true. There is no reason why 
every man and woman on your pay- 
roll can't do a public relations job 
for you. Every customer who comes 
into your place of business or has 
business relations with you can also 
carry out this program. It is not 
difficult to get them to voluntarily do 
this for you. You just have to change 
your thinking a bit as the chain 
stores have. Don’t think of these 
people as employees, customers or 
suppliers—think of them as _ indivi- 
duals with emotions such as you and 
I have. It’s good business. 

You might say, “I’ve heard all this 
before. It’s not new.” That’s true, 
but what have you done about it? 

Perhaps you've said “Someduy I'll 
try this or that.’’ While you are push- 
ing the idea around someone has 
stepped in and done a job that per- 
haps you are just as capable of do- 
ing. 

That's store effici- 


where chain 


before and perhaps you > 





ency comes in. It isn't enough to 
agree to a change in program. You've 
got to lay out your plans, present 
them to the people responsible for 
their execution, discuss, debate and 
tear apart the entire program. Then 
rebuild a sound program that will 
have the cooperation of everyone. 
Chain store efficiency has been built 
on team work. The reason many small 
business men remain small is every- 
thing they attempt is a one man pro- 
ject. 

You have heard it said “There is 
nothing new under the sun.” A very 
limited number of people seem to 
continually sprout original ideas. It 
seems that practically everything 
they do works according to plan. It 
is extremely difficult to be one of 
those limited few. It’s not even im- 
portant. Very few successful men 
will claim originality. Most of them 
will frankly admit they attempted to 
be like someone they admired or fol- 
lowed a formula that had worked 
before. 


If you want the answers to any 





problems or the specific answer as 
to how to operate a cash business in 
a credit era you need no longer guess. 
You have today a wealth of material 
based upon actual tests. Tear a page 
out of the chain store book and use 
tested methods instead of theories. 
It's a lot less expensive to profit 
from the other fellow's mistakes. 

There is not a great deal of dif- 
ference between the operation of a 
grocery store and a feed store. If you 
agree with this statement, then you 
certainly can learn a great deal from 
the evolution of the grocery business 
from credit to cash and carry. You're 
dealing with the same people. If 
they'll wait on themselves and haul 
groceries to save a dime why won't 
they do the same thing with feed? 

I can almost hear a thousand ob- 
jections which boil down to one, “The 
feed business is different from the 
grocery business because of custom 
work formulas, etc.” 

There Will be difficulties. Of that 
we can be sure, but if a vending 
machine can be made to give you a 
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and body odors characteristic of dogs” 


¥ The letter reproduced here in praise of Clorofolen is typical 
of reports from dog breeders and owners throughout 


the United States and Canada. 


It is manufactured, sold and distributed only by Bowm 


Inc., and its duly appointed agents. 


%  (Chlorophyllins in a carrier of dehydrated alfalfa leaf meal) 
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The sensational new deodorizing product now 


being used by the nation’s leading dog food manufacturers. 


_—“Has done a most excellent job of minimizing the breath 
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steaming hot cup of coffee and say 
thank you there is a chance you can 
work out some of your difficulties too. 

Why not discuss it with your cus- 
tomers? As a matter of fact, make 
a contest out of it, offering prizes for 
the most practical suggestions. People 
always are more cooperative when 
their own ideas and suggestions are 
being carried out. This idea is not 





new. King Solomon used it a long, 
long time ago. He always sought 
help on his difficult problems. Per- 


haps that's why he was considered 
a very wise man. 


Must Watch Carefully 

While many of us may agree the 
feed business should be a cash busi- 
ness, in some instances the com- 
plete elimination of credit might not 
be practical. There certainly can be 
no objection to this if most of the 
business is cash and credit is ex- 
tended under controlled conditions 
If a farmer needs feed two weeks 
before milk check time and promises 
to pay then, certainly such an ar- 
rangement for a regular customer is 
not unreasonable. The only danger is, 
the credit customer can be like the 
one bad apple in the barrel. If you 
extend credit to one it is difficult 
to deny another. 


What should be done if you still 
want to extend credit is to have 
a perfect understanding with the cus- 
tomer as to the terms. The mail or- 
der houses insist that he sign a paper 
(a contract) which clearly states 
the terms. Why should he do any 
less for you? Better still, go to your 
local banker and make arrangements 
to discount your customer's promise 
(note) and let the customer pay the 
banker direct. If the customer objects 
or complains you don't trust him, you 
should make it clear that most of 
your feed is paid for by sight draft, 
bill of lading attached. Certainly you 
don't feel it’s done that way because 
you can’t be trusted, It’s done that 
way because it’s the most efficient 
and least costly way of doing busi- 
ness and that you personally share 
in the savings. You in turn are will- 
ing to pass the savings on to your 
customers. Many hours could be 
saved in collecting delinquent ac- 
counts if a few more minutes were 
taken at the time of the sale to lay 
down definite terms. 





Vitamin Antibiotic 


PRE-MIX 


“PLUS” for swine and poultry. 
Also custom pre-mixes. 


Carroll Swanson Sales Co. 
620 Des Moines Bidg., Des Moines, lowe 


Distributors and Sales Agente Wanted. 
Protected Territories 








QUALITY ALFALFA 


Twx PHONE 
992 —>4 RE— 144 
Dehydrated + Suncured 


MEAL-‘ui’-PELLETS 


DAWSON COUNTY FEED 
PRODUCTS, INC. 


LEXINGTON, NEBR. 














pROoUCcTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 


1202 American Bidg. 
SEATTLE 4. WAS. 


410 Lewis Bidg. 
PORTLAND 4, ORE. 
QUALITY GOES IN BEFORE THE NAME GOES ON 
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Feed Service Bulletin Board 











Hot Weather Care 

Chicken and egg care practices in 
hot weather are getting a lot of at- 
tention these days. Agricultural col- 
leges and experiment stations are re- 
minding poultrymen that it pays to 
take steps to assure hen comfort and 
maintain egg quality during the sum- 
mer. 

Texas A & M College tells of one 
poultryman who not only realizes 
that it is important to keep the lay- 
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Helpful Notes on Feeding 
and Management for Feed 
Men and Their Customers 
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| house are complete! 
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mond. 


Multi-Walls 


| hens will eat 





order! um 


doing 


ing flock cool ir to kee p 
mer egg production up; he is 
something about it. Ventilation come 

first with this poultryman, and his 
large laying houses have 80% of the 
sidewall opened into ventila- 
tors. In both ends of the 


area 
addition 
ope n 

ha a roof 
mounted on 


This poultryman also 


small 
top of the roof and punctured with 


small When water is turned 


hose 


hole 
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OPEN MOUTH 
SEWN BOTTOM 


Hammond Multi-Walls... 
uniform high quality of papers and materials | 
used in their production, provide you with ship- | 
ping containers second to none. Manufactured | 
to exacting standards every step of the way, | 
Hammond Multi-Walls are attractive and strong | 
for safe, economical delivery of your products. | 
Consult your Hammond man today. 


into the line and the tractor started 
to provide pressure, the entire roof is 
water-cooled. Excess water runs off 
the house and away from the birds. 

In addition to wetting down the 
poultry house, it may be a good idea 
to turn on the lights in the laying 
about 2 a.m., according to 
M. E. Jackson of Kansas State Col- 
lege. This will encourage the hens 
to lay earlier, when it is cooler. The 
more then. 

W. R. Whitfield of Iowa State Col- 
lege emphasizes that plenty of water 
is important in hot weather. While 
birds normally use 2 lb. of water for 
each pound of feed consumed, they 
often require 3 lb. water for each 
pound of feed in hot weather. To 
encourage them to drink, Mr. Whit- 
field says, there should not be less 
than an inch of .waterer space per 
bird. 

Sam F. Ridlen of the Illinois Col- 
lege of Agriculture notes that the 
heat problem is especially great in 
flocks confined to the laying house. 
The first requirement is to provide 
plenty of water and floor space, he 
says, and it will also help to insulate 


house 


OPEN MOUTH 
PASTED BOTTOM 


For Multi-Wall bags, "make it a habit to depend on Hammond.” 
HAMMOND BAG & PAPER COMPANY 


General Offices: Wellsburg: W. Vo. 


Plants in Wellsburg, W. Va., Pine Bluff, Ark., and Charlotte, N. C. 


Representatives in the following cities; CHICAGO, ILL. * BLUEFIELD, VA. * ST, LOUIS, MO. « MINNEAPOLIS, MINN, 
LIGONIER, PA, «WASHINGTON, D.C. » NEW YORK, N.Y. * AKRON, OHIO «+ HOUSTON, TEXAS 





the laying house and paint the roof 
with aluminum or other high reflect- 
ing paint. The roof, walls and floor 
of the house can be sprinkled, and 
it even helps to sprinkle the birds 
with a fine spray. Mr. Ridlen also 
points out that shade should be pro- 
vided for pullets on the range. 


® 

Egg Quality 

Heat is one of the biggest factors in 
reducing egg quality, and every sum- 
mer there is a downtrend in egg qual- 
ity. As a reminder, here are some 
practices that help to hold quality up: 

Keep laying hens away from roost- 
ers, for fertile eggs spoil more rapid- 
ly than infertile eggs. Eggs should be 
gathered at least three times a day 
in a wire basket which allows air to 
circulate through the eggs. The bas- 
ket of eggs should be placed in a cool, 
moist room immediately after gather- 
ing; the temperature of the room 
should be 40 to 60 degrées. The eggs 
should be left in the wire basket 
over night before they are cased, thus 
allowing them to be cooled thorough- 
ly before they go into the case. 

Only clean eggs should be put into 
the case; dirty eggs should be cleaned 
first. Eggs should be marketed two 
or more times a week; the sooner 
they are marketed, the better the 
quality will be. All eggs should be 
sold on grade; a graded market will 
pay a premium for top quality eggs. 


o 
Water for Hogs 


North Carolina State College points 
out that summer is the time of year 
when hog producers get the greatest 
values from good watering systems 
for their herds. Hogs use a great 
deal more water in hot weather, and 
the job of providing at least 2 gal. 
a day per hog can be a laborious one 
where modern equipment is lacking. 

Hogs can’t make efficient gains 
traveling long distances to get water, 
the college says. Recent observations 
indicate that waterers should be lo- 
cated within 300 ft. of self-feeding 
equipment. If they are separated by 
greater distances, less feed and wa- 
ter are consumed and lower gains re- 
sult. 

The college notes that the best 
method of supplying water to hogs is 
through automatic drinkers attached 
to a constant supply of water. If wa- 
ter has to be hauled, big tanks with 
drinker attachments are desirable 
since they necessitate fewer trips. 





SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 
and SCREENINGS 


|MINNEAPOLIS, MINNESOTA 


Brilliant multi-color printing of your brands on | 


combined with the | 











LABORATORY 
SERVICES 


PRACTICAL 
CHICK FEEDING STUDIES 


DETERMINATIONS OF: 
VITAMIN By» 
ANTIBIOTICS 
ARSENICALS 


A.O.A.C. vitamin Dg chick assays 


U.S.P. XIV or A.O.A.C. vitamin 
A assays 


Other vitamin assays 
Amino acid assays 
Biological protein evaluations 


Proximate analyses and mineral 
determinations 


Other biological, chemical and 
microbiological services 


Project research and consultation 


Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P. ©. Box 2059 © Madison 1, Wisconsin 
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Yes, now over 400 million broilers have 
received the growth benefits of Nitrosal 
or 3-Nitro Powder in feed. Everywhere 


feed suppliers make more money... 
Rov satisfy more customers . . . by including 
one of these performance-proved 


. products in their feeds. 
In Field Results with over 


40 0 TT 0 N Your Chotce of TWO PRODUCTS! 


Either Nitrosal or 3-Nitro Powder pro- 
Br oile S 















vides these benefits . . . even with Vitamin 
B-12 and Antibiotics in the Feed: faster 
growth! lower feed cost! redder combs! 
yellower skin! better feathering! more 
profit per bird! Nitrosal also prevents 
coccidiosis 















DR. SALSBURY’'S 


NITROSA 


DR. SALSBURY’S 


3-NITRO 


Powder 






















Provides Growth Benefits plus : Provides Growth Benefits without 
“ON THE ALERT” COCCIDIOSIS PREVENTION = COCCIDIOSIS PREVENTION 
for More Feed Profits? ea: i 
Mix Nitrosal or 3-Nitro Powder in we S : 
your feeds. Send for complete bulletin Pr 4 
on use of 3-Nitro for chickens and te ’ 
pigs. Dr, Salsbury’s Laboratories, a g 


Charles City, lowas 


}.Nitro Powder for Laying Mashes 
Increases Egg Production! 


Helps hens produce more eggs Gives 
laying mashes extra sales benefits 


3-Nitro Powder 
for Hog Feeds! 
i Produces 27% faster growth on 14% 
i, less feed per pound of gain. Makes 
| your hog feeds more profitable 


sae Ol 


Nitrosal-Fed Broilers Win Pennsylvania 


Chicken-Of-Tomorrow Contest 

Richard Bauer, Spring City, Pennsyl- 
vania, won the Grand Champion Award 
: in the 1952 Pennsylvania Junior 
Chicken-Of-Tomorrow contest. His 
Nitrosal-fed broilers averaged 3.54 

f pounds dressed weight in 114 weeks, 
fj feed conversion, 2.9. 









Left to right: Edgar Burton, (Spring says, “I finished off my birds two 
City Vo-Ag Teacher); Mrs. and Mr. weeks earlier and saw no sign of 
Raymond Bauer; Richard Baver who coccidiosis in my flock.” 















DR. SALSBURY'S 





WHEN C.R.D.* STRIKES 


*Chronic Respiratory Disease 
(“Air-Sac”’ Infection) 


Reduces death losses! Checks loss of ap- 
petite! Soluble powder for use in feed 
or water. Write for C.R.D. bulletin. 
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DR. SALSBUF NE > Si arles City, lowa 
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NE of those summer rainy 
spells had arrived at Hansen's 
Creek. It was a_ three-day 

rain, a slow, steady drizzle with only 
a little wind, and the rain kept drip- 
ping so continuously that it seemed 


moot LAN ute 


When Rainy Days Come 


as if it would never stop 

The first day Joe and his employees 
had been busy, for when the farmers 
could not get on the land, they drove 


to town to order feeds and other sup- 


plies. Some farmers hauled their own 


| 


| 


A 





feed with tarpaulins over the truck 
bodies. Others told Joe to have Windy 
Kramer, the route man, bring the 
feed when the weather cleared up. 
On the afternoon of the second day 
things began to slow up. In fact, there 





° Dustiess 
Calcium 


@ Leadership Research 
@ Quality Control 

@ Outstanding Facilities 
© Quick Service 


"Pioneer Producers of Trace Elements Products" 


, 


222 WEST ADAMS STREET ¢ CHICAGO 6, ILLINOIS 
325 WOODMEN OF THE WORLD BLDG., OMAHA, NEBRASKA 


VITAL LINKS 
in Building 
Quality Feeds! 


arbonate 





ompany 





BOX 409 CARTHAGE, MISSOURI 


trade, although the 
rain kept pouring down. Joe just 
figured the farmers, having bought 
heavily, were now home, stewing out 
the rest of the rainy spell. 

Late in the afternoon, Joe over- 
heard Miit say, “Gosh, it’s dead 
around here. We've done every rainy 
day job we can think of. The mill 
and store look slick as a whistle 
all cleaned up. The shelves are full 
of stock and all burned out electric 
bulbs replaced. If this rain keeps up 
tomorrow, I’m going to bring a deck 
of cards with me to play solitaire.” 

The mention of solitaire set Joe to 
thinking. Grinning, he grabbed a 
sheet of paper and started writing 
Then he made headings on a number 
of sheets and spread them out on a 
long table in his office. 

The following morning it was still 
raining and there were only a few 
straggling customers. Milt, at the 
first opportunity, spread out some 
cards on the top of some feed sacks 
and started playing solitaire. 

This was what Joe had been wait- 
ing for. He walked over to where 
Milt was playing and stood there. 
Milt looked up. “Nice game—soli- 
taire,” he said. ‘“‘Ever play it, Joe?” 

The feed dealer nodded. “Lots of 
times, especially when I’m traveling 
by train to a convention. But I’ve got 
a better game in the office. Come on, 
I'll show you.” 

Puzzled, Milt 


was hardly any 


gathered the cards 


| together, put them in his hip pocket 


and got to his feet. “You come along, 
too, Butterball,” invited Joe, noticing 
that the heavy set youth was unoc- 
cupied. 

They followed Joe into his office. 
The dealer led them to a long table 
up to which two chairs were drawn. 
On the table were stacks of sales slips 
and pads of paper. 

“This is a very challenging game,” 








G. W. NOEL & CO. 


FEED INGREDIENT BROKERS 


ALFALFA MEAL SPECIALISTS 
BILL NOEL e¢ BILL BURGE 
Phone ENdicott 5511 
P. 0. Box 7045 Kansas City, Mo. 














Today's trend is to 
closer control of 
egg laying produc- 
tion. Bussey’s 
Stack-A-Deck 
laying bottery is 
the ideal solu- 
tion. It offers... 
% Closer check on 
feeding costs. 
Easier to clean and water. 
¥ Conservation of space (18 
hens in standard 3 decker 
=—shown) covering 3'x4' 
floor area, 
¥% Better chance to cull non-producers, 
% Better construction (Seentys exclusive Permo. 
weld fabrication)—longer life. 





WRITE FOR NEW 
CATALOG AND DEALER INFORMATION 


BUSSEY PRODUCTS CO. 


6000 W. 51st Street * Chicago 38, Illinois 
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Investigate today. Write to Dept. F. 
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The ‘penny’ that pays- 


Not over 1¢ extra per bird is the customer 
cost for this proved anticoccidial in feeds. 
It pays for itself many times over! 


MEGASUL | 


_ NITROPHENIDE Lederle | 








eT, = | 
— Pini TPR tee —— 

















or broiler growers! 


This is the PENNY that could make the difference between profit and loss on 
a bird! 


You’re serving your customers well when you stress the fact that buying 
feed with MEGASUL Nitrophenide Lederle included is the finest low-cost 
“insurance” they can have against COCCIDIOSIS LOSSES! 


Below, in simple arithmetic, is the story of the “pay-off penny” you can tell 


or write to your customers: 


“Mr. BROILER GROWER! You pay only 1 extra per bird, or $10 per 1,000 


birds, to give feeds containing MEGASUL continuously from hatching to 12 weeks. 


“Here’s how you get your money back! 


1. You need to save only 14 more birds from coccidiosis out of 1,000 started. 
14 birds, total weight at market 42 pounds, at 25¢ per pound $10.50 


2. You need to save only 167 Ibs. of feed in producing 1,000 marketable broilers 
(0.05 lbs. of feed saved per pound of gain). 167 lbs. of feed at $6 percwt. . . $10.02 


44 * ” 
And here S the big pay-off! That’s two ways you get your penny back... and 
that’s just the beginning! Actually, MEGASUL will frequently save many times 
more than 14 birds per thousand—and more than 167 lbs. of feed per 1,000 birds! 


‘More than that—figure the extra weight MEGASUL helps to put on all 
your birds! Often, it’s more than one-fifth of a pound per bird! You sell 200 or 
more extra pounds of meat per 1,000 birds! 








‘There’s still more! MEGASUL helps make your birds /Jook finer. Buyers 
like ’em—body development is sounder, shanks yellower, feathering better. 


“Buy feeds containing MEGASUL, Mr. Broiler Grower, and get repaid 


many times over!” 


Lederle announces MEGASUL-A9 25% NitROPHENIDE. 
9% ARSANILIC ACID for those who want to use 2 lbs. of 
MEGASUL with the popular amount of ARSANILIC ACID. 


Animal Feed Sales 


LEDERLE LABORATORIES DIVISION 


30 Rockefeller Plaza amenscan Cyanamid COMPANY New York 20, N. Y. 
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HOW TO HELP FARMERS 
RAISE BIGGER PIGS—FASTER 


and help yourself to bigger creep feed sales 


FARROWING STALL 
Creep Feeder 


Remarkable New Dry Feed Trainer 
For Baby Pigs In The Early Stages 


Thanks to sugar-coated pellets, pigs 
can now learn to eat dry feed when 
resulting in 
relieving 


only five days old... 
amazingly rapid growth... 
sows much sooner, for more frequent 
breeding. To make such early dry feed 
training easier and more effective, 
Hawkins has designed and perfected 
(after tests in actual use) this new 
Farrowing Stall Creep Feeder. Made of 


DRI-WET 
CREEP FEEDER 


For Pigs 15 to 60 Days Old 


Made up of two pans, joined together by 
steel cross-bars which also serve as dividers, 
this Hawkins Creep Feeder teaches growing 
pigs how to eat instead of fight! Outer sides 
of the pans are angled so that feed movement 
is down and forward. As a result, there is no 
waste. Pigs can root feed only from one pan 
never out on the ground. 
Equally important, the Dri- Wet Feeder pans 
are porcelain enameled (easy to keep clean 
and sanitary); may be used safely for syn- 
thetic sow’s milk and water as well as dry 
feed. Also available with pans of non-rusting 
galvanized steel instead of porcelain, for dry 


to the other... 


feed only. Write for details today. 


galvanized steel with rolled edges to 
prevent scratching, it has a self-feeding 
Self-locking 


two nails to hold 
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slots in back enable 
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Low in price but high in value, this 
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be a must in every farrowing stall! 
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Live Display 
Attracts Many 

More Customers 
With healthy pigs growing 
rapidly in a Hawkins Pig 
Palace right in your 
you can «” farmers how to 
phans and runts; con 
vert former into big 
extra profits! Hawkins Pig 
Palaces, Pig Diners and Creep 
Feeders make up a complete 
line that meets every hog 
faiser’s equipment needs... 
and helps you boost your syn- 
thetic milk and creep feed 
sales to new highs 


store, 


Save or 


losses 


HAWKINS PIG PALACE CO. 


P.O.BOX 438 —- MOUNT VERNOW ILLINOIS 
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KANSAS CITY, MO. 
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MIDLAND 
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INDEPENDENT PUBLIC WAREHOUSEMEN 
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CALCIUM PRODUCTS CO. 
Laboratory (YN Controlled 


Calcium Carbonate; lodized — Manganesed; 
Trace Minerals; Poultry, Ruminants, Swine 


Plants: Carthage, Mo.; Hannibal, Mo.; Webb City, Mo.; 
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Tough r... ... but the farmer 


is no tougher customer than any other big businessman 
with a heavy investment at stake. Because, today, farm 
ing is big business; the farmer-businessman demands, 
and must have, feeds that produce! 


Why not go after more big business! It can be done 
. with Borden’s natural-source supplements, Techni- 
cal Advisory Service, complete feeding programs, and 
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THE COMPANY 


FEED SUPPLEMENTS DEPARTMENT 
350 Madison Avenue, New York 17, N. Y. 


Send the facts on how Borden Have the Borden man call . . 
can help us win some tough no obligation to us 
customers 


Name 
Firm ... 


Address 


FEEDSTUFFS, July 11, 1953-41 


Borden’s merchandising aids that help you sell! 


For years, Borden has helped feed manufacturers 
sell and hold the “tough customer.” The Borden man 
will be glad to call and show you how it’s being done 
today ... show you how Borden’s supplements, counsel 
and services can turn tough customers into steady 
customers 


David W. Miller 


Alma College, B.S.; Michigan State College 
M.S. Member, American Statistical Associa 
tion. Mr. Miller, former instructor in experi 
mental and economic statistics at Michigan 
State College, is now chief statistician for 
Borden's Special Products Division. Mr. Mil 
ler works closely with Borden laboratories 
experimental farms and research personnel 
in the Borden nutritional research program 
He uses modern statistical methods in design 
ing and analyzing the complex experiments 
so vital to continued progress in the fields of 
poultry and livestock nutrition 


Fordens Man Of THE MONTH 


orden \$ BASIC IN FOOD AND FEED RESEARCH 
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chicks. The really hard and expen- 
sive way is to buy cheap, inferior 
chicks and waste expensive labor and 
feed on them to bring them to the 
pullet laying stage. For just a small 
additional investment the farmer 
could buy quality chicks and reap a 
greater egg harvest a few months 
hence. This latter way is the easy 





BROKERS— 
COMPLETE LINE oF 
FEED INGREDIENTS 


639 BOARD OF TRADE 
KANGAS CITY 6, MO. 
BALTIMORE 2960 











way, and it is a procedure which the 
feed dealer can constantly promote in 
his sales program 

Take a look at the livestock and 
poultry remedy situation. The hard 
way is to forget or overlook taking 
the proper measure to minimize dis- 
ease losses, or to put off the matter 
until a serious situation arises. The 
easy way is to study the problem and 
take the proper sanitary and preven- 
tive measures well in advance. 

Another important part of the hard 
and easy way program is in the mat- 
ter of daily farm chores. The hard 
way is to go on doing daily chores 
without making an analysis of what 
would be the easiest way to do the 
job. If the farmer makes an analysis 
of the most efficient way to handle 
his daily chores, he may find that he 
can save two to five miles of walk- 
ing a day, plus much time. This is 
daily money in his pocket, for he 
then has more time for other jobs 

But many farmers go on doing 
chores in the old, hard way because 
no one has ever pointed out to them 





that there might be a better, easier, 
more efficient way to do those chores. 
A man often follows the lines of least 
resistance, but when he seeks to im- 
prove his performance, he must make 
an analysis of his present procedure 
first. This new step is often hard to 
take 
Improved Methods 

Most of the farm and feed advice 
which the feed dealer gives to the 
customer daily is in the form of im- 
proved methods. However, one reason 
why this advice is not so eagerly ac- 
cepted by farmers is that the ineffici- 
ency of the hard way and the higher 
cost of this way is not shown at the 
same time 

Whateyer progress has come in 
agriculture in the past two decades 
has come because of improved meth- 
ods, fertilization and machinery. 
These are all new, easier ways to do 
things. They replaced the hard, more 
costly procedures, Continue to con- 
trast the hard and the easy way of 
doing things, if you wish to make 
more sales 





fed basal ration 


Chick 
weight 126 grams (3 wks.) 


MERCK PROCAINE PENICILLIN 


Basal ration plus Vitamin B}2, 
weight 186 grams (3 wks.) 


Basal ration and B)2, plus Merck Procaine 
Penicillin, weight 218 grams (3 wks.) 


..the outstanding antibiotic in poultry feeding 


PRO-PEN | 


Each pound contains 4 grams of Procaine 
Penicillin Merck in oyster-shell meal. 


PRO-PEN 25: 


Each pound contains 2 grams of Procaine 
Penicillin Merck and 3 milligrams of Vitamin 
Big activity in oyster-shell meal. 


42:3" 


Procaine Penicillin in PRo-PEN* provides the most active, 


a 


most consistent, and most prolonged growth stimulus of 
any antibiotic used for poultry. Such are the significant 


findings of agricultural experiment stations. 


These tests also show that Procaine Penicillin Merck 
gives superior growth at low, economical levels. 


Help your customers to maximum growth and increased 


with Bia 


formulating. 


profits by fortifying your growing mashes with Pro-PEN. 
Available with or without Vitamin B12 for flexibility in 


Merck Feed Supplements containing stable Procaine 
Penicillin have been time-tested and time-proved in thou- 
sands of commercial flocks. Pro-PEN gives you produc- 


tion advantages, too. Its improved carrier facilitates 
precise handling. Write us now for complete details. 


*Pno- Pun is the trade-mark of Merck & Co., Inc. for ite brand of procaine penicillin feed supplements. 
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The Value 
of Displays 


By Albert Vorst 


HEN you walk along the 
shopping district with your 
wife, Mr. Feed Dealer, and 


see many beautiful window displays 
do you sometimes think that perhaps 
too much time, attention and ex- 
pense have been put into them? 

Maybe we fall into that tempta- 
tion sometimes, but a good display 
is always worth a reasonable cost, 
because of one important reason: A 
display will often complete the sale 

Let us take the case of the farm- 
er in your store who asks ques- 
tions about your poultry feeds. He 
has read your advertising, and he 
has an open mind. He wants more 
information. You stand talking to 
him near a display of 20 bags of this 
poultry feed. 

There is no advertising in the way 
of signs except the printing on the 
bags of the formula feed. So the 
farmer does not look at the bags of 
feed very often when he is talking 
to you. In other words he is getting 
all his information about the feed 
from what you are saying. 

It is also a well known fact that 
a person remembers more of what 
he sees than he hears. Some psy- 
chologists say that we remember up 
to 80% of what we see and only 
20% of what we hear. Thus in the 
case of your talking to the farmer, 
a little visual selling would be 
helpful. 

Now let us suppose that alongside 
that display of 20 bags of poultry 
feed you had posted 20 pictures of 
20 laying flocks of customers. Each 
picture showed the name of the 
farmer, number of hens in the flock, 
and the number of eggs produced 
annually. 

The chances are that the farmer 
would want to look closer at some 
of those pictures. He would know 
some of the farmers who owned 
those flocks. He would get informa- 





“The Polka Dot Folks” 
BOARD OF TRADE 
KANSAS CITY 6, MO. 


NELLIS FEED CO. 


BROKERS 
OF 
FEED INGREDIENTS 


CHICAGO, ILL. ¢ ST. LOUIS, MO. 
3832 Board of Trade 405 Merchants Ex. 
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Distributed in Southern 
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tion about many flocks and their 
production. He would form conclu- 
sions. He would see that these flocks 
were using your feed. And all the 
time that he would be looking at 
these pictures you probably would 
be quiet. You wouldn’t be saying a 
word. You wouldn’t want to break 
the spell 
Testimonial Letters Valuable 

Now, let us go a step further. 
Suppose that below each picture and 
each identification you had also post- 
ed a testimonial letter from each 
flock owner in which he recommend- 
ed your poultry feed. The letters 
would be signed by the poultry rais- 
ers themselves. In fact, the feed 
prospect would probably recognize 
some of the signatures. 

On the basis of what. the pros- 
pect has seen through this display, 
plus what you have told him about 
your feeds, he very likely will buy 
your feed. In other words, this type 
of display helps to complete the sale. 

There are so many dealers who 
expect a window or interior display 
to sell the merchandise. Some dis- 
plays will do that, but most dis- 
plays only play a powerful supple- 
mentary part in the sale. There is 
still need for the human element 
in most selling, especially in the 
selling of something so important 
as feed, in which the farmer invests 
thousands of dollars during the year, 
and upon the wise investment of 
which a large portion of his profit 
depends 

Demonstrations Help Sales 

If you have two calves on dis- 
play in your store, both the same 
age, but on different rations, and 
the one on your calf ration is far 
ahead in appearance, 
weight than the other, is any sane 
farmer going to use the ration on 
which the inferior calf is feeding? 
No, the display of the two calves 
has completed the sale for calf feed. 

I once ran across a water system 
dealer who had built a new store 
He had drilled a well in the center 
of the floor area, put the pump and 
tank right in the center of a water 
pump and tank display. Then he had 
a water fountain nearby. Every time 
there was the need for water in the 
building and a faucet was turned, 
eventually the water pump would 
start pumping water. This was such 
an excellent advertisement for his 
water systems, because farmers al- 
ways stood around watching that 
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water pump work and commenting 
about it. In this case, too, the dis- 
play helped to complete many a sale. 

There is a close relationship be- 
tween a good display of merchandise 
and an effective advertisement in a 
newspaper or in a magazine. Each 
seeks to explain, or highlight, a few 
outstanding uses of the product, to 
tell the prospect quickly some of the 
salient features of the merchandise. 
If the feed dealer can arrange a win- 
dow or interior display which ex- 
plains only one use of a_ product 
effectively, this is much better than 
a display which ineffectively tries to 
explain too many. 

I am one of those, for example, 
who believes that a display of dog 
harnesses and other products placed 
relatively near dog food, helps call 
more attention to dog food, as it 
brings the idea of dogs more quickly 
to the minds of owners. I also think 
that milk pails and other dairy uten- 
sils, including milking machines have 
a definite place in a display in the 
store of dairy feeds, and should not 
be shoved off into some corner by 
themselves, as though they pertained 
to a separate enterprise. 

A good display explains, suggests, 
urges, prompts and helps to close 
the sale. It can be a mighty effec- 
tive salesman when used properly. 
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Safety with Pacal 
When riding the manlift... 
face the belt, leave tools below! 
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BUY PACAL 
HARD FACED 
HAMMERS 
They'll grind 3 to 


4 times longer 
in your hammermill 
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Merchandisers of Feed and Grain 
Inquiries and Offerings Invited 


WITTIG FEED & GRAIN COMPANY, INC. 


418-420 Grain Exchange Phone BRoadway 2-0737 
Milwaukee 2, Wis. Teletypewriter Mi-155 




















OTHER EXCLUSIVE PRODUCTS 


MyTmix—A ntibiotic and Vitamin Base Mix 
RIBOFERM—Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE—High Potency Yeast 
DRIFISOL—Dried Condensed Fish Solubles 
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LABORATORIES, INC. fieeeaaa 
1901 East Euclid Avenue = 

City State 
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IS 80% BLACKSTRAP MOLASSES 


Omalass, made by a patented process, gives you MORE cane 
blackstrap molasses than any other dry product. Thus, it pro- 
vides MORE of the nutrients and flavor of blackstrap molasses 
in a DRY, economical product. 
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Vy LACTOS LABORATORIES, INC. 
1901 East Euclid Ave. 

Des Moines 13, Iowa 

Please send me complete information 
on Omalass. 
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MINERALS 


for feed concentrates 


COBALT CARBONATE 


COBALT SULFATE 
COBALT SULFATE 
MONOHYDRATE 
ZINC SULFATE 
ZINC CARBONATE 


COPPER SULFATE 
COPPER CARBONATE 
COPPER HYDRATE 
MANGANESE SULFATE 
MANGANESE 
CARBONATE 


All Harshaw Trace Minerals are of uniformly 
good quality. This uniformity enables you to 
more easily maintain the correct percentages 


of minerals in your feed concentrates. Be sure 


of your minerals, and be sure of their source 
. Let Harshaw supply your requirements. 


Harshaw has a free booklet, “Cobalt Com- 
pounds and the Use of Cobalt in Animal 
Nutrition”. Write for your copy. 


'4’§ HARSHAW CHEMICAL <o 


1945 Eost 97th Street, Cleveland 6 Ohio 
BRANCHES IN PRINCIPAL CITIES 





What Does the Customer 
Expect of a Feed Dealer? 
By Will Christoph 


HENEVER a farmer thinks 
about buying at a certain 
feed store or mill, there are 


certain expectations in his mind to 
which he hopes the dealer can meas- 
ure up. If the dealer doesn’t meas- 
ure up, the customer will go else- 
where to buy 

Here are some of the things that 
he farmer expects of a dealer: 

1. He expects the dealer to know 


more about feeding and his products | 


than he himself knows. Give the 
farmer a great deal of credit for im- 
proved feed and farm knowledge 
during the last 20 years, gleaned 
from various sources—perhaps even 
‘ag’”’ school. However, the farmer 
still expects the 
“the last word” in authentic feed in- 
formation in the area. 

Each time the farmer talks with 
the dealer, he is comparing his own 
knowledge of feeds with what the 
dealer knows 
some allowance for difference of 
opinion based on facts, but he is 
not going to make any allowance 
for differences of opinion based on 
“bluff” or just plain “ignorance” of 
feeding and products. 

This is why regular sales train- 
ing is important in every feed store 
today. The dealer and his men need 
to improve their knowledge of mod- 
ern feeds and its applications. They 
need to test one another on product 
knowledge, so that they can meet the 
challenge of the well informed cus- 
tomer. When you answer a question 
on feeding and the customer is con- 
vinced, he says to himself, “Yes, 
this man knows more about it than 
I do. I can trust him with my feed 


feed dealer to be | 


The farmer will make 


| well, have good, 


stumble for words to explain 
feeds or products, then doubts arise 
in the minds of customers. They 
expect the dealer to answer most of 
their questions. So prepare yourself. 

2. The dealer is expected to be 
be successful and act successful. The 
customer has a high opinion of him- 
self and regards his money very 
highly. He wants to spend it with 
a successful merchant, in a success- 
ful store. He does not want to spend 
his money in a store where fixtures, 
lights, service and general surround- 
ings are behind the times, so to 


ployee 


speak, dusty, dirty and old fashioned. 


Owners of some such stores have 
been in business a long time and are 
too frugal. They keep piling up 
money in the bank and in securities 
without renewing their businesses. 
Therefore, the customer concludes 
such men are not successful business 
operators—or that they do not care 
for more business. So customers steer 
away ‘from such stores. 

The successful feed dealer must 
pay a success tax, so to speak. He 
must have a neat, clean, well cared 
for store and mill. His operations 
must bespeak efficiency and service. 
He must advertise, display his goods 
modern, well cared 
for trucks. He and his employees 
need to be neatly dressed and must 
pay attention to grooming funda- 
mentals. Yes, this is the success tax. 
The customers expect you to act 
like this. 

3. Adequate stocks are expected. 
In this modern day, customers ex- 
pect a store owner to carry an ade- 
quate stock of goods. Feed store cus- 
tomers in greater numbers expect 
dealers today to handle dairy equip- 
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When you order 


CANE FEED MOLASSES 


... «what's at the other end of your telephone? 


POTASSIUM IODIDE-CALCIUM STEARATE MIXTURE 


IT ALWAYS ASSURES YOU 


@ MAXIMUM IODINE LEVELS 
@HIGH DEGREE OF STABILITY 
@UNIFORM DISTRIBUTION 
@EXTREME FINENESS -—325 MESH 
® ECONOMY 


ANTIBIOTIC FEED SUPPLEMENTS 

CALCIUM PANTOTHENATE DEXTROROTATORY 
CALCIUM PANTOTHENATE MIXTURE 

CHOLINE CHLORIDE MIXTURE AND SOLUTIONS 
POTASSIUM IODIDE USP 

POTASSIUM IODIDE FREE FLOWING POWDER 
OTHER POTASSIUM IODIDE MIXTURES 


VITAMINS (SYNTHETIC): 
A...Bi...B2. .B2MIXTURE...C,..Be 


Pacific Molasses Company is a complete organiza- 
tion with its own 11 strategically located distribut- 
ing stations, like the station pictured here—its own 

tank cars and tank trucks—its own experienced, 
technically-trained field men. You can rely on 


your order receiving prompt and careful attention 


PAC ' FIC MOLASSES Phone, wire or write our 


nearest office for prices 
and other information 
ae Bee BI 
915 Market Street, San Francisco 5, Calif 
120 Wall Street, New York 5, New York 
309 Delta Building, New Orleans 12, La. 


LA BUDDE 


MILWAUKEE, WIS. 


- NIACIN 








SPECIFY N.Y.Q. ON YOUR ORDERS 


‘The NEW YORK QUININE & CHEMICAL WORKS, Inc. 


GENERAL OFFICES, 50 CHURCH STREET + MEW YORK 7. MEW YORE 
CHICAGO PLANT 729 WEST DIVISION STREET + CHICAGO 10, ILLINOIS 
LOS ANGELES + SAN FRANCISCO + SEATTLE + PORTLAND 
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ment, barn.equipment, livestock and 
poultry remedies as well as a gen- 
eral line of feeds. Customers expect 
store owners to feel alert to sales 
opportunities. If they ask for mer- 
chandise and you haven't got it, they 
expect you to say that you'll get it 
for them. 

“I don’t stock that,” one mer- 
chant told a customer when she 





iw 


asked for a certain item There is 
no demand for it here.” 

“Do you plan to stock it?” asked 
the customer. 

“No,” said the merchant. 

The customer went to another 
store to buy the asked-for item and 
also became a regular customer for 
other merchandise. The first mer- 
chant lost that trade. He could have 
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CAROTENE and VITAMIN E 
in CARROT OIL 


Six million U. 8. P. vitamin A units per pound as Carotene (for bet- 


More than 0.25% vitamin E (approximately the same as wheat germ 


BARNETT LABORATORIES 


Long Beach 5, California 








told the inquiring customer, “I don’t 
stock that item. There hasn't been 
a demand for it. But if you can wait, 
I'll be glad to order it special for 
you.” 

Had he done that he might have 
won another regular customer. Cus- 
tomers expect service and willingness 
like that 

4. The customer expects special 
treatment and recognition when he 
is waited on. The customer doesn’t 
mind waiting his turn—a normal 
length of time—but when it comes 
his turn to be waited on, he wants 
special recognition. He doesn’t want 
to be treated like a number. Turn 
on your personality for him. Show 
him that he is getting your full at- 
tention and will have it until his 
purchase is completed. 

Ever notice how a young man and 
his sweetheart Icok at each other 
when they meet unexpectedly. They 
have eyes only for each other. That’s 
the kind of attention the customer 
wants. Don’t try to give him any- 
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CHOOSE FROM 
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RECOMMENDED BY NUTRITION AUTHORITIES 


WHEN YOU FORTIFY your feeds with Sterwin Vitamin Concen- 


colleges. 


trates, you benefit from the vast farm and laboratory experience of 
leading feed authorities in state extension services and agricultural 


For these men, constantly working to improve feedstuff quality, 


provide the data on which Sterwin’s Vitamin Concentrate formulas 
are based. These formulas are so diversified that they can meet the 


great majority of feed enrichment requirements . . 


cally and accurately. 


. easily, economi- 


STERWIN'S VITAMIN CONCENTRATE Sare made with granular cereal 


batch-mixing methods. 


carriers to provide easy-blending characteristics that insure accu- 
rate mixing and distribution with either the continuous flow or 


BLENDING PLANTS. Atanta, Kansas City. Stocks also 


carried at Dallas, St. Louis, Buffalo, and Minneapolis. 
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Subsidiary of Sterling Drug Inc. 
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thing less. If you do, he'll quickly 
start thinking about going some- 
where else to buy next time—be- 
cause he feels you do not appreci- 
ate his business. 

5. The customer appreciates sug- 
gestions. When a feed dealer picks 
up a feed folder and hands it to a 
grouchy farmer and says, “John, may- 
be you'll be interested in reading 
about our new calf feed. You are an 
expert calf raiser. Perhaps there are 
a couple of new ideas there you 
can use.” Then that farmer is flat- 
tered. He is flattered because, while 
he may not use all the suggestions 
offered, he feels that the dealer thinks 
he has accomplished enough in his 
field so that he deserves recognition. 

When a dealer tries to give a 
farmer suggestions which infer he 
should change his entire plan of feed- 
ing, this is often a rebuff to the 
farmer and his methods. But when 
the suggestion is made as an aid to 
a good program already in operation, 
the farmer is often willing to con- 
sider such aid. 

Yes, the customer expects a great 
deal from every feed dealer, but if 
you satisfy him on most of the ques- 
tions, he’ll repay you with repeat 
business, loyalty and recommenda- 


tions. 
OO 


WOODS STOCK DIVIDEND 


TORONTO—The Woods Manufac- 
turing Co., Ltd., a firm prominent in 
the Canadian sack trade, has de- 
clared a stock dividend of one class 
“B” non-cumulative 4% redeemable 
preference share $1.00 par for each 
common share held. The stock divi- 
dend is payable July 2 to all those on 
record June 26. A similar stock divi- 
dend was paid in July last year. The 
company will redeem the preferred 
stock dividend on Aug. 24 at $1 share. 
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Steer Popper, 32% 
Milk Popper, 32% 
Milk Popper, 24% 
Calf Starter, 20% 
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Sales Training 
Should Appeal 
to All Employees 


By Martin Francis 


HEN the feed dealer sets 

W up an employee training 

system, he must realize that 

his employees may be very differ- 
ent individually 

For example, out of six men, two 

middle aged who are consci- 

entious, but who do not wish promo- 


may be 


tion. They are satisfied to go on 
month after month doing a good 
day’s work, getting fair pay and 


never having to worry about wheth- 
er delinquent accounts pay or pot. 

Two may be rip snorting young 
fellows with plenty of muscle, who 
took the jobs at your mill, because 
they thought they’d like the work. 
They can be trained. Their special 
abilities perhaps can be sharpened, 
so that they can produce more sales, 
and thus earn more money for the 
dealer and themselves. Through em- 
ployee training, these fellows may de- 
cide to make a future of feed retail- 
ing. Without training, they might 
jump to greener pastures anytime 
they get a notion to do so. 

One employee may be a lazy young 
fellow, who is just putting in time, 
works sporadically, takes lots of time 
on delivery and other calls, abuses 
coffee period time granted him by 
the boss and gripes when there is too 
much feed to unload from a railroad 
car 

One employee may be a much mar- 
ried man, who wants that steady pay 
check, wouldn’t think of doing any- 
thing you didn’t ask him to do, for 
fear of offending. He may be a little 
slow thinking, but is dependable. He 
would never think of exercising his 
own initiative, but he is willing and 
will work overtime almost anytime 
the need arises. 

These six employees represent a 
variety of human beings, each with 
the same general characteristics, but 





each with tremendous personal dif- | 


ferences 


What Training Is Needed? 


What sort of sales training can a | 
dealer use which will fit all these in- | 


dividuals, to retain their interest, to 
make them better, more productive 
and more contented employees? 





Every Good Feed 


Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadelphia 6, Pa. 











SOLVE YOUR CHRONIC 


RESPIRATORY DISEASE 








PABAKAY MEDICATED DRINKING WATER 
PROVIDES EFFECTIVE, CONTROLLED ORUG 
LEVEL WHEN BIRDS ARE OFF FEED 


Sick birds lose appetite but continue to 
drink. This is why medicated feed often fails 
to produce results 

Pabakay medicated water assures quick 
results because it maintains adequate drug 
level throughout entire treatment. 

In fact, Pabakay is like a drug your doctor 
prescribes. It is 100 per cent pure, non-toxic 
and medically proven. 


MIDVALE 
CHEMICAL COMPANY 


LARGEST PRODUCERS OF PARA-AMINOBENZOATES 
FOR HUMAN AND ANIMAL USE 


DEPT. A LODL N. J. 

















The answer, according to the ex- 
perts, is that the sales training pro- 
gram needs to appeal in part, to all 
your employees. You should not shape 
it just for the bright employees. It 
must contain elements of help for all 
the employees, so they can respond 
and benefit. 

Regardless of an employee's I. Q. 
or his ambition, these facts apply to 
all feed store workers: 

1. They must talk to customers. In 
some of their work phases they must 
talk to customers, ask questions, an- 
swer questions, impart information. 

Therefore, the sales training pro- 
gram should stress friendliness, ap- 
proach, courtesy, willingness, product 
and service knowledge. All employees 
are using these factors now in some 
degree. What can be done is to sharp- 
en their appreciation and use of these 
important talents. 

2. Making a record of a sale. Just 
about all employees make sales now 
and then, write out sales tickets. 
They can be trained to make tickets 
more legible, more complete, so as to 
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THE WORLD'S BEST 
POULTRY LITTER 


PEAT MOSS | 


CANADIAN PEAT PRODUCERS ASEN., VANCOUVER, 8B. C. 








shelling corn the TRIUMPH way 


LABOR, POWER, 
MAINTENANCE 
AND DEPRECIATION 


@ Make corn shelling the profitable business 
it should — and can be. Use a Triumph Zip Cob 
Blowing Corn Sheller. Just one machine does 
everything: — shells the corn, separates out and 
air cleans the kernels; and removes cobs, husks, 
silk and dirt. No screens or cleaners to buy and 


Big trotits 


with TRIUMPH Zip COB BLOWING CORN SHELLERS 
Write for Full Details TODAY! 






















UP TO 


400% 


install. Ne major building changes to make. All 
moving parts are mounted on just one shaft. 

Take care of more customers in less time. 
Eliminate delays, Bring more customers to your 
elevator. Make morg money faster — with the 
best —a Triumph. Write for full details today! 








THE CO. BARTLETT & SNOW CO. 
Home Office and Works 
6249 HARVARD AVE. » CLEVELAND 5, OHIO 






THE C. O. BARTLETT & SNOW CO. 
6249 Harvard Avenue, Cleveland 5, Ohio 

Without obligation — send more details about the 
profits to be made shelling corn the Triumph way. 
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save bookkeeping time and expense. 
Much writing on sales tickets is 
hardly legible today. Certainly this 
one factor can be improved, even if 
employees have to be taught to print 
properly 

8. Telephone and delivery manners. 
Most feed store employees answer 
the telephone and make deliveries. 
They can be taught good telephone 
manners and proper delivery tech- 
niques, including pleasing the custo- 
mers, thanking him for the business. 

The average sales training program 
can cover these points and they will 
appeal to most of the average feed 
employees, for they concern 
work which they already do in some 
detail. It is only when the sales train- 
ing program steps into a field with 
which the average employee has had 
little experience, that he becomes 
fearful. That is, all except the bright 
young men who are looking for a 
challenge. 

Multiple Selling 

I refer here to the multiple selling 

where the clerk tries to sell 





store 


idea, 


| this 


| and 
| selling 
| men mentioned earlier. If you can get 
all your timid employees to do some 
| of this multiple selling 
| tient training, you'll boost your sales 
| volume. 


| ers in some 


more than the item asked for, where 
he senses from the original purchase 
what other related needs the custo- 
mer may have, and then pushes to 
make these extra sales. 

Such selling requires training, ini- 
tiative, a quick mind, ability to as- 
semble a sales presentation on the 


| moment and fitting the sales talk to 
| the individual] 


Many aggressive young men like 
type of selling. They learn it 
quickly. The timid or semi-timid indi- 


| vidual who fears to sell this way, can 


learn it, too, at least the fundamen- 
tals of it. He'll need more training 
encouragement on this type of 


than the energetic young 


through pa- 
gut don’t expect them to 
learn this kind of selling, or take to 
it, as fast as the energetic young 
chaps who are ambitious to be lead- 
business 

ambitious 


However, the young fel 


| and 
ployee. 


lows can be an example to the others, 
by showing how such multiple selling 
is accomplished. By trying to do 
likewise, the timid employees will 
learn they can do some things at- 
ceptably which they formerly thought 
they could not do. 

And that is the final aim of sales 
training, to make the employee more 
productive, not only from a labor 
standpoint but from the standpoint 
of how much he can contribute to 
the welfare of the retail business 
during the business day. This contri- 
bution may involve ability to do 
many, many small, varied jobs during 
the business day, the sum total of 
which makes him a more valuable, 
therefore a more satisfied em- 


———— 
KANSAS ELEVATOR EXPANDS 

GREENLEAF, KANSAS — Addi- 
tional storage for 73,000 bu. grain 
is being built here by the Farmers 
Co-op Elevator. The firm is erecting 
two steel bins which will be 30 ft. by 
65 ft. in size 
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SALT USED TO CONTROL 
CONSUMPTION OF MEAL 


SCRANTON, PA.—If farmers have 
difficulty in training calves to eat pro- 
tein supplements such as cottonseed 
meal, salt should be added to the 
meal, according to the International 
Salt Co., Inc 

The company cited U. S. Depart- 
ment of Agriculture experiments at 
Woodward, Okla., which demon- 
strated that % Ib. salt, mixed with 
every 2 lb. of cottonseed meal, main- 
tained daily meal consumption at 2 
lb. for a weaner calf. As the feeding 
progressed and the calves developed 
a greater tolerance for salt, the quan- 
tity was increased to 9/16 or 10/16 lb. 
salt for every 2 lb. meal. 

The International company said the 
quantity of salt required to control 
daily meal consumption at 2 lb. per 
yearling steer during the winter was 
about % lb. for every 2 lb. meal, the 
actual amount varying from *%% Ib. at 
the outset to 13/16 lb. at the end 

Feeding meal with added salt has 
several distinct advantages over hand 
feeding meal, chief of which is the 
reduction of time and labor required 
since a good supply can be put cut at 
one time, the company said. In addi- 
tion, the new method enables cattle 
to consume their fill of meal at leisure 
and without disturbance. 

When this method is 
necessary to see that the salt is used 
sparingly at the start and that it is 
mixed thoroughly with the meal. Free 
access to drinking water should be 
provided. In the experiments, cattle 
self-fed the salt-meal mixture during 
the winter usually consumed slightly 
more than twice as much water as 
cattle fed cottonseed meal cake alone. 
It’s also important that cattle have 
free access to plenty of good rough- 
age in order to avoid any chance of 
salt poisoning. 

International said the USDA ex- 
periments prove that salt may be 
used to advantage in controlling self- 
fed consumption of meal. 


<- 


THEY’RE NOT ALL STEAKS 

There’s only about 529 lb. of use- 
able meat in a 1,200 lb. steer—live 
weight. This steer will dress out at 
about 700 lb. Different parts of the 
steer will weigh: hide, 75 lb.; blood, 
46 lb.; liver, 12; heart, 3; lungs, 20; 
tongue, 5; head, feet and knuckles, 
45; and the paunch and its contents, 
106 lb. Of the 700 lb. carcass, the 
bones weigh 129 lb. and the fat and 
kidneys 42 lb 


used, it is 
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new BAGS usep 


COTTON - BURLAP - PAPER 


im ©6BBEEDLE-WHITON CO. 
WwW 410 Glovaland Ave. Ne. 


a ST PAUL 4, MINM. - WEstor 6348 


CHARLES H. HUBBELL 
CONSULTANT 


Feed Formulation 
and Research 
Phone— Wabash 2-9005 
53 W. Jackson Bivd. Chicago 4, Ill. 








- Guaranteed + 
100 000 International Units 
Vitamin A per 


CEROPHYL 


Cerophyl Laboratories, Inc. 


ral Offices: 2438 Bre 


Konsos City 


adway 





it 
vitaVex 


Pre-cultured live yeast feed supplement, 
11% protein. Especially suitable 
dairy and beef cattle feeds. 


it 
NitaVex 


Pre-cultured live yeast, 20% protein 
feed supplement. Guaranteed levels of 

vitamins and Vitamin €. For all 
livestock and poultry feeds. 


Vita ex 
STANDARD 


Pre-cultured live yeast, 20% protein 
feed supplement fortified with B vita- 
mins and Vitamin D3. Balances your 
feed to N.R.C. recommendations when 
used as directed. 


Broiler, breeder, and turkey special. 
Pre-cultured live yeast, 20% protein 
feed supplement fortified with optimum 
levels of B vitamins and Vitamin Ds. 
Balances your feed to N.R.C. recom- 
mendations when used as directed. 


Designed for all poultry feeds. Pre- 
cultured live yeast feed supplement 
with dried condensed fish solubles, 
whey, and optimum levels of Vitamin 
A, Vitamin Ds, B vitamins, antibiotic 
(penicillin), manganese, and iodine. 


oNitaVex 


Designed for all swine feeds. Pre- 
cultured live yeast feed supplement 
with dried condensed fish  solubles, 
whey, and optimum levels of Vitamin 
A, Vitamin Ds, B vitamins, and anti- 
biotic (terramycin). 


Vita ex 
FISH SOL 


Eliminates the problems of wet fish 
solubles by presenting condensed fish 
solubles in dry, easy-to-use form. Fish- 
Sol is V2 solubles and V2 cereal grain, 
guaranteed to contain all the benefits 
of wet fish solubles or fish meal. 


Vite-Vex Feast is Fish-Sol with pre- 
cultured live yeast added to provide a 
basic supplement for poultry and swine. 
Vitamins originally present in fish solu- 
bles are left intact. Uses an oll-cereal 
carrier, and is reliably dry and free 
flowing. 
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NUTRITION AUTHORITIES APPROVE 


VITA-VE 


PRE-CULTURED 
LIVE YEAST 


BECAUSE... 


it makes feeds more efficient 


Careful tests conducted by leading college nutrition authorities* 

have proved again the value of adding Vita-Vex pre-cultivated 

live yeast supplements to any animal ration. These laboratory 

findings show that Vita-Vex pre-cultured live yeast contains 

enzymes which speed digestion by stimulating the breakdown 

of feed nutrients in an animal’s stomach. This natural fer- 

mentation aid to digestion releases feed nutrients and pgr- 

mits assimilation which would otherwise be lost. The results 

are greater gains, higher production, more resistance to 
disease, on an equal amount of feed. 


Because Vita-Vex was a pioneer in the field, we are now 
able to offer a wide selection of pre-cultured live yeast 
ingredients to feed manufacturers. These range from 
Vita-Vex Master (pre-cultured live yeast along) to 
Vita-Vex C-G-W, Compo-P, and Compo-S. The latter 
contain guaranteed optimum levels of vitamins, 
antibiotics, and trace minerals, and are complete 
feed supplements. 


You are welcome to call on the Vita-Vex techni- 
cal staff for assistance in the formulation and reg- 
istration of your feeds. No obligation, of course. 


Whether you need pre-cultured live yeast 
alone or a compound which contains pre-cul- 
tured live yeast plus all the other important 
elements, Vita-Vex has your supplement. 
For further information on Vita-Vex pre- 
cultured live yeast, write: 


*Names on request. 


A DIVISION OF THE... 


DOUGLAS 


CHEMICAL COMPANY 
620 East 16th Ave. 


No. Kansas City 16, 
So » ¢< Missouri 


IN( NOPNCALEN 
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“QGmproved nutrition through erected live yeast feed supplements.” 
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Use a Fresh Approach 
on Your Feed Displays 


By Jim Bellinger 


dise should have a point which 

should be featured prominently 
so that when the prospect looks at 
the display he gets that one message 
clearly. The stronger the message, 
the more impulse there is to buy 
then and there. 


Fy, aise: good display of merchan- 





One of the things which most feed 
dealers feature in their advertising 
and display of feeds is that of palata- 
bility, production and profit. These 
are three excellent appeals, it is true, 
but if all feed dealers featured them 
in their general terms, the customer 


W.c. PRATT COMPANY, tve. 
PRODUCERS and DISTRIBUTORS ° 


FISH SOLUBLE 
CONCENTRATES 
20 North Wacker Drive 


Chicago 6, ill. 





would be confused. He would reason 
thus: 

“Three feed dealers in this com- 
munity claim their feeds are palata- 
ble, will raise production and result 
in more profit for me with my herds 
and flocks. I am confused. Which 
shall I patronize? They all appar- 
ently offer the same thing.” 

Because some feed dealers are 
highly individual, they work out mer- 
chandising campaigns in their own 
way. Some feed dealers may stage 
live displays to demonstrate to the 
public that the féeds they sell are 
palatable. If a farmer sees a penned 
calf eating calf food with relish, he 
doesn’t need to be told that the feed 
is palatable. He knows it. Likewise, 
if he consults the posted growth and 
weight and time chart he can see for 
himself that this calf feed boosts pro- 
duction rapidly and at a profitable 
rate for the owner of the calf. 

Other feed dealers may demon- 
strate the palatable, production and 
profit appeals of their feeds by quot- 
ing satisfied customers in testimonial 
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From coast to coast, Heyden’s PRO-GRO has won the acclaim of feed manufacturers, dis- 
tributors, and poultry and livestock growers. For here, indeed, is the first practical, HIGH 
POTENCY antibiotic feed concentrate that is FLEXIBLE enough to meet all needs. 


Here’s what PRO-GRO offers you: 


] Complete flexibility in concentrated form. 
Adaptable to all special formulation needs. 


2 80% HIGH POTENCY Crystalline Procaine 
Penicillin G plus 20% diluent OF YOUR OWN 
CHOICE. You can have PRO-GRO tailor-made 


to fit your own feeding problems! 


Assures wide-range growth-promoting energy 
and reduced mortality rates for poultry and live- 
stock. Available in combination with Vitamin 


Bi2 where desired. 


Testing stations and leading universities have 
proven PRO-GRO’'s basic ingredient, Crystal- 


Write today for detailed technical bulletin describing PRO-GRO 
Concentrates. We invite consultation on your feeding problems. 


342 


CHICAG . 


MADISON AVENUE, 


PHILADELPHIA e@ 


line Procaine Penicillin G, speeds growth of 
chicks 10% to 15%, turkeys as much as 25%, | 


and swine approximately 20%. 


PRO-GRO is made and guaranteed by Heyden | 
--leading pioneer producer of antibiotics for | 


the medical and veterinary professions. 


High stability, ease of proportioning and uni- | 
formity of mix are assured by PRO-GRO’s | 


special crystalline form. 


NEW YORK 


SAN FRANCISCO e@ DETROIT * 


blenders. 


o> Fee 


PROVIDENCE 


Sold in BULK direct to feed manufacturers and 





se 


mae 


letters. Others may post feeding 
charts which give records of interest 
covering three, six or more months 
and rely on these to give the sales 
story. Then again, some pictorial- 
minded dealer may take pictures of 
customers’ herds and flocks and use 
them to tell his sales story, with 
short captions under the pictures to 
explain them. 


Individual Methods 


What I am pointing out is that re- 
gardless of method, each dealer is 
trying to illustrate in his own way 
how these three previously mentioned 
factors are contained in his feed pro- 


| gram. And the more graphically it 
|} can be done, 


the better chance a 
dealer has to increase his feed sales. 

I like to stand around in a feed 
store and listen to what farmers say. 


| In their unguarded moments they will 
| say plenty, especially when the dealer 


isn’t around and when another farmer 
may be handy 

In one feed mill, I heard a dealer 
give a mighty good sales talk about 
calf feed and its advantages in sav- 
ing milk, promoting growth and low- 
ering over-all feed cost. The farmer 
didn’t say much or ask many ques- 
tions, but when the dealer was called 
to the telephone a few moments later, 
the calf feed prospect said to a near- 
by prospect, “Will calves really eat 
that feed, or do they balk on it once 
in a while?” 

To me, that question revealed that 
the biggest question in that pros- 
pect’s mind was the palatability of 
the feed. Had the dealer known that 
he could have concentrated on that 
phase of selling to this prospect. Had 
he had a calf in a pen, feeding on calf 
feed, the farmer would have been 
convinced. 

I have heard farmers complain to 
other farmers that their dairy cows 
and poultry sometimes would not eat 
certain brands of feed as though they 
liked it. Then I have heard farmers 
say that their animals and poultry 
really like the brand of feed pur- 
chased and eat it vigorously. 


Must Like It 

From these conversations I believe 
that more attention should be placed 
on palatability, for regardless of price 
or production, livestock and poultry 
must first eat the feed, before the 
production and profit enter the pic- 
ture. Think of ways to play up palata- 
bility. We have already mentioned 


SPECIFY 
Columbia Caleiam 


COLUMBIA QUARRY CO. 


1007 Washington Ave 
$T. LOUIS 1, MO 








CONSULTANTS 


TO THE 


FEED INDUSTRY 
C. W. SIEVERT and ASSOCIATES 


Room 
221 N. LaSalle St. Chicago 1, 1 
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FEED INGREDIENTS 
AND GRAIN 


@ Soybean Meal 

@ Cottonseed Meal 
@ Linseed Meal 

@ Alfalfa Meal 

@ Brewers Grain 

@ Oct Meal Feed 
@ Mill Feeds 


DANNEN MILLS, Inc. 
GRAIN AND JOBBING wy 


@ Tankage 

@ Mect Scraps 

@ Molasses 

@ Crimped Oots 
@ Crimped Barley 
@ Corn Chop 

@ Ground Grains 








ST. JOSEPH, MO. 
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one way this can be done—through 
live displays. This is indisputable 
proof to those who will look that the 
feed is palatable. 

Your newspaper and direct mail 
ads, too, can stress the fact that 
livestock and poultry like to eat the 
feed you sell, that they will seek it 
out day after day. Eating is a pleas- 
ant process to both animals and man. 
Highlight it when you advertise or 
display your feeds. Too often it is 
the forgotten appeal. 

To give variety to your feed win- 
dow displays, why not set a small 
table, with a white tablecloth, plates, 
forks, knives, drinking glasses, salt 
and pepper shakers, salad plates? 
Put up a sign which says, “An ade- 
quate dairy ration” and have the 
plates filled with protein supplement 
and some grains. Fill the salad plates 
with hay and a little silage. A novel 








presentation of a good dairy ration | 


in this way, surrounded by bags of 
dairy ration, will catch the eyes of 
many farmers. 

You can do the same with poultry 
feed. Farmers know what a dining 
room table is for—to enjoy eating. 

| Your feeds displayed once or twice 
like this, will present the feed-eating 
story from a slightly different and 
appealing angle. It is worth trying. 


MILLFEEDS 


CASM AND FUTURES e 
ANCHOR GRAIN CO. 
LOYD O. SELDERS—Phone: GRand 7377 
Board of Trade Bldg., Kansas City 6, Mo. 
Member Kansas City Board of Trade 














Write today for FREE 








Dairy Production Manual! 


HALES & HUNTER CO. 

141 W. Jackson Bivd., Chicago 4 
MILLS AT: CHICAGO, itt 

WILMINGTON, DEL 





MARSHALL, MO 


LEXINGTON, KY 
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OF A FEEDING GRAD 


{ : pICALCIUM 
[PHOSPHATE 


OF THE HIGHEST pOssiBLE 
QUALITY, PURITY 
AND AVAILABILITY 


with the 
LOWEST POSSIBLE 


INERT MATTER 
AND FLUORINE CONTENT 
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PRICES AND INFORMATION 
GLADLY SENT ON REQUEST 


Hild 


CHEMICAL CORPORATION 










Executive Offices: 120) St. Paou!, Baltimore 2, Md 
+ Adams, Mass 
Phone: LD 64 





Plant Locations: Columbia, Tenn 


Midwest Office: Marysville, Ohie 
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If you have a movie camera, why 
not take some pictures of poultry and 





livestock eating your feed and show- 
ing that they like the feed? Such 
scenes will do much to convince 
farmers that the feeds you sell meet 
palatability specifications. 

Farmers can also be urged through 
personal sales talks and through 
advertising to store feed well so as 
to preserve its taste as long as pos- 
sible. Remember, when the farmer 
notices that your feed is not being 
eaten by his livestock or poultry with 
as much relish as formerly, he will 
| blame you first, not his lack of proper 
| storage and care. 

Feed is a precious commodity. It 
| should be handled with care from 
| start to final consumption. If this is 

done, the farmer will get better re- 
| sults. 
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DAIRYING BIG BUSINESS 


The U. S. has 13.8 cows per 100 
people. About 23,000,000 Americans 





futures 
soybeans, oil, meal 


Call ARTHUR C. HARRISON at STATE 2-1700, CHICAGO, ILL. 
Our direct wires to the Memphis Merchants Exchange, New York 


Produce Exchange, New York Cotton Exchange and the Chicago 
Board of Trade enable us to render unexcelled service to the trade. 


Mitchell, Hutchins & Co. 


MEMBERS 
One Wall St. Chicago Board of Trade 231 8. La Salle St, 
New York 3 Merchants Exchange of Memphis Chicago 4, 1 
New York Stock Exchange : 
Digby 4-0700 and Other Principal Commodity ST. 2-1700 
and Security Exchanges 











live on milk-producing farms. 





"Give us a Kelly- 


say millers who krfs 


With the outstanding KELLY-DUPLEX 
Corn Cutter and Grader you'll be 
better equipped for making more 

profits from your service. 


All-welded denstraction, easy 
accessibility to moving parts and low 
power consumption of KELLY- 
DUPLEX Cotn Cutters and Graders 
are your assurance of trouble-free 


service and longer life. 


Available in High or Low Frame 

construction. 220 Volt motor, new 

start and stop switch and thermal 

overload protection. KELLY-DUPLEX 
cuts, polishes and cleans. 








immediate deliveries! 


KELLY-DUPLEX equipment 
&p 

subject to accept 
after installed 


gladly shipped on 
proval 
ance and 
running 
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Duplex every time 


model 15% 
style “D"’ 
corn cutter 
and grades 


rr? +t ee, 
eee 


SSSSSSSSSSSSSSSSSSSSSSSSSSSSSSs SHSSSSSSSSSOSCSSSESSOEBSOCECGOSD 


HSCS TSESETE 
eeeereeooeeoeoe: 
Seeeeoeoeeeeeooeoeoeoe 
eeeeeeoeoeoeeoeooeoe** 
SSCS CCOCOOOOOOS 
SeSSeeoeeeeeoeos 
SPeSCSeCSCeSSSSOOs 
SSCS SSCSOSO* 
SeSSeCSSSSeeeos 
SSSCCCCSSSOOO 
SeSeCeeOSSCSOoes 
SOSSSSCSCESSSOOSOOOSE 


Kelly-Duplex Ver 
Feed 
poritive 


tical for 


quick 


feed mixing 


feesvecssnne Menscesoycose MM soseneapzesss 
The Duplex Mill & Mfg. 


Gentlemen: I'm interested in Kelly-Duplex mill equipment. Please 


peases 


—— 
Le 
() Corn Cutter & Grader (_] Pitless Corn Sheller 
(_) Vertical Feed Mixer [_} Regular Corn Shelter 





Co., Springfield, Ohio. 





send full information on items checked (C) Hommermiths () ure Mills 
C) Corn Crusher [[) Magnetic Seporates 
om ; C) Corn Scatper ([] Mill Blower 
() Chain Orag (_] Mecteic Motors 
— _ . Cy Electric Truck Hoist = [() Full Line Catalog 
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Manufacturers of 


VITALITY DOG FOODS 


Famous from coast to coast 
VITALITY MILLS, INC,, Board of Trade Bidg 


HIGH COSTS 
-INVENTORY 
PROBLEMS 

GETTING 
YOU DOWN? 


Do you want to reduce your feed 
inventory . . . cut handling and 
storage costs? Do you want to 
eliminate duplication of kinds of 
feed and brands? Would you like 
faster turnover . . . selling made 
easier and less costly? Then, right 
now, it will pay you to get the facts 
on Vitality’s new—ALL NEW 
merchandising policy. You'll dis 
cover how you can give your cus- 
tomers more for their money and 
at the same time solve 
ventory problems and cut your 
costs. You'll see how you can give 
your customers the most efficient 
feed they've ever had—ALL at no 
extra cost. 


your in 


IT’S NEW-IT'S REVOLUTIONARY 


Write, on your letterhead, for com- 
plete information to Vitality Mills, 
Inc., Board of Trade Bldg., Chicago 
4, Ill.—or talk it over with the 
Vitality men at the American 
Poultry and Hatchery Federation 
convention in Milwaukee this 
month. 


| Dealers 


Chicago 4, 








LD 382-2096 





HEYwoop & RABB, INC. 


Brokers - Jobbers - 
Serving the Entire Southeast 


“May we have your offerings?” 


MORRISTOWN, TENNESSEE 


| Hotel, 





Carriers 


TWX 463 











Pittsburgh Plate Glass Co. 
36% LINSEED MEAL 


al at Pn ee 


424 Flour Exchange Bldg., Minneapolis 15 
Telephone Lincoln 8469 


PLANT AT RED WING, MINNESOTA 


| Feed 





CONVENTION CALENDAR 





July 17-18 — Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita, 
Kansas; sec., O. E. Case, 901 Wiley 


| Bldg., Hutchinson, Kansas. 


July 19 — North Dakota Turkey 
Growers Picnic; Woodland Park, 
Hillsboro; Irving J. Mork, State Col- 
lege Station, Fargo, N. D. 

July 19-22 — Grain Processing Ma- 
chinery Manufacturers Assn.; Bed- 
ford Springs Hotel, Bedford Springs, 
Pa.; exec. sec., Raymond J. Walter, 
511 Fifth Ave.,"New York 17, N. Y. 


July 21-22—Poultrymen’s Get-To- 
gether; Cornell University, Ithaca, 
New York. 

July 28-31 — American Poultry & 
Hatchery Federation; Auditorium- 
arena, Milwaukee; exec. sec., Don 
M. Turnbull, 15 W. 10th St., Kansas 
City 5, Mo. 

Aug. 14-15—North Carolina Feed 
Manufacturers Assn.; Battery Park 
Asheville, N. C.; sec.-treas., 
Mary V. Lassiter, Lassiter’s Milling 


Co., Lassiter Mill Road, Raleigh, N. C. 


Aug. 17-18—Wisconsin’s Nutrition 
School for Feed Men; College of Ag- 
riculture, Memorial Union, Univer- 
sity of Wisconsin; chm., Gust Boh- 
stedt, Department of Animal Hus- 
bandry, University of Wisconsin, 
Madison. 

Aug. 17-20—School for Flock Se- 
lecting and Pullorum Testing Agents; 
South Dakota State College, Brook- 
ings, S. Dak.; Chr., Wm. Kohlmeyer, 
Dept. of Poultry Husbandry. 


Aug. 18—South Dakota Poultry 
Improvement Assn.; South Dakota 
State College, Brookings, S. Dak. 

Aug. 20-21 
Assn.; Jefferson 
sec., George M. 
Iowa. 

Aug. 20-21 — New England Feed- 
man’s Conference; University of 
Rhode Island, Kingston; sec., George 
E. Durgin, Durgin & Co., Inc., 116 
Foundry St., Wakefield, Mass. 


Aug. 25-26—Mutual Millers & Feed 
Assn.; Hotel Jamestown, 
Jamestown, N. Y.; sec.-treas., Mar- 
garet K. Bentley, 41 Chatauqua Ave., 
Jamestown, N. Y. 

Aug. 26-28—Amburgo 9th Annual 


— American Soybean 
Hotel, St. Louis; 
Strayer, Hudson, 


| Course of Study in Animal Nutrition, 


Feed Formulation and Salesmanship; 
National Agricultural College, Doyles- 
town, Pa. 

Sept. 7-11—Turkey Short Course; 
Texas A & M College, College Sta- 
tion; chr., E. D. Parnell, Texas A & M 
College. 

Sept. 10.—Feed Institute, Inc., 10th 
Anniversary Observance; Hotel Sav- 
ery, Des Moines, Iowa. 


Sept. 11—Nutrition School for Feed 
Men; Iowa State College, Ames, 
Iowa, 

Sept. 15-17—Dixie Poultry Exposi- 
tion; City Auditorium, Asheville, 
N. C.; Sec. N. B. Nicholson, Box 226, 
Monroe, North Carolina. 

Sept. 20-22—Grain & Feed Dealers 
National Assn. and Texas Grain & 
Dealers Assn.; Hotel 


Bowden, 100 Merchants 
Bldg., St. Louis, Mo. and Ben Fer- 
guson, 614 Meacham Bldg., Ft. Worth 
2, Texas of TGFDA. 


Sept. 21-22 — National Renderers 


| Assn.; Chase Hotel, St. Louis; sec.- 
| treas., Omer Dreiling, Box 1844, San 


Angelo, Texas. 
Sept. 24-25 — Pennsylvania Millers 


| & Feed Dealers Assn.; Abraham Lin- 
cola Hotel, Reading; sec., Richard I. 


Ammon, 438!,, E. Main St., P. O. Box 
329, Ephrata, Pa. 

Sept. 24-25—COalifornia Animal In- 
dustry Conference; Yosemite Nation- 
al Park, Yosemite Valley, Cal.; exec. 
sec., Jack Stromnes, Blue Anchor 
Bldg., 1400 10th St., Sacramento 14, 
Cal. 

Sept. 28-29—Kentucky Feed Assn.; 
Kenlake Hotel, Kentucky Lake, Har- 





Galvez, | 
| Galveston, Texas; sec.-treas., John C. | 
Exchange | 





din, Kentucky; Sec., William C. Wil- 
lock, P. O. Box 1914, Louisville, Ken- 
tucky. 

Oct. 1-2—Arkansas Formula Feed 
Conference; University of Arkansas, 
Fayetteville; sponsored by the col- 
lege, Arkansas and Midwest Feed 
Manufacturers Associations; Dr. E. L. 
Stephenson, University of Arkansas. 


Oct. 14—Virginia State Feed Assn.; 
Jefferson Hotel, Richmond; sec., W. 
W. Chewning, Manchester Mills, 2105 
Hull St., Richmond, Va. 

Oct. 14-15—Association of Ameri- 
can Feed Control Officials; Shore- 
ham Hotel, Washington; sec., L. E. 





| They’d rather 
load with a 


HYTROL 


It's no fun to pitch 100 pound sacks up 
on a truck, stack or loft. Strained 
backs, ruptures and exhaustion cost 
you money and employees. 


What a difference with Seedburo 
Hytrol. This lightweight aluminum 
100 pound bag and 
boxes up and down. Folds to fit on a 
truck. Your men stay healthier and 
happier. Because they can work faster 
with a Hytrol you cut labor costs pay- 
ing for your equipment. 13’ to 21’ 
lengths. 


conveyor lifts 


For all facts and prices write: 


Your complete source of finest 
testing and handling equipment. 


EQuipmeEN!T 


722 Tonverse Building, Chicago 6, Illinois 





MIXED FEEDS « PELLETS 
CUBES « ROLLED OATS 
CRIMPED OATS 
FEEDING OATMEAL 
OAT GROATS 
PULVERIZED OATS 
FOR SAMPLES OR QUOTATIONS— 
Write, Wire 


TELEPHONE 44 
TELETYPE PHILLIPS 14 


FLAMBEAU MILLING CO. 


Phillips, Wisconsin 

















Bopst, Rm. 036, New Chemistry Bldg., 
University of Maryland, College Park, 
Md. 

Oct. 15-16—Virginia State Poultry 
Federation, Inc.; Jefferson Hotel, 
Richmond; exec. sec., R. F. Frazier, 
615 E. Franklin St., Richmond 19, Va. 


Oct. 15-16—Texas Nutrition Con- 
ference; Texas A & M College, Col- 
lege Station; Dr. J. R. Couch, Texas 
A & M College. 

Nov. 5-6—Cornell Nutrition Con- 
ference; Statler Hotel, Buffalo, N. Y.; 
chm., Prof. 8. T. Slack, Wing Hall, 
Cornell U., Ithaca, N. Y. 

Nov. 12-18—Florida Feed Dealers 
Nutrition Conference; University of 
Florida, Gainesville, Florida; sec. of 


Florida Feed Dealers Assn., Keith 
Morgan, P. O. Box 1290, Tampa, 
Florida. 

Nov. 16-18 — Production School; 


President Hotel, Kansas City; spon- 
sored by Midwest Feed Manufactur- 
ers Assn., 20 W. Ninth St., Kansas 
City, Mo. 

Nov. 18-19 — Illinois Feed Assn. 
and Illinois Poultry Improvement 
Assn., Armory, Springfield, Ill.; sec. 
of IFA, Dean Clark, Board of Trade 
Bldg., Chicago 4, Tl, and sec. of 
IPIA, Aubrey Harless, Box 91, Shel- 
byville, Tl. 

1954 

Jan. 8-9 — Kansas Seed Dealers 
Assn.; Hotel Broadview, Wichita, 
Kansas; sec., O. E. Case, 901 Wiley 
Bldg., Hutchinson, Kansas. 


11-12—Kansas Formula Feed 
Conference; Kansas State College, 
Manhattan, Kansas; sponsored by 
the Kansas State Board of Agricul- 
ture, Midwest Feed Manufacturers 
Assn., Kansas Grain, Feed and Seed 
Dealers Assn., and the college; Prof. 
F. W. Atkeson, head, dept. of dairy 


Jan. 


husbandry, Kansas State College, 
Manhattan. 
Jan, 19-23—Boston Poultry Show 


and Country Life Exposition; Mech- 
anics Building, Boston, Mass.; chm., 
Paul Ives, 39 Church St., New Haven, 
Conn. 

Jan. 25-27 — Southeastern Poultry 
& Egg Assn.; Municipal Auditorium, 
Atlanta, Ga.; exec. sec., R. F. Frazier, 
615 E. Franklin St., Richmond 19, Va. 


Jan. 31-Feb. 1-2—American Dehy- 
drators Assn.; Jung Hotel, New Or- 
leans, La.; sec., Lloyd Larson, 1015 
Dwight Bldg., Kansas City 6, Mo. 

Feb. 13-15—Institute of American 
Poultry Industries; Fact Finding Con- 
ference, Kansas City, Mo.; pres., Dr. 





RANSIT 


GRAIN & SEED MERCHANTS 
SINCE 1920 
FORT WORTH, TEXAS 








Do You Need a 


BULK FEED 


nd 
GRAIN TRUCK? 















Oy Lk : 
DELIVERY 


— 


WRITE TODAY for informa- 
tion about a Simonsen Unloader 
to fit any truck with a standard 
grain or stock box. 


SIMONSEN MFG. CO. 


Dept. FS QUIMBY, IOWA 

















Cliff D. Carpenter, 221 No. LaSalle 
St., Chicago 1, IIL 

Feb. 18-19 — Midwest Feed Manu- 
facturers Assn.; Convention and Ag- 


ricultural Forum; President Hotel, 
Kansas City; association office, 20 W. 
9th St., Kansas City, Mo. 

Mar. 18-20—Pacific Dairy and 
Poultry Association; Hotel del Coro- 
nado, Coronado, California; Pres., H. 
Glenn Olson, 1304 E. 7th St., Room 
256, Los Angeles 21, California. 


Apr. 30-May 1—Kansas Grain and 
Feed Dealers Assn.; Hotel Broadview, 
Wichita, Kansas; Sec., O. E. Case, 901 
Wiley Bldg., Hutchinson, Kansas. 


May 5-7—American Feed Manufac- 
turers Assn.; Conrad Hilton Hotel, 
Chicago, Ill; sec., W. T. Diamond, 53 
West Jackson Blvd., Chicago 4, DL 


May 7-11 — National Cottonseed 
Products Assn.; Shamrock Hotel, 
Houston, Texas; Sec., S. M. Harmon, 
731 Sterick Bldg., Memphis 8, Tenn. 

June 6-8—Indiana Grain & Feed 
Dealers Assn.; Mid-Summer Conven- 
tion; sec., Fred K. Sale, 600 Board 


of Trade Bldg., Indianapolis, Ind. 
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On To You 





YOUR COST IS LOWER ... YOUR PROFIT IS HIGHER... 
when you stock BLUE BOW and BLUE CIRCLE Baler and Binder 
Twine. Made of 100% Sisal Fibre, fully treated against rodents 
and insects. 








We can supply you now at a lower price for immediate delivery 
or book your order for future delivery with a PRICK GUARANTEE. 


Our prices are lower because we have the twine made especially for us in very 
large quantities and deal directly with the manufacturers. Lowest prices on 
Rope and Wrapping Twine. WIRE OR PHONE! 


BOB STONE CORDAGE CO., Chariton, lowa 


Phones: 524-838 National Twine Distributors 
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SEN 
Our expert buyers are keyed to your interests. They travel the world over as : 
capable negotiators for the ingredients that make your mixtures popular... ss 
and profitable... in a highly competitive domestic market. b 
VEGETABLE PROTEINS BONEMEAL % 
ANIMAL PROTEINS DICALCIUM PHOSPHATE : 
BEET PULP UREA : 








For a source of supply that's reliable and resourceful try this 80-year-old firm 
... the firm with the wisdom of experience and the drive of youth. Wire, 


phone or write 


TELETYPE PH109 








CHOICE INGREDIENTS 
FOR FEEDS AND FERTILIZERS 


SELECTED FROM EVERY PART OF THE WORLD... 
AND SHIPPED TO YOUR DOOR... 


FERTILIZERS AND FERTILIZER MATERIALS 
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ESTABLISHED 
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1400 SOUTH PENN SQUARE, PHILADELPHIA 2, PA. 
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4-H Members Today — Customers Tomorrow 





HOUSANDS of 4-H Club mem- | 
bers throughout the nation are 


engaged in rural projects such 
as dairying, poultry raising, soil con- 
servation and home making. These en- 
thusiastic, practical, capable boys and 


girls who are members of 4-H clubs | 


the feed customers of tomor- 


are 


row, and they are going to be very | 


efficient farmers, too. 
Some feed dealers are co-operating 
with 4-H groups in giving them ad- 





* * By — + 
Albert Bascom 


vice on feeding. Other feed dealers 
take exhibit booths at 4-H fairs where 
they get to know many of these 
young people. In other words, when 
4-H members have a feeding contest 
coming up, many of them instinc- 
tively turn to their friendly feed 
dealers for advice and for feed 


4-H’ers To Your Store 


This is an excellent trend, but the 
feed dealer must do his share to 


Invite 








CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 


of 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


KANSAS CITY ST. LOUIS 


MINNEAPOLIS 


DENVER BUFFALO 
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Want a supplement for your hog feed that will keep 
bringing your feeders back for more? 

Then here it is! VITA-RICH for Swine. For your 
pig meal or hog balancer, it’s a carefully controlled, 
one-shot Vitamin fortification with a safe, extra margin 


of antibiotics protection. 


Build hog feed business by enriching every batch 
with VITA-RICH! Your customers will do the rest, 
when they see the fast, low-cost gains and smooth 


finish they get. 


Order now—locate your nearest Thompson-Hayward 
warehouse below, and write today! 


Cr ys a 
THOMPSOWN- « 


THOMPSON- HAYWARD 


CHEMICAL COMPANY 


KANSAS CITY, MISSOURI 


$t. Louis — Houston — Dallas — Wichita — Memphis — Chicago — Omaha 
Denver — Tulsa —~ Minneapolis — Oklahoma City — N. Little Rock 
Son Antonio — Des Moines — Davenport — Lubbock, Texas 


“tt gy 
Vita-RicH 


NEW ORLEANS, LA. 








Market 


get more of these youngsters to come 
to his store or mill. One of these 
ways includes offering your window 
and interior display facilities to the 
4-H members for their special ex- 
hibits. Such an idea will bring many 
of these youngsters and their parents 
to your store and result in much ad- 
ditional publicity for you, too. 

Another way to gain the friendship 
of 4-H groups is to offer them the 
use of space in your weekly adver- 
tisements for listing of important 
events. The youngsters will appreci- 
ate the additional publicity. 

These young boys and girls are 
healthy, full of energy and ambition, 
anxious for recognition and they wish 
to accomplish things. They are rare- 
ly short of anything, except perhaps 
cash. 

These 4-H members are usually 
anxious and ready to enter and par- 
ticipate in any type of legitimate con- 
test which pertains to agriculture. 
And they will throw themselves in- 


Vaal) 


Finish ‘ ; 


VITA-RICH Layer - Breeder — 
packed with Vitamins to step up 
egg production and maintain uni- 
form hatches. 


VITA-RICH for Cattle—Vitamin 
concentrate for all feeds that 
brings top results at bottom cost. 


VITA-RICH for Hogs—Fortifies 
starters, fatteners and supple- 
ments. 








to such projects with a know-how and 
an enthusiasm that is refreshing to 
watch. 


Stage An Essay Contest 

The feed dealer might stage an 
essay contest dealing with feeding 
each year and offer suitable 
prizes. He can be assured of a large 
number of 4-H boys and girls enter- 
ing the contest, for they keep a 
sharp lookout for such things. And 
they will show their essays to friends, 
teachers, parents and others and tell 
them they are going to enter it in 
your contest. 

Many of them will come to your 
feed establishment and ask for feed 
folders when you have a contest on. 
They will read every word in those 
booklets, discuss them with their 
parents, and perhaps teachers and 
then write the essays. That’s how 
much pep and* thoroughness these 
youngsters have. 

They are looking for opportunities 
to do something, to win something, 
to show that they can accomplish 
worthwhile things. As a feed dealer 
you can supply part of that need. 


Use 4-H Bulletins 

Many 4-H groups publish monthly 
bulletins which are crammed with 
ads and news of 4-H activities. The 
alert feed dealer can advertise in 
such a bulletin, read it carefully and 
thus keep abreast of many rural 
happenings, especially those which 
affect youngsters whose parents may 
be the dealer’s customers. In looking 
over one such 4-H bulletin I notice 
that it circulates monthly to 1200 
4-H families. 

Photographic Contest 

I know a photographic dealer in a 
small Wisconsin town who worked 
out a 4-H project and was amazed 
at the response. He approached the 
county 4-H agent and offered to talk 
to 4-H groups on taking pictures. He 
said he would examine cameras the 
4-H members brought to him and 
tell them how to take better pictures. 
He also worked out a picture taking 
contest in the county, with $50 in 
prizes for good rural pictures. 

The county 4-H agent arranged 
six meetings and the photo dealer 
talked to close to 450 boys and girls 





if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 8S. McLean, Wichita, Kansas 











PRICE BOARDS! 
18x36” — 21 SLOTS— PLYWOOD BACK 
COMPLETELY CHANGEABLE 

NEO-WHITE LETTERS MOUNT 
ON PANELS LIKE A STAMP 
Numbers snap in and out. 





$15.9 1000 LETTERS 


FRUCHEY SERVICE CO. 


Box 461 Napoleon, Ohio 














The dustis “@ 
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—you get only 
edible shell in 
the Eggshell 

} Brand bag. 


vin peavey softened by 
OY TE ageing in Mobile Bay. 
| SHELL 


IT’S HEAT- 
SOUTHERN OYSTER SHELL MILLING CORP. 
MOBILE, ALABAMA 
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in the program and examined hun- 
dreds of cameras. He then followed 
up on this by publicizing the picture 
contest and he was pleasantly sur- 
prised at the stream of excellent 
rural pictures which the 4-H members 
turned in for the contest. 

There were pictures of dairy herds, 
barns, milking scenes, feeding scenes, 
old farmsteads, trees, hogs and chick- 
ens. The county 4-H agent was so 
impressed by the many excellent pic- 
tures that he began printing the 
winning ones at the rate of three a 
month. This project has made photog- 
raphers out of many 4-H boys and 
girls and resulted in more publicity 
for agricultural projects in thai area. 

Perhaps there is a feed dealer in 
some other area who would like to 
approach his local photo dealer on a 
contest like this, with the idea of 
being a co-sponsor. The feed dealer 
could specify that the winning pic- 
tures would be exhibited at his ieed 
store or mill, and that he would print 
ads announcing the contest and its 
progress. It would not be difficult, I 
imagine to get the local 4-H club 
agent to co-operate. 

The feed dealer might even offer 
special prizes for pictures of farm 
folks feeding chickens or livestock. 
This would center much attention on 
good feeding, and perhaps the dealer 
could use the pictures in future ad- 
vertising, or as a background panel 
board at a county fair exhibit. 

Yes, the more you study this 4-H 
picture, Mr. Dealer, the more you 
will realize that you can gain much 
by co-operating with these young- 
sters in their hunger to learn and to 
achieve. 


SHAHAN-SMITH 


COMPANY, INC.—BROKERS 
“Happy” Shahane Jay D. Smith 
GRAINS e FEED INGREDIENTS e HAY 


SAN ANTONIO, TEXAS 
512 Gunter Bidg. ® Circle 4-6611 

















FOR 


FIRE) 


ONLY 


don't wait for 


puta 
DINGS 
Perma-Plate 
here... . 


Neon Electric 


ings 
Permo-Plate 


NEW, extra-powerful Dings Perma- 
Plate Magnets stop tramp iron that 
could spark, ignite fine dust, and 
cause explosions in mills. 
Non-electric Dings Perma-Plates 
are your best magnetic “fire insur- 
ance” because they were recently test- 
proven strongest in the laboratories 
of one of the nation’s largest grain 
processors—who tested for the best. 
Perma-Plates are easy to install in 
chutes, ducts, feed trays. 
Perma-Plates have no electrical 
connections—require no maintenance. 
Strong — Perma-Plate magnetic 
strength is guaranteed forever. See 
your Dings representative and write 
for bulletins C-1205-B and 
C-5000-B today. 
Dings Magnetic Separator Co. 
4751 W. Electric Ave., 
Milwaukee 46, Wisconsin. 
















PACIFIC DAIRY GROUP 
PICKS MEETING SITE 


LOS ANGELES—H. Glenn Olson, 
president of the Pacific Dairy & Poul- 
try Assn., has announced that the 
Hotel del Coronado, Coronado, Cal., 
will be the site of the 1954 PD&PA 
30th annual convention and industry 
exposition on March 18-20, 1954. 

C. Nielsen, Arden Farms Co., San 
Diego, the general convention chair- 
man, is already making plans for a 
large industry exhibit. Plans are being 
made for entertainment, door prizes, 
and promotional stunts to bring 
greater daily attendance at the in- 
dustry exhibit. 


in 
ae 


ILLINOIS FEED FIRM BURNS 

COLCHESTER, ILL.—The eleva- 
tor of the Arthur Grain & Feed Co. 
here was destroyed by fire June 27, 
damage caused being estimated at 
$25,000 
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9-07. Bag 5% Less Than 10-07. 


Why pay for 10-0z. burlap 
when 9-oz. bag is adequate for 

many uses. $$-SAVER! Price differ- 
ential now about 5% (subject to market 
changes). Figure what you save! 





KANSAS CITY @ BUFFALO © NEW YORK 








ELP WHIP COCCIDIOSIS 


Feed dealers and feed manufacturers all over the 
country are using NFZ-MIX in their feeds. They 
know that this is the best way to help their custom- 
ers whip coccidiosis before it strikes. 


Check the following advantages of NFZ-MIX. See 
why so many feed manufacturers and feed dealers 
are using this wonder-working medication in 


their feeds. 


@ NFZ both prevents and treats coccidiosis — help- 
ing to reduce death losses and cutting down on runts 


and culls. 


@ NFZ is non-toxic at the prescribed level and is 
compatible with arsonic growth stimulants, sulfa, 
and other commonly used drugs for drinking water 


and feed medication. 


@ NFZ is a superior treatment for outbreaks of 
coccidiosis because treatment-level feeding of NFZ 
does not produce undesirable side effects caused by 


some drugs. 


@ NFZ is consistently effective at the same level in 
broiler or pullet feeds, .0055%, regardless of climatic 


or physical conditions. 


@ NFZ increases feed efficiency — producing more 
meat per pound of feed — more evenly developed 


and healthier pullet flocks. 


Write for new booklet “Coccidiosis in Chicken Flocks” > 
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@ NFZ also prevents deaths from pullorum in baby 
chicks. A higher level of nitrofurazone (.0165) is re- 
quired until chicks are two weeks of age. 


Feeds medicated with NFZ are ideal for both pullet 
and broiler flocks because there is 
no interference with the develop- 
ment of natural immunity. And the 
cost is low, averaging one cent 
per bird. 





DR.HESS & CLARK, INC. 


ASHLAND, 


OHIO 


Scientific Farm—acevuticals since 1893 


See us at the APHF Convention in Milwaukee — Stop in at Booth E-409, 
pick up an NFZ number and win a prize if you find your twin. 
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Whats New in Feeding 





Putting Feed Research to Work 


* 





Wood Molasses as a Feed 
for Milking Cows 


@r. A. Keyes, Montana Agricultural 
Experiment Station, Bozeman; Circular 
202; April, 1953 


Many industrial by-products have 
been found to be valuable as livestock 


The wood waste is first hydrolyzed 
with dilute sulfuric acid, and then 
treated with calcium oxide to neu- 
tralize the excess acidity 


sulfate which is formed is filtered 


out, and the excess water is evaporat- 


ed off to form a crude molasses which 
contains from 45 to 55% sugar 
The experiment reported here was 


The calcium | 


second trials, two of the three lots 
were made up of four Holstein cows 
and two Jerseys; the third lot (con- 
trol) had two Holstein and two Jer- 
sey cows. In the third trial there 
were two Holstein and two Jersey 
cows in each of the three lots. For 
each trial the animals were grouped 
as equally as possible on the basis of 


feeds. 
yeast, ard dried beet pulp are just 
a few of the by-products which have 
been converted to feed use. Recently 
manufacturing process has 
developed for making molasses from 
wood waste of the lumber industry. | 


a 


Distillers’ grains, brewers’ 


been A 





conducted to determine if 
lasses could be used to replace cane 
molasses in the 
dairy cows 


trials was conducted 
of cows in each trial 


live weight and milk production. 

In the first two trials a 16% pro- 
tein concentrate mixture made up of 
28.5% barley, 20% bran, 30% beet 
series of three nine-week feeding pulp, 10% mustard seed, 10% soy- 
with three bean oil meal, 5% bone meal, and 
In the first and 1% salt was fed to the control lot. 


wood mo 


ration for lactating 


lots 
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Complete the picture 
of an efficient broiler ration with U.S. 1, METHIONINE - 


Squeezing the last ounce of efficiency 
from a well-balanced ration is the goal of 
every one of your feeders. More and more 
poultry growers are finding that feeds 
which are supplemented with “free” 
methionine give greater feeding efficiency, 
in addition to increasing growth and im- 
proving feathering. 

Even in a long race, the champion fre- 
quently wins by only a small margin. If 
you want to put your feeds into the cham- 
pion class — the absolute tops for feeding 
efficiency and growth results—use the plus 
factors of “free” methionine in your for- 
mulas. Put methionine into the picture. 

It is important, both to your customers 
and to your own business, that you plan 
how for your supply of U.S.I. pL-Methio- 
nine (feed grade). 
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U.S.1. Products 
for the feed industry 


@ U.S.1. Antibiotic Feed Supplements 
(bacitracin and procaine penicillin) 

@ U.S.1. Vitamin Bis Supplements 

@ U.S.1. Vitamin Bis and Antibiotic Feed 
Supplements 

@ CURBAY* 8-G, dried molasses fermenta- 
tion solubles 


© SPECIAL LIQUID CURBAY molasses 
distillers cond d solubl 


@ VACATONE* 40, molasses distitlers 
dried solubles 

@ U.S.1. RIBOFLAVIN PRODUCTS 

@ U.S.1. CHOLINE CHLORIDE 

@ U.S.1. NIACIN 

@ U.S.1. CALCIUM PANTOTHENATE Products 

@ U.S.1. Di-METHIONINE (feed grade) 
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Call or write your nearest U.S.1. office for information and prices. 


NDUSTRIAL CHEMICALS CO. 


Division of National Distillers Products Corporation 
Dept. FS, 120 Broadway, New York 5, N. Y 


Branches in all Principal Cities 











The concentrate mixture fed the oth- 
er two lots was the same except that 
100 lb. of either wood or cane mo- 
lasses replaced an equal amount of 
dried beet pulp. In the third trial 
a concentrate of similar composition 
but with a higher level of protein 
(18%) was used. In each trial the 
concentrate mixture was fed three 
times a day just before milking at 
the rate of 1 lb. for each 3% Ib. of 
4% fat-corrected milk. Good quality 
alfalfa hay was fed free choice in an 
outside feed rack. 

The results of the three feeding 
trials showed there were no signifi- 
cant differences in the average daily 
milk production (4% F.C.M.) among 
the three lots fed wood molasses, cane 
molasses or no molasses in the con- 
centrate portion of the ration. 

Average daily T.D.N. consumption 
was essentially the same in the lots 
fed wood or cane molasses, but was 
slightly less in the control lot. Also, 
the pounds of T.D.N. required to 
produce 100 lb. of 4% fat corrected 
milk was the same in the two lots of 
molasses-fed cows, but slightly lower 
for the control cows. 

The body weights of the cows re- 
mained the same during each of the 
three trials, and no changes were 
noted in the physical appearance of 
the cows during the course of the 
feeding trials. 

In conclusion the author states that 
wood molasses can satisfactorily re- 
place cane molasses as a feed for 
dairy cows without affecting milk 
production. However, the feeding of 
wood molasses is not considered feas- 
ible at the present because of its high 
cost as compared with cane molasses. 


COMMENTS: 

This experiment shows that wood 
molasses made from lumber indus- 
try waste can replace cane molasses, 
pound for pound, in a dairy cattle 
concentrate. Although either cane or 
beet molasses is at present the cheap- 
er, it is of interest to know that 
another product can be made avail- 
able. 

This is a further example of the 
kind of contribution a sound research 
program can make in finding new 
uses for materials which normally 
have little market value. 


BUSINESS 
1S GOOD 


Yes, business is good with 
manufacturers of Ultra-Lifed 
feeds. There are good reasons... 
better quality products .. . better 
trained customer servicemen in 
exclusive service only you can 
offer .. . better merchandising 
and advertising helps. It will pay 
you to—Write for details. 


ULTRA-LIFE Laborateries Inc., East St. Louis, Ill. 
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A Pocket Diary 
Can Aid Your 


Feed Business 


By Albert Vorst 


HEN you are calling on the 
farm trade selling feed and 
farm supplies and farmers 


ask you for certain information, are 
you able to answer correctly most of 
the time? 

If you can, then you have_a re- 
markable memory and are to be con- 
gratulated. But if you even stumble 
over a few answers and can’t give the 
right information, this is going to 
damage your chances of making a 
sale. 

How can this from 
happening? 

You can solve this problem by typ- 
ing up a “pocket diary” which you 
can slip into a coat pocket and have 
available for handy reference. Then, 
when you are asked a question about 
feeds or farm supplies that you can- 
not answer offhand, you can pull out 


you prevent 









FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip B. Hewk, Ph.D., President 
Bernerd L. Oser, Ph.D., Director 


Research * Analyses * Consultation 


VITAMIN 
ASSAYS 


Biological, Nutritional, Toxicological Studies 
for the Food, Drug ond Allied industries 


48-14 33rd Street, Long Island City 1, N.Y. 































the diary, consult the tabs and flip 
open the diary to the proper answer. 

You would obviously not want to 
use the diary for answering every 
question. Farmers would think that 
you haven’t enough know-how stored 
in your brain, but the use of a diary 
to solve the “tough” questions is fully 
justified. 


Jot Down the “Tough” Ones 


How much feed will a flock of 100 
hens with an egg production of 65% 
eat? How much square foot of hous- 
ing and feed trough space for each 
hen? How many water fountains for 
100 hens? How many nests for 100 
hens? Sure, maybe you can answer 
all these questions without consulting 
your pocket diary, but then again 
farmers may ask you other questions 
which you cannot answer, questions 
which have “stumped” you before on 
other occasions. Make a note of these 
tough questions. 

Suppose a farmer asks you about 
water pressure systems. You haven't 
a folder with you, but you wish you 
had. You give the farmer some facts 
that you can remember—but perhaps 
not all. Maybe you end up by saying, 
“T’ll mail you some folders when I 
get back to the office, or bring them 
out in a day or so.” 

Well, if you had the pocket diary, 
you'd have all_the facts about the 
water systems you handle typed on 
one small page. That pocket diary, 
and striking when the iron is hot, 
might enable you to sell a water sys- 
tem right on the spot, instead of wait- 








Raise top-price market stock 
with better feeding methods 





this book helps you 


by explaining. 


—the nutrients required by the animal body 
—the relative value of feeds in supplying them 


HIS book enables you to apply the results of modern 
research in chemistry and physiology to the improvement of 





livestock—shows you how each nutritive element affects growth, development, and 
performance of farm animals. It shows the symptoms of each dietary deficiency, and 
provides an analysis of each required food element—carbohydrates, lipids, proteins, 
and various inorganic elements. It includes studies of feeding experiments, analyses of 
nutritional balances, measures of food energy, etc. It explains how nutritive elements 
affect growth, reproduction, lactation, and work performance. 


Just Published—Third Edition 


ANIMAL NUTRITION 


By Leonard A. Maynard 


Professor of Nutrition and Biochemistry 
Director of thé School of Nutrition, Cornell Univ. 


McGRAW-HILL PUBLICATIONS IN THE AGRICULTURAL SERIES 
3rd Edition, 474 pages, 77 illus. and tables, $7.00 


HIS Third Edition provides the same 

comprehensive reference on the prin- 
ciples of nutrition and their application 
to farm animals as the previous editions, 
PLUS new developments in the field. It 
covers the standard, constantly-needed 
facts you need on feeding farm animals 
and also shows you newly-discovered 
facts about how certain acids, minerals, 
vitamins, etc., can help in raising health- 
ier, more productive animals. 

It covers the physiochemical bases of 
the life processes in animals—shows bow 
the chemical composition of the different 
kinds of food can influence animals—and 


gives a wealth of data on what feeds to 
give your animals, how much to {give 
them, how much extra to feed during 
lactation, etc. 


It gives the facts you need on recom- 
mended feeding standards, based on re- 
sults of extensive research at agricultural 
experimental stations. 


It includes revised information on en- 
zymes, the absorption of lipids, the me- 
tabolism of inorganic elements, vitamins, 
feeding measures, metabolism in work 
production, the influence of iodinated 
proteins on milk secretion, etc. 
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Positive 
Protection 


Against Cecal , 


COCCIDIOSIS 


wa Medicafe your mash with — 


LEE’S 






























































COMPOUND (Patent applied for) 


¢ OR Here’s the anti-coccidial you've been 


waiting for! Arzene Compound is lower 
in cost, easy to use, and . . . provides 
MEVICATES’ A 
50 LE. BAG OF 
your FEED! 


This very low cost is due 
to the low dosage need- 
ed. Arzene is the finest 
anti-coccidial you can use. 





positive protection at preventive levels! 

Arzene is a long-term preventive for 
continuous administration in the feed. 
In tests with thousands of birds subject- 
ed to massive infestations of coccidia, 
Arzene protected against death loss and 
birds continued to gain normally. 


Arzene is perfectly safe to use 
throughout the growing season. Costs 
less than poultry raisers long have paid 
for ten day “treatments.” Give your 
feed customers this important POSI- 
TIVE PROTECTION. 


Write today for detailed informa- 
tion regarding Lee’s tests, bulk 
prices and complete mixing 
instructions: 

GEO. H. LEE CO. 


Omaha 8, Nebraska 


Use LEE’S great 
NEW DRUG 


DISCOVERY! 








= CONVEYORS 


Move Sacks, Boxes, Bales, 
Blocks easily and efficiently. 
They'll lower the handling 
costs of every ton of feed or 
ingredients going through 
your plant. When you con- 
sider how many tons are 
moved each year, we believe 
you'll agree one of these con- 
veyors will hold costs down 
and anything saved there Is 





ELTON 








profit. 

fend for our complete conveyor 

catalog It contains valuable in 

formation on matertals, handling 
A B-16, 16 ft. Unit With 14 in. Ruoff Top Belt and equipment you should have in your 





Avallable in Lengths From 10 to 35 ft, files 
THKEE TYPES TO CHOOSE FROM IN MANY SIZES. 
More Elton Conveyors Are in Use in the Grain and Feed Industry Than Any Other Make 


CHANTLAND MFG. CO., Badger, lowa, U. S. A. 
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Thoroughly proved by thousands 
of users all over the world to be 
practical and efficient under vary- 
ing conditions for constant or Oc- 


casional use in large or small plants 


Address inquiries to: 


DAVE FISCHBEIN COMPANY, Industrial Sewing Machinery 


Dept. B, 38 Glenwood Avenue, Minneapolis 3, Minnesota 











ACTIVATE YOUR FEEDS WITH 


ACTIVE YEAST CULTURE 


For eeeecay [Aare gd pete ane — Mixtures 
SUPERLIFE. ‘YEAST. CO. 


CEDAR RAPIDS, IOWA 











Genuine Cane BLACKSTRAP MOLASSES 
NORTH AMERICAN TRADING & IMPORT CO., INC. 


~ MF RTER 


LACk 


1429 WALNUT STREET + PHILADELPHIA 2, 


TRAP 


MOLASSES ATES 


N THE UNITED 


PA. 








HANDY WAY TO SUBSCRIBE 





Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 


Please enter immediately my subscription to 


FEEDSTUFFS 


C1) One year $4 
© Bill me 
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(1) FEED MILL 
Kindly Check 
7) 


Business 





© Bill my firm 


0 FORMULA FEED MFR. 
O FEED INGREDIENT MFR. 
() OTHER . 


0 Two years $7 
CI am sending payment 


State 
[) WHOLESALE DEALER 
) RETAIL DEALER 
) HATCHERY 
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two and running the 
“cool 


ing a day or 
danger of having the prospect 
off” in the meantime. 


Fit Diary to Your Needs 

The making of a pocket diary is 
absolutely an individual affair with a 
dealer, because each will handle dif- 
ferent lines of merchandise. But, re- 
member, while the making of the 
diary may seem like a lot of work, it 
will not be so, especially if you make 
up one page of this diary every day. 

Some of the information pages in 
that diary will be useful year after 
year, especially those relating to 
good poultry and livestock feeding 
methods and fertilization recommen- 
dations. Only some pages will need to 
be re-made every year. 

Such a diary should have looseleaf 
pages which can be taken out or oth- 
ers added whenever the need arises. 
It should have classification tabs 
(small ones) and it should have a 
fairly heavy cover to withstand fre- 
quent use. 

Most assuredly in such a pocket 
diary you will have some pages which 
will give the names of rural organiza- 
tions in your trade area, their of- 
ficers, addresses and telephone num- 
bers, plus established meeting dates 
and places. This directory will be very 
useful to you in giving information to 
farmers “right on the spot.” 

Remember, every time you can ac- 
commodate the farmer with useful 
information which he seeks and asks 
for, the better an impression you 
make upon him as a thorough busi- 
ness man who can be depended upon. 


Diary Useful for Notes 

Be sure to have some blank pages 
at the rear of the book on which you 
can make notes as you call on farm- 
ers. Then when you get back to your 
office you know that those notes have 
not been lost, as they might have 
been if put on separate slips of paper 
and tucked into a pocket. You'll know 
where to find the notes instantly and 
either you or your office help can 
study those pages and file the nota- 
tions you have made, 
care of the requests. 

The making up of some of 
pages of the pocket diary can also be 





after taking | 


the | 


left to a bookkeeper or stenographer. 
Merely tell them what you want for 
certain pages, and then these em- 
ployees can look up the material in 
their spare time, after you have got- 
ten them started on the project. The 
assembling of rural group informa- 
tion, meeting places and officers, can 
be done by office help in spare time. 
You can look over the assembled in- 
formation before it is typed on the 
diary pages and check that which 
you want and do not want, or note 
any additions desired. 


Make Copies Available 

If you think that other employees 
in your organization would have need 
for such a book, you can have your 
stenographer type carbons and at 
least one or two other books can be 
made from carbon copies 

But if you need more than three, 
it is wise to have them mimeographed 
so as to have the information stand 
out very clearly. 

The pocket diary, so to speak, need 
not be a cumbersome thing to carry 
with you on field calls. Make it 
slightly smaller than your pocket size 
so that it will slip in and out easily. 
And don’t be afraid to include all the 
feed and farm information about your 
area in such a diary. It will not be 
too bulky, if you brief the facts. And 
so long as you have tabs on the diary, 
the information will be very easy to 
find, once you take the book from 
your pocket. 

There is another point to remem- 
ber about a well organized pocket 
diary. When you do use it, the watch- 








MADE TO ORDER WITH YOUR 
COPY INCLUDING YOUR 
TRADE MARK=-ON METAL, 
ALUMINUM OR MASONITE, IN 
SMALL OR LARGE QUANTITIES. 
WRITE FOR DETAILS. 


WE SIGN THE NATION” 
CTIVE DISPLAY ADV. 


1702 W. 19th ST. CHICAGO 8 ILI 





Sardine 


Menhaden 


CHICAGO 3 
Bankers Building 
LOS ANGELES 15 
1206 8. Maple Avenue 





FISH MEAL HEADQUARTERS 


DOMESTIC and IMPORTED 


South African Pilchard 
Norwegian FULL Herring 


(Includes Fish Solubles) 
Norwegian Herring 
Fish Solubles 
Fish Solubles Mixtures 
Feeding Oils 


Write, Wire, Phone for Prices and Deliveries 


WILBUR-ELLIS COMPANY 


320 California Street 


NEW YORK 6 
19 Rector Street 


Herring 


Blended 


San Francisco 4 
BUFFALO 3 
Ellicott Sq. Bldg. 
SEATTLE 4 
Central Building 











- ZELLERS’ LABORATORIES 


READING, PA. 








ing farmer will be impressed. He will 
recognize the work you have done to 
create such a diary or directory and 
he will not question most of the facts 
you have therein. Many farmers will 
think that if you are thorough enough 
to make up such an impressive diary 
you are reliable enough to merit feed 
business on a regular basis. 

The pocket diary is inexpensive to 


make up it can be a powerful 
factor in making more sales and sav- 
ing time and labor. 
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Program Plans 
Announced for 
Machinery Meeting 


NEW YORK—Program plans are 
for the midyear meeting of the 
Grain Processing Machinery Manu- 
facturers Assn., to be held July 19-22 
at the Bedford Springs (Pa.) Hotel. 


set 





| 
| 


In addition to business sessions, the | 


program will provide for enjoyment 
of the various recreational 
facilities. A special ladies program 
also is planned 


hotels 


The “feed manufacturers’ view- 
point” session of the meeting will 
include talks by feed industry rep- 
resentatives. E. J. Cherbonnier, feed 


consultant, Grain & Feed Dealers Na- 


tional Assn., St. Louis, will give a 
forecast of probable developments and 
needs of large and small feed manu- 


facturers. W. C 
stand & C 


Hiestand, S. S. Hie- 
Salunga, Pa., will out- 


line a “moderate size feed manufac- 
turers’ views relative to processing 
machinery and equipment.” 

Another speaker, not immediately 


announced, is to discuss equipment re- 
quirements of the ‘typical country 
level progressive feed manufacturer.” 

Elwood C. Chase, assistant to the 
president, Commodity Credit Corp., 
Washington, will speak on “Progress 
in Agriculture.’”’ Also scheduled are 
talks by Harold M. Soars, president 
of Sprout-Waldron & Co., Inc., Mun- 
cy, Pa., 
ery association, and George F. Thom- 
president, Prater Pulverizer Co., 
Chicago, president of the association 


as, 


Other business activities will in- 
clude officers’ and committee reports 
and sessions of the trade relations 
committee and the technical commit- 
tee of engineers 





KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Kansas City, Mo. 











LOW COST 
HIGH QUALITY 
Prompt Shipments 

Imported 





' 
STEAMED BONE MEAL 
FISH MEAL 


and other FEED INGREDIENTS 
INCREASE YOUR PROFITS... 


call MU. 2-3760 or write to 


| Gellleo, inc. 9 East 45th St, M. Y. 17 
enemas’ 






















LOW COST) 
HANDOUT 
FOLDERS 


TO HELP YOUR DEALERS = 
SELL MORE FEED! 


Fully illustrated and colorfully 


printe or 3 colors. Pre- 
, pared by men who are experi- 
enced mn farm management. 
Choice of a variety of sizes to 
meet y budget. Available for 
every type of feed. Write for 







free samples and low prices. 


SIMMONDS G SIMMONDS ADVERTISING 
201 No. Wells St.. Chicago * 


past president of the machin- | 
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The meeting will open Sunday eve- 
ning, July 19, with the president’s 
reception. A board of directors meet- 
ing July 20 will precede the first 
business meeting. A golf tournament 
and the mid-year banquet will be 
among the other activities. 
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ELEVATOR EXPANDS 


MEMPHIS—tThe Lee County (Ark.) 
Elevator Association’s new grain ele- 
vator constructed at Marianna, near 
Memphis, at a cost of $125,000 is 
ready for the 1953.soybean crop, ac- 
cording to W. G. Hoyle, president of 
the firm. The elevator’s present ca- 
pacity is 150,000 bu., but is designed 
so that additional facilities can be 
added. 
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ADAMS DIES 
OHIO — John C. 





JOHN C. 
LEESBURG, 


| Adams, 58, manager of Barrett Feed 


Mills, Leesburg, Ohio, died recently. 
He was formerly manager of Fair- 
made Farms, Wilmington, Ohio. His 
widow, Linda, survives. 



































which they are purchased. 





TRATES. 


A and D and allied products. 


Warehouse Stocks for immediate Shipments 
From Chicago—Buffalo, N. Y.—Kansas City, Mo. 


VITAMINS, INC 


PIONEER MANUFACTURERS 
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@ In this day of “high efficiency feeds”, dependence 
on Vitamin Potency is of greater importance than 
ever. No feed manufacturer can afford to take 
chances of any Vitamin Supplement being “under 
par” when the feed in which it is used leaves the 
mill. Too much depends upon so little, to warrant 
taking such chances . .. and when you use VITINC 
VITAMINS, you take the best precautions. 


All VITINC VITAMINS are subject to 
continuous assays in our own laboratories and the 
potencies as stated on labels are periodically con- 
firmed by recognized neutral laboratories. Over 16 
years of experience in serving the feed trade is your 
assurance that VITINC VITAMINS will always 
meet every requirement of quality products that 
meet and beat the specification standards under 


Send For Your 
Free Vitamin Folders 


These authoritative folders 
contain the data on the re- 
quirements of livestock and 
poultry for Vitamins A and 
D, together with com 
data on VITINC CON 
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ALL RESEARCH 








Thiamine 
Pantothenic 


Pyridoxine 


MINERALS 
AMING-ACID 


WRITE-WIRE-PHONE 
FOR INFORMATION 


MILBREW CO. 


LEADS To The 


Re 








CN. 


Rudy Eschenbeimer bas served the 
feed trade for many years and can take 
care of your needs for Vitamins 












809 


OF 


RUDY ESCHENHEIMER CO. 
Mid-West Distributor 
P. O. Box 147 






































Chillicothe, Mo. 


W. 58th STREET 


e CHICAGO 21, ILLINOIS 
VITAMIN CONCENTRATES 
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Feedstuffs: 


@ Complete, up-to-the-minute news 
coverage of the entire held facilitated by 
an interoffice teletype system. 


@. Market facts by special correspond- 
ents and staff members all over the U. 
S. including authoritative trade news 
interpretation from its Washington cor- 
respondent. 


G@ More than 400 individual market 
quotations on feeds in each issue. 


G. Outstanding features devoted to feed 
dealers’ and manufacturers’ business 
operations—animal! nutrition—feed store 
operations — bookkeeping—new sales 
techniques — merchandising methods — 
store displays—tested selling ideas. 


THE MILLER PUBLISHING CO. 


The Businesspaper Family Serving 
the Related Fields of 


ROUTE YOUR ADVERTISING 


As You Route 
Your Salesmen 


Feedstuffs—the only weekly newspaper for the feed manu- 
facturer, jobber, broker and dealer — gives its readers vital 
information about the products they use, buy and sell. In addi- 
tion to its paid circulation—largest in the field—selective con- 
trolled trade coverage provides concentration in the territory 
you want to reach. Complementing the coverage regularly 
provided by paid subscriptions, additional mailings are made 
on a weekly rotation schedule blanketing each of the four 
geographic divisions of the United States: Northeast, Southeast, 
Southwest and Northwest. 


You can route your advertising to reach one or more of these 
specific geographic distributions. This plan of selective con- 
trolled trade coverage is fully explained in an analysis of circu- 
lation showing the distribution in each classification of the feed 
industry, by states and geographic sections. A folder describing 
this coverage, “Occupational Breakdown According to Sec- 
tional Distribution,” is available by writing to Feedstuffs. 





FEEDSTUFFS 


Flour, Feed, Grain and Baking 


Tue NorTHWESTERN MILLER «+ FEEvSTUFFS 
Tne AMERICAN BAKER ¢ MILLING PRODUCTION 





118 South Sixth St., Minneapolis 2, Minn. 


BRANCH OFFIcEs: New York, Chicago, Kansas City, Toronto 














SCHOLARSHIP—The feed and soy 

division of Pillsbury Mills, Inc., re- | 
cently presented two $200 scholarship 

awards at the grand national junior 
livestock exposition held in San Fran- | 
cisco. One scholarship was granted to 
an FFA member and one to a 4-H | 
member, exhibiting either dairy or | 
dual purpose cattle. The 4-H scholar- | 
ship was awarded to Miss Anne 
Evans, Woodland, Cal., who showed a 
Jersey heifer. The FFA scholarship 
was granted to Norman Gomes of 
Hanferd, Cal., who showed a Holstein 
heifer. Miss Evans plans to enter the 
University of California at Davis this 
fall and major in home economics. 
Norman Gomes plans to enroll in Cali- 
fornia State Polytechnic College and 
major in dairy husbandry this fall. 





Sales Promotions 





(Cont i from page 12) 
displays and feeding demonstrations 
But live display and feeding demon- 
strations go on year after year at- 
tracting a lot of farmers and prov- 


ing to be excellent sales producers. 
So. as long as an old idea like this 
produces consistently why not repeat 


it and use it for profit? 


Contests Always Popular 


Have you ever noticed how 
folks, and many city people, too, 
will respond to contests? They just 
seem to up excitement in peo- 
ple. Even the rural children 
respond well to essay, rural picture 
and other And the 4-H 
clubs are always putting on contests 
of one sort or another, for they have 
found that contests are a never end- 
ing source of interest and help to 
further agricultural knowledge. 
thing 


rural 


stir 
school 


contests 


to remember is that 


A GRAINS ® FEED 


INGREDIENTS 


Another 
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contests appeal to men, women and 
children. If you like to try the con- 
test idea, you may wish to put on 
different ones during the year to ap- 
peal to these three classes of farm 
folks. 


It is evident that all old ideas 
should not be discarded without care- 
ful examination. In your file of old 
ideas you may have some excellent 
traffic builders and revenue producers 
which can be dressed up a little and 
exploited for more sales. 

Keep on looking for the new ideas, 
too, of course, but use the old until 
some better idea turns up. In this 
way you can’t go amiss in sales 
promotion. 


aes 
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FEED FROM PEARS 


SAN JOSE, CAL.—A company has 
been formed here to produce indus- 
trial alcohol and stock feed from pear 
waste through fermentation, dehydra- 
tion and distillation. The plant will 
handle 375 tons of pear waste daily. 
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Special Service for the Southwest 


SOYBEAN MEAL & PELLETS 


44% PROTEIN 
We offer efficient service, convenient location end 


meal properly processed for max imum nutritional 
value in @ modern up-to-date plant 


Soy - Rich Products, Inc. 


1501 NO. MOSLEY, WICHITA, KANSAS —PHONE 5-9635 
















































Distributed in lowa. by 


V. A. MAGNUSON 


SALES COMPANY 


804 10th Street West Des Moines, lowe 
Des Moines 9 - 7897 



















From test samples... 


Methionine 
Hydroxy 


Analogue 


Now used nation-wide to improve broiler and turkey feeds 


MONSANTO 





MONSANTO FEED SUPPLEMENTS 


Methionine Hydroxy Analogue 
Choline Chloride 70% 
Choline Chloride 

25% Feed Supplement 
Procaine Penicillin Feed Supplement 
Vitamin B12 Feed Supplement 
Vitamin B12 & Procaine Penicillin 
Feed Supplement 

Dicalcium Phosphate 
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METHIONINE 
HYDROXY ANALOGUE 


= to drum 


During the past year many leading feed manufacturers 
have conducted exacting tests with samples of Methio- 
nine Hydroxy Analogue. Now, as a result of these 
trials, they are ordering it in drum lots. A pretty sound 
indication of this supplement’s value as an addition 
to broiler and turkey feeds 

sanetean These tests show that Methionine Hydroxy Ana- 
logue, developed by original Monsanto research, im- 
proves feathering, increases growth rate, and boosts 
all-around feed efficiency. It is the first amino acid 
analogue available for general use in animal nutrition. 


Why not utilize the benefits of Methionine Hydroxy 





Analogue in your broiler and turkey feeds? MONSANTO 





CHEMICAL COMPANY, Merrimac Division, Boston 49, 






Massachusetts. 
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Missouri Mill 
to Be Converted 
to Feed Plant 


JACKSON, MO.—A group of busi- 
nessmen in this area has purchased 
the property of the Cape County 
Milling Co., Jackson, from the estate 
of the late R. M. McCombs and J. R. 
Bowman. The mil] has not been oper- 
ating for more than a year. 

The new owners do not intend to 
produce flour, but will do custom 
grinding of feed and operate the 
150,000-bu. elevator for grain storage 
The grain tanks were empty at the 
time of sale, but will be used to store 
government wheat under loan. 

The new owners are H. N. Gill, 
Blytheville, Ark., president of the new 
company; C. L. Coon, Jr., Parma, 
Mo., vice president, and Tull Johnson, 
Joiner, Ark., secretary-treasurer. 

One of the historic flour milling 
firms of the nation, the Cape County 








concern traces its origin back 154 
years to the founding of the still ex- 
istent mill at nearby Bufordville, Mo 
In 1799, Col. Frederick Bol- 
linger of South Carolina, who received 


George 


a Spanish land grant, erected a small | 


Part 
mill dam 
plant 


mill in the town of Bufordville 
of the original mill and the 
still stand, although the 
rebuilt after the Civil War 
The Bufordville mill was one of 
three which were combined under one 
management in 1895 under the name 
of the Cape County Milling Co. The 
other plants were at Jackson and 
Oak Ridge, Mo. The latter plant has 
not been operated for many years 
but the Jackson plant was expanded 
to a capacity of 2,000 sacks daily 
The Bufordville mill, which is not 
included in the sale, was operated 
until a few years ago and the ma- 
chinery in the plant is intact. The 
mill, with a colorful old covered 
bridge passing over the mill pond, is 
a historic sight in southeastern Mis- 


was 


There's 50 Years of KNOW-HOW 
‘a cack W-W HAMMERMILL.. . 


W-W has been the leader of the 
grinding industry for half a cen- 
tury, and each unit that rolls off 
the production line has the quality 
thot only such experience can bring. 
Features such as the exclusive Stor 
Cylinder, grey cast iron frame to 
cut down vibration, easy-to-release 
hold down levers on hood, no pre- 
grinding principle, tungston carbide 
tipped hammers moke it the ham- 
mermill of a lifetime. Yet it requires 
less horsepower than any other 
grinder. 


Write for New Catalog of Complete Line 
W-W GRINDER CORP. DEPT. 311 


BATCH 


More profits from mixed feeds will be yours when you install a 
bulk ingredient handling system in your feed plant. By bulk handling 
of ingredients you can mix feeds with greater accuracy and with more 
efficiency. The scale shows you the exact amount by weight, of each 
ingredient added to the mixture, insuring uniformity to all your mixes. 
And by purchasing carload lots you reduce costs. With a bulk in- 


gredient handling system you will: 


e Make more efficient use of mill and warehouse space. 


e Increase mill capacity without increasing size. 


e Make more efficient use of labor. 


e Reduce operation costs. 


A Hayes and Stolz Bulk Scale Batch Sys- 
tem can be designed to fit your particu- 
lar plant. Our engineers furnish com- 
plete drawings and specifications for in- 


stallation. 


For further information call 
WEbster-4668 in Fort Worth or 


write fo.... 





The photograph at right 
shows a portion of the 
bulk ingredient handling 
system installed in the 
Artesia Alfalfa Growers 
Association new plant in 
Artesia, New Mexico. The 
plant was designed by 





Hayes and Stolz engineers 
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Millfeed Output Gains Slightly 


Production of millfeed tn tons for week ending July 3 and prior two weeks together 
with season total of (1) principal mills in Nebraska, Kansas and Oklahoma and the cities 


of Kansas City and 8t. Joseph; 
Dakota and Montana, 
Buffalo, N.Y 


-——Bouthwest*°—, ——Northwest*—, 
Weekly Crop year 
production to date production to date production to date 


Weekly 
production 

23,284 

$22,045 


Crop year 
to date 


13,968 12,601 
212,762 
12,967 
10,718 

9,926 
10,452 
10,154 
10,760 


*Principal mills. **84% of total capacity 


including Minneapolis, 
Production computed on the basis of 72% flour extraction. 


(2) principal mills of Minnesota, Iowa, North and South 


St. Paul and Duluth-Superior; (3) mills of 


r-— Buffalot— --Combined**— 
Weekly Crop year Weekly Crop yr 


7,500 8,985 6,391 44,770 26,862 

9,542 $44,349 

8,982 43,608 
10,718 10,543 10,543 44,145 
9,926 9,554 9,554 40,247 
10,452 9,592 9,592 40,680 
10,154 8,802 8,802 45,349 
9,750 9,495 8,77 43,037 


tAll mills. tRevised. 


44,145 
40,247 
40,680 
45,349 
39,455 





souri, Efforts are being made to in- 
terest the state park board in buying 
it as the central point of interest 
for a state park. 

Besides its long commercial rec- 
ord, the Cape County Milling Co. 
has another historic interest. The 
first experimental! flour bleaching de- 
vice was installed in the company’s 
plant at Jackson and the mill was 
the first to produce a bleached flour. 

Ruddle M. McCombs, president and 
general manager of the firm since its 
incorporation in 1895, died in May, 
1952, at the age of 82. 


i, 


K. C. FEED CLUB PLANS 
FAMILY OUTING JULY 15 


KANSAS CITY—Plans are com- 
pleted for the July outing of the 
Kansas City Feed Club, which will 
take place July 15 at Quivera Coun- 
try Club, Lake Quivera, Kansas, just 





| west of Kansas City. 


Melvin P. Miller, Nutrena Mills, 
Inc., chairman of the committee in 
charge of the outing, emphasized that 
the event was to be a family affair, 


| with members urged to bring wives 


and children for the afternoon and 
evening events. 

The program includes golf, boating, 
swimming, horse shoes and a softball 
game. Golf will begin at 12:30 p.m. 
and for golfers whose families prefer 
to reach the party later in the aft- 





ernoon, arrangements will be made 
for transportation. A picnic supper 
featuring barbecued beef and fried 
chicken will be served at 6 p.m. 

Reservations should be made with 
the club president, Henry W. Meyer- 
hoff, Fulton Bag & Cotton Mills, Kan- 
sas City, Kansas. 


in 


ALEC SLATER, 74, U. K. 


GRAIN TRADER, DIES 
LONDON —The death of Alec 
Slater, 74, the only remaining partner 
in the grain importing firm of Slater 
Bros., Liverpool, occurred at his home 
in Blacon, Cheshire. 

Entering the firm as a clerk in 1892 
Mr. Slater became a partner in 1920. 
In that same year he was admitted to 
membership of the Liverpool Corn 
Trade Assn., and he served three 
terms on the board of directors. In 
1930-31 he was appointed president 
of the association. 

At the start of World War II he 
was one of a number of prominent 
traders invited to serve in the Min- 
istry of Food. 





-_— 
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EXPORTS DOWN 15% 
NEWARK, DEL.—U. S. 1952 agri- 
cultural exports dropped 15% from 
1951, reports the Delaware Agricul- 
tural Extension Service. The three 
leading agricultural exports in 1952 
were wheat and wheat flour, cotton 
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HAYES & STOLZ INDUSTRIAL MANUFACTURING CO. 


P.O. BOX 953 


SOUTHSIDE STATION 


FORT WORTH, TEXAS 








CONFER ON DROUTH—A group ef South Texas feed dealers were in Fort 
Worth recently conferring with feed specialists of the Burrus Feed Mills and 
making recommendations on what kind of feed would best offset the effects of 
the prolonged drouth in their section. The 11 men representing five of South 
Texas’ largest feed dealers made an aerial inspection of crop conditions over 
a wide area of the state from the Texo plane before meeting with Burrus 
officials. After the initial meeting at luncheon, the delegation visited the 
Burrus Feed Mills. Mill officials pointed out that their research department 
had been devoting full time to the development of a line of feeds especially 
suited to the drouth stricken cattle and poultry. Paul Ray, vice president of 
Burrus Feed Mills, said the mill will continue to bring dealers from various 
sections of the state for personal discussions of the drouth situation. Pictured, 
left to right: Front row—M. W. Haun, Yorktown; Ray Barkley, Bishop; Phil 
Friberg, Gonzales; Jack Snyder, Yorktown; Fred Hanson, Cuero; Lefty Wen- 
zel, Burrus sales manager, and Mr. Ray. Back row—Ben Branson, Burrus 
pilot; Gus Cage, Cuero, Burrus sales representative; Gordon Brown, Bishop; 
Bill Watson, Mathis; James Donalson, Bishop; Claude Jennings, Cuero; Ernest 
Janak, Hallettsville; Jean Best, Burrus production manager, and Les Miller, 
Burrus district sales manager. 





Peoria, Ill., died July 1 in a hospital 
here. Mr. Cummings had been em- 
ployed by the Midwest Grain Co., the 
Farmers National Grain Co., Allied 
Mills and the Guy Luke Grain Co., 
retiring from the latter business in 


and leaf tobacco. Lower exports are 
due to better crops in the rest of the 
world, trade restrictions and lack of 
U.S. dollars in other countries to buy 
our exports. 





1952. He was a member of the Peoria 

CHARLES P. CUMMINGS DIES Board of Trade, the Chicago Board of 

PEORIA, ILL.—Charles P. Cum- | Trade and the St. Louis Merchants 
mings, 68, retired grain man of | Exchange. 








A. J. McCOY 


President 


Am | happy — 

Your response has been wonderful 

and | do appreciate it all. 

However, a few more of you “so and 
44 

sos have yet to report. 


Here's hoping. — MAC 


o 
< NOTHING BETTER > ey 
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Write — WIRE — Phone QRIMA Pas 


MAYO SHELL CORP. 


HOUSTON, 
TEXAS 


PURE REET 
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“NEW LEADER” 
Announces the NEW1953 MODELS 


with Many Fine Improvements 


The“"NEW LEADER” BULKMASTER 

Saves Time — Labor — Money 

® Bulkmaster Bulk Feed Body Saves 
Bag Costs. 


@ Hauls more feed per day with less 
labor, fewer trucks. 


@ Large growers are demanding feed 
in bulk 


@ Sizes to suit all your needs (10 to 
35 ft.). 


@ Capacities from 5 to 25 tons or more. 


@ Compartments as desired to haul 
multiple loads. 

@ New Lighter Weight allows more 
payload. 


@ Faster Unloading Speeds ! shorter 


set-up time. 

@ New body lengths provide 
load distribution, 

@ New aluminum discharge auger 
saves weight—handles easier. 

@ Many other important new improve- 
ments. 


proper 








THE “NEW LEADER” Combination Self - Unloading Bulk Transport 


New Lighter Weight — for 
GREATER Payload! Hauls and 
self-unloads most any Bulk Ma- 
terial, such as limestone, com- 
mercial fertilizer, bulk grains, 


cement, chemicals, coal, etc. Al- 
so hauls packaged goods of most 
any kind for profitable back 
hauls. Lengths from 15 to 40 ft. 
Capacities 5 to 25 tons or more. 





THE “NEW LEADER” SPREADER 





The perfect answer to your custom 
spreading needs, For spreading commer- 
cial fertilizer, limestone, gypsum, ma- 
nure, ete., there's nothing like the “NEW 
LEADER.” New Motor Driven Spreader 
assures accurate spread with most posi- 
tive feed on the market. Kegardless of 
truck speed, motor mounted on catwalks 
maintains full width of spread and uni- 
form distribution. Conveyor is separately 
driven from truck drive shaft—not af- 
fected by truck speed. Assures uniform 
spread per acre. Inside body lengths— 
0, 11, 13 and 15 ft. Also available with 
power take-off drive. 





HIGHWAY EQUIPMENT COMPANY, Inc. 


632 D Ave.,N.W. CEDAR RAPIDS, IOWA 
Manufacturers of the World's Most Complete Line of Spreaders and Bulk Delivery Equipment 








of 


Board of Trade 
Phone: 2-0777 





Importers and Wholesalers 
. Canadian Screenings 


SUPERIOR FEED COMPANY 


Duluth 2, Minn. 
Teletype DU 16 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 














PERSONAL SERVICE 








Detriited M 
L om 


North and South Dekow 
and Wesern Wisconsin by: 


Blomfield-Swanson 





BROKERAGE 
73 Midiend Bank Bidg Minneapolis 1, Mienmom 
Phone: ATlantic 6519 


nO EXTRA cosT 


WALSH GRAIN ok 

















1002 FLOUR EXCHANGE, MINNEAPOLIS + 


LINCOLN 06786 
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FOR BETTER, FASTER-SELLING FEEDS 


Boost your 
FEED VALUES 
with... 


amis 
OXIDES and MINERAL FEED BLENDS 


Build up demand for your feed mixes by adding the 
blood ‘builder- -upper minerals—iron and copper! 
Tamms is a pioneer in high grade oxides of iron-—now 
also offers manufacturers of feed a unique blend of 
iron and copper sulphate. 


RED OXIDE OF IRON 


Growing and breeding animals, 
as well as poultry, | adequate 
supplies dient in their daily diet. 
This high quality Red Oxide has 
an extremely high iron potency. 


TAMMS YELLOW OXIDE AND 
BROWN OXIDE 


Tamms Iron Oxides are free of 
injurious impurities such as lead, 
fluorine and arsenic—contain no 
harmful ingredients. Certificate 
of analysis furnished upon re- 
quest for all Tamms ‘Oxides. 


IRON-COP MINERAL BLEND 


First mineral combination of ite 
kind offered to feed manufactur- 


ers. By blending Tamms Red 
Oxide of Iron with high-grade 
copper sulphate in proper nutri- 
tional proportions, the blood- 
building, health-promoting func- 
tionoftheironisgreatly increased. 
Iron-Cop is thoroughly mixed 
and milled to assure maximum 
utilization—eliminates need of 
running both of these essential 
minerals through a feed mixer; 
avoids danger of copper elements 
forming pockets in the feed. 


MINERAL FEED BLACK 
For use in coloring rock phos- 
phate and soybean meal. An eco- 
nomical replacement for charcoal 
and carbon black. 
Attractive prices on pool cars, carload 

lots and smaller bulk orders. 


Dept. RM-4 


TAMMS INDUSTRIES, INC. 


LA SALLE ST., CHICAGO 1, TLL. 





YOU'RE AHEAD #4 thus 
SWEET FEED 
MIXER 


To keep ahead of competition, 
you need equipment that’s 
ahead, too. Profit from today’s 
big demand for molasses feeds 
with Texas Cyclone Sweet 
Feed Mixer. You save all ways 

. On initial price, low op 
erating costes and better feeds 
that result from patented mix 
ing process. Vertical mixer and 
molasses mixer sold separately 
or in combination. Let us show 
you why these machines are 
the best for the money. Just 
write Dept. F below: 


Patent spray manifold, shown 
in circle above, gives thorough, 
even dispersal of molasses. 
Mixes quickly. 


MANUFACTURING COMPANY 


MINERAL WELLS TEXAS 














Manufacturers and 
dealers everywhere use 


Minnesota 
36% Linseed Meal 


There’s a QUALITY DIFFERENCE 
MINNESOTA LINSEED OIL COMPANY 


25—44th Ave. N. E. Minneapolis 21, Minn. 


Minnesota 36% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production. Wire, write 
or phone for latest 
quotes. 


STERLING 
1-9511 








| 
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You, the Employer, 
Are Being Watched 


By Edgar Gleason 


OU may not realize it, but they 
are watching you every day, 
many times a day. 


No, they are not the FBI, nor the 
Gestapo, not the income tax snoopers, 
not your competitors—but they have 
gimlet eyes that see more than you 
think they do 

These eagle-eyed watchers are with 
you every day—-they are your em- 


|} ployees 








What difference make if 
they watch you? 
A great deal. 
a customer, they 
listen to what you Say. 
your attitude, note 
nerisms, good or bad. 

So what? 

Well, whether they realize it or not, 
your attitude with customers affects 
their attitudes toward customers. 
And so, your employees and their out- 
look on the feed business, or cus- 
tomer relations and many other 
things is a reflection of your own 
attitudes. 


does it 


When you talk with 
watch you. They 
They see or 


sense your man- 


Your Attitude Sets Example 
If you are the 
enthusiastic, 


type of dealer who 
eager to give 
good helpful, hard working, 
attentive to details, your employees 
will be stimulated to follow your ex- 
ample 

What they see you do, they’ll do, 
because they'll want to please you, 
that that is the way you want it done, 
for aren't you setting the example by 
your own 

Some wit once 
shouts so loudly 


is honest, 
service, 


action? 
“What you are 
that 


said, 
what you think, 


I can’t hear a word you say.” And 
this is true in business as well as in 
social relations. No man or woman 
can hide very long just exactly what 
his attitudes are. 

If you are a feed dealer who doesn’t 
keep his promises to customers, who 
puts off making important decisions 
or attending to things, who does not 
“stay on the ball’’ so to speak, then 
your employees are going to be 
strongly influenced to adopt those at- 
titudes, too. Why shouldn't they—you 
are setting the example? 


Employees Adopt Your Attitude 


Also take a look at this trend; if 
you insist on keeping your feed store 
and mill in good condition and re- 
pair, insist on daily cleaning as good 
business and keep reminding em- 
ployees of this, then they are going 
to get to adopt the same attitude of 
mind, for they know that is what 
you are and what you want done. 
Again your e aprons sets the pace. 

The type of management is plainly 
visible to any observer in any feed 
store. Employees and customers know 
the degree to which good manage- 
ment is visible in a business. It is only 
the owner who often thinks his man- 
agement rating is hidden from every- 
one but himself. 

If a feed dealer shows by his atti- 
tude that he does not care if the floor 
is swept every day, if the cobwebs 
and dust are cleaned up, if paper and 
rubbish are disposed of then the em- 
ployees are not going to exert them- 
these jobs. Remember, 


selves to do 


(Continued on page 68) 





Tyas 


Steamed feeding grade 


ROLLED OATS 


For up-to-the-minute prices on 
Ex-L-Ent Brand steamed feeding 


grade rolled oats, or on steel-cut 


or whole oat groats, all you have 


to do is pick up your phone and 


call us. Or drop us a line. 


General Mills, Inc. 
PURITY OATS DIVISION 


Box 1188, 


Minneapolis 1, Minn. 


1201 N.E. Jackson St. 


* Phone MAin 4341 
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NEW! comPLETELY STABLE... 


Percent 
} Potency 


awes 


t 
VITAMIN D 


100 


MINERAL STABLE 


CUTS YOUR 
D. COST 
IN HALF! 





even in straight mineral mixes! 





ORDINARY 
VITAMIN D3 






2 4 6 8 10 12 





Now you can fortify your feeds with com- 
pletely mineral stable Vitamin D, at half 
the cost of ordinary D,;—and with greater 
safety and convenience! 

Fixtdee, Dawe’s amazing new Vitamin Ds, 
is guaranteed stable...even in a straight 
mineral mix! In tests, Fixtdee lost no potency 
even after a full year in a mineral mixture. 

By making your own D,; premix with 
Fixtdee, you get completely mineral stable 
D-fortification at savings averaging 50%! 
Simply add one handy 16% Ib. tin of Fixtdee 
per ton of diluent of choice to make your 
own 1500 LC. Units/gram D; premix. 
You'll cut your costs in half! 


cwe’ Laboratories, Inc. 


*Mineral mixture containing calcium, phosphorus, iodine, cobalt, potassium, 


sodium, copper, iron and manganese. 


This new, low cost now makes it possible 
to further simplify your feed fortification 
by using Vitamin D, in your animal feeds 
as well as poultry feeds. In fact, the latest 
scientific evidence indicates that in some 
cases Vitamin D, may be better utilized by 
4-footed animals than Vitamin D,. 

Think of the accuracy, the convenience and 
the economy with which you can fortify your 
feeds with Fixtdee! Get the full story on this 
important new development in vitamin forti- 
fication without delay. Fixtdee is domestically 
produced under an exclusive patent process 
by Dawe’s, basic producers of feed fortifica- 
tion factors. Write today for complete details. 


SEND NOW! 





4800 S. Richmond St., Dept. FS-73 
Chicago 372, Ill. 


Please send me scientific proof of Fixtdee stability, 
together with prices and free sample. 














Distributors for Belgium: Comptoir Anversois d'Ilmportation, NAME 
“COMANIMA" 13, Courte rue des Claires, Antwerp, Belgium 








FIRM — — ———E 









ADDRESS__ 












World's Oldest and Largest Specialists in Vitamin Products for Feeds 


CRY 6 20 0GB eee — - STATE 
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Classified advertisements accepted until 
Wednesday each week for the issue of 
the following Saturday. 

Hates: 15¢ per word; minimum charge 
$2.25. Situations wanted, 10¢ a word; 


Classified Ads 


$1.50 minimum. Count six words of sig- 
nature, whether for direct reply or keyed 
care this office, If advertisement is keyed, 
care of this office, 20¢ per insertion ad. 
ditional charged for forwarding replies. 


axe 


Classified advertising rate not available 
for commercial advertising. Advertise- 
ments of new machinery, products and 
services accepted for insertion at mini- 
mum rate of $8 per column inch. 








MACHINERY FOR SALE 
a) v 


FEED MIXER, 1-TON CAPACITY, GUAR- 
anteed first-class throughout, 6 H.P. mo- 
tor drive. Address 8774, Feedstuffs, Min- 
neapelis 2, Minn. 


WHEN YOU ARE IN THE MARKET FOR 
new or used mill machinery, electric mo- 
tore or any other equipment, write J. B. 
Megan Mil! Machinery, Jefferson City, Mo. 


CONVEYORS, ELEVATORS, BELTING & 
scales—repossessed end rebuilt with new 
guarantee. Bargains. Write for catalogus. 
Bonded Scale Co., 124 Bellview, Colum- 
bus, Ohio, 


FOR SALE—ALL NEW, COMPLETE LOT 
at half price for Bauer Mill; five screens; 
one long hood liner; one set hammer 
rods; one set heavy hammers; one No 
7721A; one blower plate; one crusher 
plate; two Hood springs. Roderick Lum- 
ber Co., Brodhead, Wis. 


FOR SALE—USED MILLS: JAY BEE, 50 
H.P. size and Bauer 60 H.P. size, both 
located in Michigan; Blue Streak with 
60 H.P,. motor, loceted in northern Wise 
consin, and Blue Streak with 60 H.P. 
motor, local in Nebraska; Gruendler, 60 
H.P. size, and Baver, 60 H.P. size, in 
Chleago. Good buys, available now. 
Prater Pulverizer Co., Chicago 60, Ill. 


FOR GALE — HORIZONTAL POWDER 
mixers, filter presses including Sweet- 
lands, ecreens and sifters, grinders and 
pulverizers, vacuum shelf dryers, ex- 
pellers, Louisville rotary steam tube dry- 
ers, bucket elevators, direct heat dryers, 
screw conveyors. Only a partial list. Send 
ws your inquiries. Consolidated Products 
Co., Inc., 19 Park Row, New York 38, 
N. Y.; Barclay 17-0600. 

FOR SALE — VERTICAL FEED MIXER, 
H.P. California Pellet Mill; 
ator legs; pulleys; shafting; 

wooden elevator legs; hy H.P. Hammer- 

mille; rebuilt Rich t tic scales; 
———- 4. 

a& 

four 9x36, five $x30 N. & “ Rotlersaiiie, 

two 0x30 Great Western, 2 pair high, shell 

type, roller milis. J. BE. Hagan Mill Ma- 

chinery, Box 674, Jefferson City, Me. 


* ANDERSON and 
NORDYKE ROTARY 
STEAM DRYERS 


*&MEAL TOASTERS 
*& CRACKING ROLLS 
* FLAKING ROLLS 


wEXPELLERS 


PITTOCK & ASSOCIATES 
GLEN RIDDLE, PA. 





























| MACHINERY FOR SALE 
v ce 


WHIKLAWAY AIRBLAST CAK LOADERS 
J. KB. Hagan Mill Machinery, Jefferson 
City, Mo. 


MACHINERY FOR SALE 


RCN v 








FOR SALE—USED CALIFORNIA HEAVY- 
duty model pellet mill. Wenger Mixer 
Mfg. Co., Sabetha, Kansas. 





ONE NO. 3009 HOWES % 
zontal Feed Mixer. 0. W 
poleon, Ohio. 


TON HORI- 
Meyer, Na 


A SPROUT-WALDRON VERTICAL STONE 
buhr corn meal grinder. Beck Grain Co 
Shelbyville, Ind 


PRESS 
in good 
Ralston Purina 
Miss 


FOR SALE — BAG PRINTING 
(Schmutz), Model 1924, No. 656 
condition. Make an offer! 
Co., Box 901, Jackson, 





Screens - Hammers - Bearings 


NEW and REBUILT MILLS 


Write for Prices 


INDIANA GRAIN MACHINERY Corp. 


Indianapolis, Ind. 


420 8. Meridian St. Riley 3235 








FEED MEN—An exceptional 
available on several slightly 
BAG CLEANERS. These 
will carry full warranty. 
day for full details. 
PRECISION PRODUCTS, INC. 
2415 So. Grand Ave. E. 
Springfield, Illinois 


buy is 
used 
machines 
Write to- 














Huge Burlington Grain 
Elevator in St. Louis 


$AVE...S$AVE...$AVE 


' 25 cycle motors from 10 to 150 ; 
h.p., elevator legs, conveyors, 
scales, belting, chutes, many 
other items, in good condi- 
tion. 


all 


Write for price list of bargains 


AALCO WRECKING CO. 


14th & Chouteau - St. Louis 3, Mo. 





MIXER, 2-TON VERTICAL WITH “VY” 
Drive. Guaranteed. Address 880, Feed- 
stuffs, Minneapolis 2, Minn. 





TWO 
both for 
35-1641, 


NO. 1 
$700 
write 


ANDERSON EXPELLERS, 
One now operating. Call 
Box 2644, Memphis, Tenn. 





FORK SALE — USED %-TON CAPACITY 
Sidney Vertical Mixer with Westinghouse 
6 H.P. TEFC motor and 220-volt starter 
in good operating condition. This unit 
being replaced by a large capacity mixer. 
Priced reasonable. Clark Grain & Feed, 
Gettysburg, Ohlo, 


FOR SALE 


Reavy Type Group of Dehydrators 
Summer and Winter Production of 
Alfalfa Meal 
Write for Full Particulars 
Address 919, Feedstuffs 
612 Board of Trade, Kansas City, Mo. 











HELP WANTED 
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SALES MANAGER—MUST HAVE DYNAM- 
ic personality with a knowledge of feeds 
and advertising of feed and allied lines. 
Seed-F'eed Supply Co., Main & Long Sts., 
Chattanooga 8, Tenn. 





WANTED—EXPERIENCED FEED PLANT 
superintendent, familiar with pelleting, 
mixing and crumblizing formula feeds. 
Write Goldena Mills, Inc., Box 630, Far- 
go, N. D. 

SALESMAN TO 

to sell na- 

Replies 

Feed 

Bidg., 


WANTED—TRAVELING 
call on feed manufacturers 
tionally known feed ingredient. 
will be held confidential. Write 927, 
stuffs, 112 Merchants Exchange 
St. Louis 2, Mo. 





DISTRICT CREDIT MANAGER, IOWA 
and Nebraska. Permanent position and 
future assured with major feed manufac- 
turer. Experience desirable. Give educa- 
tion, age and experience. Salary open, 
replies confidential. Address 936, Feed- 
stuffs, 141 W. Jackson Blvd., Chicago 
4, 





WANTED — Milling Engineer 


Good opportunity in modern corn mill 
for junior engineer. Milling education 
or experience in grain mill desired. 
Write letter giving particulars to 
GENERAL FOODS CORPORATION 
Corn Mill Division 
Kankakee, Lllinois 

















MILL MACHINERY 
EXPELLERS—BOILERS 


FOR SALE 


Allis-Chalmers 10x42” Nordyke double 
roller cracking mill. 

Allis-Chalmers 9x30’ style N two pair 
high roller mill. 

Six-bushel Richardson Automatic hop- 
per scale. 

Two V. D,. Anderson super duo 
pellers, 

Vv. D. Anderson twin motor super duo 
Expeller, 

Two V. D. Anderson Duo Expellers. 

Electric endless chain settling tank. 

Sperry, 36", 23-plate, filter press. 

Si-plate, 31”x31", filter press. 

Two 30° Pedelty Blowers, 

Richardson 100-lb, Automatic Bagging 
Scale, 

150-lb. cap. pewered Bag Packer. 

Union Special style power bag closing 
machine, 

Three Jones Herringbone reduc- 
ers, input speed 1,750, ratio 7.47, 
catalog rating 65, service rating 54.4, 
service factor 1-26-—-AGMA No, 2. 

Four D. O. James Herringbone speed 
reducers, size 165 H.P., 1,750 R.P.M., 
ratio 10.3—1 catalog rating 62, serv- 
ice rating 30. 

Two 40 H.P,, 1,180 R.P.M. expeller 
motors. 

No, 27 type W, arrangement D, roto- 
clone, American Air Filter Company. 

Murray 50 H.P. return tabular boiler, 
high pressure, coal fired and iron 
fireman. 

Kewanee 108 H.P. fire box boiler— 
high pressure—gas fired. 

Yor prices and further particulars 
coutact James Maslon, 
HONEYMEAD PRODUCTS CO. 
Mankato, Minnesota 














WANTED 


DISTRICT MANAGERS, ASSISTANT DISTRICT MAN. 
AGERS and DEALER RESALE MEN TRAINEES in 
Wisc., Mich., eastern Iowa, Ohio, Penn., Ind., Ill., and Western 
Ky.-Tenn. by HONEGGERS’ & CO.—the nation’s fastest 
growing feed company. Men selected need not have too much 
experience, but they must have DRIVE, and they must be 


honest, sincere, and hard workers. 


They must have above 


average intelligence and they must have an earnest desire to 
be a leader in one of the hardest-hitting sales forces in this 


country. Our men earn more money—but “dead-beats” 


and 


“has-beens” should not apply. Such men will not be given jobs 
and they will only waste their time and ours. Give full par- 
ticulars in first letter with recent photo which will be returned. 
Write Ed Dickey, Honeggers’ & Co., Fairbury, IIl., or for 
Ohio and the East, write Les Keller, Honegger-Hanley Mills, 
Inc., Mansfield, Ohio. Here is a wonderful opportunity for 
GOOD men, but of no value to any other. If you want to join 
an organization that has a heart and a soul, and consideration 
for the man in the field and his proprietory territory rights with 
real opportunities for advancement in a rapidly growing and 
expanding company, then write, phone, or wire us today. 


Ed Dickey 





HELP WANTED 
v 


WANTED—SALES MANAGER, BETWEEN 
the ages of 20 and 40 years for medium- 
sized southeastern feed manufacturer. 
Please write James H. Burrell & Sons, 
Inc., 3615 Olive Street, St. Louis 8, Mo., 
stating qualifications. 





PEAT MOSS SALESMEN WITH FOLLOW- 
ing among feed dealers, distributors, 
hatcheries, horticulturists A profitable 
side line Commission bas's Exclusive 
territory open—Nebraska, Iowa, Missouri, 
Illinois, Indiana, Kentucky, Tennessee 
Leads furnished. Write stating territory 
now covering Superior Importers, 2721 
N. Clark 8ts, Chicago 14, Il. 





WANTED — FEED MERCHANDISER BY 
nationa!) feed manufacturer. Position in- 
volves development of dealer programs, 
territorial surveys, coordinating sales and 
advertising. Excellent opportunity for 
young man with experience. Must be 
aggressive and meet public well. Write 
giving details of your experience, educa- 
tion, family status, and salary require- 
ments. Include recent snapshot or photo. 
All replies confidential Address 913, 
Feedstuffs, Minneapolis 2, Minn. 





TRADER w AN TE. D—ESTABLISHE D MID- 
western grain and feed brokerage and 
merchandising concern desires experienced 
trader to open and manage branch office 
in Los Angeles. Must now have responsi- 
ble position. Salary and percentage of 
profits. Write fully, giving detailed ex- 
perience, age, marital status, and mini- 
mum salary needed to start. All replies 
strictly confidential. Exceptional oppor- 
tunity for sdmeone who knows and is 
liked by the West Coast trade. Address 
930, Feedstuffs, Minneapolis 2, Minn. 





FEED SALES 
MANAGER 


A large national feed man- 
ufacturer has opening for 
experienced feed sales 
manager for midwestern 
territory. Essential appli- 
cant be able to travel, cov- 
ering three states; be home 
most every weekend. Ex- 
cellent opportunity for pro- 
motion for right man, age 
32 to 45. Furnish photo- 
graph or snapshot with re- 
ply. All replies confidential. 
Address 937, Feedstuffs, 
Minneapolis 2, Minn, 








SITUATIONS WANTED 
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QUALIFIED FEED SALESMAN — WILL 

travel New England, experience sales and 
and poultry, college gradu 
911, Feedstuffs, Minne 


service, dairy 
ate, 27. Address 
apolis 2, Minn. 





NUTRITIONIST — SALES — FEED FOR- 
mulation. Up-to-date scientific and prac- 
tical information. Feed sales and service- 
man, college-trained, farm background 
Desire position medium to large feed 
operation Address 934, Feedstuffs, 114 
East 40th St., New York 16 | 


SALES EXECUTIVE WITH 
successful experience in_ selling sales 
promotion and organization. Would like to 
arrange for positive deal for Llinois and 
Wisconsin on salary and overage basis 
or as manufacturer's agent. Presently 
division sales manager for old, estab- 
lished company with national distribu- 
tion and advertising. Address 925, Feed 
stuffs, 141 W. Jackson Blivd., Chicago 
4, 7. 

CREDIT MANAGE R OR ASSISTANT — 
Background fifteen years well-known feed 
firm. Experienced in handling dealer gen- 
eral credits, long and short terms, mort 
gages and other securities; grower-dealer 
financing to grow several million broilers 
and quarter million turkeys. Process reg- 
ularly 500 to 1,000 active accounts total- 
ing several million dollars annually 
Siderable field work gives me 
understanding of salesman, dealer, feeder, 
market and territory problems Have 
thorough knowledge of accounting Lo- 
cation no problem Address 924 Feed 
stuffs, Minneapolis 2, Minn 


19 YEARS’ 





Con- 
good 





MACHINERY WANTED 
v ce 


WANTED TWO SUPER DUO EXPELLERS 
—May consider Duo or RB for other 
operation. Address 1594, Feedstuffs, Min- 
neapolis 2. Minn 











WANTED —A GOOD DOUBLE RUNNER 
26” attrition mill adapted for belt drive. 
State make, price and condition Fasco 
Mill Products, Mendota, Ill. 


WANTED TO BUY — RICHARDSON 
scales, bag closing machines and other 
good mill, feed and elevator equipment. 
J. @. Hagan Mill Machinery, Jefferson 
City. Mo. 


WANTED — LABORATORY EQUIPMENT 
for protein, fat and fiber analysis. Ana- 
lytical balance-——-small muffle furnace, 
small grinder, microscope, glassware, etc 
Seed-Feed Supply Co., Main & Long 8ts., 
Chattanooga 8, Tenn 




















BUSINESS OPPORTUNITIES 
> | a eeeamemeemamecmanl 
GRAIN ELEVATOR BARGAIN IN THE 
heart of Illinois; concrete building, elec- 
trically equipped and in good condition; 
20,000 bu. capacity. Walter Taylor, Hanna 
City, Ml 


FOR SALE OR RENT — FEED MANU- 
facturing Plant on R.R. siding. Fully 














equipped. Could be used as fertilizer 
plant; 48x225 feet. Tom Vint, 3616 Pierce 
St., Sioux City, Iowa. 


WHEN YOU WANT TO BUY AN ELE- 
vator or feed mill, see or write us your 
needs. We have some good ones in Ohio, 
Indiana, Illinois. Mid-West Business Bx- 
change, Plymouth, Ind. 


PRIVATE INDIVIDUAL WANTS TO BUY 


intry elevator north half of Indiana, 
Illinois lower Michigan Would like 
good retail lines of feed, seed and lum 
ber, but willing to vary these. Commu- 
nity must have good schools Answers 
held in onfidence o brokers or agents 
Address 929 Feedstuffs, Minneapolis 2 
Minn 
FARMERS’ SUPPLY BUSINESS — AGE 
and health make sale necessary Good 
section feeds, seeds, hardware and 
poultry and dairy equipment 
building supply; custom grinding, paints 
stock cash, buildings financed or leased 
In the great Northwest, near Portland 
Ore. J. J. Walker, Bkr., 5132 N. E. Union 
Ave Portland, Ore 





FEED BUSINESS AND FARM FOR SALE 


Retail feed store, custom grinding and 
xing service, large distributor liquid 
leu gas, 5-room modern residence, 





1ildings; also good farm 1% 

m town on State road, complete 

ly equipped for raising broilers and hogs 
excellent water supply and system. Ad 
dress James H Burrell & Sons, In 
3615 Olive Street, St. Louis 8, Mo. Tele 


> Lucas 0715 
FEED BUSINESS AND MODERN MILL 
for Sale—Located 30 miles from Philadel 
phia, 2 niles east of Trenton Estab 
lished 











20 1 
and 


rving feeders for more than 
) years. Equipment includes three large 
warehouses n hammermill, two sets 
large elevators, four storage bins, two 
feed mixers, molasses mixer, corn sheller 
and electric cracker, also other necessary 
machines and equipment. Owner retiring 
Address 93 114 E. 40th St., New York 
16 





FOR SALE—SUCCESSFUL NEW JERSEY 
feed and farm supply business on rail- 
road siding and state highway in a good 
farming, dairy and poultry section. 
Equipped with hammermill, crusher, mix- 
er and molasses blender. Machinery in 
excellent condition. Electrically operated. 
Good warehouse space. Buildings in ex- 
cellent condition Ralston Purina fran- 
chise. Owner wishes to retire on account 
of age. Address 8656, 
neapolis 2, Minn. 


Feedstuffs, Min- 





U.N. BOOK REVIEWS 
COMMODITY PROBLEMS 


NEW YORK—A “Review of Inter- 
national Commodity Problems, 1952” 
has been published by the Columbia 
University Press. This is a United 
Nations publication. 

The review, which covers wheat as 
well as other commodities, was pre- 
pared by the Interim Coordinating 
Committee for International Com- 
modity Arrangements, which was es- 
tablished by the Economic and So- 
cial Council of the U.N. 

The review takes up four subjects: 
The objective of stability in primary 
commodity prices; consideration of 
commodity problems at the 1952 ses- 


sion of the Economic and Social 
Council; obstacles to commodity 
agreements; and inter-governmental 


consultation and action on particular 
commodities, including wheat under 
the International Wheat Agreement. 

One of the appendices to the report 
surveys the current situation in the 





Metal Workers Millwrights 
JAMES F. SIMS 
Fabricators Erectors 


Write or call Finley 380380 
29 N. 10th St., Kansas Oity, Kan. 








Standard steel elevators, belt and bucket type, avail” 
able from stock. Ten Heavy Duty sizes, from 300 to 
10,000 Bu/Hr., for continuous service and four 
Light Duty sizes, from 110 to 750 Bu/Hr., for inter- 
mittent service. We also manufacture screw con- 
veyors and hoppers 
complete information 


GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA, 


Send your requirements for 








! 
“anTiaeacs HAMMERS 
Hammers direct from manufacturer of 
years’ experience. Send your specifica- 
tions or worn hammer. Quantity dis- 
nt h s and screens. Ask 





for prices. 
SOUTHWEST MILL SUPPLY CO. 
P.O. Box 7455 N. Kansas Olty, Mo. 

















principal primary commodities enter- 
ing into international trade. Wheat is 
among the commodities covered. 

(Review of International Commodi- 
ty Problems, 1952; Columbia Univer- 
sity Press, 2960 Broadway, New York 
27, N.Y.; price 50¢.) 





PILLSBURY MILLS LEASES 
ELEVATOR IN ST. JOSEPH 


MINNEAPOLIS — Pillsbury Mills, 
Inc., has taken over operation of the 
1 million-bushel Burlington elevator 
in St. Joseph, Mo. Allan Q. Moore, 
vice president of the milling com- 
pany, said that the storage at St. 
Joseph would be used to supplement 
its Atchison, Kansas, grain storage 
facilities. . 

Marshall Faith has been named lo- 
cal manager for the plant. He for- 
merly was associated with the Pills- 
bury plant staff at Atchison. 

The St. Joseph elevator formerly 
was leased by the Russell-Miller Mill- 
ing Co. and its lease contract expired 
June 30. The elevator is owned by 
the Chicago, Burlington & Quincy 
Railroad and the Pillsbury firm will 
operate it on a lease basis. 








FEED PRODUCTION DOWN 
FROM 1952 IN CANADA 


WINNIPEG — Production of pre- 
pared stock and poultry feeds was 
lower in April and the first four 
months of this year compared with 
the same time a year ago according 
to recent figures released by the Do- 
minion Bureau of Statistics. The 
month’s output amounted to 161,192 
tons compared with 174,774 last year, 
to bring the January-April output to 
619,761 tons compared with 713,925 
in the same period last year. 

January-April output of poultry 
feeds amounted to 218,324 tons (254,- 
337 in 1952); dairy and cattle feeds 
101,146 (88,573) tons; swine feeds 
109,090 (157,885); dairy and cattle 
concentrates 21,536 (22,375) tons; 
swine concentrates 24,192 (33,237) 
tons; poultry concentrates 31,102 
(33,945) tons, and dog and cat foods 
17,601 (14,735) tons. 


_ 


KINGSLEY-ERB TO SELL 
CCC MINERAL PRODUCT 


CHICAGO — The appointment of 
Kingsley-Erb & Co. as distributors 
for CCC iodized trace mineral premix 
in southern California is announced 
by E. G. Horst, manager of feed sales 
of the Calcium Carbonate Co., Chi- 














NEW FEED PLANT — Woodsboro 


(Texas) Milling recently completed 
this new formula feed plant, which 
has a capacity of more than 40 tons 
a day. The plant, housed in a steel 
prefabricated building with more 
than 3,500 sq. ft. of floor space, is 
designed to manufacture the firm’s 
own brand of feeds and also do cus- 
tom grinding and mixing. Bulk de- 
livery facilities are included. For stor- 
age of bulk ingredients, there are 
steel tanks outside the building. Mix- 
ing operations are carried on from a 
series of special hoppered holding 


bins. The mill was designed by Henry 
J. Shadwick of the Mill Service Co., 
Inc., of Fort Worth, which also made 
the installation of equipment. 








cago. Warehouse stocks will be main- 
tained in Los Angeles and Fontana. 

CCC iodized trace mineral premix 
is a highly concentrated premix of 
manganese, iodine, cobalt, iron, cop- 
per and zinc, designed for use at the 
rate of 1 lb. per ton of straight feed. 
The address of Kingsley-Erb & Co. is 
P. 0. Box 663, Arcadia, Cal 


= -— 
—_- 


DOBBIN GOING STRONG 

NEWARK, DEL.—Work animals 
still outrank machines on the world's 
farms, according to the Delaware Ag- 
ricultural Extension Service. More 
than 85% of the total draft power 
used in farming operations is still 
provided by work animals, says the 
Food and Agriculture Organization 


GMI NAMES H. M. WANN 
SPOKANE GRAIN BUYER 


SAN FRANCISCO — The appoint- 
ment of Harry M. Wann as grain 
buyer for General Mills, Inc., Spo- 
kane, Wash., mill has been announced 
by E. O. Boyer, general manager of 








Finally! a Genuine Roller- Crimper ee 


EVERYONE CAN AFFORD! 


Yo certainly won't enter another season 
without a crimper—and here's exactly what 
you've been waiting for!—BIG CAPACITY, 
LOW POWER, LOW UPKEEP KRIMPER- 
KRACKER! 100% practical, only 71” high 








overall. 


One horsepower up. Genuinely roller ~~ 
oats, barley, wheat, rye, shelled corn, milo 
maize, for profits of 25¢ to 50¢, EVEN ONE 


DOLLAR Gross Per CWT. 


THE GRANULATOR, Feed Milling’s Greotest sensa- 
tion, handles CORN COBS - EAR CORN— 


SHUCKS AND HAY! 


Write for FREE samples and literature. 


At income tax time louder screams come from 
the Davis-equipped plants. Our program 
leads to the newer and better profits! 


H. C. DAVIS SONS’ MILL MACHINERY CO. 


Bonner Springs, Kansas 


Dept. FH-7 
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Sperry operations. Mr. Wann has 
been a grain representative at the 
Tacoma, Wash., mill. 

After joining General Mills’ grain 
department in Portland as a grain 
and ingredient buyer early in 1952, 
he transferred to Tacoma last Jan- 
uary. A native of Enumclaw, Wash., 
Wann served with the Army Air 
Force during World War II. Mr. and 
Mrs. Wann and their 2%-year-old 


daughter, Frances, will make their 
home in Spokane. 
a 


MILK CONSUMPTION LOWER 

American per capita annual con- 
sumption of milk dropped from 824 
Ib. (based on fat solids) in 1939 to 
695 lb. in 1952, a record low. 





Reduce Power Costs « Extend Belt Lite 
wits WARREN PULLEY COVER 
The cost is amazingly low. Cnly 620 « 
anit, enough to cover 80 sq. ft. Pulley 
surface. (Unit includes gallon lagging, 
cleaner, steel wool, gagd brush.) 
Manufactured by 
THE FOSTER & FELTER CO. 
1908 Grand Ave. Kansas City 8, Mo. 
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CUT SHOWS 

10" x 10” MILL 
Other sizes: 9x6, 
12x12,12%18, 12x 
30,9 x 36 through 
10x42. Capacities 
30 to 2800 bush- 
els hourly 









































WEEKLY NEWS on all 
phases of the feed industry— 
from growing and harvesting 
through processing and dis- 
tributing 


® BECOME A WEEKLY READER 


Use this Coupon to Subscribe Today 
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FEEDSTUFFS 


[] One year $4 
[} Bill me 
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' 
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: 
N 
' ame 
' 
: Address 
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FEED MILL 


Kindly Check 


Type of 
Business 






Circulation Dept., 118 S. 6th St., Minneapolis 2, Minn. 
Please enter immediately my subscription to 


FEEDSTUFFS 


|) Bill my firm 


Zone 


FORMULA FEED MFR, 
PEED INGREDIENT MFR, 
OTHER 


[| Two years $7 


[]}1 am sending payment 


State 


WHOLESALE DEALER 
RETAIL DEALER 
HATCHERY 
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more thorough, 


uniform mix 


with SPROUT-WALDRON’S 


EXCLUSIVE 


THORO-FLO" 


FEATURE 


EASY TO INSTALL 
NO MILLWRIGHTS NEEDED 
CHOICE OF 3 CAPACITIES 


The new Vertamix is the 
most efficient vertical mixer 
ever made! Its exclusive 
Thoro-Flo* feature gives a 
more evenly distributed flow 
of materials through the 
mixer, cuts re-circulation 
time, gives more mixing 
efficiency. With it, you can 
mix materials of varying 
sizes and weights — pellets 
and mash — together, with 
uniform results. The many 
other features of the versa- 
tile new Vertamix give you 
highest ton-output at 
lowest hp, labor and main- 
tenance costs! Let your 
SPROUT- WALDRON MAN 
show you how the new 
super-efficient Vertamix can 
speed up your operations. 





Write for Bulletin 97 to Sprout-Waldron & 
Co., Inc., 61 Logan St., Muncy, Pennsylvania. 





pre 
QUIET V-BELT DRIVE 
maintenance, 
FAST FORCED-FEEDING HOPPER 


are brought to it. 


EASY-TO-OPERATE DISCHARGE GATE 


skinned knuckles. 


FLEXIBLE IN INSTALLATION 





*Patent Applied For 


Quiet? It’s practically noiseless! No gears, chains. 
Trouble-free operation—with minimum lubrication, 


Forced-feed hopper loads Vertamix as fast as materials 


All working parts enclosed—no dust squirts out into 
mixer-man’s face. Handle swings free of gate — 


Motor can be mounted at front or rear of mixer. Dis- 
charge gates can be located in four different positions. 


NEW VERTAMIX 





no 








SPROUT-WALDRO 


MUN CYT se 


PELLET MULLS + HAMMER, ROLLER. ATTRITION AND BURR STONE MALS + MIXERS 


SCREW, BELT AND PREUMATIC CONVEYORS + BUCKET ELEVATORS 
CUTTERS, CRUSHERS AND FEEDERS + REELS SEPARATORS AND ASPIRATORS 


Sice (I86 ————— 
PEM nMASVTEVANEA 





BETTER 
FEEDS 


m 


°an bigger profits - 


a 4 
eed manufdl,: 
ef Ruleefirer.) 


For more than 25 years Feed Manufacturers from const to coast have been relying on 


JERSEE BALANCER... or vita 
in their feeds, They know how easy and economical it is to JERSEKize feeds... 


little as 20¢ a bag is all it costs to JERSEKize and VITAMIN FORTIFY your feeds, 





a quality Multi-Vitamin Pre-Mix for vitamin fortification | 


New England Feed 
Meeting to Stress 
Credit and Selling 


KINGSTON, R. I. 


problems in extending credit to his 


The feedman’s 


customers and in merchandising and | 


selling will highlight the program of 
the New England feedmen’s confer- 


ence at the University of Rhode Island | 


Aug. 20-21 
Plans for 
anima] health are almost complete, 
according to Dr. James W. Cobble, 
head of the host university’s animal 
and dairy department, who with Dr. 
W. H. Wiley, host university’s poul- 
try department head, is co-chairman 
of the feedmen’s conference this year. 
Speaking on the problems of ex- 
tending credit to customers will be 
Bradford D. Grossman, research pro- 
fessor of farm management at the 
University of Massachusetts. Edward 
W. Priebe, Jr., merchandising direc- 
tor, Institute of American Poultry In- 
dustries, Chicago, will give his ideas 
on merchandising and selling feed. 
Attendance at this year’s confer- 
ence is expected to reach an all-time 
high and advance registrations with 
Dr. Cobble at the 
Island urged confer- 


are Complete 


University of Rhode | 


a panel on poultry and | 





ence programs will be available | 


from conference 
Durgin, 


Mass. 


shortly 
George E 


Wakefield, 


secretary 





Employer’s Example 





(Continued from page 64) 
as an employer you are dealing with 
human beings. 

Someone must set the standard for 
hours worked, for attitudes to cus- 
tomers, goaJs and honesty. If not the 
dealer, who then? 

One of the common employee 
gripes I hear around feed stores and 
mills is that ‘““The boss isn’t down yet, 
we aren't killing ourselves.” Or, 
“The boss isn’t back from the 


sO 


it easy.” 

If the boss takes it easy, then, gen- 
tlemen, the employee feels like taking 
it easy. The best insurance toward 
getting employees to work on time in 


116 Foundry St., | writing legible and ask employees to 





club | 
meeting at the hotel, so we're taking | 


the morning, and back at lunch time | 


on the minute is to have an efficient 


boss sitting at his desk knowing 
what’s going on. 

Should a feed dealer or any other 
retailer come to work at 7 a. m., if 
that is the hour his employees get 
there? No, in that case he should be 
there at 6:45 a. m. so that the doors 
are open, the lights on, and the boss 
at work when the employees arrive. 

The example he sets thus is worth 
the effort. If the boss shows that he 
means business, the employees will 
be more apt to feel the same way. 
Common sense, isn’t it? 


Personal Habits, Cleanliness 

If the feed dealer doesn’t care how 
he looks at the feed mill, if he habitu- 
ally goes unshaven, and is not per- 
sonally clean in his habits, as condi- 
tions permit, his employees are going 
to get careless about these things, 
too. 

But if the dealer is always neatly 
dressed, clean shaven, clean in his 
personal habits, provides clean uni- 
forms for employees and asks them to 
be clean shaven every day, they are 
going to conform. You set the ex- 
ample. And they know exactly how 
you want them to conduct themselves 
when on the job. 

How about those memos and those 
invoices? When you make them out 
is your writing a scrawl that is diffi- 
cult to read; if it is then you can ex- 
pect that the employees are going to 
be careless in the way they make out 
such invoices and sales slips. 

But if you take care to make your 


tickets carefully and 
legibly, then they are going to im- 
prove on this score, for they know 
what you want. You have set the ex- 
ample. 

How about your working pace? 


fill out sales 


How much work do you do in a 
day? Do you set a slow, steady pace, 
getting a lot accomplished every hour, 
or do you work furiously all day long, 
trying to crowd two days into one? 
Or do you work hard for two hours, 
then go downtown and take it easy 
for several hours? 

In this regard your employees are 
watching you, too. If you set an easy 
pace, they’ll time themselves to it. If 
you work hard, they’ll step up a notch 
or This is human. You cannot 
avoid such a reaction. 

Yes, those employees are watching 


SO. 


| you right now. They observe how you 


handle every detail of your job. You 
are the boss of your business and no 
one else, not even the customer. Your 
business is really you! 
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JOBBERS and WAREHOUSES 
FROM THE ATLANTIC TO 
THE PACIFIC ARE EAGER TO 
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BENSON URGES CATTLEMEN 
TO GO SLOW ON LIQUIDATION 





Industry Urged to Consider Long Range Outlook; Price 
Support Buying of Beef Stepped Up; 
Consumer Program Set 


WASHINGTON—While the govern- 
ment and industry took fur- 
ther steps this week to stabilize beef 
prices, Ezra Taft Benson, secretary 
of agriculture, urged farmers and cat- 
tlemen to go slow on liquidation in an 


priv ite 


apparent effort to halt “panic” sell- 
ing of their stock 

Secretary Benson asked farmers to 
consider carefully their long range 
plans in relation to the outlook for 
cattle. By rushing cattle to market 
which they could hold they may be 
unnecessarily cutting their income, 
he said 

Meanwhile, the U. S. Department 
of Agriculture stepped up its pur- 
chase program of beef buying in an 
effort to bolster prices, and a meat 
and food industry committee an- 


nounced plans to launch a program to 
stimulate sales of beef. 

Big marketings to date this year 
have wiped out more of the backlog 
farms than producers 
retary said. In the first 


of cattle on 
realize, the sec 


six months, million more cattle 
and calves were moved to slaughter 
than at the same time last year. 

“In the past when the cattle in- 


dustry began 
ventories it we 


to sell off its large in- 
nt too far. I would not 
like to see this happen again in the 
mistaken belief that supplies of beef 
limitless and the price outlook 


hopeless.” 


are 


BAE Appraisal 


While admitting that prices such 
as those of the last few years will not 
return soon, the secretary called at- 
tention to the most recent reports of 
the Bureau of Agricultural Eco- 


nomics which set forth this appraisal 
of the situation 

The cycle has moved up 
earlier than previously was expected. 
A record volume of cattle moving to 
slaughter since February is bringing 
the cyclical expansion in cattle pro- 
duction close to a halt. At most, num- 
bers on farms at the end of the year 
will be only a little larger than at the 
beginning, and they might be no 
larger 

Supplies of beef for consumers will 
continue high the next few years but 
probably will increase no further. 
The offers promise that cattle prices 
will show more stability in the next 
year or two than previously seemed 
likely, provided demand for meat 
Stays strong 

Slaughter of 
off in the 
slaughter of 


cattle 


fed 
months 


cattle will taper 
just ahead, but 
rass cattle will increase 


seasonally 


Increase Indicated 


Some seasonal increase in prices of 


fed cattle seems in view as market- 
ings of this class decline. Prices of 
grass cattle are now seasonally low 


and may continue comparatively low, 
while perhaps varying from week to 
week 
Secretary 
that 
feed 


rather 


Benson went on to Say 
farmers with pasture and 
consider this a time to buy, 
than to sell cattle. Some will 
buy feeders now instead of waiting 
until fall and get grass gains that 
will cheapen them 

“Unfortunate farmers and livestock 
men in the drouth areas are being 
forced to sell cattle—especially where 
water is no longer available,” said 
Secretary Benson. “This does not ap- 
ply to farmers with good pastures 
and lots of hay and feed. Such for- 
tunate farmers should study the situ- 
ation carefully before sacrificing cat- 
tle on the present distressed market. 
tains and good fall and winter pas- 
tures may bring a reverse in the pres- 
ent situation.” 

Markets are already responding to 
the measures being taken by the gov- 


some 





relief to drouth 
to cattlemen, 


ernment to bring 
stricken areas and 
USDA says. 
Purchases Listed 
The USDA this week bought 5,250,- 
000 Ib. of beef for about $1.9 million 
under its program designed to bolster 
cattle prices in the drouth-stricken 
Southwest. Included in the purchases 
were 4,562,500 Ib. of canned beef and 
gravy for about 37¢ lb. and 688,000 
lb. of ground beef at about 35¢ Ib. 
The beef will be distributed through 
the school lunch program and other 
non-profit outlets. 


Since April, USDA has bought 
17,068,500 lb. of beef under its sur- 
plus programs. Recently the agency 


announced it would step up the rate 





of buying in an effort to prevent cat- 
tle prices in drouth areas from fall- 
ing to disastrous levels. It plans to 
purchase at the rate of about 10 
million pounds a week, with buying 
extending over the next 20 weeks 


This will provide an outlet for 
700,000 to 1 million head of cattle 
under this program, USDA said. In 


addition to these purchases with Sec 
32 funds, USDA will resume carcass 
beef buying soon for export to Greece 
Offers are due July 13. The purchases 
will total about 10 million pounds of 
utility grade carcasses. 

Steps to beef consumption 
were outlined this week at a meeting 
in Washington of food distributors, 
meat packers and public eating estab- 
lishments. One of the main objectives 
of the campaign is to move the ex- 
pected large supplies of beef through 
regular marketing channels in an ef- 
fort to stabilize the livestock market 

Secretary Benson, following the 
meeting, expressed confidence that 
through the full cooperation of indus- 
try the surplus problem can be solved 
with a minimum of operation by gov- 
ernment. Food trade representatives 
plan a full-scale beef promotion start- 
ing Aug. 1 


boost 





Cottonseed Products “Package” 
Program Announced by USDA 


WASHINGTON—The U.S. Depart- 
ment of Agriculture this week an- 
nounced a “package” plan for pur- 
chase of cottonseed products to im- 
plement its cottonseed price support 
program. The plan is similar to the 
one in effect for the past two years, 
although the rate of support is 75% 
of parity on the current crop rather 
than 90% as in the past. 

USDA officials hope that the low- 
er rate of support will prevent the 
heavy accumulations of cottonseed 
product stocks as was the case un- 
der the 1952 program. The 90% sup- 
port rate allegedly pegged prices of 
cottonseed products too high in rela- 
tion to soybean products, and as a 
result USDA acquired huge stocks 
of oil, meal and linters. 

The minimum loan rate to grow- 
ers for cottonseed this year will be 
$54.50 ton, while the government will 
purchase the seed at $50.50 ton. The 
package purchase program is nec- 
essary, Officials say, because cotton- 
seed cannot be stored over long pe- 
riods of time. 


Details Given 


Details of the program are as 
follows: 

Crushers participating in the pro- 
gram must pay to participating gin- 
ners not less than $54.50 ton for 
basis grade (100) cottonseed, f.o.b. 
gin point, with specified premiums 
and discounts for other grades. The 
program stipulates that for each ton 
of eligible cottonseed purchased by 
a crusher, Commodity Credit Corp. 
will offer to buy the following quan- 
tities of crude cottonseed oil, 41% 
protein sized cake or meal, and linters 


as a combination “package” in the 
specified areas: 
41% Protein 
Oil Cake or meal Linters 
Areas— Ib lb lb 
Southeastern . 308 870 192 
Valley 324 865 179 
rexas-Okla 313 948 176 
Ariz.-New Mex 336 873 182 
California ....-. 339 922 202 


The following schedules of prices 
to be paid by CCC were announced: 

Oil—For prime crude cottonseed 
oil the base price per Ib., basis f.o.b. 
buyer’s tank cars at crusher’s mill, 
shall be as follows for the applicable 
area: Southeastern, 12.875¢; Valley, 
12.75¢; Texas-Oklahoma, 12.5¢; Ari- 
zona-New Mexico, 12.5¢; California, 
12.5¢. 

Cake or Meal—For 41% 
protein content, basis hydraulic or 
expeller bulk meal or sized cake, 
f.o.b. seller’s cars at crushing plant, 
the purchase price per Ib. shall be as 
follows for the applicable area: 
Southeastern, 2.825¢; Valley, 2.725¢; 


minimum 











Texas - Oklahoma, 2.725¢; Arizona- 
New Mexico, 2.675¢; California, 
2.675¢. 

Linters—-For mill run linters sold 
on a cellulose basis or second cut 
chemical linters, the price shall be 
3.50¢ lb. gross weight basis 73% 
cellulose yield. Premiums and dis- 


counts of .05¢ per Ib. shall be made 
for each variation on 1%, fractions 
in proportion, of cefiulose yield from 
73%. For first cut and mill run 
linters sold on U.S. grade basis the 
price will range from 12.6@13.25¢ Ib. 


for No. 1 grades down to 3.5¢ Ib. for 
No. 7 grades. 
The program also stipulates the 


crusher may tender products to CCC, 
conditioned upon the immediate re- 
purchase from CCC of cake or meal 
at the current market price as de- 
termined by the Production and Mar- 
keting Administration. Also, CCC may 
at its option purchase slab cake or 
cottonseed flakes and chips, or re- 
quire delivery of these products in 
place of sized cake or meal, at no 
discount from the base price speci- 
fied above. 
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Complete details of the crusher 
phase of the cottonseed price sup- 
port program will be available from 
the PMA commodity office in New 
Orleans or from the Fats and Oils 
Branch, Production and Marketing 
Administration, Washington 25, D.C 


<i 


NATIONAL ALFALFA ENDS 
FISCAL YEAR WITH LOSS 


DENVER Declining commodity 
prices hit National Alfalfa Dehydrat- 
ing & Milling Co. hard in its fiscal 
year closed April 30, according to the 
president, J. C. Hearn, Lamar, Colo. 

The firm ended the year with a net 
loss of $398,748 after all deductions 
including $535,353 for depreciation 
Net loss before considering tax ad- 
justments was $770,756 but the com- 
pany will claim a $372,008 refund un- 
der the loss carryback provision of 
the internal revenue code. 

During the previous year the net 
was $483,177 or 53¢ a common share 
Sales for the year wete down to $9,- 
065,409 from $10,140,548. The com- 
pany earned more than $500,000 net 
in the first eight months of the lat- 
ter year but not enough to offset the 
drastic decline in dehydrated alfalfa 
meal prices later on. The drop came 
when the firm had large inventories 
of meal on hand, 

Last year the company added $139,- 
O77 net to its plant. 





Production of dehydrated alfalfa 
meal was up to 152,814 tons from 
121,666 the year before. Mr. Hearn 


said that on the basis of a more fa- 
vorable outlook for commodity prices, 
the company looked forward to a suc- 
cessful year 
———_—_=— 

ILLINOIS HATCHERY FORMED 

SHELBYVILLE, ILL. Ralph M. 
Colburn, owner of Standard Hatch- 
eries, Decatur, Ill, has formed a 


| hatchery corporation with S. W. Tay- 





lor, Shelbyville, IIL, to be known as 
Standard Hatcheries of Shelbyville, 
Inc. Feeds and poultry equipment will 
be handled aiso. Mr. Colburn is presi- 
dent of the Illinois Poultry Improve- 
ment Assn. Mr. Taylor has operated 
his own hatchery here for the past 
six years. 


—_—_ 
—_ 


GRAIN MAN APPOINTED 

TORONTO William J. Parker, 
president of Manitoba Pool Elevators 
and well known in the Canadian grain 
trade has been appointed a director 
of Trans Canada Airlines, a govern- 
ment-owned organization. Mr. Parker 
is also a director of the Canadian Na- 
tional Railways. 





INCREASE YOUR FEED STORE PROFITS WITH 


ae 


HOT OR COLD PROCESS 


MOLASSES MIXER 


With the H & S Molasses Mixer you 
can coat up to 15 tons of dairy and 
mineral feeds per hour with molasses 
Slower production can be set to fit 
your operotion. Semi-high speed mix 
ing paddles blend feeds and molasses 
thoroughly and protect crimped oats 
and barley. Revolutionary twin-tube 
design gives you eight feet of mixing 
space in c compact machine. Exclusive 
spring pressure-type molasses injec 
tor sprays molasses evenly into cham 
ber and automatically closes when 
machine is stopped, keeping excess 
molasses out of the chamber. investi 
gate the Hayes & Stolz Supermix 

Molasses Mixer today! 























AYES & STOLZ 


INDUSTRIAL MANUFACTURING CO 


P 0 BOX 95 SOUTHSIDE 





STATION 


FORT WORTH 


TEXAS 
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THE FEED MARKETS 


* * * * 


Demand — Supply — Trends — Prices 





Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
highslevels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 
feed market appears on page 2. ° 

Worth: 

fine $4 { 
quality Gern 
$65, prompt 


Cincinnati: 


ALFALFA MEAL 


Kansas City: Market is holdir 
with tone aelightly firmer 
ago; offerings adequate with 
but not broad; 17% dehydrated 
with 100,000 units of 
guaranteed on arrival $41@42, sa 
in City, for straight grades; blended 
wi acked, Kansas City 
Ksoston: Demand fatr 
ehydrated 17% $57.75; 
$50.75 

New Orleans: Demand 
upply adequate; 17% 
meal vitamin A guaranteed 
non-guaranteed $48@49; 15% $46@47 
Cincinnati: Demand fair; trend steady 
upply plent'ful 17% dehydrated 
units itamin A $60.60@64.50; 13 
uneured §43@45 
Chicago: Demand 
! with 100,000 units 
teed $45.50@46.60; 20% 
‘ 1% $43@44; 15% 


steady 
week 
fair 


u t 
neal , . 


itamitr ‘ : 
ked, Kan ci 
$44 New Orleans 
upply ar i 
Louisville: Der 
upply amplk $60 


nnati, 


supply adequat: 

suncured, 13 
trend steady 
drated 


$50 


light 


dehy 


BONE MEAL (STEAMED) 
Buffalo: De id Ww trer 
0@51 0 | ur fair ec 


Los Angeles: lier 


alfalfa 


100,000 upd amy 
fine Chicago: 
supply ample Atlanta: Den 
vitamin A guaran $48, Kast Coa 
with 150,000 J Indianapolis: 
$42 te nchanged 
Demand good; supply mod Louis: | 
erate; dehydrated, 100,000 A, 17° $52, de $8 0 icked 
ered TCP, prompt shipment, Kansas, also st. Paul: § 
west Texas production New Orleans 
Los Angeles: Demand good; trend 
upply ample; 17% dehydrated 
I suncured $37; suncured leaf $47 : 
Omaha: Demand fair to good trend 
tronger; supply ample 17% dehydrated 
100,000 A $41; 20% dehydrated 160,000 A 
$44@46; suncured No. 1 fine ground $37 
suncured No. 1 %-in. $36; suncured No 

% in. $34 

St. Louls: Demand 
slow on suncured; supply 
hydrated, limited on suncured 
17% 100,000 A $48.40; old crop 
jo. 1 fine ground 13% $51.80, prices 
t. Louls 
Milwaukee: 


slow; 
070; 13% 
rt. Worth: 


firmer 
$4770 48 


uppl adequate; 
Boston: Li 
meal \ 
Louisville: Der 
upply ar ; 
Portlan 

trend 
$100 


unchatr 


fair on dehydrated 
plentiful on de 
dehydrated bod 
uncured Omaha: Der 
f.o.b It. Worth 
clent i . 
Chicago: Ler 


BREWERS’ DRIED GRAINS 
Philadelphia: Demand dull up} 


upply falr 
100.000 A 


Demand and 
western dehydrated, 17% with 
gua $i8@51; 15% $45 
Indianapolis: Demand = only 
unchanged, supply ample; suncured, 
$4 dehydrated, 17% $55 
Memphis: Demand poor; trend 
supply ample; dehydrated, 17° 
guaranteed 100,000 units vitamin ; New Orleans 
Minneapolis: Prices held about sten suppl limited ; 
this week, with interest reported only f Louisville: Ler 
Quotations 17% dehydrated, 100,000 
f vitamin A guaranteed $46@48.50 
July shipment, August shipment about $50 
i3% suncured No, 1 fine ground $43 
Vortland: Demand slow; supply 
trend unchanged; 15% suncured $56 o r truech 
Idaho; dehydrated $45, f.o.b, California Milwaukee: 
Philadelphia: 17% dehydrated—demand ed: brewery 
dull; supply fair; $56 650 it Milwaukee 
Huffalo: Demand fair; trend steady; sup available; 11@1 
ply adequate; dehydrated, 20% 150,000 A St. Louis: Lemar 
$61.60@62.60; 17%. 100.000 A $55.50@56.50 | 10%¢ Ib. In carlo 
15% 100,000 A $61,.50@562.60; suncured No 11%¢ Ib in to 
1, \Y-in, $52@53, Boston basis than ton lots 
Seattle: Demand slow; trend easy up Pittsburgh: Cs 
ply ample; $46 ton, delivered, for 15% fine lb.; 6-ton lots 
wrind suncured, New Orleans: 
7 Ib §-ton lot 
ALFALFA PELLETS New York: (¢ 
Demand = fair; 6-ton iots 
100.000 A $45 Cincinnati: C 
New Orleans: Demand fair: trend 5-ton lots 1 
upply adequate; 17% $50@52.50 


Omaha: Deman: 
irload 
BARLEY FEED Chicage: Der 
Ogden: Supply normal; rolled rll ‘%eé 
whole barley $62@67 Koston: Demand 
Philadelphia: Demand dull; supply fatr; ‘4¢ Ib. 
pulverized $49.50 Louisville: 
Milwaukee: Demand and supply fair; ipply ample; $20 ton 
pulverized, white $54, feed $50; needles 
$1@120 bu 
Indianapolis: 
ward supply 
$78. whole barley 
Seattle: Demand siow; 
ply ample; whole $75, 
$76. all ex-warehouse, l.c.l., 
Portland: Demand siow 
rend unchanged; rolled 
Chikago: Demand fair; 
sinm@40 , Minneapolis: 
Kaltimore: Demand fair; supply ample Chicago: Der 
sa7cpad $3 23.50 
New Orleans: Demand fair; trend eas'er Boston: 
upply ample; pulverized feed barley $51.50 i 
mh2 


Boston: Demand light; supply ample; $47 


BLOOD FLOUR 
New Orleans: Demand slow; trend 
upply ample’ $80@84, local plants 
Lovisville: Demand fair; trend stronger 
apply ample; $90@95 ton. 
BLOOD MEAL 
Portland: Demand slow; supply 
trend unchanged; $120 
Seattle: Demand slow; 
ply ample; $90, ex-local 


$470 48 
Milwaukee: 


falr tren | t local brewerle 
} St. Louis 


antee 


039 bul ; 
Cincinnati: Ly 
uppl idequ 


teady uppl 


BREWERS’ 
Buffalo: ler 


uppl car 


DRIED YEAST 


imple 
rb 


Omaha: supply ample; 
17% dehydrated 


steady 
im ¢ 


$67@72 


Demand 


BUTTERMILK-CONDENSED 
down ! normal $ ) 


barley 


Demand slow; trend 
sufficient; erimped 
$75 


Ogden: Supply 
drun 
Buffalo: 
upply ample i%G@ 
Philadelphia: lL» 
fair $4.76 
Indianapolis: | 
ward; ,supply ar 
barrels $3.90 





trend down; 
ground $76 
sacked 
supply ample; 
$73. ground $71 
supply ample; 


sup 
rolled 


CALCITE CRYSTALS AND FLOUR 
(All prices net, tn iding freight and 
New York: Crystals $13.24, flour $9.49 
Buffalo: Cryst | § ur $1 
Toledo: 1 f $11 
Boston: tals $1 our $10.6 
Limecrest, N.J.: >» $9.50, flour $5 


CALCIUM CARBONATE 
trend ste 


warehouse 


tax 





easior 


Crysta 


Crys 


imple 
Seattle: Demand and ady 
ply good $12 ton, ex 
lots 

Minneapolis: Prices depend on potency of 
mix; KI .6 and 25-lb. MnSO, $15.40, plain 
cal $9.40 tor 6 KI $13 

Los Angeles: Demand good; trend 
supply adequate $10.72@12.73 

Cincinnati: Demand fair; trend 
supply ample; $8@9 } 
CHARCOAL 
Demand good; trend steady; 
$60 


Demand 


trend down: sup 
packing plants 
Le.l 
Chicago: Demand slow; supply adequate; 
$115 
Cincinnati: 
supply adequate; 
New Orleans: 
er: supply adequate; 
Louisville: Demand. fair; 
supply ample; $90@95 ton. 


BONE MEAL 
Demand good; supply ample; 


Demand fair; trend steady jum 
$120@130. 

Demand slow; trend eas! 
$80@84, local plants 


trend stronger 


steady; 


steady; 


Los Angeles: 
supply ample 
Cc 


Omaha: 
70 loago: good; supply ample 








poultry charcoal $93 ton in 650-lb. multi- 
waiis 
New Orleans: 


ate; trend ste 
sl $1.75 59 It 
Boston: Demand 


Demand light; supply ade 

40-lb. bags oak char- 

poultry charcoal 
supply light; $7 


COCONUT MEAL 
Seattle: Demand slow; trend 
fair $ ex-dock, truck 
and slow; 
$85, ex-dock 
Demand fair; trend 
ffshore, July $74@75; 
j production $76.50@77.50 
Bayonne, N.J.: 20% protein solvent ex- 
ted meal $51 ton in bulk, 55 ton in 


od used bags 


COD LIVER OTL 
Boston: Der 
D> 259 A 26¢ Ib.; 

D, 1.6599 A 22¢ 
New York: 300 
ICU. 2,250 A 20% @24¢ 
6%¢; 600 ICU, 1,600 

100 A 24@28¢. 


CONDENSED FISH SOLUBLES 
supply very light; 


ady; 
bags 
and 


down; 
lots 
trend 


sup- 


a 7 
Portland: Den lower; 
iptT r ] 

easy; 


spot, 


Los Angeles: 


(FORTIFTED) 


quiet: supply adequate; 
300 D, 2,250 A 25¢; 


and 


TCU, 1,500 A 18@21¢é: 
300 ICT, 3,000 


A 19@21¢; 600 


Boston: Demand good; 
an} 5%¢ Ib 
CORN GERM MEAL 
Orleans: Demand fair; trend steady; 

niy adequate ShOM62 
St. Louis: Demand fair; 
$49 bulk 


t ar 
ank cars 


New 
ur 


supply good 


CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
bas bulk bas's $5 less) 

Feed $56.77, meal $85.77 

Atlanta: Feed £43.92. meal $92 92 
Rirmingham “eed $62.18, meal £91.18 
Reston: Feed $8115. meal £90.15 
Chicaro: Feed $51. meal $80 
Cleveland: Feed $58.04. meal 
Denver: Feed $69 meal $89 
Ft. Worth: Feed $58 59. meal 
Indiananlie: Feed $55.50. meal 
Kaneas City a $51, meal $80 
Lovisville: F $5711. meal $8811 
New Orleans: ‘eed £59 88 meal t8&8 8B 
New WVork: meal $83.69 
Norfolk: F meal $89 
Philadelphia: Feed £49.23. meal £89.23 
Pittshurgh: Fee £58.50. mes! $87.50 
St. Louis: Feed $51, meal $80 


CORN OTL MEAL 


Demand trend 
56.55 


Minneapolis: 


$87.04 


SR7 50 
$84.50 


slow steady 
M59.75 


slow 


Cincinnati: 
suppl mople 
Louisville: Der 
upply normal: $60 

COTTONSEED OTL MEAL 

Seattle: Demand 
upnly od; $78 
truck lots 

Ogden: Supply ne 

Buffalo: Demand 
supply ample 41 

£9.50, Roston basis 


ind 
ton 


trend steady 


steady 


imported 


trend 
for 


slack 
ton, ex-dock 
rmal; 41% $80@85 

slow trend 
$75.80@76.80: 26° 


steady 
$68 
Philadelphia: Demand dull; supply am 
P $76.50 

Portland: Demand good; trend firm: sup 
ply limited 11 $65 43% $69 imported 
$79. ex-dock 
Omaha: Den 
$8590 
Atlanta: Der 
41 $63 Geor 
mills 
Indianapolis: nand 
‘ trend ur inged 
Memphis: Demand 
ample prime % 
process $62 sacked new 
icked 

Los Angeles: 
upnly ample $63.25 
Ft. Worth: Demand 
ple; carlots, 41 old 
livered Ft. Worth 
Chicago: Demand slow: supply 
$72 hydraulic, $71.50 solvent 
Cincinnati: Demand fair; 
supply ample old process 41% $72.50 
New Orleans: Demand slow: trend steady 
supniv adequate 41% $80.50@81 

Wich'ta: Demand slow; supply ample; 
11% $77.50 
Roston: Demand 
$78.50 
Kansas City: 
iirly adequate 
Memphis, although the tone is a “\Iittle 
eaker due to the lower support price 
innouncement: $60.50@62. sacked. Memphis 
nd $5566, f.0.b. Rio Grande, Texas, Val 
points 
Louisville: Demand 
upply normal; $72@73 
A AND D FEEDING OTL 

trend easy: sup 
22¢ Ib, 300 D 
17¢ Ib., all 


fair supply ample 
fair 
mills; 


supply adequate 
$62 Mi ssippl 


slow 
41% 77 
trend ower 
protein old 
£60.50 


supply 


upply 
process 
Demand good; trend steady 
sacked 
limited 
process 


suppl am 
$67@68, de 


adequate; 


trend steady; 


light; supply fair; 41% 


offerings 
steadv at 


Demand moderate; 
market about 


slow; trend steady 


Demand steady: 
290 D. 2,250 A 
300 D, 750 A 
included. 
slow trend steady; 
A 18% @18%¢@ tanks 
3900 A 20% @21%¢ 
21% @22¢; 4.500 A 
50-drum lots 24@ 
tanks, §9-drum 
17% @17%¢ in 
300’s 21% @22¢ 
Demand fair: supply light 
feeding oll, with 10,000 units 
per gram, 9%@19¢ a million 
of vitamin A, lec.l, packed tn 55-gal. 
fob. Chicago, drums included 
Milwaukee: Demand fa'!r; supply ade 
quate: 85 D, 100 A_ $1.50; concentrated 
tamin 300 D. 750 A 24¢; 300 D, 1,600 
A 26¢; 300 D. 2,250 A 28¢. 
New York: 300 ICU. 750 A 16% @17%é4; 
00 ICU, 1,500 A 17@20¢:; 300 ICU. 2.250 A 
4, @23¢; 300 ICU 3.000 A 23@25%e: 
® ICU, 1,500 A 18@20¢; 600 ICU, 3,000 
A 23@27 
Boston: 
690 D, 1,500 A 
300 D, 1.590 A 
Minneapolis: 


Seattle: 
ply ample 
1500 A 19¢ Ib 
ex-warehouse 

Buffalo: Demand 
supply adequate 3.000 

irum 19@M19\%¢; 

n tanks, 60-drum ldéts 
4 p22%¢ in tanks, 
0 A 16@16%¢ in 
M16%¢ 750-300 
19% @19%¢; 


drums 


lots 


16% 
anks, drums 
Chicago: 
traight A 
itamin A 
units 


; 
irumes 


olls 


quiet: supply ample; 
300 D. 2.250 A 24¢; 
750 A 17¢ 


Demand 
22¢ Ib.: 
21¢: 300 D, 
Straight A feed!ing of! 13¢ 
per million; 85 D $1.98 gal.; 300 D, 750 A 
16%¢ Ib.; 300 D, 1.600 A 194 Ib.; 300 D, 
2,250 A 21¢ Ib., single drum lots. 


D ACTIVATED ANIMAL STEROL, 
POWDERED 
Kansas City: Demand fair; 
supply adequate: 10%¢ Ib 
Cincinnati: Demand fair; 
supply ample: 1.500 ICU Ds 
gm 3,000 ICU 18¢@ Ib warehouse. 
New York: Demand good; trend 
supply sufficient 1,500 ICU pr. gr 
12%¢ Ib., ton lots, f.0.b) warehouse 
IOU 16@18¢ 


trend steady; 


trend steady; 
11@12%¢ pr 


steady; 
10@ 
3,000 





DEFLUORINATED PHOSPHATE 
Portland: $80. 
Wales, Tenn.: 
Tupelo, Mi«s.: $49.50. 
Coronet, Fla.: $50. 
Housten: $5.50 


DICALCIUM PHOSPHATE 

Cincinnati: 18% phosphorus $85 

East St. Louis: 18% phosphorus, $85 ton, 
bagged, f.o.b. cars 

Adams, Mass.: Minimum phosphorus 18%, 
minimum 275% calcium, maximum .01% 
fluorine guaranteed §80 ton, f.o.b. Adams 
in 100-Ilb. multiwall papers 
Chicago: food grade, 
phorus guaranteed, in 100-lb. multiwall pa- 
pers $96 ton In carlots basis Chicago 
Heights, Ill., 21% $102 ton in carlots, basis 
Chicago Heights and Nashville, Tenn 
Columbia, Tenn.: Minimum phosphorus 
18%, minimum 275% calcium, maximum 
01% fluorine guaranteed $75 ton, f.c.b. Co- 
lumbia, in 100-lb. multiwall papers 


DISTILLERS’ DRIED GRAINS 

Louisville: Demand strong; trend steady; 
supply light be light $59, dark $61, 
solubles $9 rye grains $8 ton less; produc- 
tion down sharply over the summer 
Boston: Demand fair; supply light; 
nadian light $62 

Buffalo: Demand 
supply fair dark 
68.50 Boston 
Philadelphia: Demand 
7.50 


$64.25 


Stock 18.5% phos- 


irbon 


Ca- 


upward; 
$67.50@ 


good: 
$70@71 
fair; supply light; 
$6 
Cincinnati: 
supply 
New Orleans: D« 
supply light $674 
New York: Dems 
supply limited 
$65; dried 


Den 


somewhat 


and poor trend 
mited; $62@65 
nand poor; trend 


steady; 
steady; 


fair; trend 
corn grain, 


steady; 
sacked 


solubles 


DRIED BEET PULP 

Minneapolis: $62 

Ogden: normal; 

Boston: Demand quiet; 
$75.75 

New Orleans: 
supply adequate, $67 

Cincinnati: Dems fair; trend 
supply adequate: $72@74 

Los Angeles: Demand fair: trend easier; 
supply ample; $61.25, sacked in paper 

Buffalo: Demand fair; trend steady; 
supply fair domestic plain paper 60's 
$77.50@78.50 Canadian molasses $77@78, 
Boston 

Seattle: Demand 
ply sufficient; $66 
lots 

Milwaukee: Demand 
Plain $69.50, molasses 

Atlanta: Demand 
$69, Florida 


DRIED BUTTERMILK 
Louisville: Demand 
supply ample $140 ton 
Ogden: Supply normal; 
bag 
Baffalo: Demand 
10@10\%¢ 
Omaha: Demand 
$11.75 cwt 
Minneapolis: Market demand fair; 
ample $5.5 50 wt., carlots 
l.c.l 
Worth: 
clent local 
o.b. Ft. Wort 
Chicago: Demand poor 
$5.75@6 ecwt in carlots 
New Orleans: Demand poor; tr 
supply adequnte 8@8.75 
Wichita: Demand fair; 
$10 cwt. 
Boston: 
S$@9¢ Ib 
Milwaukee: | 
8¢ Ib 
Indianapolis: Demand poor 
upply ufficient $8.25 cwt 
DRIED CITRUS PULP 
Buffalo: Demand end steady; 
upply adequate: both meal $67.25 
25, ba Boston 
Los Angeles: Demand 
supply adequate orange 
$45, sacked 
Atlanta: nand fair 
pulp, tight on meal; pulp 
Florida 1 
New Orleans: Den 
supply adequaté 
Boston: 
$66.14 


Supply $62@67 


supply short; 
Demand fair 
50@68 


trend steady; 


steady; 


trend 
warehouse 


fair; 
ton, ex 


easy; sup- 


truck 


and supply fair; 


$69 
slow; 


supply ample; 


ports. 


slow trend weak; 


$8.65 100-1b 


slow; supply adequate; 


weak supply fair; 


suffi- 
$10, 


supply 
nearby duction 


supply heavy; 


end steady; 


ipply sufficient; 


Demand slow supply ample; 


yemand good supply fair; 


trend steady; 


quiet; tr 
pulp and 

@ 68 

bri 
pulp 


trend 
$42, 


firm; 
bulk; 


supply 
$48, 


ample on 
meal $40, 
ills 

trend steady; 
Florida milis 
supply plentiful; 


ind slow; 
7.60@50 
Demand poor 
DRIED SKIM MILK 
Louisville: Demand fair; trend 
upply ample $1€0 ton 
Buffalo: Demand fair 
supnly plentiful 7 DS¢ 
Philadelphia: Der 
fair; $10.50 
Portiand: Demand 
supply ample; $10 
Minneapolis: Market steady to stronger; 
demand fair uppy limited; $7@8 cwt., car- 
lots: $8.50@9.50. L« 
Chicago: Demand 
6.75@7 cwt n carlots 
Cincinnati: Demand fair 
supply adequate 8 ¢ Ib 
New Orleans: Den fair 
supply adequate $10.50@11 
Boston: Demand improved 
ple: 10@10%¢ Ib 
Milwaukee: Dem 
9¢ Ib. 


weak; 


trend easier; 
points 
supply 


eastern 


and moderate; 


slow; trend lower; 


fair; supply adequate; 


trend steady; 


and trend steady; 


supply am- 


ind good; supply fair 
DRIED WHEY 

Market steady at 
Demand fair to 
adequate; $5 


Minneapolis: 
Kansas City: 
hanged 
M6 cwrt ed 
Muisville: Demand fair 
supply good; $119 ton. 
Boston: Demand light 
% @5%¢ Ib 
New Orleans: 
supply adequate 
Cincinnati: Dema 
supply adequate; $5.15@5.50. 
Chicago: Der fair; supply 
$5.50 ewt. tn carlo 
Ft. Worth: Demar 
carlots, MNC $6 


$5.50 cwt 
good; trend 
supT 50 straight 
fortif 
trend weak 


supply ample 


Demand slow: trend steady; 


trend steady 


adequate 


1 fair; supply adequate 
Ribolac $5 ewt., sacked, 
delivered Ft Worth or any Texas point 
or in ton lots out of warehouse, Ft. Worth 
Los Angeles: Demand fair; trend steady; 
supply ample 25 cwt 
Portland: Demand slow: 
trend unchanged; $6 
Philadelphia: Demand 
fair: $6.75 
Buffalo: Demand fair; 
ply ample; 5.10@5.20¢ 
+ Supply normal; $6.90, 100-Ib. bag. 


supply ample; 


moderate; supply 


trend steady; sup- 








Louisville 


I y 
Cincinnati 


Minneapolis 


t | 
Ogden: 8 


Buffalo 


Los Angeles 





Louisville 


FISH MEAL 
i poor; trend easy; 

147 ton 
supply adequate 


Orleans 


; ate; $ 


Chicago 


Ft. Worth 


Indianapolis 


Milwaukee 


Buffalo 


Atlanta if 
Los Angeles « 
17 
Portland and 
IpT t $ 
HAY 
, na ¢ 
; : a ) 
oe 
: } E : . 
Philadelphia eman 
tir thy ar ) 


ur 


I gre 
I i 
a lf 
Wi 
w York emand 
ur } 
$43@ $: 
Worth ‘ and 
. t baled. ? 
New Orleans emand 
Wichita ig 
d37 
and 
$4 ey 


We $14 





good; trend high 


4@138 on 60% 
fair; trend steady 


supply adequate 
New England; 60 
herring meal 


protein 
i ipply limit 
Angola $138, 60 
r i-July Men 
$134 f.o.t Gulf 
$142, f.o.b. Hous 
t t stea at 
t ‘ 
no too good 
t 65 $ié 
4 supply scarce 


fp ein, sacked 
trend steady sup 
2133.50, East 

$2.20 a unit, f.o.b 
ud trend easier 
unit pot; $2.40 a 
for new crop 

air trend lower 
spot $2.50, new 


$1 a bale; $16G 


trend steady to 
1 $45 @4¢6 No. 2 
timothy $18 


@28; straw $13@14 


ints 
dull; supply fair 


er $30@36 as to quality 
mand 


ery good trend 


baled alfalfa U.8 


No. 2 leafy $26.50 





$2 26; U.S. No 
trend easy sup 
$33 ton, truck lots 


neton for U.S. No 


eady for top grades 


y fair timothy 
#39, No. 3 $25@29 


$25 


dull supply plenti 


1 alfalfa $44@46 
California-Arizona 

No. 2 $35@37 
N > $35, deliv 


rT trend steady 


th (old) $27 


lfa (new, well cured) 


(new) $26 fancy 
rothy mixed, 50 
ght wheat or oat 





fair; trend steady 
ind ver $43@44 
$25 @30 
rd upply insuffi 
fa $32@35 
upply adequate 
low trend steady 





1 timothy, clover 


clover $40, No. 2 


id $42: straw, wheat 
ome new hay due 
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New York 
Chicago 


FEED GRAINS 
KAFIR-MILO| 


HOMINY FEED 

Louisville: Demand good; trend strong; 
supply fair; $60@61 ton 

Kansas City: Demand fair offerings 
somewhat limited; market about steady at 
$54@56, sacked, Kansas City 

Boston: Demand good; supply fair; 
$66.5 
Milwaukee: Demand and supply fair; 
$63@64 

Indianapolis: Demand slow; trend high- 
er; supply light but ample; $60 ton, in 
cluding state tags and used bags; ground 
corn $67 ton 

Memphis: Demand fair; trend steady; 
supply ample; white $59.50, yellow $61.50 

New Orleans: Demand fair; trend easi- 
er; supply adequate; $64.50@65 

Cincinnati: Demand good; trend higher; 
supply somewhat limited $60 @62 
Chicago: Demand stronger supply am 
ple $58.50@60 

Omaha: Demand good; supply fair; bulk 
$47.50, sacked $52 

Buffalo: IDbemand fair; trend steady; sup- 
ply ample; yellow $65@66, white $62.50@63, 
Boston basis 

Seattle: Demand slow trend steady; 
supply ample; $68 ton, delivered carlots, 
paper bags 

LINSEED OTL MEAL 

Louisville: Demand slow trend steady; 
supply ample; 36% &74@75; 41% 77.00@ 
78.50 

Kansas City: Demand very moderate; 
offerings sufficient; market about steady 
at $60 bulk, Minneapolis, for old process 
and $56.50@57, bulk, Minneapolis, for new. 
Boston: Demand poor; supply ample; 
36% $77.95. 
Wichita: Demand slow; supply sufficient; 
% 96 


50 





34 

New Orleans: Demand light; trend easi- 
er; supply limited; 32% or higher protein 
$80@ 86.50. 

Minneapolis: Demand showed further im- 
provement this week and prices held rela- 
tively steady Some interest is reported in 
new crop material, but crushers are not 
pressing offers. Quotations, all bulk, Min- 
neapolis: $57@57.50 for solvent and $59.50 
260.50 for expeller; flaxseed screenings oil 
feed $37. 

Milwaukee: Demand and supply fair; 

» $70.50, 36% $67.50 
Indianapolig: Demand poor; trend steady; 
supply sufficient; 34% $79 

Cincinnati: Demand fair trend easy; 
supply adequate; old process 32% $76. 

Ft. Worth: Demand slow; supply suffi- 
cient earlots, 36% old process $72.40, 
sacked, delivered Ft. Worth, prompt ship- 
ment; pellets $2.25 premium 

Los Angeles: Demand fair; trend slight 
ly weak; supply ample; $73@74 

Omaha: Demand good supply ample 
75 @80 

Portland: Demand good trend higher; 
supply limited; Montana $88, delivered 
Coast; Imported $82, ex-dock 

Philadelphia: Demand and supply fair; 
$81.50 

B. ffalo: Demand fair; trend steady; sup 
ply good; 32% %$74@75, bulk, Boston basis 

Seattle: Demand slow; trend steady; sup- 
ply good; solvent 75, expeller $82, both 
ex-dock. 

Chicago: Normal summer trading levels 
held for linseed oil] meal in the central 
states during the week ending July &8. 
A slow feed business held buying interest 
in only odd lots. Quotations July 8: solvent 
$66.50@67.50, expeller $69@70. 


MALT SPROUTS 


Buffalo: Demand good; trend steady; 
supply fair No 1 $45.55@416.65; No. 2 
$40.95@41.95, Boston basis 

Chicago: Demand slow supply ample 
No. 1 $40@42 

Milwaukee: Demand and supply fair; 
$41.50@43 
St. Louis: Demand siow; supply plenti 
ful; No. 1 bulk $36.20, No. 1 sacked $41 
No. 2 sacked $31.70 
Cincinnati: Demand fair; trend steady; 
supply adequate No. 1 $45@47. 

New Orleans: Demand slow; supply am 
ple; trend steady; $41@44.50 

Boston: Demand poor; supply light; $50 


MEAT SCRAPS 


Seattle: Demand slow trend steady; 
upply ample; $80 ton for 560%, f.o.b. pro- 
ducing point. 


34 


Portland Dema 


Chicago 


were re 


_ Buffalo Demand fair; trend steady; suy 








te $s8@oo0 
er nd 
ple $1.75 


and 
$84 sacked 


St. Louis: Demand falr 
i ilk $79@83 


irlap bags 


New York: Demand good: trend 
erate ) $86 < 


do $ ilk 
Milwaukee ay and 
s 

Paul meat 

Angeles: Demand 


eady $1.90 
Vorth emand 


) $ 
Ww th 
ind l 
$8 55 
Cincinnati ly and 
juate ou 


nnati 
New Orleans: Demand slow; trend steady 


Wichita Demand good 
t b. plant 


$s f.o 
no ferings 
Boston: Demand ac 
a protein unit 
Kansas City: Demand 
juate meat 
ked, Kansas 





Louisville: Demand fair 


$85@90 
MILLET 
Louis: Demand very 
} wt nominal 
MILLFEED 
eapolis: Steady 
was reported and 


the week 


ted 





upplies, (Juotations 
lard midds. $46.50@48.50 


l, re log , 
City: Trend 
i i 


\ansa «ity 


Wichita: Demand 
shorts ipply 


$4 bran id 
ton, compared 


Demand 

trot prompt 
i shorts $5 

it $1 higher 
rt comp 


Chicago Millfeed 


‘ ilthough 


explain 


lightly 


was 8 
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wew 











good 


good 








recleaned and sacke« 


middlings 
.o8 Angeles 


and demand 
on the stronger 


Wedel 77 





for AGRICULTURE and INDUSTRY 














but for the most part trading was held t« 
mostly amall lots for nearby shipment, with 


supplies ample. Quotations July 8 bran 
$i6@47, standard midds, $50.50@651 flour 
midds. §55@66.50, red dog $567.50@568 


Milwaukee: Demand fair; supply slow 


pure bran $47, standard midds. $52 


Indianapolis: Demand siow; trend down 


ward; supply sufficient; soft winter wheat 
bran $54, standard midds. $59, mixed feed 


gray shorta $60, red dog $58@59 
St. Louis: Demand improved; supply am 


ple bran $46.! shorts $56 0, St Louis 
witching limits 


Cincinnati: Demand fatr trend steady; 


supply adequat« bran $61@51.50; middlings 


4.560@56.50 
Louisville: Demand slow trend strong 
supply good bran $51.15 mixed feed 


$64.1 middlings or shorts $57.16 


Buffalo: Demand picked up for bran 


Slight dip in middlings price production 
good; mixers govud takers of bran for dairy 
“ 


“l good demand for other types for 


poultry feed ill distress offerings cieaned 
up standard bran §49.256@49.75, standard 


kids. $50.75@61.25, flour midds. $§57.50@ 
red dog $58.78.@569.75 


New York: Demand slow trend lower 
supply good; bran §64, standard midds, $55 
Philadelphia: Demand dull; supply am 


bran $56, standard midds $58 red 


dog $62 


Boston: Demand cautious; supply irregu 


ar standard bran §63, middlings $56 


New Orleans: Demand fair; trend easier 


supply plentiful bran $51@61.76 shorts 
Memphis: Demand falr trend steady 
supply ample; wheat bran $48.50, standard 


midds. $62.50, gray shorts $54.60 


Seattle: Demand fair; trend steady; suy 


ply ample $52 ton delivered common 
transit points, carlots 

Portland; Demand slow; trend lower; 
supply ample; $51 @51.50, middlings $58 ton 
Ogden: Supply normal to Utah and 
Idaho red bran and mill run blended 
white §55, middlings $60 to Denver red 
bran and mill run $6 middlings $67 to 
California red bran and mill run $62.50 


$67.50, f.o.b. San Francisco and 


Los Angeles: Demand good; trend steady: 


supply adequate; standard mill run §60@ 
61 


mostly $61, bran $61 


MINERAL FEED 
Sioux City: 60-Ib. minetal blocks, 8.2% 


phosphorus $91 7.5% phenothiazine sheep 


neral blocks $4 each 
Seattle: Demand steady; supply good; 


Controlled 
Uniform Quality 


VELL 


Suey SRA eS 


ALFALFA MEAL 


BERT & WETTA SALES INC 
MAIZE, KANSAS 














HIGH CAROTENE 
Landby’s DEHYDRATED ALFALFA MEAL (tow Finer) 


Packed in 50-ib. papers or 100-ib. burlap bags. 


LANDBY DEHYDRATING CO. vw: S's i 


Established 1940 


PLANT AT SWIFT, MINNESOTA 








BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


ONTINENTAL GRAIN COMPANY 


OFFICES: 


Memphis 
Norfolk 


Kansas City Nashville 


St. Louis 
Omaha 
Columbus 





Enid 


Minneapolis 


Louisville 











Fort Worth San Francisco 


Buffalo Vancouver, B. C. 
Toledo Winnipeg 
Houston Los Angeles 
Galveston Washington, D. C. 


Portland 





Kansas City 
St. Louis 
Chicago 
3uffalo 


Omaha 





TERMINAL ELEVATORS: 


Galveston Nashville 
Enid Louisville 
Minneapolis Memphis 
Norfolk Houston 
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trend steady; high phosphorus mixtures 
$54 ton, competitive brands $38 ton, both 
ex-warehouse, l.c.1, 

Portiand: Demand good; supply ample; 
trend unchanged; $42@44; cubes 60's $2.60 
Omaha: Demand fair; supply adequate 
125 bulk, $96 blocks. 
Milwaukee: Demand fair; 
$7 50-1b. blocks $90 ton. 
Indianapolis: Demand steady; trend un 
hanged supply good; mineral feed with 
lodine $61, in 6-ton lots $49, in 10-ton lots 
$1%. fob. Indianapolis 

Pt. Worth: Demand quiet; 
cariots, mineral supplement, 20% calcium 
‘ phosphorus $75@80; mineral blocks 
4 each, 21% calcium, 4% phosphorus 
i7% salt $86@90, f.o.b. Ft. Worth 
Wichita: Demand heavy; supply 
all-purpose with lodine, 50-Ib 
100-1b. bags $85, f.0.b. plant 


MOLASSES 


Seattle: Demand steady; trend 
supply ample; $23 ton, tank car lots 
c it iron drum 
Kaffalo: Demand fair; trend sady 
ipply adequate; Buffalo, tanks $26.25@ 
6.50, 600-ib. drums $9.50@9.55; Albany 
tanke $20.46@20.609, 600-lb, drums $8@8.05 
Baltimore or Yonkers, tanks $19.60@19.65 
600-lb. drums §7.76@7.80 

Portiand: Demand good; 
trend unchanged; $23. 

Atlanta: Citrus molasses—demand poor 
supply ample; $48, Florida mills 

Milwaukee: Demand fair; supply 
10%¢ gal. New Orleans 

Indianapolis: Demand 
lower; supply plentiful; 60-gal 
drum tneluded; bulk, 60-gal 
$38 barrels extra 

New York: Demand fair; 
supply ample; 11%¢ gal. 

Memphis: Demand fair; trend 
upply ample; blackstrap 10¢ gal., 
car. f.0.b. New Orleans, 

Minneapolis: Molasses 
the week, with all Gulf 
at 10%¢ gal., f.0.b.; West 
changed at $23 ton 

Los Angeles: [emand fair; 
upply ample; $23 ton, f.o.b 
Los Angeles harbor 

rt. Worth: Demand fair 
blackstrap, prompt 10%¢ «al f.o.b. Hous 
tor earlota, delivered Ft Worth $27.66 
ton, by truck $26.40, July; 11¢ July through 
September; selleMs price on date of ship 
ment, maximum 114, f.0.b. Houston 

Cincingati: Demand = fatr trend 
supply adequate; 10¢ gal., New Orleans 

New Orleans: Demand poor; trend easier 
supply ample; 10¢ gal. in tank f.o.b 
New Orleans. 

Hoston: Demand steady; 
ful; 12¢ gal. im tank cars. 

Kansas City: Demand light; offerings 
fairly good; market somewhat firmer with 
distributors generally holding for 104@ 
10%@ gal., compared with 10¢ a week pre 
vious, New Orleans basis 

Loulsville: Demand very 





supply good; 


supply ample; 


inade 


quate blocks 


$91.60 


down 
$8.80 


supply ample 
ample 
moderate trend 
drum $14.10 
$11.10, ton 
steady; 


trend 


steady 
tank 


firmed up during 
offerings quoted 
Coast was un 


trend steady 
tank car 


supply ample 


easy 


cars, 


supply plenti 


slow; trend 


USE THE BEST... 
GET MIDWEST 


@® DRIED FRESH 


@ DEPENDABLE 
QUALITY 


@® HEALTH GIVING 
NUTRIENTS 





stronger; supply good; 10%¢ gal., tank car 


lots, New Orleans. 
NIACIN 


New York: $9 kilo 


OAT PRODUCTS 


Demand fair trend upws 
reground oats $ 
23.50 pulverized white oats $54 
basis Bufialo; pulverized mixed feed 
$48.75@49.15, erized white 
$583@59, Canadian cl @ ground at 
65, fine ground $27.60@28.50 
steamed crimped oats $64.5 
nadian ground mixed feed oats $48 
all basis New York or I ladelphi 
Philadelphia: Lemand ull; su 
pulverized white oat 
feed $29, domestic $27 
Portland: i slow; supply 
trend unchanged rollec $74, 
cleaned $74 
Chieago: Demand fair to good 
ample; reground at feed $18.50@19.50 
ground feeding oatmeal $77.50@80 
ng rolled oats $88@90 
Minneapolis: A 
ket followed by an upturn encouraged 
forward bookings. Quutation feeding 
oats $88@Q@91 1 pulverized $51 
ng oatmeal §$% yround yat feed $1 
#20, steamed crimped « 
Memphis: Demand 
steady 3%% proteir 
25.50 
Indianapolis: [er 
steady to 
ized oats $48 
crimped oats $78 
rolled oats $98 
90¢ bu 
Milwaukee: 
regrounds, adequate 
white $48.50, feed $45.5 
$35.50; reground oat 
St. Louis: Demand 
pulverized white oat 
ground oat feed $21 
Cincinnati: Deman 
supply r 
pulverized 
$9095 
New Orleans: Demand fair to ge 
lower pply yl 
oats $614 


Buffalo: 


supply adequate 


mixers’ pul 


0@65 


Lemar ample 


ground $ 


decline n the oat 


t 
ats 


lower 


Demand 


adequate 
white at 


steady to 
ized white 
$58.50; mixed feed oats 
Boston: Demand caut 
lar; white pulverized 
feed $30, nominal 
Louisville: Demand faltr 
supply normal regroun 
groats and feeding oatme 
ground whole oats $83@8 
@ 652 
OYSTER SHELL 
Louisville: Demand + 1 
supply normal $20 
Boston: Demand 
per $21.44 
New Orleans: Demar 
supply ample $910.25 





COTTONSEED OIL 


MEAL FUTURES 


Closing prices of cottonseed of] meal (41% protein) on the Memphis Merchants Ex- 


per ton (bulk): 
July 6 
59.50 
68.10 
69.00 


change in dollars 


July 
October 
December 
J@mmuary 57.00 
March ° 58.00 
May ee ° 68.00 


SOYBEAN OIL 


July 7 July 8 
§8.00@ 5 ; 58 
67.50@ -@ 58 
57.50@ 

66.10@ 568.96 
66.10@ 58.00 
66.25@ 68.50 


July 9 
-++-@ 68.00 
58.35@ 69.25 
58.50@ 69.00 
56.90@ 68.25 
56.75@ 68.25 
56.60@ 568.00 


MEAL FUTURES 


Closing prices of soybean oil meal (basis Decatur, Ill.) on the Chicago Board of Trade 
and on the Memphis Merchants Exchange, in dollars per ton (bulk basis): 


CHICAGO 


July 6 
July : . eees 63 
August coco 64 64 
September oo 166 § 
October cosee 62 
December 
January 
March 
May 


July 7 July § July 9 
05@ 64.40 64.60@ 
4.80@ 65.00 15.60@ 65.60@ 
a 5.25 @ 65 65.10@ 
oee+@ 62.76 61.75@ 
62.60@ 62 61.90@ 
62.50@ : 61.75@ 
62.75@ 62.85 61.50@ 


62.80@ 00@ 


MEMPHIS 


July 
August 
September 
October 
ember 
December 


July 
85@ 
3.00@ 


July 7 
41.30@ 41 
42.76@ 42 
43.65@ 44 3.90@ 
44.65@ 45 45.20 44.95@ 
45.50@ 46 15.75@ 45.45@ 
45.75@ 46.50 46.10@ 47,00 45.75@ 





Los Angeles: Demand fair; trend steady; 
supply ample; local $13@15, eastern $24 

Portiand: Demand good; supply ample; 
trend unchanged; western shell $27, eastern 
shell $33.50, granite grits $24, crystal grits 


$24. 
PEANUT OIL MEAL 

New Orleans: Demand fair; trend steady; 
supply ample $61.50@65, southern mills 

Milwaukee: Demand and supply fair; 
26% $54, 45% $84. 

Atlanta: Demand slow; supply ample; 
45% $66, Georgia mills; $61, Alabama mills 


PEAT MOSS 


Philadelphia: Demand fair; supply light 
$2.50, f.0.b pier 
Portland: Ls 
trend unchanged 

Los Angeles: Demand fair; trend steady; 
supply ample Canadian $3.25 bale. 
Demand good; supply 
standard bale 
mand dull; trend steady; 
bales German moss 


1and good; supply ample; 
2.756. 


ample; 
$3.10@3.25, 

New Orleans: Ly 
supply adequate; 150-lb 
$2.50@3.10 

New York: Demand 
changed; supply li 
3.25, imported $2.55 

Boston: Den 
quate; carlots 
@3.10 


trend un- 
$3.10@ 


heavy; 
Canadian 


) supply ade 
bale; l.c.l. $2.85 


$2.65@2.75 


POTASSIUM IODIDE, U.S.P. 


New York: Demand normal; trend steady; 
supply ample; 200-lb. lots $2.15, 100-Ib. 


WRITE OR 
PHONE 960 


MIDWEST 
DRIED 
MILK CO. 


DUNDEE, 
ILLINOIS 








Don’t Delay—Write Today 


J. B. SEDBERRY, INC., 


ONLY “JAY BEE” has the 
CONSTANT FEED CONTROL 


The most remarkable hammermill development 
in years. Patented for your protection. 


The 1953 “JAY BEE” with the amazing constant 
feed control offers economy of operation un- 
equalled by any other hammermill. You can re- 
duce grinding costs with “JAY BEE” by 


INCREASED CAPACITY 
LOWER POWER COST 
LESS MAINTENANCE 


and You Make a Better Feed! 


Find out how you can save with JAY BEE 


Dept. FR 6 


FRANKLIN, TENNESSEE 











lotsa $2.17, 25-lb. lots $2.20; potassium iodide 
chalk mixture, 250-lb. lots $2.06, 100-Ib. 
lots $2.08, 25-Ib. lots $2.11. 

St. Louis: Demand and supply good; 
100% pure potassium iodide U.S.P., 100-Ib. 
lots $2.17 in fiber drums; 25-lb, lots $2.20 
in fiber drums; 5-lb. lots. $2.27 in bottles, 
f.o.b. St. Louis; 90% potassium iodide cal- 
cium stearate mixture, 225-lb. lots $2.06 in 
leverpak drums; 100-lb. lots $2.08 in fiber 
drums; 25-lb. drums 2.11; 5-lb bottles 
$2.18, f.0.b. St. Louis 


RIBOFLAVIN 
good; trend 
equivalent, 


steady 
freight 


Demand 
10¢ gm, 


New York: 
supply ample; 
allowed. 

Terre Haute: 
ple; 10¢ gm. of 
freight allowed for 
dried fermentation 


RICE BY-PRODUCTS 


New Orleans: Demand slow; trend steady 
supply tight; bran $48@49, Louisiana mills 

Memphis: Demand fair; trend steady; 
supply tight; bran $50, sacked, f.o.b. Ar 
Kansas points. 

Atlanta: Demand slow; 
bran $47, Arkansas mills. 

Ft. Worth: Demand limited; supply 
scarce and will be until new crop late 
August or September; most rice mills shut 
down; rice bran $42@43, south Texas rice 
mills, prompt shipment; hulls $4@5, f.o.b 
mills. 


Demand good; supply’ am 
contained riboflavin, with 
8,000 and 16,000 potency 
solubles 


supply tight; 


SORGHUMS 
Demand good; 
bulk No. 2 
TCP 

Demand fair; trend 
$3.18@3.22 cwt 


Ft. Worth: 
cient; carlots, 
2.88, delivered 

Cincinnati: 
supply adequate 


SCREENINGS 
Minneapolis: Screenings firmed up some 
what after a light downturn, with light 
weight domestics stronger and Canadian 
offerings reported scarce. Quotations: coun 
try run $16@22, lights $10@15, mediums 
$15@25, heavies $25@30; Canadian $13, 
bulk, Duluth; Canadian ground $23, sacked 
Duluth; flax screenings $22 
supply plentiful; 
$26.50@28; Ca- 


supply suffi 
yellow $2.83@ 


steady; 


Chicago: Demand fair; 
ground grain creenings 
nadian $17.75@19, bulk 

Cincinnati: Demand poor; 
supply ample; Canadian 
ley $22.50 

New Orleans: Demand poor; trend steady; 
supply plentiful; ground screenings 3/64 in. 
grind $37.75. 


SOFT PHOSPHATE WITH 
COLLOIDAL CLAY 
Chicago: $22, carlots. 
Kansas City: $21.50@22, carlots. 
St. Louis: $21.10@21.50, carlots. 
Des Moines: $22.25@22.50, carlots 
Philadelphia: $21.25@21.50, carlots 
Minneapolis: $23.75, carlots. 
SOYBEAN OIL MEAL 
Kansas City: fair; offerings suf- 
ficient; market trend a little easier $64.50 
@65, bulk, Decatur, for Kansas City and 
West on 44%; unrestricted $65.50@66, bulk, 
Decatur 
Boston: Demand good; supply adequate; 


teady; 
bar- 


trend 


$22.25 @ 22.75, 


Demand 


87. 

New Orleans: Demand slow; trend firm; 
supply adequate; 44% $88.50@89.50 

Cincinnati: Demand fair; trend 
supply adequate; $64, bulk Decatur 

Decatur: Demand slow; supply adequate; 
41% $67@67.50 ton, bulk; 44% $65@66 

Ft. Worth: Demand very limited; supply 
plentiful; 44% $85.50@88.50, prompt ship- 
ment, delivered Ft. Worth. 

Milwaukee: Demand and 
11% $83, 44% 

Atlanta: Demand fair; supply light; 44% 
$75, Valley mills. 

Minneapolis: Prices 
at the end of the period 
cessions, and quotations 
levels of a week earlier. Trading was re- 
ported moderate. Quotations: $64@66, bulk, 
Decatur, for July-August; $65.50@67.50 for 
September. 

Los Angeles: 
settled; spot offerings 
ple; prompt $62.59@63, bulk, Decatur, equiv- 
alent $94.57@95.97, delivered, sacked 

Omaha: Demand good; supply ample; 
$80 @85. 

Buffalo: Demand fair; trend steady; sup- 
ply good; 44% $63@64; 41% %$70@71, De- 
catur basis. 

Ogden: Supply average; $90@95 

Seattle: Demand steady; trend 
supply ample; $97 ton, delivered 
July shipment. 

Chicago: Soybean ofl meal prices fell 
back 25¢ to $1.25 in the central states 
during the week ending July 8, uncovering 
buying interest at the more attractive 
prices. No long range buying of large 
quantities was reported, but good amounts 
of quick-shipment material were sold. Quo- 
tations Julv 8: 41% $77.75@78.25, 44% 
$75.75@ 76.75. 

Portland: 
supply ample; 


easy; 


supply fair; 


strengthened slightly 
after some re- 
were near the 


Demand good; trend un- 
light, prompt am- 


firmer; 
carlots 


Demand slow; trend lower; 


July $66. 











SUNFLOWER SEED 


St. Louis: Demand satisfactory; supply 
mited; large black and grey $22 cwt.; 
medium black and grey $19 cwt.; small 
lack $14 cwrt 


SUNFLOWER SEED MEAL 


Los Angeles: Demand fair; trend steady 
supply light; $84@8 reground and sacked 
TANKAGE 

Kansas City: Demand good: offerings 
fairly adequaté 6 digester $75 @78, 
St. Louis: Demand fair supply ade- 
quate 60% $ bulk, $80.50@81.50 in 
paper bags, $ burlap bags 
St. Paul: ¢ ligester $85 @87.50 
< Cincinnati: eemand and supply fair; 
trend steady digester $80@85 
Chicago: De nd slow; supply adequate 
pr $77 P80 
Ft. Worth: Demand fair supply ample; 
digester $ P77 ton, f.o.b. Ft. Worth 
Omaha: Demand anid supply fair; $75 


bull $79 sacked 


Buffalo: Demand slow; trend steady; 
ipply good $78@80 

WHEAT GERM 
New Orieans and fair; trend strong 


$71@72 
t stronger at 


er le ate 


< biomes Mi ark $72.50 





Drouth Relief 





(Cont . fr 


™m page 1) 
has proposed to the 
inventory rep 


government is an 
lacement operation 
whereby the industry would make 
available its usual branded formula 
feeds to reflect lower prices of CCC 
ingredients 

The industry has given oral assur- 
ance to the government that it would 
reflect the concessionary ingredient 
prices in its feeds and that it would 
limit only those cattlemen 
and farmers who were given a cer- 
tificate of eligibility with which they 
could obtain the branded feeds priced 
on the basis of the CCC ingredients. 
Through the certificate surrender, 
CCC would have an automatic check 
on distribution of the ingredients 
through feed companies. 

Top PMA officials expressed sym- 
pathy with the aims of the feed in- 
dustry proposal, but there is “many a 
slip betwixt the cup and the lip.” This 
eligibility thing could be the grounds 
on which PMA could reject the feed 
industry proposition. 

Feed industry spokesmen say the 
industry proposal is foolproof—that 
it would take out of the hands of the 
government the problems of distribu- 
tion of the feed ingredients and put 
into the hands of cattlemen balanced 
adequate rations which will fully re- 
flect the reduced price offer of the 
government for its ingredients. 

Some industry men say the indus- 
try participation issue will be a test 
of the sincerity of the new USDA 
administration concerning statements 
in behalf of turning the business of 
agricultural commodities back to the 
trade. 

Areas of 


sales to 


Texas and Oklahoma were 


first declared drouth disaster areas 
eligible for government aid. Subse- 
quently, areas of Colorado, New 
Mexico, Kansas and Arkansas also 


were designated. 
Government Program 
The government relief program got 


under way when the President set 
aside $8 million from his emergency 
fund. Money from this fund will be 


used in the feed program. Also, imme- 


ps CTO) om Cob a ks 


COD LIVER & FEEDING OILS 





Warehouse Stocks Available for Immediate 
Delivery 

CONTACT: 
c. C. WELCH 

435 Brevoort Road Columbus, Ohio 
Phone: Ladlow 1077 

CONTACT: 

SEA BOARD SUPPLY CO. 


35th & Grays Ferry Ave. 
Phone: Fulton 9-2317 Philadelphia, Pa. 


CONTACT: 
JIM HARTMAN 


R. D. No. 1, Chestertown, Maryland 
Phone: Chestertown 573-33 


New England By-Products Corp. 


177 Mk St. BOSTON 9, MASS. 














diate credit was to be made available 
through the Farmers Home Adminis- 
tration. Local committees 
drouth area are to determine need 
and pass upon applications for feed 
and credit. 

Feedstuffs to be made available un- 
der the relief program and the prices 
delivered in the drouth counties are: 
cottonseed pellets and meal, $35 ton; 
corn, $1 bu.; wheat, $1.10 bu.; oats, 
50¢ bu. It appeared that a clear show- 
ing of financial or emergency need 
would have to be made before a pro- 
ducer would be able to obtain the 
feed supplies at the concessionary 
prices. 

Meanwhile, the White 
nounced that President 
was flying to Amarillo, Texas, July 
10 to confer with governors of six 
states of the Southwest. The White 
House said the President wanted to 
get suggestions from the governors 
on how the federal government can 
further cooperate in the drouth emer- 
gency. The six states are Arizona, 
Colorado, Kansas, New Mexico, Okla- 
homa and Texas. 


Credit Legislation 

Late this week both houses of Con- 
gress passed their bills authorizing 
a big loan program to aid farmers in 
the drouth area. Differences in the 
two bills were to be ironed out in 
conference. 

Both measures would provide for 
economic disaster loans available to 
farmers and stockmen in any disas- 
ter area “for any agricultural pur- 
pose.” Also, both bills would provide 
for special livestock loans starting at 
$2,500 and running to $50,000 and up 
for livestock producers temporarily 
unable to get credit from local banks 
but who are seen as having a reason- 
able chance of working out their diffi- 
culties. 

The Senate specifically limited the 
livestock loans to producers of cattle, 
goats and sheep, but the House speci- 
fied “established ranchers and live- 
stock producers.” Both houses speci- 
fied that operators of feed lots would 
not be eligible for these loans. 

The major difference between the 
two bills is a House provision for 
emergency feed and seed aid in dis- 
aster areas. The Senate eliminated 
this provision, and it was said that 
present law provides sufficient au- 
thority for such aid. It had been pro- 
posed that livestock feed and seed at 
reasonable prices be authorized for 
distribution by USDA, with the pro- 
vision that where it was found ad- 
visable, repayment could be waived 
in whole or in part. 

Earlier, the government had taken 
other action in addition to supplying 
CCC feedstuffs at reduced prices. 
This action includes government buy- 
ing of lower grades of beef to reduce 
the market effect of cattle liquida- 
tions. Also, the railroads serving the 
area announced a 50% reduction in 
freight rates for emergency feed 
moving into the area. And USDA 
made a special announcement point- 
ing out to cattlemen that “abundant 
supplies of feed molasses at relatively 
low prices are available in the drouth 
areas,” 

One of the first feed industry moves 
in the drouth emergency was the 
Texas Feed Manufacturers’ Assn. 
proposal to furnish an emergency cat- 
tle ration which, using low priced 
CCC cottonseed meal and corn, would 


House an- 
Eisenhower 


in the, 
group in Washington in making an 
industry-participation proposal. 


tlemen want a fortified feed which in- 


ment plans has caused alarm within 


of the emergency program. 


available 
prices, the government will be estab- 
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meet nutritive requirements at low | lishing a system which will play havoc 
cost. (Feedstuffs, July 4.) Later the | with normal operations in drouth and 
Texas group joined with the national | neighboring areas and have repercus- 


sions in other parts of the country. 

It appears that the impact of the 
government program on the feed in- 
dustry may be measured by the strict- 


Texas feed men have said that cat- 


cludes drouth relief ingredients rather | ness of application of standards of 
than straight ingredients such as cot- | eligibility for the low priced feed- 
tonseed meal. stuffs. 

Some feed men have cited as one 


Tr Jonce 
ade Concers of the problems the fact that many 


in the industry have large stocks of 
feed on hand and that they may suf- 


The nature of some of the govern- 


major segments of the feed industry, | fer “disastrous” Josses if a way is not 
and there has been some critical com- | found to move this feed 
ment in official circles over details It appears that USDA policies are 


generally not clear, and some regard 
the decision on the feed industry pro- 
posal as a test of sincerity of the 
USDA 


The industry fears that by making 
feed supplies at reduced 








DEALERS—MIXERS. ... 
Select a Brand Yeu Can Sell! 





Our famous “G-L" Brand is synonymous jor quality products 
GREAT LAKES By-PrRopwcTs Co. 


3232 Bd. of Trade Bldg. e Chicago 4, Ill. Phone: HArrison 7-2984 











DEHYDRATED BREAD CRUMBS 
FOR HIGHEST QUALITY FEEDS 


Made From 100% Bread—Low Moisture Content 
Order in Ton, Truck or Carload Lots 


WE - TOAST BREAD CO. 















We Can Ship: 










Sa 226-234 N. WESTERN AVE. a 
f.o.b. Brooklyn CHesapeake 3-4345 CHICAGO 12, ILLINOIS Available 
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a Selected Feeding 





OLASSE 


RICH IN CARBOHYDRATES 
s 

e TANK TRUCKS e 
& 

ATLANTIC, PACIFIC, GULF & INLAND TERMINALS 


TANK CARS BARGES 














NATIONAL MOLASSES COMPANY 


Executive Offices: ORELAND, PA. Phone: OGONTZ 8337 
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EW ENGLA! ND BY-PRODUCTS CORP. 


SOLD BY MEN WHO UNDERSTAND YOUR NEEDS 


Products of American Industry 


= — Naa 


177 MILK STREET BOSTON 
Gorton Pew Fisheries Company, Ltd. By-Products Div 


PA re 5 Ss 
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PERSONNEL CHANGES MADE 
BY SPENCER KELLOGG FIRM 


BUFFALO — Several important 
changes in its organization were an- 
nounced this week by the board of 
directors of Spencer Kellogg & Sons, 
Inc. 

C. Lyndon Bruno was elected treas- 
urer to succeed James L. Wickstead, 
who is retiring after serving as treas- 
urer for the past 26 years. Charles M. 
Kennedy, a well known Buffalo grain 
man, was elected a director to fill the 
vacancy caused by Mr. Wickstead’s 
retirement, Mr. Kennedy is president 
of Charles Kennedy & Co., a direc- 
tor of the Marine Midland Corp., the 
Marine ‘Trust Co., Union Gas Co., 
Ltd., of Canada, and Goodwill Indus- 
tries. 

Seven other long-term employees 
of the company are retiring. They are 
Robert C. Boggess, general sales man- 
ager; Sydney C. Murray, sales man- 
ager, linseed oil division; Fred N. 
Round, assistant secretary and assis- 
tant treasurer; John H. Carlson, 
works manager of the Buffalo mill; 
William MacKay, superintendent, 
suffalo elevator; George M. Pennock, 
communications department, and 
Leonard M. Rapp, credit department. 

Robert L. Beyer has been appointed 
general sales manager to succeed Mr. 
Boggess. He joined the company in 
1935 and was manager of the soyhean, 
cocoanut and castor oil division, and 
in 1938 went to China to manage the 
company’s tung oil plant there, re- 
turning to sales work three years 
later. Howard Kellogg, Jr., president 
of the company, announced that in 
some instances the positions held by 
the retiring employees may be merged 
with another, requiring no appoint- 
ments. He said the company expects 
to make additional appointments 
shortly. 





—_ 


$75,000 FEED MILL FIRE 
NEW HOLSTEIN, WIS.—The De- 
ples Feed & Grain Elevator here suf- 
fered damages estimated at between 








$75,000 and $100,000 in a fire which 
completely destroyed the second and 
third floors of the structure. Little 
damage was caused to the machinery, 
according to Edgar Depies, manager 
and owner of the mill. Lightning is 
believed to have touched off the fire 
Plans are to replace the building 


i, 


DON R. JORGENSEN, 42, 
SARGENT OFFICIAL, DIES 


DES MOINES—Don R. Jorgensen, 
42, manager of the grain and jobbing 
department of Sargent & Co., Des 
Moines, died July 6. He had been in 
ill health for some time and had been 





Don R. Jorgensen 


released from a Des Moines hospital 
about two weeks before his death 
Prior to joining Sargent & Co. in 
1944, Mr. Jorgensen had been with 
the Des Moines Oat Products Co. and 
Inland Mills, Des Moines. He had long 
been active in the affairs of the Des 





Here’s hoping. 





A. J. McCOY 


President 


Am | happy — 
Your response has been wonderful 


and | do appreciate it all. 
However, a few more of you ‘so and 


so's’’ have yet to report. 


< NOTHING BETTER > 


Write — WIRE — Phone 


MAYO SHELL CORP. 


HOUSTON, 
74 TEXAS 


— MAC. 


Phone 
OR-9441 











Moines Feed Club and other trade 
organizations, 

His assistant, Lester Bright, has 
been appointed to succeed Mr. Jor- 
gensen at Sargent & Co. 

Mr. Jorgensen’s widow and a 
daughter survive. Funeral services 
were conducted July 9 at Des Moines. 


_ 
oo 


FEED BROKERAGE SOLD 

FREMONT, NEB.— Purchase of 
the Christiansen Feed Co., Fremont, 
Neb., feed brokerage, waS’ announced 
recently by Oscar Brown. The firm 
now is operated under ‘the name of 
the Brown Feed Co. Mr. Brown indi- 
cated that the company will continue 
to specialize in the trading of alfalfa 
meal. 





_ 


HILLTOP LABORATORIES 
HOLDS POULTRY SCHOOL 


MINNEAPOLIS—Under the direc- 
tion of Dr. Alexander N. Korsunsky, 
Hilltop Laboratories conducted its 
annual poultry servicemen’s training 
school in Minneapolis on June 24-26. 
The Hilltop staff members assisting 
Dr. Korsunsky included Dr. S. Narian, 
Dr. Dan Nechay, Dr. Loren Eames, 
Dr. T. Korduba and Goodwin Joss. 

The large class included hatchery 
men, feed men, dealers and poultry 
servicemen from the midwest. They 
were taught fundamentals of poultry 
disease and management problems, 
including vaccinating, blood testing 
and post mortem examination. 








USDA CALLS FOR NEW 
OFFERS ON DRY PEAS 


WASHINGTON—tThe U.S. Depart- 
ment of Agriculture announced the 
rejection of all offers received for 
the purchase of remaining Commodi- 
ty Credit Corp. stocks of Austrian 
winter peas, and the re-offer of 403,- 
357 ewt. for sale for domestic use as 
feed only, and for unrestricted use 
for export. 

Several export offers were received 
in response to the USDA’s sales offer 
of June 22, but these purchase offers 
were made contingent upon removal 
of the requirement that the peas 
be ground or crushed. These and all 
other offers were rejected so that 
everyone may have an equal oppor- 
tunity to submit purchase offers un- 
der the revised conditions announced. 

The quantity re-offered recently is 
approximately 60,639 cwt. less than 
the quantity offered on June 22, the 
difference representing the amount of 
an Army requisition which is being 
filled from stocks in Texas and Okla- 
homa. 

Purchase offers must be received 
not later than 5 p.m. (E.D.T.) July 
14, 1953, by the Procurement and 
Sales Division, Grain Branch, Produc- 
tion and Marketing Administration, 
U.S. Department of Agriculture, 
Washington 25, D.C. Offers must be 
for the purchase of the entire quan- 
tity of 403,357 cwt., or for entire 
quantities at one or more of the loca- 
tions at which stocks are stored. In- 
formation may be obtained from the 
CCC offices at New Orleans, Dallas, 
Chicago or Kansas City or from 
Arnold S. Dahl, grain branch, USDA, 
Washington 25, D.C. 


_— 
——_—— 


FEED DEALER DIES 


WATERTOWN, N. Y.—William I. 
Roe, 60, proprietor of the Roe Feed 
Mill at Limerick, N. Y., and former 
Jefferson County Farm Bureau agent, 
died June 29 in a local hospital after 
being stricken suddenly earlier in the 
day. 








Markets 





(Continued from page 2) 


by the strong demand for fresh eggs, 
together with a fine broiler demand. 
This gives them a very fair ratio to 
work on between the costs of feeds 
and their returns. While this area is 





not known as a turkey producing sec- 
tion, nevertheless there are a great 
many small flock raisers who have 
been excellent takers of that particu- 
lar type of feed, and in the aggregate 
their purchases are considered to be 
a factor in the healthy state of busi- 
ness received from that segment of 
the trade. 

The unsteadiness of the beef cattle 
situation throughout this area is cur- 
tailing any expansion, with the proba- 
bility that more farmers are cutting 
down their herds than was antici- 
pated earlier in the season. However, 
at present they are mainly being fed 
on pastures and will not be users of 
any fattening feeds much before the 
fall season sets in. 

Millfeed demand is equal to pro- 
duction, besides absorbing whatever 
Canadian offerings that are available 
in this market. Other ingredients re- 
main in plentiful supply except the 
brewery items, and they are begin- 
ning to become more plentiful. 


Pacifie Northwest 


The feed business continued quiet 
in the Pacific Northwest, and all 
buyers were reported to be doing 
business on a strictly nearby basis. 

A little strength in soybean meal 
gave some firmness to the rest of the 
proteins, but volume of formula feed 
business was stated to be less than 
desirable, and with new crop fish 
meal just around the corner, a pros- 
pective decline in this commodity off- 
set any general strength that might 
have been given the market. 

Local hay prospects look very good, 
with warm, clear weather having 
finally arrived after a long cool 
spring, and thus hay crops in western 
Washington will probably go a long 
way toward taking the edge from any 
demand that might arise as a result 
of dry weather. 

Oats and barley looked weak, and 
in spite of the firmness displayed in 
the wheat and corn markets, buyers 
were confining commitments to near- 
by requirements in all classes of mer- 
chandise. Millfeed was easy, around 





Cc. R. Lockard 


SPROUT-WALDRON APPOINT- 
MENT—C. R. Lockard has been ap- 
pointed manager of Sprout, Waldron 
& Co., Inc., of California, Oakland, 
according to H. J. Alsted, vice presi- 
dent in charge of sales of the parent 
company, Sprout, Waldron & Co., Inc., 
Muncy, Pa. Mr. Lockard was for- 
merly home office sales manager at 
Muncy. He has been with the com- 
pany for more than 40 years. As part 
of his new duties, he will supervise an 
expanded warehouse which stocks 
spare parts as well as complete ma- 
chines. Leonard Thompson will con- 
tinue to represent the company in the 
Pacific Northwest, while Rex Wagner 
will continue in southern California 
and Los Angeles. Northern California, 
formerly covered by J. C. Hunter, has 
been assigned to Donn Doerr, who 
has been attached to the Oakland of- 
fice in a technical capacity for the 
past four years. 
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and Canadian bran was still avail- 
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to reduction in cattle supplements and 
swine mixtures. 

Recent rains have brought out pas- 
tures and placed crops in good grow- 
ing condition. Hot, humid weather 
has, on the other hand, caused con- 
siderable damage to growing cotton 
which is loaded with boll weevils. 
This possibility of reduction in new 
crop cottonseed oil meal supplies has 
added some strength to the price 
trend. 

Broiler prices are holding at firmer 
levels than had been anticipated, and 
demand for poultry mashes is satis- 
factory. With good management, the 
egg-feed and broiler-feed ratios en- 
able a fair return at present levels. 

Inventories, particularly proteins, 





there apparently is no great buying 
need to bolster the sagging markets 

Bumper oat and wheat crops have 
been harvested, and all of 
these supplies have gone into govern- 
ment storage. Weather conditions are 
good for an excellent corn crop 

Soybean oil meal is now quite tight 
throughout the southeastern states, 
with mills being mostly sold out and 
the smal] available supplies for the 
next two months being held largely 
by jobbers. 


Central States 


Feed business described 
about normal! for the summer se 
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backlogs trimmed down to one or two 
days. Prices were somewhat irregu- 
lar, with about offsetting 
declines 

Feed mills mostly are operating a 
full five days, although some schedules 
are trimmed because of the employee 
vacation 

Sales departments say dairy feeds 
are slow sellers, but turkey feeds, all 
poultry feeds and hog rations are 
moving as well as can be expected 

Named as some of the reasons for 
feeders’ slowness to buy at this time 
of the year Farmers are busy 
in the fields harvesting; farm income 
is low and awaiting 
cash income from crops; fewer num 


advances 


season 


were 


producers are 


in the central states during the week | bers of livestock. 






















































_..for STALEY Feed Dealers 


Does the jangle of the cash register disturb your 
day-dreams during the hot summer months? Do 
you hate to soil your hands with wilted five dollar 
bills? Would you rather lock your door and forget 
about the feed business for three months out of 
the year? 


If your answer is “Yes,” then a Staley Milling 
Company franchise is not for you—because Staley 
feed dealers are busy people all twelve months of 
the year. Staley’s aggressive year-round promo- 
tion sees to that. 


Right now, while the mercury’s climbing in the 
thermometer and many feed dealers are sweating 
out a summer slump, Staley is putting on the heat 
with a sizzling three-burner advertising campaign. 


First is Staley’s Ham ’n Eggs Sale, skillfully de- 
signed to increase tonnage of PRO-LASS Hog 
Supplement, and at the same time get an early 
start on fall egg feed sales. Ham ’n Eggs Sale 
advertising breaks this week in newspapers and 
on radio stations in most areas. 


There'll soon be a big advertising push, too, for 
Staley KARMELS Cattle Supplement . . . now 
even 20% better than the famous Purdue-type sup- 
plement of a year ago which piled up such a daz- 
zling performance record. Based on latest Purdue 


University research, today’s KARMELS give low 
cost gains with poor quality roughage—fit right in 
with the problems of today’s cattle markets. 


A third summer promotion features Staley PUL- 
LET ATOMS, the product that keeps poultry 
raisers buying feed all through the summer months. 


It’s no wonder Staley feed dealers will be raking 
in cold cash while many competitors are looking 
for a cool spot to hibernate this summer. Aggres- 
sive selling now will help Staley feed dealers get 
a head start on this fall’s business. 


If you want to take advantage of a hard-hitting 
summer campaign that sells feed, write the Staley 
Milling Company today, or get in touch with the 
Staley representative in your area. 


Staley Mining Company 


Kansas City 16, Mo. 


Branch Plant: East St. Louis, II. 





